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Mail  Order  Retail  Branch  Advertising 
New  Factor  In  Local  Linage 

Aggressive  Promotion  Has  Acted  as  Tonic  on  Rival  Stores,  Some  Managers  Declare — Nearly  800 
Branches  Operating  in  Various  Cities — Sales  Shovy  Big  Gains 


By  ROBERT  S.  MANN 


Anew  factor  in  local  newspaper  ad¬ 
vertising  has  developed  in  recent 
years  with  the  establishment  of  700  to 
800  retail  stores  throughout  the  nation 
by  Sears,  Roebuck  &  Co.,  and  Mont- 
fomery  Ward  &  Co.,  the  two  great  mail 
order  houses,  whose  advertising  for 
years  was  based  almost  wholly  on  fat 
catalogs  spread  broadcast  over  small 
towns  and  rural  districts. 

What  the  effect  will  be  on  advertising 
by  rival  stores  is  a  question  that  brings 
widely  varying  opinions  from  newspaper 
advertising  managers.  Some  see  an  ad¬ 
vertising  tonic  in  the  new  competition; 
others  feel  that  there  is  little  direct  ef¬ 
fect  to  be  traced. 

In  any  event,  new  ideas  in  merchan¬ 
dising  have  been  introduced  in  cities  all 
over  the  country,  especially  in  some  of 
the  larger  cities  which  formerly  were 
little  affected  by  the  large  mail-order 
firms.  Sears,  Roebuck  and  Montgomery 
Ward  branches  established  in  these  larger 
cities  are  in  many  instances  complete  de¬ 
partment  stores  so  far  as  size  and  amount 
of  stock  go.  They  are  usually  away 
from  the  established  retail  district,  being 
located  in  the  outer  sections  of  a  city. 
Sometimes  there  are  more  than  one  in  a 
city,  well  separated  from  each  other  as 
well  as  from  the  downtown  district. 

One  powerful  appeal  made  on  the 
basis  of  such  locations  is  that  of  free¬ 
dom  from  traffic  congestion  and  ease  of 
automobile  parking.  Some  officials  of 
downtown  stores  are  franklv  worried 
at  the  possible  effect  of  this  “decentral¬ 
ization”  force,  as  thev  consider  it. 

In  smaller  cities  the  Sears,  Roebuck 
and  Montgomery  Ward  stores  are  of 
fewer  departments  and  smaller  stock, 
but  frequently  compare  favorably  in  size 
with  the  largest  of  the  independent 
stores  in  their  cities. 

Articles  not  carried  in  stock  are  or¬ 
dered  from  the  mail-order  catalog  for  a 
customer,  so  that  to  some  extent  the  re¬ 
tail  stores  serve  as  feeders  for  the  mail¬ 
order  sales.  In  addition,  advertising  for 
an  individual  store  undoubtedly  is  of 
some  value  in  promoting  sales  by  mail. 

Recent  figures  showed  Sears,  Roebuck 
4  Co.,  to  have  in  operation  or  planned 
for  opening  this  year,  68  “A”  stores  in 
60  cities,  beside  253  “B”  and  “C”  stores. 
The  “A”  stores  are  those  considered 
complete  retail  department  stores,  carry¬ 
ing  items  in  45  departments.  The  “B” 
and  “C”  stores  have  fewer  departments, 
rsaiging  down  to  a  maximum  of  about 
eight  departments  for  a  “C”  store.  The 
latter,  it  is  stated,  feature  automobile 
tires  and  accessories,  radio,  sporting 
goods  and  hardware  lines. 

_  Montgomery  Ward  &  Co.,  recently 
listed  24  department  stores  and  385  of 
what  are  called  “chain”  stores.  ^  How¬ 
ever,  the  president  of  the  company, 
George  Everitt,  in  commenting  on  the 
September  sales  report,  stated :  “Our 
retail  expansion  continues,  and  we  now 
have  approximately  450  retail  stores  in 
operation,  including  24  large  department 
•tores  in  leading  cities,  and  we  do  not 
anticipate  any  difficulty  in  meeting  our 
•ch^ule  for  opening  additional  stores 
during  the  balance  of  1929.” 


He  added :  “It  is  interesting  that,  not¬ 
withstanding  the  rapid  development  in 
the  retail  field,  our  mail  order  business 
continues  to  increase.  This  is  due,  no 
doubt,  principally  to  the  fact  that  out  of 
more  than  40,000  articles  of  merchandise 
sold  by  this  company,  our  retail  stores 
carry  in  stock  only  the  fast-selling  num¬ 
bers,  approximately  5,000  items,  which 
leaves  the  bulk  of  customers’  require¬ 
ments  still  to  be  supplied  by  the  mail 
method.” 

The  Montgomery  Ward  sales  report 
made  public  early  in  October  showed 
sales  in  September  were  $26,127,589,  the 


largest  total  for  that  month  in  the  com¬ 
pany’s  history.  Sales  in  September,  1918, 
were  $20,809,%9,  making  the  increase  for 
the  month  just  ended  25^  per  cent. 

Sales  for  the  first  nine  months  of  this 
year  totaled  $193,698,785,  compared  with 
$148,362,025  for  the  corresponding  period 
of  1928,  making  the  gain  this  year  30^ 
per  cent. 

Sears,  Roebuck  &  Co.,  reported  Sep¬ 
tember  sales  of  $36,950,342,  a  gain  of 
23.1  per  cent  over  September,  1928.  Sales 
for  the  first  nine  months  of  this  year 
were  $298,312,262,  compared  with  $231,- 
365,458  for  the  corresponding  period  of 


last  year,  an  actual  gain  of  28.9  per  cent. 

Figures  on  the  amount  of  advertising 
done  are  not  available  from  the  com¬ 
panies.  Measurements  of  newspaper 
space  used  in  a  few  typical  cities  are 
presented  herewith,  as  compiled  from  the 
figures  of  Media  Records,  Inc.  These 
are  to  be  taken  as  scattered  examples 
rather  than  as  evidence  of  a  general 
trend. 

They  indicate,  however,  that  the  big 
mail  order  houses  are  establishing  them¬ 
selves  as  important  factors  in  local 
newspaper  advertising.  In  Kansas  City, 
for  example,  space  taken  by  these  houses 
amounted  to  nearly  a  fifth  as  much  as 
that  taken  by  all  the  other  department 
stores  in  the  city.  There  both  houses 
maintained  strong  branches  even  before 
the  concerns  entered  the  field  of  direct 
retailing. 

In  nearly  every  city  studied,  the  two 
firms  use  at  least  5  per  cent  as  much 
space  as  the  rest  of  the  department 
stores,  and  in  five  cities  this  amount  was 
doubled  or  tripled. 

All  newspaper  advertising  for  Sears, 
Roebuck  &  Co.,  is  placed  by  the  local 
stores,  not  controlled  by  national  head¬ 
quarters,  according  to  D.  D.  Richards, 
manager  of  advertising  for  Class  A 
stores.  There  is  a  local  advertising  man¬ 
ager  or  representative  in  each  store,  ten 
regional  advertising  managers,  a  retail 
advertising  manager,  and  a  general  ad¬ 
vertising  manager. 

In  the  Montgomery  Ward  organiza¬ 
tion,  a  distinction  is  drawn  between  the 
department  stores  in  the  larger  cities 
and  the  smaller  stores.  As  described 
in  an  address  some  time  ago  by  Frank 
Heidenger,  advertising  director  of  the 
department  store  division,  the  advertis¬ 
ing  for  the  larger  units  is  prepared  by 
staffs  maintained  in  the  district  depart¬ 
ment  stores  located  in  the  branch  mail¬ 
order  houses. 

On  the  other  hand,  advertising  for  the 
smaller  stores  is  planned,  prepared  and 
sent  out  by  the  central  office.  The  local 
manager  is,  however,  allowed  some  lee¬ 
way  to  adapt  the  advertising  program 
to  his  local  conditions. 

As  for  the  effect  of  all  this  on  the 
other  department  stores’  advertising,  the 
most  competent  testimony  comes  from  ad¬ 
vertising  managers  of  newspapers  them¬ 
selves.  Following  are  the  views  of  some 
of  them,  as  given  in  reply  to  intiuiries  by 
Editor  &  Publishkr. 

The  most  optimistic  report  received 
was  from  San  Diego.  Morris  A.  Penter, 
advertising  director  of  the  Union  and 
Tribune,  said  that  the  advent  of  the  Sears 
Roebuck  store  there  had  done  more  to 
stinTulate  retail  advertising  than  anything 
else  that  had  come  to  his  attention  in 
recent  years. 

“Some  people  are  under  the  impres¬ 
sion  that  chain  stores  are  price  cutters, 
but  I  have  found  that  they  are  just  good 
merchandisers,”  he  said.  “Such  chain 
groups  as  Sears  Roebuck  and  Montgom¬ 
ery  Ward  and  others  show  the  smaller 
merchants  the  possibility  of  creating 
greater  volume  of  business  by  a  system¬ 
atic  expenditure  for  newspaper  adver¬ 
tising.” 

R.  T.  Coats,  display  advertising  man- 


MAIL  ORDER  LINAGE  IN  VARIOUS  CITIES 

Percentage 
of  Mail- 
Order  Firms’ 

Linage  to 

Sears  Roe- 

Montgomery 

Utber  Dept. 

Other  Dept. 

ALBANY: 

buck  Linage 

Ward  Linage 

Stores’  Linage 

Stores’  Linage 

8  months,  1929. . 

5,257 

242,412 

1,504,905 

16.45% 

8  months,  1928. . 
BALTIMORE: 

2,276 

1,448,773 

0.15% 

8  months,  1929.. 

425 

305,184 

6,510,081 

4.69% 

8  months,  1928. . 
BIRMINGHAM: 

7,065 

193,395 

7,115,496 

2.81% 

8  months,  1929. . 

28.553 

71,585 

5,380,668 

1.86% 

8  months,  1928. . 
CANTON,  OHIO: 

29,963 

84,629 

5,592,745 

2.04% 

8  months,  1929. 

70,140 

1,362,549 

5.14% 

8  months,  1928. 
DALLAS: 

33,054 

2,551,743 

1.29% 

8  months,  1929. 

291,.561 

4,133,611 

7.05% 

8  months’  1928. 
DES  MOINES: 

310,1.56 

4,028,156 

7.69% 

8  months,  1929. 

97,471 

1,763,922 

5.52% 

8  months,  1928. 
DULUTH: 

39,622 

2,051,271 

1.93% 

8  months,  1929. 

137,039 

1,165,810 

11.75% 

8  months,  1928. 

147,403 

1,201.957 

12.23% 

FORT  WAYNE,  IND.: 

8  months,  1929. 

276,512 

141,030 

2,667,722 

16.15% 

8  months,  1928. 

95,506 

2,482,925 

3.84% 

KANSAS  CITY,  MO.: 

8  months,  1929.. 

167,577 

268,213 

2,359,748 

18.46% 

8  months,  1928. 
LOS  ANGELES: 

237,337 

276,606 

3,108,329 

16.53% 

8  months,  1929. 

428,944 

8,101,738 

5.29% 

8  months,  1928. 
MEMPHIS: 

407,107 

7,938,241 

5.12% 

8  months,  1929. 

262,634 

3,874,3.56 

6.77% 

8  months,  1928. 

291,994 

3,819,945 

7.63% 

OKLAHOMA  CITY: 

8  months,  1929. 

88,432 

99,482 

1,739,074 

10.80% 

8  months,  1928. 
OMAHA: 

104,781 

1,995,766 

5.25% 

8  months,  1929. 

•  102,719 

34,475 

1,876,194 

7.31% 

8  months,  1928. 
WASHINGTON: 

36,744 

64,567 

1,960,905 

5.16% 

8  months,  1929. 

75,527 

3,203 

6,226,606 

1.26% 

9  months,  1928. 

8,520 

5,858,097 

.14% 

Note:  In  some 

instances  advertising  listed  here  is  for  Sears  Roebuck  or 

1  Montgomery  Ward  stores  outside  the  cities 

mentioned,  as 

for  instance  a 

1  Montgomery  Ward  store  at  Alexandria,  Va.,  across  the  Potomac  from  Wash- 

1  ington.  In  some 

other  instances,  a  store  has  been  opened  so  recently  that 

1  the  advertising  does  not  cover 

the  full  period.  These  figure 

8  are  compiled 

from  measurements  by  Media  Records,  Inc. 
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^er  of  the  San  Diego  Sun,  said  the  com¬ 
ing  of  Sears  Roebuck  into  the  local  field 
had  undoubtedly  caused  an  increase  in 
advertising  by  other  local  stores.  He  saw 
the  local  held  as  becoming  more  keenly 
competitive,  making  it  necessary  for  mer- 
diants  to  drive  harder  for  business. 

Advertising  managers  of  Dallas  news¬ 
papers  took  the  same  view.  They  agreed 
that  advertisii^  by  the  local  Sears  Roe¬ 
buck  stores  had  caused  a  considerable  in¬ 
crease  in  advertising  space  used  by  other 
local  merchants. 

Across  the  nation,  in  upstate  New 
York,  it  was  also  found  that  competi¬ 
tion  from  the  mail-order  houses  ^d 
been  a  stimulus  to  local  advertising, 
although  only  to  a  moderate  extent. 
Montgomery  Ward  &  G).,  it  was  said, 
was  a  bigger  factor  in  this  than  Sears 
Roebuck,  being  a  larger  user  of  news¬ 
paper  space. 

Sears  Roebuck  stores  have  not  been 
.aggressive  advertisers  in  the  northern 
New  York  territory.  They  are  mode¬ 
rate  users  of  newspaper  space,  and  con¬ 
sequently,  according  to  advertising  man¬ 
agers,  their  influence  on  merchandising 
methods  has  not  been  felt  to  any  great 
degree. 

The  Troy  (N.Y.)  unit  of  the  Sears 
Roebuck  chain,  which  was  opened  about 
three  months  ago,  advertises  in  the  daily 
newspapers  on  an  average  of  once  a 
week,  with  either  five-  or_  six-column 
space,  J.  A.  Viger,  advertising  mana¬ 
ger  of  the  Troy  Record,  told  Ewroa  & 
Publisher. 

“Local  merchants,”  Mr.  Viger  said, 
“have  been  stimulated  to  greater  news¬ 
paper  advertising  more  by  the  competi¬ 
tion  afforded  in  the  Montgomery  Ward 
store  (located  mid- way  between  Albany 
and  Troy)  than  by  the  Sears  Roebuck 
store. 

“Department  stores  have  increased 
their  linage,  and  the  smaller  merchants 
are  active  in  planning  some  merchandis¬ 
ing  move  that  will  help  to  offset  the 
Montgomery  Ward  invasion.  Free  park¬ 
ing  space,  offered  as  a  major  inducement 
to  patrons  at  the  Montgomery  Ward 
plant,  is  a  chief  aim  of  the  local  mer¬ 
chants  in  a  bid  to  hold  trade  in  town. 

“Montgomery  Ward  has  been  a  great 
factor  in  stimulating  advertising  from 
local  merchants  principally  because  it  is 
itself  a  generous  user  of  newspaper  space. 
On  the  other  hand,  the  Sears  Roebuck 
store  has  not  been  as  aggressive  in  this 
respect  as  we  had  expected.” 

A  similar  condition  exists  in  Schenec¬ 
tady,  where,  according  to  E.  R.  Cullings, 
advertising  manager  of  the  Schenectady 
Union-Star,  the  Sears  Roebuck  store  has 
done  little  newspaper  advertising,  averag¬ 
ing  from  one-half  to  three-quarters  of  a 
page  weekly. 

“Since  the  local  Sears  Roebuck  store 
seems  to  stress  bargains  in  automobile 
tires  and  accessories,”  Mr.  Cullings  said, 
“it  has  been  responsible  for  an  increase 
in  auto  accessory  linage  from  the  local 
dealers.  But  otherwise  its  effect  has  not 
been  felt  in  larger  campaigns  by  the  local 
merchants." 

Schenectady  stores  have  been  generous 
users  of  newspaper  space,  and  they  are 
not  concerned  much  now  with  the  in¬ 
vasion  of  the  chain  stores,  even  with 
Montgomery  Ward  entering  the  field  for 
patronage  at  its  Albany-Troy  store. 

A  slight  increase  in  department  store 
linage  has  been  noted  in  Albany  news¬ 
papers  since  the  opening  of  the  Ward 
branch  on  the  northern  outskirts  of  the 
city.  It  has  been  largely  a  case  of  meet¬ 
ing  bargains  with  bargains.  One  Albany 
store,  W.  M.  Whitney  &  Co.,  has  been 
especially  aggressive  in  meeting  the 
Montgomery  Ward  competition.  It  has 
just  completed  a  series  of  institutional 
advertisements  in  the  Knickerbocker 
Press  and  the  Albany  Evening  News, 
promoting  October  as  “the  (Jolden 
Month."  The  campaign  was  climaxed 
with  two  full  pages  and  is  being  con- 
titmed^  through  October  with  large  space 
daily  in  all  local  papers. 

A  different  view  was  expressed  by  ad¬ 
vertising  managers  in  Memphis.  They 
felt  that  there  had  been  no  stimulation 
of  local  advertising,  and  that  in  some  in¬ 
stances  other  advertisers  had  taken  even 
less  space  than  usual. 

‘The  total  department  store  volume 


of  advertising  is  no  greater  than  it  was 
prior  to  the  entry  of  Sears  Roebuck  into 
the  Memphis  field,”  said  C.  A.  Moore, 
advertising  manager  of  the  Memphis 
Press-Scimitar.  “This  tells  us  that  the 
other  stores  have  in  reality  cut  down 
their  space  in  the  Memphis  newspapers. 
The  principal  reason  for  this  is  that 
Sears,  Roebuck  &  Co.  has  the  reputation 
of  being  a  much  more  conservative  ad¬ 
vertiser  than  the  ordinary  department 
store.  It  is  the  company’s  practice  to 
carry  only  a  stipulated  weekly  representa¬ 
tion,  with  few  if  any  occasions  during  the 
year  when  large  amounts  of  space  are 
used  for  sale  events. 

“It  might  be  said  that  the  competition 
from  Sears  Roebuck  serves  more  to 
stabilize  the  advertising  from  other  mer¬ 
chants,  since  its  advertising  is  a  conserva¬ 
tive  week-to-week  performance.” 

The  difference  in  effect  between  a  small 
Sears  Roebuck  or  Montgomery  Ward 
store  and  one  of  the  large  Class  A  stores 
is  pointed  out  in  a  statement  from  L.  C. 
McCaskill,  advertising  manager  of  the 
Oklahotna  City  Nnos.  He  said: 

“Montgomery  Ward  &  Co.  has  been 
oi^rating  a  Class  B  store  in  Oklahoma 
City,  and  the  other  larger  merchants 
have  not  altered  either  their  merchandis¬ 
ing  or  their  advertising  because  of  the 
competition.  However,  within  thirty 
days  Montgomery  Ward  will  onen  a 
Class  A  department  store,  and  all  the 
laruer  stores  will  watch  this  oneration 
with  interest.  It  will  undoubtedly  have 
an  effect  on  future  business. 

“The  smaller  stores  have  w'atched  both 
Montgomery  Ward  and  Sears  Roebuck, 
and  have  followed  their  lead  to  a  certain 
extent  in  advertised  items.” 

A  similar  view  was  expressed  by  an¬ 
other  Oklahoma  City  advertising  mana¬ 
ger.  T.  T._  Meyerson  of  the  Oklahoman 
and  the  Times,  who  said : 

“We  attribute  the  increase  of  depart¬ 
ment  store  and  other  local  store  linage 
in  our  newspapers  to  the  rapid  growth 
of  Oklahoma  City’s  population  and  the 
corresponding  increase  in  sales  oppor¬ 
tunities.  We  are  unable  to  trace  such 
increases  to  the  presence  of  Montgomery 
Ward  and  Sears  Roebuck  stores  in  Okla¬ 
homa  City.” 

Another  reference  to  the  difference  in 
effect  of  Class  A  and  Class  B  stores  was 
reported  by  the  News-Sentinel,  of  Fort 
Wayne,  Ind.,  as  follows: 

“Sears  Roebuck  first  opened  up  in  Fort 
Wayne  eighteen  months  ago  with  a  ‘B’ 
store  selling  tires,  sporting  goods,  etc. 
This  for  a  short  time  only  increased  our 
tire  linage.  Six  months  later  they  opened 
an  ‘A’  store  which  has  been  operating  for 
a  year.  Although  Sears,  Roebuck  &  Co. 
has  used  considerable  advertising  in  our 
medium  they  do  not  seem  to  have  occa¬ 
sioned  an  increase  or  decrease  in  linage 
of  other  local  advertisers.  The  linage 
used  by  Sears  Roebuck  themselves  is  the 
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Oct.  14-16 — Assn,  of  National 
Advertisers,  annual  convention. 
New  Ocean  House,  Swampscott, 
Mass. 

Oct.  14-15— CUirolinas’  Circula¬ 
tion  Managers’  Assn.,  10th  annual 
convention.  Sir  Walter  Hotel, 
Raleigh,  N.  C. 

Oct.  15 — New  England  Daily 
Newspaper  Assn.,  fall  meeting, 
Copley  Plaza  Hotel,  Boston. 

Oct.  *21-22 — Associated  Business 
Papers,  fall  convention,  Blackstone 
Hotel,  Chicago. 

Oct.  22-23 — Inland  Daily  Press 
Assn.,  fall  meeting.  Hotel  Morri¬ 
son,  Chicago. 

Oct.  22-23 — Agricultural  Publish¬ 
ers’  Assn.,  Chicago. 

Oct.  22-23 — Bureau  of  Advertis¬ 
ing,  A.  N.  P.  A.,  Hotel  Morrison, 
Chicago. 

Oct.  24 — International  Assn,  of 
Newspaper  Advertising  Executives,  t 
convention,  Stevens  Hotel,  Chicago.  I 

Oct.  24-25 — Audit  Bureau  of  | 
Circulations,  annual  convention,  i 
Stevens  Hotel,  Chicago. 

Oct.  25 — Northeast  Iowa  Section, 
Iowa  Press  Assn.,  meeting,  Water¬ 
loo,  la. 

Oct.  25-26 — South  Florida  Press 
Assn.,  Fall  meeting,  Melbourne, 
Fla. 

Oct.  28-29 — Advertising  Club  of 
New  England,  meeting,  Bridgeport, 
Conn. 

Oct.  29-30 — New  York  State  Cir¬ 
culation  Managers’  Assn.,  fall 
meeting,  Utica,  N.  Y. 

Oct.  30-Nov.  2 — Financial  Adver- 
tisers’  Assn.,  14th  annual  conven¬ 
tion,  Atlanta,  Ga. 

Nov.  8-9 — All-Ohio  Newspaper 
Conference,  Ohio  State  University,  | 
Columbus,  Ohio.  | 


only  increase  we  can  attribute  to  their 
locating  in  Fort  Wayne.” 

The  Des  Moines  Register  and  Tribune 
reported:  “A  Sears  Roebuck  department 
store  has  been  in  operation  in  Des  Moines 
a  trifle  more  than  a  year.  It  uses  a  lim¬ 
ited  amount  of  advertising  regularly.  So 
far  as  we  can  observe,  the  Sears  Roe¬ 
buck  entry  into  Des  Moines  has  not 
tended  to  increase  or  decrease  the  amount 
of  space  used  bv  other  stores.” 

Los  Angeles  advertising  managers  were 
divided  in  opinion,  but  mentioned  a  new 
factor  in  the  situation — the  battle  of  the 
older  stores  to  keep  retail  business  cen¬ 
tered  in  the  downtown  area.  Sears,  Roe¬ 
buck  &  Co.,  has  four  stores  at  im¬ 
portant  outlying  locations. 

M.  S.  Day  of  the  Los  Angeles  Express 
said  that  Sears,  Roebuck  competition  had 
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stimulated  advertising  of  other  stores, 
but  that  there  was  no  way  to  check  the 
amount.  He  said  the  biggest  factor  was 
the  tendency  toward  decentralization 
started  by  the  outlying  Sears,  Roebuck 
stores,  and  that  in  this  respect  advertis¬ 
ing  and  competition  had  been  stimulated. 
Elliott  Hensel  of  the  Illustrated  News 
was  another  who  said  that  the  big  stores 
were  more  worried  about  the  tendency 
toward  decentralization  of  retail  busi- 
ness.  Otherwise  he  doubted  if  advertis¬ 
ing  had  been  stimulated. 

Neil  T.  Harris  of  the  Record  said  that 
some  stores  in  the  second  rank  probably 
had  been  slightly  stirred  to  action  but 
that  there  had  been  no  marked  stimulus. 
He  said  that  the  new  competition  had 
changed  the  tone  and  type  of  advertising. 


WANTS  ETHICS  SHELVED 
FOR  SHOP  TALK 

W.  G.  Vorpe,  Fed  Up  on  DUcustiou 
of  Principles,  Suggests  That  Next 
Meeting  of  A.  S.  N.  E.  Take  Up 
Practical  Phases 


A  suggestion  that  the  next  meeting  of 
the  American  Society  of  Newspaper 
Editors  be  devoted  to  discussions  of 
practical  subjects  instead  of  ethical  prob¬ 
lems  is  made  by  W.  G.  Vorpe,  of  the 
Cleveland  Plain  Dealer,  in  the  October 
bulletin  of  the  society.  Mr.  Vorpe  says 
he  is  fed  up  on  ethics  discussions. 

“Not  that  I  would  scorn  the  ethics  of 
journalism,”  he  says,  “or  attempt  in  any 
way  to  dim  the  lustre  of  the  sacred 
‘canons  of  journalism,’  but  I  am  one 
that  feels  there  has  been  just  a  little  too 
much  time  spent  debating  the  idealistic 
side  of  newspaper  making  and  too  little 
given  to  the  means  by  which  the  editors 
make  a  living,  comfortable  or  otherwise. 

“No  doubt  it  is  interesting  to  debate 
the  ethics  of  small  headlines  for  big  ad¬ 
vertisers  who  run  afoul  of  the  law  and 
large  headlines  for  the  equally  guilty 
who  don’t  advertise,  but  the  average 
reader  wouldn’t  care  very  much  if  they 
didn’t  read  about  either  one  of  them. 

“Whether  it  is  ethical  to  broadcast 
crime  news  is  not  nearly  so  important  to 
the  editors  as  to  learn  what  reaction  the 
editors  in  the  various  communities  grt 
from  their  readers  on  crime  news  as  it 
is  handled  by  these  same  editors. 

“The  ethics  of  printing  or  not  print¬ 
ing  radio  programs  that  may  give  free 
advertising  to  firms  who  ought  to  pay 
for  it  is  not  so  much  to  the  point  a.'' 
how  much  real  value  the  newspaper 
reader  places  on  radio  programs  in 
newspapers.  What  the  editors  want  to 
know  is  ‘are  radio  programs  news?’ 

“It  is  not  so  much  a  question  of  ethics 
whether  or  not  a  newspaper  should  un¬ 
cover  the  family  skeleton  when  telling  of 
a  divorce  case  as  it  is  a  matter  of  edi¬ 
torial  judgment,  based  on  the  news  value 
of  the  information.  Is  it  something  the 
public  should  know?  And  will  the  pub¬ 
lic  be  benefited  by  the  information? 

“From  these  brief  remarks  my  fellow 
newspaper  workers  may  get  the  impres¬ 
sion  that  I  am  fed  up  on  discussion  of 
ethical  questions.  I  am.  Like  the  des¬ 
sert  that  comes  at  the  end  of  the  meal  it 
is  good  in  small  quantities  but  no  one 
wants  to  make  a  full  meal  on  it. 

“After  all,  the  principal  problem  that 
confronts  all  editors  is  how  to  attract 
and  hold  readers  to  their  papcr.s  and 
bring  profits  to  the  publishers.  .\n<l 
there  are  many  practical  phases  of  this 
problem  that  could  with  profit  to  all  be 
discussed  at  the  annual  meetings  of  the 
editors. 

“Why  not  try  out  this  program?" 


HEARST  MEN  PROMOTED 

T.  C.  Hoffmeyer,  formerly  Pacific 
Coast  representative  for  the  Hearst 
mornihg  newspapers,  has  been  appointed 
general  manager  of  the  Seattle  Post  In¬ 
telligencer,  it  was  announced  this  week. 
Franklin  W.  MacMillan,  who  for  the  past 
three  years  has  been  Mr.  Hoffmeyer’s  as¬ 
sistant,  has  been  appointed  to  the  positiw 
Mr.  Hoffmeyer  vacates.  MacMillan  is 
special  representative  of  the  Los  Angeles 
Examiner,  San  Francisco  Examiner  and 
the  Seattle  Post  Intelligencer. 
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BRIEF  ON  AD  CASE  BEFORE  TRADE  BODY 


Counsel  Asserts  Commission’s  Jurisdiction  Over  Advertising,  Charges  Publishers  and  Agencies  Have 
Restricted  Trade  Illegally  and  Asks  “Cease  and  Desist”  Order  —  Replies  Due  Oct.  14  » 


By  GEORGE  H.  MANNING 

Washington  Correspondent,  Editor  &  Publisher 


WASHINGTON,  D.  C.,  Oct.  10— Ef¬ 
forts  to  restrict  application  of  pub¬ 
lishers’  “net  rates”  to  national  advertis¬ 
ing  handled  by  “recognized”  agencies, 
are  stigmatized  as  “unfair  competition” 
by  counsel  for  the  Federal  Trade  Com¬ 
mission  in  a  brief  supporting  the  amended 
complaint  in  the  case  of  the  American 
.Association  of  Advertising  Agencies  et  al. 

The  brief,  by  Eugene  W.  Burr,  at¬ 
torney,  and  Robert  E.  Healy,  chief  coun¬ 
sel,  was  made  available  to  Editor  &  Pub- 
USHiTi  this  week.  The  document  sets 
out  the  line  of  reasoning  by  which,  and 
the  judicial  opinions  on  which,  the  Com¬ 
mission’s  counsel  assert  that  the  activities 
complained  of  restrict  competition  and 
interfere  with  the  free  flow  of  interstate 
commerce.  It  submits  that  the  Federal 
Trade  Commission  has  jurisdiction  in  the 
case,  and  recommends  the  issuance  of  a 
“cease  and  desist”  order,  requiring  the 
several  respondents  to  discontinue  the  ac¬ 
tivities  on  which  the  complaint  was  based. 

Respondents  in  this  case  are  the  Amer¬ 
ican  Association  of  Advertising  Agencies, 
.American  Newspaper  Publishers’  Associ¬ 
ation,  Southern  Newspaper  Publishers’ 
.Association,  the  Six  Point  League  of 
Xew  York,  and  the  American  Press 
Association. 

The  inter-relation  of  advertising 
agencies,  newspaper  publishers,  special 
representatives,  advertisers,  and  the  pub¬ 
lic  is  so  well  understood  that  it  is  not 
necessary  here  to  repeat  the  explanatory 
comment  on  the  subject  made  by  the 
Commission’s  counsel,  except  in  one  par¬ 
ticular. 

“The  publishers,”  quoting  the  language 
of  the  brief,  “sell  the  use  of  their  col¬ 
umns  in  accordance  with  the  gross  or 
card  rate  freely  established  by  each  pub¬ 
lisher.  They  allow  advertising  agencies 
a  ‘net  rate,’  less  than  the  respective  gross 
or  card  rate  by  the  amount  of  a  ‘differ¬ 
ential’  or  ‘commission’  which  is  now  al¬ 
most  universally  15  per  cent  for  the 
price  of  the  space;  and  this  differential, 
upon  payment  to  the  agency  by  the  ad¬ 
vertiser  of  the  entire  gross  or  card  rate 
for  the  space  used,  constitutes  the  regu¬ 
lar  compensation  of  agencies  for  their 
labors.  The  newspaper  looks  to  the 
agency  for  payment,  rather  than  to  the 
advertiser. 

“In  this  arrangement  is  the  crux  of 
the  controversy  that  has  involved  the  sev¬ 
eral  associations  already  mentioned  in  the 
case  before  the  Federal  Trade  Commis¬ 
sion.” 

Explaining  “what  the  case  is  about,” 
counsel  states  in  the  brief :  “the  case  re¬ 
lates  to  newspaper  advertising  and  not 
to  magazine,  ‘outdoor’  or  other  forms  of 
advertising.  It  relates  to  national,  not  to 
local  advertising.  The  case  concerns  the 
relations  between  the  national  advertisers 
and  the  publishers  as  affected  by  the 
respondents.  It  does  not  relate  to  any 
question  as  to  whether  the  15  per  cent 
‘differential’  or  ‘commission’  is  or  is  not, 
on  an  average,  adequate  compensation 
to  the  agency.  Nor  does  it  relate  to  any 
combination  whatever  as  to  what  gross 
or  card  rates  are  made  by  any  news¬ 
paper.” 

As  appraised  by  the  Commission’s 
counsel,  the  aims  and  endeavors  of  the 
respondents  are; 

“First,  to  prevent  direct  advertisers 
from  obtaining  national  advertising  at 
net  rates  and  that,  to  avoid  the  resulting 
cost,  they  be  constrained  to  employ  ad¬ 
vertising  agencies: 

“Second,  to  prevent  publishers  from 
selling  advertising  space  to  direct  ad¬ 
vertisers  at  less  than  their  gross  or  card 
rates;  and 

“Third,  to  eliminate  from  business 
agencies  which  do  not  receive  the  full 
differential  as  their  minimum  remunera¬ 
tion  or  which  share  the  differential  with 
an  advertiser. 

“The  program  is  to  bring  about  such 
action  by  agencies,  specials  and  pub¬ 
lishers,  as  to  free  agencies  as  a  class 


(A)  from  price  competition  among  them¬ 
selves  and  (B)  from  competition  in  ad¬ 
vertising  activities  by  national  advertis¬ 
ers  themselves  who  wish  to  do  their  own 
advertising.  They  thus  would  establish 
a  privileged  and  monopolistic  right  and 
status  for  advertising  agencies  as  a  class. 
This  right  and  status  is  designated  by 
them  ‘protection’  to  agencies  and  the 
‘Agency  franchise’  to  the  end  that 
none  but  advertising  agencies  shall  en¬ 
gage  in  the  advertising  business. 

Motives  and  aims  of  the  several 
respondents  are  discussed  at  length  in  the 
brief,  leading  finally  to  a  conclusion 
stated  as  follows: 

“All  activities  of  respondents  in  issue 
here  are  part  and  parcel  of  the  same 
program.  Sometimes  it  is  called  ‘protec¬ 
tion’  to  agencies,  sometimes  it  is  ‘policing 
the  agency  franchise.’ 

“It  is  all  one.  No  advertiser  is  to  be 
allowed  to  do  his  own  advertising  except 
at  the  practically  double  cost  outlined 
below  which  makes  direct  advertising 
prohibitive.  No  agency  is  to  compete 
with  others  in  price.  No  newspaper  is  to 
be  permitted  to  grant  the  net  rates.” 

In  the  prosecution  of  this  program, 
according  to  the  counsel  for  the  Com¬ 
mission,  six  classes  of  concerns  are  de¬ 
barred  from  entering  certain  lines  of 
business  “to  precisely  such  extent  as 
respondents’  franchise  and  protection 
policy  prevails.” 

“Accordingly,”  quoting  the  language  in 
the  brief,  “respondents  have  made  a  direct 
attack  upon  the  following  six  classes: 

“A.  Concerns  which  have  endeavored 
during  recent  years  to  obtain  direct  ad¬ 
vertising  relations  with  newspapers  at  the 
net  rate. 

“B.  Concerns  which  ♦lave  long  been 
established  and  recognized  in  the  trade  as 
direct  advertisers  at  the  net  rate. 

“C.  Direct  advertisers  who  while  en¬ 
gaged  in  national  advertising  have  hither¬ 
to  been  enabled  to  get  the  more  favor¬ 
able  local  rates  by  virtue  of  their  having 
local  branches  or  agencies. 

“D.  ‘House  agencies,’  concerns  affiliated 
with  some  direct  advertiser. 

“E.  Advertising  agencies  which  have 
completed  in  rate  of  compensation  with 
agencies  adhering  to  the  combination. 

“F.  Newspaper  publishers  granting  net 
rates  or  less  than  card  rates  to  direct 
advertisers  or  to  house  agencies.” 

Each  of  these  classifications  is  ex¬ 
haustively  dealt  with  in  the  brief  and 
there  is  vigorous  criticism  of  propaganda 


activities  attributed  to  the  newspaper 
committee  of  the  A.  A.  A.  A. 

A  bulletin  alleged  to  have  been  issued 
by  the  four  A’s  purporting  to  show  the 
attitude  of  important  dailies  toward  such 
direct  advertisers  as  Firestone  Tire  & 
Rubber  Company,  Vick  Chemical  Com¬ 
pany,  Baker-Robinson  Company,  and 
others,  is  singled  out  for  exhaustive 
analysis  as  a  particularly  vicious  piece 
of  propaganda. 

After  stating  evidence  calculated  to 
show  that  all  of  the  respondents  aided 
and  abetted  this  propaganda,  the  Com¬ 
mission’s  counsel  states: 

“The  effect  upon  advertisers  of  so 
vigorous  a  campaign  on  the  part  of  the 
most  influential  bodies  representing  the 
entire  gamut  of  national  newspaper  ad¬ 
vertising  could  not  be  in  doubt.” 

The  discussion  of  this  propaganda  and 
its  effect  is  too  extended  to  lie  even  sum¬ 
marized  in  limited  space,  but  the  follow¬ 
ing  excerpts  from  the  discussion,  suggest 
the  line  of  argument  followed  by  the 
Commission’s  counsel ; 

“Doubtless  the  open  and  notorious  cam¬ 
paign  made  by  respondents  against  the 
Firestone  Tire  &  Rubber  Company  had 
a  tremendous  deterrent  effect  upon  con¬ 
cerns  considering  entering  the  direct  ad¬ 
vertising  field.  It  was  intended  to  have 
that  effect.  Beyond  question  there  are 
numerous  other  advertisers  who  have  by 
respondent’s  efforts  been  prevented  from 
making  the  effort  to  seek  net  rates  from 
publishers.” 

“These  purposes  and  the  activities  to 
carry  them  out  are  intermingled  through¬ 
out  the  record.  The  goal  is  in  reality  a 
unity :  an  advertising  agency  class 
assured  of  the  privilege  of  doing  the  ad¬ 
vertising  business  of  the  country  with¬ 
out  price  cutting  by  fellow  agencies  and 
without  advertisers’  insistence  upon  doing 
their  own  work.  Hence  ‘rebating  news¬ 
papers,’  ‘rebating  agencies,’  and  advertis¬ 
ers  seeking  ‘rebates’  are  all  considered 
‘unfair’  and,  as  we  shall  show,  are  to  be 
reformed  or  eliminated  by  respondents.” 

“The  old  established  direct  advertisers 
were  given  to  know  by  respondents  in 
many  ways  and  on  countless  occasions 
that  they  would  not  be  left  long  in  their 
privilege  of  net  rates,  that  respondents 
were  in  combined  disapproval  of  direct 
advertising  and  were  but  withholding 
their  movement  against  old  direct  adver¬ 
tisers  for  the  time  being.” 

“Local  rate  concessions  to  local 
branches  of  national  trading  companies 


are  to  be  prevented  by  respondents’  com¬ 
bination.  They,  therefore,  have  included 
within  the  scope  of  their  combination 
against  direct  advertising  the  abolishment 
of  local  rates  to  national  advertisers, 
irrespective  of  the  local  character  of  their 
branch  establishments,  or  as  an  alternate 
the  equalization  of  local  and  national 
rates,  or  at  least  the  bringing  of  the  two 
rates  so  near  together  that  there  would 
be  no  advantage  to  the  local  rates  as  con¬ 
trasted  with  the  national  rates  net.  They 
declare  the  rate  difference  to  be  unjusti¬ 
fied  discrimination  against  national  ad¬ 
vertisers  employing  agencies. 

“Now  we  do  not  defend  insincerity  in 
business.  It  may  be  an  unworthy  thing 
for  an  advertiser  to  establish  an  adver¬ 
tising  department  subsidiary  to  itself,  in 
an  attempt  to  make  it  appear  an  inde¬ 
pendent  agency.  But  it  must  be  under¬ 
stood  that  the  ‘camouflaged’  character 
of  house  agencies  is  not  due  to  the 
preference  of  the  advertiser.  Respond¬ 
ents  are  the  real  artificers  of  the  camou¬ 
flaged  house  agency.  It  is  they  who  force 
these  advertisers  either  to  advertise 
through  an  agency,  a  step  which  in  their 
judgment  will  not  best  serve  their 
•interests  or,  as  an  alternative,  to  pursue 
direct  advertising  at  greatly  enhanced 
costs.  The  constantly  recurrent  house 
agency  is  the  best  indication  of  the  power 
of  respondents  to  prohibit  open,  frank 
direct  advertising.  It  proves  also  the 
existence  among  many  advertisers  of  a 
desire  to  conduct  their  own  advertising 
without  an  agency.” 

Against  advertising  agencies  which  cut 
the  rate,  or  did  business  with  advertis¬ 
ers  at  less  than  the  15  per  cent  differen¬ 
tial,  four  coercive  measures  were  em¬ 
ployed,  according  to  representations  in 
the  brief.  These  were  (1)  disbarment 
from  membership  in  the  A.  A.  A.  A., 

(2)  expulsion  from  that  organization  of 
agencies  competing  in  rate  renumeration, 

(3)  propaganda  against  agencies  com¬ 
peting  in  price  whether  members  of  the 
A.  A.  A.  A.  or  not,  and  (4)  denial 
by  the  A.  N.  P.  A.  of  essential  cr^it 
rating  to  agencies  competing  in  price, 
irrespective  of  their  actual  financial 
worth. 

The  denial  of  credit  rating  comes  in 
for  especially  sharp  criticism  by  Com¬ 
mission  counsel  in  the  following  com¬ 
ment  : 

“Now  it  is  to  be  clearly  understood 
that  we  do  not  regard  the  use  of  a  rec¬ 
ognition  list  per  se  as  unlawful.  The 
publishers’  practice  of  investigating 
credits  through  an  organization  should 
presumably  serve  the  interest  of  economy 
for  all  concerned.  The  vice  of  recogni¬ 
tion  as  it  is  operated  by  respondents  con¬ 
sists  in  this :  agencies,  admitted  to  be 
perfectly  sound  financially,  do  not  have 
the  privilege  of  recognition,  regardless 
of  financial  strength,  denial  often  being 
coupled  with  an  admission  of  their  ample 
worth. 

“Either  an  agency  has  sufficient  finan¬ 
cial  basis  or  it  has  not.  If  it  has  not,  it 
should  of  course  be  denied  reco^ition. 
But  if  it  has  ample  financial  ability,  it 
should  not  be  denied  credit  standing  for 
the  reason  that  it  competes  in  price.” 

Taking  up  the  legal  questions  touching 
on  the  jurisdiction  of  the  Federal  Trade 
Commission,  the  counsel  assert  that  the 
activities  of  the  respondents  are  factors  in 
interstate  commerce,  that  they  are  com¬ 
petitive  methods,  and  that  they  are  un¬ 
fair,  and  that  the  Commission  undoubt¬ 
edly  has  jurisdiction. 

Arguing  in  sup^rt  of  the  finding  that 
respondents’  activities  are  unfair,  coun¬ 
sel  states: 

“Seldom  has  a  stronger  case  of  com¬ 
bined  attack  upon  competition  been 
presented. 

“The  Commission  has  jurisdiction  over 
this  class  of  cases  as  falling  within  the 
statutory  phrase,  ‘unfair  methods’  of 
competition  in  commerce,  under  the 
definition  thereof  negatively  expressed  in 
(Continued  on  page  60) 


COVERING  MACDONALD’S  VISIT  IN  U.  S. 


Representatives  of  English  newspapers  who  accompanied  Prime  Minister 
Ramsay  MacDonald  from  England  pictured  at  the  White  House,  Washington, 
D.  C-,  where  they  were  greeted  hy  the  President.  Left  to  right:  H.  E.  Cant, 
representing  the  Exchange  Telegraph  of  London;  V.  Harvey  of  Renters 
Agency,  London;  H.  Fyfe  of  the  London  Daily  Mail;  A.  P.  Rohhins,  London 
Times;  Col.  H.  W.  Nevinson,  Manchester  Guardian;  H.  N.  Smith,  London 
Daily  Herald;  R.  M.  Smith,  London  Daily  Mail,  and  H.  L.  Greenwall, 
London  Daily  Express. 
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E.  L.  BERNAYS  ACTIVE  IN  PROMOTING 
“JUBILEE”  WHERE  HOOVER  WILL  SPEAK 


Offers  to  Make  ‘‘Arrangements  for  Press  in  Letter  to 
New  York  City  Editors  —  President’s  Secretary 
Unaware  of  Press  Agent’s  Activities 


By  MARU 

EWSPAPER  men  in  New  York 
were  surprised  this  week  to  receive 
from  Edward  L.  Bernays,  former  the¬ 
atrical  publicity  man  and  now  claiming 
to  be  “couhsel  on  public  relations  to  gov¬ 
ernments,  industries,  corporations  and 
trade  organizations,”  an  official  an¬ 
nouncement  concerning  the  President  of 
the  United  States,  Herbert  C.  Hoover. 

Mr.  Bernays,  in  one  of  his  familiar 
handouts,  suggested  very  definitely  that 
he  was  acting  on  behalf  of  the  ‘‘Light’s 
Golden  Jubilee”  committee  and  for  Henry 
Ford.  In  his  communication  he  not  only 
announced  that  President  Hoover,  Henry 
Ford  and  Thomas  Alva  Edison  will  be 
the  principal  figures  in  an  all-day  cele¬ 
bration,  honoring  the  light,  at  Dearborn, 
Mich.,  Oct.  21,  but  asked  that  news¬ 
paper  editors  tell  him  how  many  re¬ 
porters  or  photographers  they  would 
send  to  cover  the  event  and  declared  his 
willingness  to  provide  comforts  and  con¬ 
veniences  for  such  representatives. 

The  fact  that  Mr.  Bernays  is  well- 
known  for  his  publicity  scheme  of  ar¬ 
ranging  alleged  “news  events”  to  brinp 
free  publicity  to  corporations  employing 
his  services  caused  editors  to  wonder 
whether  the  President  of  the  United 
States  was  being  so  used  to  reflect  first- 
page  publicity  upon  the  mazda  lamp  or 
Ford  automobiles,  or  both.  If  Mr.  Ber¬ 
nays  were  commissioned  to  make  press 
arrangements  for  an  address  by  the  Chief 
Executive  of  the  nation  it  would  be  un¬ 
precedented  in  history,  as  Presidents  have 
invariably  been  protected  in  the  matter 
of  press  relations  by  secretaries  or  other 
experienced  persons,  not  in  the  employ 
of  corporations,  but  of  the'  government. 

When  the  matter  was  put  up  to  Mr. 
Bernays  for  explanation  he  became 
greatly  agitated  lest  some  publication  in 
Editor  &  Publisher  might,  as  he 
phrased  it,  “embarrass  Mr.  Hoover.”  He 
thought,  he  said,  that  Mr.  Hoover  might 
himself  .safely  decide  whether  he  could 
attend  the  Jubilee  with  “taste  and  judg¬ 
ment.”  Mr.  Bernays  denied  that  he  had 
schemed  out  the  arrangements  for  the 
celebration  at  Dearborn,  although  he  did 
not  deny  that  he  was  acting  as  “liaison 
man  between  those  honoring  Mr.  Edison 
and  the  press  of  America,  handling  the 
transmission  of  the  necessary  informa¬ 
tion  and  providing  for  the  proper  work¬ 
ing  facilities  and  comfort  of  those  jour¬ 
nalists  who  may  be  assigned  to  cover  this 
event.” 

So  there  is  no  question  that  Mr. 
Bernavs,  in  the  employ  of  interests  in  a 
position  to  profit  from  the  publicity  of 
Edison  electric  equipment  or  Ford  auto¬ 
mobiles,  or  both,  did  presume  to  make 
press  arrangements  for  an  event  which  is 
to  star  the  President. 

George  Akerson,  secretary  to  the  Pres¬ 
ident,  when  interviewed  by  Editor  & 
Publisher’s  correspondent  on  Thur.sday, 
expressed  surprise  that  Bernays  was 
inviting  newspaper  men  to  attend  the 
Jubilee  and  was  generaflv  booming  pub¬ 
licity  for  the  affair.  He  said  that  he 
had  not  received  a  letter  or  any  word 
from  Bernays  about  the  event  and  did 
not  know  that  Bernays  was  doing  any¬ 
thing  about  it.  The  invitation  to  speak 
at  Dearborn  came  to  the  President 
directlv  from  Henrx-  Ford. 

Edsel  Ford  and  E.  G.  Liebold  called 
at  the  White  House  on  Thursday  morn¬ 
ing  and  discussed  with  Mr.  .\kcrson  the 
arrangements  for  the  President’s  trip  to 
Dearborn.  When  Edsel  Ford  asked 
about  arrangements  for  the  press  Mr. 
Akerson  said  he  replied  that  all  ar¬ 
rangements  for  the  press  are  always 
made  by  the  President’s  secretary  and 
that  about  25  reporters  and  photograph¬ 
ers  expected  to  accompany  the  President, 
all  bearing  the  usual  White  House  cre¬ 
dentials. 

This  interview  definitely  answered  the 
question  whether  Bernays  was  acting  for 
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the  President.  Whatever  he  may  have 
done  to  advance  the  cause  of  Jubilee 
publicity  was  not,  so  far  as  is  known,  in 
reference  to  Washington,  but  rather  to 
newspapers  and  press  associations  with 
headquarters  other  than  at  Washington. 

If  the  President  of  the  United  States 
were  being  exploited  for  commercial  pur¬ 
poses  by  a  press  agent  who  makes  a 
business  of  organizing  “news  events”  so 
that  mention  of  advertised  articles  is 
forced  into  news  columns,  the  action  was 
indirect  and  the  White  House  was  wholly 
innocent  of  the  fact. 

It  is  known  that  Bernays  has  been  at 
work  upon  the  Jubilee  since  last  spring. 
Whether  he  suggested  that  President 
Hoover  be  asked  to  speak  is  not  known. 
Just  who  his  employers  are  is  not  known. 

In  a  book  called  “Propaganda,”  re¬ 
cently  published  under  the  authorship  of 
Bernays,  he  tells  of  his  exploits  in  or¬ 
ganizing  “news  events”  to  gain  favorable 
public  opinion  for  merchandise  and 
service.  He  uses  the  newspaper,  motion 
picture,  radio  and  other  forms  of  public 
communication  in  behalf  of  his  clients. 

His  philosophy  was  summed  up  in  a 
paragraph  in  this  book  as  follows:  “It 
was  not  many  years  ago  that  newspaper 
editors  resented  what  they  called  ‘The 
use  of  the  news  columns  for  propaganda 
purposes.’  Some  editors  would  even  kill 
a  good  storv  if  they  imagined  its  pub¬ 
lication  might  benefit  someone.  This 
point  of  view  is  now  largely  aban¬ 
doned.”  On  this  theory  he  sought  to 
justify  the  business  of  the  propagandist 
in  creating  and  organizing  “news”  which 
would  reflect  favorably  upon  merchan¬ 
dise  produced  bv  persons  employing  the 
propagandist.  In  this  connection  he  re¬ 
ferred  specifically  to  Henry  Ford’s 
“epoch-making  cars”  and  declared  that 
they  make  “news.” 

An  Editor  &  Publisher  man  asked 
Bernays  this  week  if  it  was  he  who  re¬ 
cently  had  induced  the  government  to 
use  a  picture  of  the  mazda  lamp  on  post¬ 
age  stamps  ?  He  non-comm. tally  referred 
the  inquiry  to  the  Postmaster  General. 

Mr.  Bernays  was  born  in  Vienna,  Au¬ 
stria,  Nov.  22,  1891.  He  was  educated 
in  New  York  public  schools  and  at  Cor¬ 
nell  University.  Who’s  Who  says  he  “did 
newspaper  work  in  New  York  1913- 
1915.”  He  was  a  theatrical  press  agent 
for  several  years  and  also  managed  musi¬ 
cal  stars,  among  them  Caruso  and  the 
Russian  ballet.  He  was  for  a  time  con¬ 
nected  with  the  Committee  on  Public 
Information,  during  the  war,  and  later 
has  been  “counsel  on  public  relations  to 
governments,  industries,  corporations  and 
trade  organizations.” 

He  is  a  lecturer  on  public  relations  at 
New  York  University,  author  of  several 
books  on  successful  propaganda,  lives  in 
Greenwich  Village  and  has  offices  in  the 
heart  of  the  advertising  district  of  New 
York.  He  was  the  organizer  of  the 
Dodge  Brothers  “Victory  Hour”  wherein 
musical  stars  were  engaged  to  sing  over 
the  radio.  Bernays  later  claiming  a  great 
advertising  success. 

The  “Light’s  Golden  Tubilee”  at  Dear¬ 
born  will  sort  of  combine  the  interests 
of  Edison  and  Ford.  Edison’s  old 
Menlo  Park  laboratory  will  be  restored 
at  Henry  Ford’s  Dearborn  Museum  of 
antiques.  President  Hoover  and  his 
party  will  ride  on  an  antiquated  train 
such  as  was  in  use  in  1879.  There  will 
be  plenty  of  picturesque  stuff  for  movies, 
stills  and  descriptive  writers.  The  fact 
that  the  President  is  to  speak  assures 
first  page  display. 


DAILY  LEASES  LAND 

The  Ncu>  York  Daily  Mirror  this  week 
leased  for  a  long  term  the  property 
adjoining  the  Mirror  building  on  the 
north  measuring  75  by  100.5  feet,  to  pro¬ 
vide  for  future  expansion. 


Above  is  shown  pretty  Miss  Thelma 
Burt  holding  silver  loving  cup  being 
donated  by  Ogden  (Utah)  Standard- 
Examiner  to  winner  in  state  trap¬ 
shooting  contest. 


SANDUSKY  REGISTER 
BUYS  STAR-JOURNAL 


Entire  Capital  Stock  of  Alvord  and 
Peters  Co.  Is  Acquired  by  Mack 
Heirs — Dailies  to  Use  New 


CLEVELAND  PRESSMEN 
GIVEN  $3  INCREASE 


Hours  and  Working  Conditions 
Remain  the  Same  Under  Three- 
Year  Agreement  Signed 
This  Week 


A  general  wage  increase  of  $3  per 
week  was  granted  pressmen  on  Cleveland 
newspapers  under  a  three-year  agreement 
signed  this  week  between  all  of  the  local 
dailies,  including  those  printed  in  foreign 
languages,  and  Local  No  5. 

Working  conditions  are  to  remain  the 
same  as  they  existed  under  the  contract 
expiring  Sept.  8,  1929.  The  scale  now 
stands:  Journeymen,  $58.50  a  week;  off 
side  color  men,  $54.50  a  week;  man  in 
charge  of  color  press,  $57.50  a  week. 
The  working  schedule  is  8  hours  daily 
for  day  men  and  seven  for  the  night 
men.  Time-and-a-half  is  granted  for 
overtime  and  double-timee  for  holi^y 
services  and  third  shift  workers. 

Three  years  ago  a  $2  weekly  advance 
was  granted  the  pressmen,  the  present 
increase  making  a  total  of  $5  a  week. 
The  pressmen  say  that  their  working  con¬ 
ditions  and  wages  compare  well  with 
those  existing  in  other  cities  in  the  mid¬ 
west,  but  the  scale  is  below  that  paid 
in  Chicago  and  New  York.  No  difficulty 
was  experienced  between  the  news¬ 
paper  publishers  and  the  pressmen  in 
reaching  the  new  agreement.  The 
Cleveland  Shopping  News  is  not  a  factor 
in  the  agreement. 

John  Wakeman  of  the  Cleveland  Press 
is  president  of  the  Cleveland  local  and 
Ort  Schorah  of  the  Cleveland  News  is 
secretary.  About  2(X)  pressmen  are 
affected  by  the  new  scale.  No  change 
in  hours  was  made. 


SHOPPING  NEWS  QUITS 


Plant 


Purchase  of  the  entire  capital  stock 
of  the  Alvord  and  Peters  Co.,  publish¬ 
ers  of  the  Sandusky  (Ohio)  Star-Jour¬ 
nal,  was  announced  this  week  by  the 
Register  Publishing  Co.,  publishers  of 
the  Sandusky  Register.  The  two  papers 
will  be  published  in  the  new  plant  of 
the  Star-Journal. 

The  Register  was  founded  in  1822 
and  for  the  past  half  century  has  been 
owned  and  published  by  the  Mack  family. 
For  many  years  1.  F.  Mack  and  John 
T.  Mack  were  the  publishers.  The 
heirs  of  John  T.  Mack  have  published 
the  paper  since  his  death  in  1914.  The 
Star-Journal  for  30  years  has  exclu¬ 
sively  occupied  the  evening  field,  A.  J. 
Peters  and  h".  E.  Alvord  having  headed 
its  destinies  until  the  death  of  the  former 
last  spring. 

R.  M.  Struble  will  continue  as  editor 
of  the  Star-Journal. 

.\ssociated  in  the  purchase  are  the 
sons-in-law  of  the  late  John  T.  Mack; 
A.  C.  Blinn,  of  Akron,  Ohio ;  Charles 
J.  Stark,  president  of  the  Penton  Pub¬ 
lishing  Co.,  of  Cleveland,  Ohio,  and  R. 
C.  Snyder,  publisher  of  the  Norunilk 
Refleetor-Herald  and  president  of  the 
AssiKiated  Ohio  Dailies.  Mr.  Snyder 
will  be  president  and  active  head  of  the 
newly  merged  properties  while  retaining 
his  residence  in  Norwalk  where  the  ac¬ 
tive  management  of  the  Reflector-Herald 
will  be  in  the  hands  of  his  son-in-law, 
Dudley  Allen  White.  John  D.  Mack 
will  be  secretary-treasurer,  and  Egbert 
H.  Mack,  vice-president  and  •assistant 
general  manager. 

WOMAN  EDITOR  HONORED 

Miss  Susan  Contesse,  70,  religious 
and  society  editor  of  the  Paterson 
(N.  J.)  Press-Guardian,  was  the  guest 
of  honor  recently  at  a  dinne"  given  by- 
George  Burke,  formerly  a  newspaper 
associate.  Miss  Contesse  joined  the 
Paterson  Guardian  soon  after  being 
graduated  from  hig'h  school  in  1873.  In 
1914  she  was  made  city  editor  of  the 
paper,  and  after  its  merger  with  the 
Press,  was  given  her  present  post.  She 
has  been  with  the  Paterson  paper  54 
years. 


Lewiston,  Idaho,  Paper  Existed  Lets 
Than  Six  Months 

The  Lninston  (Idaho)  Bulletin, a  iree- 
distribution  shopping  weekly,  suspended 
publication  with  the  issue  of  Sept.  27 
after  an  existence  of  less  than  six 
months.  The  Bulletin,  published  by  the 
Bailey-Blake  Printing  Company,  com¬ 
mercial  printers,  was  printed  in  standard 
tabloid  form  with  10  to  16  pages  to  the 
issue.  It  claimed  a  circulation  of  3,6(X) 
delivered  to  homes  in  Lewiston  and  im¬ 
mediate  vicinity.  In  its  closing  announce¬ 
ment  the  Bulletin  management  expressed 
the  hope  to  resume  publication  as  an 
afternoon  daily  when  business  conditions 
and  plant  equipment  justify  the  step. 

The  Bulletin  is  the  second  shopping 
news  to  suspend  in  Lewiston  in  the  past 
three  years.  A  predecessor  by  the  same 
name  was  published  for  nearly  nine 
months  as  an  afternoon,  mimeographed 
daily,  in  tabloid  form. 


SEEKING  UNION  WAGE  SCALE 


N.  Y.  Circulation  Manager*  Confer 

With  Billpo«ter*  on  Agreement 

Negotiations  in  connection  with  fixing 
a  union  wage  scale  were  started  this 
week  between  New  York  circulation 
managers  and  officials  of  the  Interna¬ 
tional  Alliance  of  Bill  Posters  and 
Billers  of  the  United  States  and  Can¬ 
ada.  A  tentative  arrangement  was 
drawn  up  but  no  decision  was  reached 
this  week.  Editor  &  Publisher  learned. 

New  York  newspapers  employ  about 
30  billposters  to  paste  signs  on  trucks 
and  billboards.  A  billposter’s  wage 
under  present  arrangements  is  $37  per 
week.  The  men  are  not  all  members  of 
the  union. 


PUBLICITY  PROBE  DELAYED 

Resumption  of  hearings  in  the  propa¬ 
ganda  phase  of  the  public  utilities  in¬ 
vestigation  by  the  Federal  Trade  Coin- 
mission  is  to  be  held  in  abeyance  untf 
Judge  Robert  E.  Healy,  examiner,  again 
is  able  to  participate.  He  underwent  ^ 
operation  last  week.  This  probably  will 
mean  a  delay  of  five  or  six  weeks. 


F.  OFFER,  AT  72,  STILL  WORKING  HARD 


Veteran  Cartoonist  Still  Drawing  Happy  Hooligan  Page  and  Editorial  Cartoons 

Field  of  Newspaper  Art  In  Past  30  Yezirs 


Reviews  Changes  In 


By  JOHN  W.  PERRY 

Mr.  Opper  was  not  a  young  man  when  lustrated  Weekly  and  with  a  long  for- 
he  joined  that  array  of  talent  on  the  gotten  publication  known  as  Wild  Oats. 
Journal.  For  18  years  previously,  he  had  “But  nevertheless,”  he  said,  “comic  art 


comic  artists  and  cartoonists.  Outside  of 
New  York,  the  newspapers  in  those  early 
days  never  thought  of  using  pictures. 
And  even  here  there  were  only  two  or 
three  that  made  a  practice  of  it.  One  of 
them,  the  old  Daily  Graphic,  died  a 
hasty  death.  Pulitzer,  of  course,  was 
forging  ahead. 

“When  Hearst  entered  the  field,  and 
brought  his  artists  from  San  Francisco 
with  him,  he  started  the  ball  rolling. 
Cartoons  and  illustrations  of  all  kinds, 
as  well  as  the  Sunday  full-page  features, 
were  some  of  the  weapons  he  wielded  in 
battling  Pulitzer  for  circulation. 

“Now  the  comic  art  business  is  a 
great  industry.  Thousands  of  daily 
papers  have  their  art  staffs — and  some 
of  them  are  very  large — and  the  syn¬ 
dicate  artists  supply  those  that  don’t. 
Why,  I  understand  that  these  syndicates 
have  salesmen  on  the  road,  going  from 
newspaper  to  newspaper  selling  cartoons 
and  pictures  as  though  they  were  lead 
pipe  or  groceries. 

“I  think  it  was  Hearst  that  started  all 
this.  His  editorial  acumen  in  playing 
up  pictures  and  cartoons  forced  other 
editors  to  keep  pace.” 

The  argument  that  syndicate  cartooning 
hampers  the  work  of  the  artist  because 
he  must  work  a  certain  number  of  days 
in  advance  and  cannot,  therefore,  work 
right  on  top  of  the  news,  is  without  basis 
in  effect,  as  Mr.  Opper  sees  it.  “It’s  all 
done  in  black  and  white,”  he  said,  “and 
easy  mechanically  to  reproduce.  And 
there  are  fast  mails  to  carry  the  copy, 
so  that  it  can  be  received  nearly  any¬ 
where  within  a  few  days  after  it  is 
drawn.  It  is  seldom  that  a  news  story 
worthy  of  cartoon  treatment  loses  its 
appeal  in  that  short  lapse  of  time.” 

Mr.  Opper  has  nothing  but  praise  for 
the  syndicates ;  he  keeps  remembering 
the  time  when  a  good  comic  picture 
went  begging. 

“Why,  through  syndication  my  Sunday 
page  is  read  by  more  than  5.000,000 
people,”  he  said.  “That’s  a  bigger  audi¬ 
ence  than  the  best  actor  in  the  world 
could  play  to  in  a  lifetime.” 

Aside  from  the  amazing  growth  in  the 
demand  for  newspaper  cartoons,  Mr. 
Opper  believes  the  biggest  change  has 
been  in  the  nature  of  the  cartoons  them¬ 
selves,  particularly  political  cartoons. 

“In  the  old  days,”  he  said,  “it  was 
customary  to  portray  public  men,  who 
happened  just  then  to  be  in  office,  and 
label  them.  Now  we  deal  in  generalities 
without  referring  to  personages  so  much. 
This  is  a  great  improvement. 

“I  have  seen  armies  of  politicians 
march  upon  the  scene,  do  their  act,  and 
disappear.  The  public  man  of  today  is 
the  nonenity  of  tomorrow.  We  are  keep¬ 
ing  most  of  them  out  of  the  cartoons,  on 
the  theory  that  the  party  or  the  principle 
is  of  more  interest  than  the  man  himself. 

“It  is  only  now  and  then  that  a  po¬ 
litical  cartoon  makes  a  hit.  Most  of 
them  are  routine.  If  the  subject  is  vital, 
and  the  treatment  effective,  the  people 
will  acclaim  the  work.  But  that  doesn’t 
happen  often.” 

^Ir.  Opper  remembered  one  of  Daven¬ 
port’s  cartoons  as  an  illustration.  It  was 
simply  a  figure  of  a  man  representative 
of  Uncle  Sam  with  his  hand  on 
Theodore  Roosevelt’s  shoulder.  The 
caption  was  “He’s  Good  Enough  for  Me.” 
Its  pcjpularity  was  instantaneous;  Daven¬ 
port  had  hit  upon  a  popular  theme,  treated 
it  with  the  utmost  simplicity,  and  labelled 
it  with  a  good  slogan. 

“Continuity  strips,”  he  said,  “fit  some 
features  and  are  entirely  illogical  and 
ineffective  in  others.  An  attempt  to  in¬ 
sert  continuity  in  some  strips  would  ruin 
them.  Too  often  you  see  the  artist  strain¬ 
ing  to  keep  up  an  interesting  and  con¬ 
nected  series  of  events. 

“Sometimes  it  is  natural  to  continue 
the  adventures  of  your  characters  from 
day  to  day  or  from  Sunday  to  Sunday. 

(Continued  on  page  58) 


Looking  back  over  30  active  years 
of  newspaper  cartooning,  Frederick 
Burr  Opper,  dean  of  American  comic 
this  week  reviewed  for  EIditor 


artists, 

&  Publisher  the  profound  changes  that 
have  taken  place  in  newspaper  cartoon¬ 
ing  and  comic  art  since  the  dawn  of  the 
present  century. 


Still  hard  at  work  at  72  turning  out 
his  regular  Happy  Hooligan  page  for 
the  A’e«»  York  Sunday  /Inter icon  and 
King  Features  Syndicate,  the  man  whose 
biting  political  cartoons  in  the  New 
York  Journal  stirred  the  nation  during 
the  turbulent  days  that  marked  W.  R. 
Hearst’s  entry  into  New  York  journal¬ 
ism,  has  seen  the  demand  for  comic  art 
grow  from  nothing  at  all  to  its  present 
proportions,  where  a  great  industry  has 
arisen  to  supply  it. 

“Wonderful  Opper”  he  has  been  called, 
for  from  his  prolific  pen  has  flown  a 
stream  of  comic  art  which  many  times 
has  amazed  his  contemporaries. 

Although  acceding  somewhat  to  th'- 
demands  of  the  years,  the  veteran  car¬ 
toonist  still  completes  each  week  a  stint 
which  would  tax  many  younger  men.  In 
addition  to  his  Sunday  Happy  Hooligan 
page,  Mr.  Opper  draws  three  editorial 
cartoons  a  week  for  the  New  York 
American  based  on  politics  and  the  news. 

Today  his  Sunday  page  and  his  car¬ 
toons  are  as  vital  to  him  as  they  were 
in  the  days  when  he  was  vigorouslv  busy 
lamba.sting  the  trusts,  ridiculing  McKin- 
le-  and  Roosevelt — the  days  when  he 
was  working  contemnoraneously  with 
Homer  Davenport,  “Tad”  and  James 
Swinnerton,  all  of  whom  had  been  im¬ 
ported  from  the  San  Francisco  Exam- 
iner.  The  excitement  of  the  days  follow¬ 
ing  the  Spanish- American  war  is  a  pur¬ 
plish  haze  to  Mr.  Opper  now,  although  at 
the  time  he  was  in  the  thick  of  the  bat¬ 
tle,  and  he  doesn’t  like  to  talk  about  it. 
His  interests  lie  in  the  most  recent  ex¬ 
ploit  of  Happy  Hooligan  and  that  very 
well-knowm  mule  —  Maud.  The  stuff 
that  has  been  collected  into  books  and 
placed  on  library  reference  shelves  is 
out  of  the  picture  as  far  as  Mr.  Opper 
is  concerned. 

"There  is  a  good  reason  for  this  aloof 
attitude.  Mr.  Opper,  interviewed  recent¬ 
ly  at  his  New  Rochelle  home,  stated 
that  he  had  nearly  always  been  what 
you  might  call  a  non-residential  com- 
latant.  In  the  midst  of  the  controver¬ 
sies  that  marked  Mr.  Hearst’s  entrance 
in  New  York  journalism,  Mr.  Opper 
has  quietly  worked  at  home.  He  read 
the  papers,  had  several  conferences  with 
Mr.  Hearst  and  many  with  Arthur  Bris¬ 
bane.  and  contributed  his  biting  and 
satirical  .share  by  messenger.  , 

Mr.  Opper  was  42  years  old  when  Mr. 
Hearst  told  him  that  he  had  liked  his 
work  in  Puck,  a  humorous  weekly,  and 
offered  him  a  job,  which,  being  tired  of 
•magazine  work  anyhow,  he  accepted. 

“When  I  joined  Hearst,”  he  said,  “he 
told  me  to  do  what  I  wanted  to  do.  Well, 
I  tried  it  in  the  office  for  a  while,  hut 
there  was  too  much  bustle  and  excite¬ 
ment.  Something  was  always  going  on 
to  distract  your  attention;  if  it  wasn’t 
the  editors’  shop  talk,  it  was  a  carpenter 
or  tinsmith  hammering  over  yo'ur  head 
or  in  your  ear.  I  can’t  work  in  that  kind 
of  atmosphere.” 

At  home  Mr.  Opper  has  peace  and 
(juiet.  His  house  is  on  a  shady  residen¬ 
tial  street.  His  room— it  is  not  a  studio 
—is  on  the  second  floor,  a  small  room, 
well  lighted  and  looking  out  over  a  back¬ 
yard.  His  only  equipment,  so  it  ap¬ 
peared  to  the  writer,  was  a  small  draw¬ 
ing  board,  two  bottles  of  India  ink  and 
s  box  of  crayons.  On  the  walls  were 
photographs  and  representative  cartoons 
of  some  of  his  contemporaries.  A  large 
picture  drawn  by  Thomas  Nast  occupied 
®  prominent  position.  An  old  roll-top 
uesk.  a  bookcase  and  several  old-fash- 
joned  chairs,  and  a  table  for  the  drawing 
ooard,  are  not  the  usual  appurtenances  to 
*  studio,  but  they  serve  Mr.  Opper. 


*‘Ym,  Wilub,  top  akd  Tiddt  must  bit  still  ard  libtrk  to  Nursik’s  Fairt  Siort. 
Nurbir  18  ORXAT  OR  Fairy  Btoribb.” 


One  of  Opper’s  famous  “Willie  and  His  Papa”  cartoon  series  published  in  the 
McKinley  campaign. 
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NEW  MERSEY  MILL  LOOMS  AS  LARGE 
FACTOR  IN  NEWSPRINT  SITUATION 

Nova  Scotia  Concern  With  Tidewater  Location  Quoting  Lower 
Price  Than  Canadian  Institute  Members — 

No  1930  Rise  Expected 


RETURNS  FROM  HOLY  LAND 


T^ITH  announcement  of  the  Canada 
“  Power  and  Paper,  Wayagamack  and 
Port  Alfred  paper  merger,  rumors 
of  further  important  mergers  and 
continued  secret  meetings  of  newsprint 
manufacturers  in  Montreal,  specula¬ 
tion  as  to  the  probable  trend  of  1930 
newsprint  prices  is  once  again  assuming 
an  important  place  in  the  conversations 
of  newspaper  publishers.  The  usual  gos¬ 
sip  channels  carry  talk  of  price  rises  and 
price  drops,  but  in  the  opinion  of  a  re¬ 
liable  newsprint  authority,  with  whom 
Editor  &  Publisher  discussed  the  situa¬ 
tion,  the  price  will  in  all  likelihood  not 
go  any  higher. 

As  a  basis  for  this  opinion  it  was 
pointed  out  that  the  Mersey  Paper  Com¬ 
pany  by  establishment  of  a  mill  at  Liver¬ 
pool,  Nova  Scotia,  from  which,  it  is  re¬ 
ported,  newsprint  will  soon  be  shipi^d  to 
North  Atlantic  coast  ports  at  a  price  of 
approximately  $59,  or  about  three  dollars 
below  the  market  price.  It  was  learned 
that  the  New  York  Herald  Tribune  has 
contracted  for  tonnage  from  this  mill, 
reported  to  be  about  25.000  tons,  at  a 
price  slightly  below  the  present  market. 

“Most  of  the  excitement  centers  around 
the  new  Mersey  mill,”  Editor  &  Pub¬ 
lisher  was  told  by  the  authority  men¬ 
tioned  above.  “The  man  responsible  for 
the  erection  of  this  mill  is  Col.  Jones, 
the  former  treneral  manager  of  the  Span¬ 
ish  River  Comoany.  He  had  a  lot  to 
do  with  building  of  the  Abitibi  and 
Espanola  plants. 

“The  angle  to  the  Mersey  situation 
which  hurts  the  agreement  between  the 
Newsprint  Institute  of  Canada  and  In¬ 
ternational  Paper  Company  is  that  the 
activities  of  the  premiers  of  Ontario  and 
Quebec  in  effecting  an  agreement  on 
production  can  have  no  bearing  on  the 
Mersey  Company’s  plans,  since  it  is  not 
a  member  of  the  Newsprint  Institute. 
Nova  Scotia  is  excellently  equipped  for 
newsprint  production  with  great  water 
power  facilities  at  tidewater  locations, 
making  ocean  shipments  jwssible  and 
thereby  effecting  a  great  saving  in  trans¬ 
portation  charges.  Of  course  this  is  bad 
for  the  paper  industry  as  it  now  stands, 
but  Ontario  and  Quebec  with  their  vast 
timber  lands  have  been  hogging  the  in¬ 
dustry  and  have  laid  the  way  clear  for 
an  outsider  to  step  in.” 

The  Mersey  mill  is  laid  out  as  a  four- 
machine  plant  and  two  machines  will  be 
formally  put  in  operation  Dec.  1,  al¬ 
though  it  is  expect^  by  close  observers 
that  actual  production  will  start  before 
that  time. 

A  short  review  of  the  price  situation 
is  given  by  the  American  Newspaper 
Publishers’  Association  in  a  bulletin 
issued  this  week  as  follows; 

“It  would  be  foolhardy  to  attempt  at 
this  time  to  forecast  probable  price  and 
market  conditions  of  newsprint  for  the 
coming  year.  There  is  every  reason  to 
believe  that  the  manufacturers,  who 
were  in  session  in  Montreal  during  the 
past  week,  have  not  yet  come  into  accord, 
and  that  many  differences  will  have  to 
be  ironed  out  before  future  prices  are 
announced. 

“It  is  rumored  that  a  disturbing  factor 
in  the  manufacturers’  problem  is  to  be 
found  in  the  new  mill  of  the  Mersey 
Paper  Company  at  Liverpool,  N.  S., 
which  is  expected  to  produce  upwards 
of  60,000  tons  during  the  coming  year 
with  deliveries  beginning  during  the  lat¬ 
ter  part  of  the  present  year.  This  com¬ 
pany  is  not  a  member  of  the  Newsprint 
Institute  of  Canada  and  is  reported  to 
have  refused  to  sell  at  a  large  profit  to 
interests  connected  with  the  Institute, 
and  it  is  further  rumored  that  it  has 
sold  some  and  is  offering  more  news¬ 
print  for  deliveries  for  North  Atlantic 
ports  at  a  price  of  approximately  $59, 
or  about  $3  under  the  present  contract 
market. 

“The  1929  contracts  of  the  Interna¬ 


tional  Paper  Company  provide  that  it 
shall  give  notice  of  any  increase  in  price 
on  or  before  Nov.  30. 

“It  seems  to  be  generally  believed  that 
the  International  is  committed,  at  least 
throughout  1930,  to  its  present  price  on 
its  five-year  contract  with  the  Hearst 
organization.  As  the  International  is 
also  committed  to  the  principle  of  one 
price  to  all  customers,  it  would  seem 
that  its  present  price  must  prevail 
throughout  the  coming  year  unless  the 
Hearst  organiztaion  agrees  to  an  increase 
of  price. 

“It  is  rumored  that  efforts  are  being 
made  to  bring  about  such  increase,  but 
if  true  and  they  should  be  unsuccessful, 
then  the  question  arises  whether  the 
Newsprint  Institute  of  Canada  coyld 
maintain  one  scale  of  prices  and  the  In¬ 
ternational  another. 

“The  question  has  been  asked,  but  not 
answered,  whether  the  Newsprint  Insti¬ 
tute  of  Canada  will  meet  the  reduced 
price  of  the  Mersey  Paper  Company.” 

Rumors  of  impending  consolidations  of 
big  newsprint  interests  are  flashing 
around  Montreal  as  an  accompaniment 
to  the  manufacturers’  meetings.  Inter¬ 
ested  persons  are  looking  toward  the 
stock  market  as  an  indication  of  the 
trend  of  future  developments. 

From  the  start  of  this  Montreal  con¬ 
ferences  the  newsprint  men  have  ^en 
particularly  guarded.  Their  meetings 
have  been  held  in  secret  and  they  are 
apparently  pledged  to  give  out  no  state¬ 
ments.  so  that  accidental  conversation 
and  the  conjecture  of  the  financial  dis- 


Dr.  Samuel  Margosbes,  Hearst  news¬ 
paper  writer,  photographed  returning 
on  the  S.S.  Berengaria  from  Jeru¬ 
salem.  He  was  there  during  the  re¬ 
cent  uprisings. 

trict  is  almost  all  there  is  to  go  upon. 

The  recent  merger  by  which  Canada 
Power  and  Paper  Company  took  over 
Wayagamack  and  Fort  Alfred  was  pre¬ 
cede  by  negotiations  conducted  in  such 
absolute  secrecy  that  the  Street,  while  it 
was  convinced  that  negotiations  were 
under  way,  had  no  inkling  of  the  terms 
and  was  bitterly  disappointed  when  it 
learned  them. 

Now  it  is  theorized  from  the  strength 
of  the  respective  stocks  that  similar  nego- 


JERSEY  CITY  THEATRE  ADVERTISING 
BACK  IN  DAILY  AFTER  YEAR’S  BOYCOTT 

Fifteen  Houses  Resume  Advertising  in  Jersey  Journal  Ois- 
continued  as  Result  of  Paper’s  Attacks  on 
City  Administration 


Fifteen  lersey  city,  N.  J.,  theatres, 
which  on  Oct.  15,  1928,  withdrew  their 
advertising  from  the  Jersey  City  (N.J.) 
Journal,  as  an  incident  of  the  newspa¬ 
per’s  campaign  against  the  municipal  ad¬ 
ministration,  have  returned  and  are  tak¬ 
ing  a  total  of  more  than  a  half-page 
a  day.  For  the  first  time  in  almost  a 
year,  the  Jersey  Journal  on  Saturday, 
Oct.  5,  carried  advertisements  for  every 
open  show  house  in  the  city,  along  with 
the  out-of-town  houses. 

Testimony  before  the  Case  Committee, 
appointed  by  the  New  Jersey  Legislature 
to  investigate  governmental  affairs  in 
Jersey  City  and  the  rest  of  Hudson 
County  showed  that  the  theatres  with¬ 
drew  their  advertising  under  orders  from 
City  Hall.  The  Jersey  Journal  had  given 
prominence  to  news  stories  and  editorial 
comment  on  Case  Committee  testimony 
about  a  $230,000  theatre  “slush  fund”  al¬ 
leged  to  have  been  collected  by  Joseph 
Bernstein,  president  of  the  State  The¬ 
atre  corporation,  to  gain  for  the  theatre 
men  immunity  from  prosecution  for 
running  Sunday  shows  in  violation  of 
the  law. 

Later  testimony  before  the  Legislative 
committee  showed  that,  as  a  reprisal  on 
the  Jersey  Journal,  city  officials  called 
the  theatre  men  into  conference  and  or¬ 
dered  them  to  withdraw  their  advertis¬ 
ing  on  pain  of  being  closed  down  on 
Sundays. 

The  only  comment  on  the  theatres’ re¬ 
turn  which  is  forthcoming  from  pub¬ 
lishers  of  the  Jersey  Journal  is  this  edi¬ 
torial  which  appeared  Saturday,  when  the 
last  of  the  15  theatres  returned: 
“Weumme  Back 

“Today  the  Jersey  Journal  welcomes 
back  to  its  advertising  columns  more  of 
its  old  friends  in  the  theatre  business. 

“This  newspaper  is  still  committed  to 
the  principle  that  its  readers  are  entitled 


to  a  full  and  truthful  report  of  the  news, 
uninfluenced  by  outside  interests.  It  is 
equally  firm  in  the  belief  that  business 
enterprises  in  the  city  are  entitled  to  the 
right  to  go  along  without  high-handed 
interference  from  politicians.. 

“To  its  readers,  these  policies  mean 
that  they  can  rely  upon  the  news  reports 
in  the  Jersey  Journal. 

“To  its  advertisers,  these  policies 
mean  that  a  large  and  loyal  army  of 
readers  follojv  the  advertisements  in  the 
Jersey  Journal  with  genuine  reader  con¬ 
fidence.” 

During  the  year  they  were  out  of  the 
Journal,  the  Jersey  City  theatres  are  said 
to  have  suffered  a  large  loss  in  box 
office  receipts  and  to  have  spent  more 
money  on  advertising  than  they  spent 
buying  Jersey  Journal  space. 

Billboards,  street  and  store  window 
show  cards,  “throw  aways,”  backs  of 
chain  store  advertisements,  and  direct 
mail  advertising  were  among  the  methods 
adopted  by  the  theatre  men  to  fill  the  gap. 

The  first  theatre  to  return  to  the  Jour¬ 
nal  was  the  State  Theatre. 

Loew’s  $2,000,000  Jersev  City  Theatre, 
which  opened  on  Sept.  28.  bought  much 
pre-opening  space  in  the  Journal  and  is 
now  a  regular  advertiser. 

Then  Warner  Brothers  resumed  ad¬ 
vertising  its  five  theatres,  formerly  Stan¬ 
ley  houses.  Warner  Brothers’  adver¬ 
tisements  appeared  Oct.  4.  The  next  day 
eight  Fox  theatres,  formerly  owned  by 
New  Jersey  Theatrical  Enterprises,  and 
an  independent  theatre  returned. 

Loss  of  revenue  from  theatre  adver¬ 
tising  was  one  of  several  reprisals  im¬ 
posed  on  the  Jersey  Journal  by  the  Dem¬ 
ocratic  officials  which  it  sought  to  depose. 

Also  the  City  Commission  changed 
the  name  of  Journal  Square,  on  which 
the  Jersey  Journal  is  located,  but  failed 
to  persuade  the  people  to  the  change. 


tiations  are  under  way  between  Abitibi 
Power  and  Paper  Company  and  Canada 
Power  and  Paper  Company,  the  two 
largest  Canadian  producers.  In  the  re¬ 
cent  severe  reaction  the  stocks  of  these 
two  companies  stood  firm  and  there  was 
evidently  important  buying  of  both, 
which  resulted  in  their  showing  a  firmer 
front  than  other  newsprints.  A  merger 
of  these  companies  would  bring  together 
two  concerns  which  are  themselves  the 
result  of  consolidations  of  smaller  com¬ 
panies  and  create  the  largest  and  most 
powerful  concern  in  the  field,  probably 
contesting  the  pre-eminence  in  that  re¬ 
spect  of  International  Paper  which  has 
heretofore  had  the  ranking  position. 

Meantime  it  is  stated  that  active  nego¬ 
tiations  have  been  resumed  with  a  view 
to  bringing  Brompton,  St.  Lawrence 
Paper  and  Lake  St.  John  under  one 
management.  One  authority  states  that 
the  job  will  be  completed  before  the 
end  of  the  year.  Months  ago  when  this 
was  first  mooted  the  general  impression 
was  that  the  consolidated  concern  would 
then  be  ripe  to  be  gathered  into  the  fold 
of  Canada  Power  and  Paper. 

While  these  consolidations  will  tend 
to  minimize  the  danger  of  repeating  such 
a  disaster  as  overtook  the  industry  a 
few  years  ago  when  over-production 
lirought  confusion  in  its  train,  other  ad¬ 
vantages  are  expected.  Stability  of 
price  and  exaction  of  a  fair  profit  from 
consumers  is  one  of  these.  Doubts  have 
recently  been  cast  on  the  likelihood  of 
next  year’s  price  of  newsprint  being 
moved  up  slightly,  but  it  is  understood  in 
the  Street  this  will  be  done  unless  some¬ 
thing  happens  to  render  a  change  inju¬ 
dicious. 

It  is  thought  in  the  Street  that  any 
change  in  business  conditions  in  the 
United  States  which  would  make  for 
falling  off  in  consumption  would  impose 
considerable  hesitation  in  making  a 
change,  otherwise  the  matter  will  he 
seriously  considered  at  the  nroper  time. 

STORE  BUYS  BIG  SPACE 
WITHOUT  USING  NAME 

Raymond’*  of  Boston  Featurei 

“Unkle  Eph  From  Toonerville”  in 
Large  Spread*  Announcing 
Sale 

Through  one  of  the  most  extensive  and 
novel  advertising  campaigns  ever  at¬ 
tempted  by  the  Raymond  Syndicate. 
Boston  newspapers  set  a  record  last  week 
for  Friday  advertising.  The  Globe  car¬ 
ried  nearly  12  pages,  the  Herald  9,  and 
the  other  papers  two  pages  or  more.  The 
unique  part  of  the  advertising  was  the 
name  of  the  Raymond  store  did  not  ap¬ 
pear  as  has  been  the  custom,  but  instead 
the  advertising  was  built  about  a  country 
character  known  to  patrons  of  Raymond’s 
as  “Unkle  Eph,”  from  “Toonerville.” 

Advertising  experts  declare  the  “news” 
of  Uncle  E^  is  without  a  parallel  in 
their  profession.  While  advertising  has 
been  published  a  number  of  times  with¬ 
out  the  name  of  the  sponsoring  concern, 
the  method  never  has  been  attempted  on 
a  scale  as  was  done  Oct.  4.  High  praise  ■ 
was  given  the  Boston  store  for  its  con¬ 
fidence  that  through  previous  advertis¬ 
ing  Boston  would  know  where  to  find 
“Unkle  Eph”  even  though  he  did  not 
give  his  address. 

The  coming  of  “Unkle  Eph”  and  the 
Toonerville  elite  to  Raymond’s  twice 
yearly  has  come  to  be  recognized  as  one 
of  the  big  events  in  local  store  circles. 

Frank  J.  Dorr,  president  of  Rai^onds, 
believes  that  this  is  the  first  time  in  com¬ 
mercial  history  that  such  a  large  volume 
of  advertising  has  been  issued  without 
inclusion  of  the  name  of  the  advertising 


CORRECTION 

One  million  agate  lines  were  added  to 
the  total  carried  by  the  Vaneouv^ 
(B.C.)  Province  during  the  first  six 
months  of  1929  by  a  typographical  error 
in  the  report  for  that  paper  published  in 
Editor  &  Publisher  of  Sept.  28.  The 
correct  totals  for  the  Province  are: 
Daily,  6,421.733  lines;  daily  and  Sunday 
combined,  7,940,848  lines. 


/ 
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BRITISH  MARVEL  AT  U.  S. 
NEWS  GATHERING 


Visiting  Journalist*  on  MacDonald 
Trip  Impressed  by  Accessi¬ 
bility  of  Government 
Leaders  Here 

Hy  George  H.  Manning 
H'eshiiiytan  Currespondent,  Editok  &  Pubushu 

Washington,  Oct.  10.— While  Ameri¬ 
can  news  gathering  methods  were  fa¬ 
miliar  to  many  of  the  British  corre¬ 
spondents  who  accompanied  Premier 
MacDonald  to  this  country,  all  con¬ 
fessed,  before  departing,  that  they  were 
more  impressed  than  ever  with  the  fav¬ 
orable  treatment  accorded  the  press  by 
men  in  American  public  life,  and  their 
accessibility  and  readiness  to  discuss  the 
nation’s  affairs. 

It  was  admitted  by  members  of  the 
group  that  they  attended  more  press  con¬ 
ferences  in  the  week  they  were  in  the 
United  States  than  they  would  attend  in 
a  year  in  England. 

“American  newspaper  men  get  their 
news  handed  to  them  on  a  platter,  so  to 
speak,  while  we  have  to  dig  for  it,”  said 
a  spokesman  for  the  group  by  way  of 
adding  a  touch  of  Yankee  slang.  And 
then  in  the  next  breath  he  added  a  wish 
that  British  public  men  adopt  the 
American  system. 

The  British  writers  were  also  im¬ 
pressed  with  the  opportunities  afforded 
them  to  attend  the  conferences,  espe¬ 
cially  those  by  President  Hoover  and 
Secretary  of  State  Stimson.  In  the  press 
gallery  of  the  House  of  Representatives 
a  special  section  was  reserved  for  them 
during  the  Premier’s  address  to  a  joint 
session  of  the  Senate  and  House,  in  deep 
contrast  to  an  American  correspondent’s 
privileges  in  the  Parliamentary  houses  in 
England,  which  are  decidedly  limited. 

Many  of  them  marvelled  at  the  idea  of 
the  press  room  in  the  various  federal 
departments  here,  where  reporters  gather 
to  discuss  the  affairs  of  state.  It  has 
been  said  that  more  matters  of  involved 
controversy  were  settled  there  than 
diplomats  ever  accomplished.  At  any 
rate,  a  few  of  the  visitors  were  taken 
aback  at  the  richly  furnished  White 
House  press  room — some  thirty  feet  from 
the  President’s  desk.  They  have  no  such 
conveniences  at  No.  10  Downing  street. 

Those  of  the  visitors  who  had  never 
attended  a  White  House  or  state  depart¬ 
ment  conference  were  fairly  amazed  at 
the  deliberateness,  rapidity,  and  persist¬ 
ency  with  which  American  correspond¬ 
ents  fire  questions  at — say  the  Secretary 
of  State,  or  President  Hoover,  for  that 
matter,  although  the  questions  to  the 
latter  are  written,  and,  of  course,  he  does 
not  have  to  answer  them. 

The  British  delegation  included :  Sir 
John  Foster  Fraser,  of  the  London  Tele- 
qraph,  and  its  allied  provincial  papers, 
who  has  lectured  in  this  country  and 
covered  many  stories  here,  including  the 
Washington  arms  conference  of  1921 ; 
Norman  Angell  (Ralph  Lane)  who  made 
the  trip  for  the  Hearst  papers ;  H.  W. 
Nevinson,  Manchester  Guardian;  Ham¬ 
ilton  Fyfe,  Daily  Chronicle;  H.  E.  Cant, 
Exchange  Telegraph ;  Hayden  Talbott, 
The  People;  H.  Norman  Smith,  the 
Daily  Herald;  Captain  Douglas  Wil¬ 
liams,  Reuter’s  News  Agency:  Allen 
Pitt  Robbins,  London  Times;  Montague 
Smith,  London  Daily  Mail;  Henry 
Greenwald,  Paris  correspondent,  Daily 
Express;  Alex  Harvey,  Reuter’s  (Lon¬ 
don)  ;  D.  D.  Braham,  London  Times. 

The  American  correspondents  who  ac¬ 
companied  Premier  MacDonald  to  this 
country  were :  John  Steele,  Chicago 
Tribune;  John  L.  Balderston,  New  /ork 
IVorld;  Carlisle  MacDonald,  New  York 
Times;  Raymond  S.  Swing,  New  York 
Evening  Post;  Capt.  F.  D.  Williams  and 
Valentine  Hardy. 

R.  E.  Knowls,  of  the  Toronto  Star, 
joined  the  party  here.  In  addition  to  the 
above  group  there  were  representatives 
of  all  the  large  press  associations  and 
dailies  in  the  MacDcuiald  party. 

On  Wednesday  at  noon,  the  visiting 
correspondents  accompanied  the  Premier 
to  the  auditorium  of  the  National  Press 
Club  where  he  was  entertained  as  guest 


of  honor  at  a  luncheon  given  by  the 
Overseas  Writers’  Association,  an  or¬ 
ganization  made  up  of  Washington  cor¬ 
respondents  who  worked  abroad  during 
the  World  war. 

More  than  300  guests  were  present  at 
the  luncheon  including  most  of  the  promi¬ 
nent  members  of  the  Washington  corps 
of  correspondents,  writers,  and,  of 
course,  the  visiting  correspondents. 


TELEGRAPH  POLE  DIES 
TO  PUBLICITY  DIRGE 


Edward  L.  Bemay*  Telegraphs  City 
Editors  Advance  Notice  of  Garden 
Club  Victory  in  Demolition  of 
Pole  at  Greenwich,  Conn. 


In  order  that  newspapers  should  not 
miss  the  epoch-making  scene  of  the  de¬ 
molition  of  the  last  telegraph  pole  on  a 
half-mile  stretch  of  the  Boston  Post 
Road  in  front  of  the  Conde  Nast  press 
at  Greenwich,  Conn.,  Oct.  10,  Edward  L. 
Bernays,  publicity  man  of  New  York, 
informed  city  editors  by  telegraph  this 
week  of  the  impending  event  and  the  ar¬ 
rangements  he  had  made  to  assist  their 
reporters  in  covering  it.  Demolition  of 
the  pole,  he  wired,  was  in  furtherance  of 
a  campaign  of  the  Garden  Club  of  .Amer¬ 
ica.  The  telegram  which  a  New  York 
city  editor  fished  out  of  his  waste¬ 
basket  to  give  to  Editor  &  Pubi.i.shf.r, 
follows : 

“For  your  information  and  possible 
use,  picturesque  and  significant  comics 
will  mark  the  demolition  at  Greenwich, 
Conn.,  on  Thursday,  October  tenth  at 
noon  at  the  site  of  the  Conde  Nast  press 
of  the  last  telegraph  pole  on  a  half  mile 
stretch  of  the  Boston  Post  Road.  Simul 
taneously  with  the  crashing  of  the  last 
pole  all  electric  wires  will  be  laid  under 
ground,  transforming  this  segment  of  tin- 
famous  old  Post  Road  already  beauti 
fully  landscaped  into  a  model  American 
road  of  today.  Particular  interest  at¬ 
taches  to  this  new  step  in  the  beautifica¬ 
tion  of  American  highways  because  it  is 
tieing  carried  out  by  a  business  organiza 
tion  along  the  site  of  its  own  publishing 
plant  rather  than  by  public  authorities  or 
the  owners  of  some  great  estate.  It  is 
therefore  being  hailed  by  lovers  of  coun¬ 
tryside  as  particularly  interesting  recog¬ 
nition  of  the  value  of  beautiful  sur¬ 
roundings  and  the  duty  of  all  whose 
property  borders  public  highways  to  con¬ 
tribute  to  the  scenic  enjoyment  of  the 
traveling  public  step  this  event  is  taking 
place  in  furtherance  of  the  campaign  by 
the  Garden  Club  of  America  for  the 
beautification  of  American  Highways  and 
Mrs.  C.  Oliver  Iselin,  chairman  of  the 
roadside  committee  of  that  organization, 
and  other  distinguished  members  will 
take  a  prominent  part  in  the  ceremonies. 
Such  authorities  on  the  beautification  of 
the  outdoors  as  Raymond  M.  Hood,  pres¬ 
ident  of  the  Architectural  League  of 
New  York  and  Borough  President  Julius 
Miller  of  Manhattan,  are  among  those 
who  already  have  congratulated  the 
Garden  Clubs  in  their  furtherance  of  this 
idea.  Note  if  you  care  to  assign  a  rep¬ 
resentative  he  will  find  an  agent  at  the 
gate  of  the  train  which  leaves  Grand 
Central  for  Greenwich  at  eleven  Thurs¬ 
day  morning  to  provide  him  with  cre¬ 
dentials. 

“Edward  L.  Bernays, 

“9  East  46th  Street,  New  York  City, 
Wickersham,  1818.” 


BECKWITH  OPENS  COAST  OFFICE 

Establishment  of  an  office  in  Los 
Angeles  was  announced  this  week  by  the 
Beckwith  Special  Agency,  Inc.,  national 
newspaper  advertising  representatives. 
The  office  is  located  in  the  Western 
Pacific  Building  and  is  in  charge  of 
George  Grafft. 


SUED  FOR  HEART  BALM 

In  a  complaint  filed  Oct.  8  in  Miller 
county  Circuit  Court  at  Texarkana,  Ark., 
D.  W.  Stevick,  publisher  of  the  Texar¬ 
kana  Gazette  and  Evening  News  and 
the  Champaign  (HI.)  Evening  Gazette 
was  named  defendant  in  a  $1(X),()(X)  heart 
balm  action  brought  by  Zetta  Kirker  of 
Hot  Springs,  Arlc. 


SWEET  HANDOUT,  SOUR 
RECEPTION 


Far  liBUtlirTi  RaUaaa  Froa>  laforaMtiaa  Bwaaa 
Radio  Corporatioa  ol  Aiaorica,  233  Broadway,  N.  Y.  C. 


More  Milk  from  Contented  Cow* 


«s  Radio  Plays  **OId  Oaken  BucketTi 


"For  sheer  nerve,  how’s  this’/”  asked 
a  publisher  in  sending  the  above 
handout  to  Editor  &  Publisher. 
Music  for  bovines  seems  to  be  just 
static  to  editors. 


VISKNISKKI  SUCCEEDS  LORD 


Named  Business  Manager  N.  Y. 

American — Lord  Still  with  Hearst 

Col.  Guy  T.  Viskniskki,  business 
manager  of  the  Chicago  Herald  &  Ex¬ 
aminer,  has  Iieen  appointed  business 
manager  of  the  New  York  American, 
succeeding  M.  M.  Lord.  Mr.  Ixird,  who 
is  at  present  on  a  month’s  vacation  will 
l>c  appointed  to  another  position  in  the 
Hearst  organization  up<in  his  return  to 
New  York,  it  was  announced  at  head¬ 
quarters  of  the  Hearst  Newspapers.  No 
one  has  yet  been  appointed  to  succeed 
Col.  Viskniskki  in  Chicago. 

Before  his  connection  in  Chicago,  Col. 
Viskniskki  was  business  manager  of  the 
Pittsburgh  Sun-Telegraph,  prior  to 
which  he  had  been  business  manager  of 
the  Hearst  feature  syndicates.  He 
joined  the  Hearst  organization  in  1926  as 
general  manager  of  the  Payne  Syndicate. 

RADIO  PERMITS  EXTENDED 

Commission  Acts  on  N.  Y.  Times  and 
Chicago  News  Stations 

(By  telegraph  to  Editor  &  Publisher) 

Washington,  Oct.  10. — The  Federal 
Radio  Commission  today  extended  for  90 
days  from  October  21,  the  broadcasting 
license  of  Radio  Station  WHD,  oper¬ 
ated  by  the  New  York  Times  Company. 
This  station  is  one  of  the  radio  units 
communicating  with  the  Byrd  party. 

The  commission  also  renewed  the  radio 
broadcasting  license  of  the  Chicago  Daily 
News,  Inc.,  to  operate  an  airplane  radio 
transmitter  on  the  short  wave  frequencies 
of  1608,  400,  and  6335  kilocycles  with 
power  of  200  watts. 


$4.25  LIBEL  AWARD 

Damages  of  $4.25  have  been  awarded 
to  A.  J.  Chitty,  publisher  of  the  Shelton 
(Wash.)  Independent,  against  Grant  C. 
Angle,  publisher  of  the  Mason  County 
Journal,  also  of  Shelton,  in  a  libel  suit. 
The  action  was  the  outgrowth  of  an  al¬ 
leged  libelous  letter  sent  through  the  mail 
by  Angle,  which  Chitty  claimed  was 
detrimental  to  his  character.  The  case 
was  before  the  court  for  five  days.  Be¬ 
cause  it  was  instituted  in  the  name  of  an 
existing  partnership,  the  maximum  libel 
damages  was  set  at  $10  by  the  presiding 
judge. 


100  NEWS  MEN  COVERED 
MacDONALD'S  ARRIVAL 


British  Prime  Minister  Gives  *‘C«tch- 
as-Catch-Can”  Interview  After 
Issuing  Mimeographed 
Statement 


Confronting  a  hundred  reporters  at  an 
impromptu  and  catch-as-catch-can  inter¬ 
view  is  “duck  soup”  for  Prime  Minister 
Ramsay  MacDonald  of  Great  Britain. 

The  tall  grey  Scot  statesman  from 
Downing  street  hadn’t  intended  to  be 
catechised  by  newspapermen  when  he  de¬ 
barked  from  the  Bercngaria  in  New  York 
harbor  at  9  a.  m.  on  Oct.  4  to  ride  the 
last  five  miles  of  his  journey  to  America 
aboard  the  city  welcoming  tug  M  acorn. 

He  thought  he  had  obviated  the  occa¬ 
sion  for  an  interview  by  preparing  in 
advance  a  statement  which  his  staff 
handed  out  in  mimeographed  form. 

It  was  all  he  had  platmed  to  say  upon 
his  arrival,  but  hardly  was  he  aboard 
the  city  tug  when  Grover  Whalen,  New 
York’s  municipal  welcomer,  who  seldom 
fails  to  know  what  the  press  wants, 
steered  the  Prime  Minister  into  the  after 
cabin  of  the  vessel  and  left  him  to  the 
mercy  of  the  reporters  who  streamed  in 
at  his  heels. 

The  ceiling  of  the  cabin  is  low,  almost 
so  low  that  MacDonald  had  to  bend  his 
head  to  avoid  collision  with  the  beams. 
The  windows  were  shut,  for  it  was  a 
chill  morning.  Ninety-odd  reporters  were 
packed  into  the  cabin,  so  close  together 
that  taking  notes  was  difficult  or  impos¬ 
sible.  Outside  the  police  band  was  blar¬ 
ing  on  a  sister  tug.  Airplanes  zoomeil 
overhead,  and  whistles  screamed  from 
.adjacent  harbor  craft,  adding  to  a  din 
that  made  hearing  difficult. 

But  Premier  MacDonald  took  his 
stance  and  confronted  his  questioners, 
starting  out : 

"I  hope  you  are  all  very  comfortable 
in  here.  It’s  close  quarters.  Have  yon 
all  receiveil  copies  of  my  prepared  state¬ 
ment?  A  considered  statement  is  likely 
to  be  better  than  the  unconsidered  word 
of  the  moment.” 

Immediately  queries  began  to  fly  from 
every  corner  of  the  cabin. 

Not  a  question  was  ignored.  Though 
they  covererl  almost  the  whole  range  of 
British  and  European  affairs  he  either 
answered  them  unflinchingly  or  turned  his 
reply  back  toward  the  mission  on  which 
he  came — the  enhancement  of  Anglo 
.American  amity. 

With  no  semblance  of  brusquencss  he 
kept  indicating  by  inference,  again  and 
again,  that  he  was  in  America  to  talk 
about  the  cementing  of  international 
friendship,  and  so  deftly  did  he  point 
the  interview  that  in  a  moment  he  had 
most  of  the  newspaper  men  on  his  side, 
resenting  questions  not  pertinent  to  that 
subject. 

Only  once  did  he  indicate  a  trace  of 
amused  annoyance,  and  then  only  when 
a  derisive  laugh  at  a  question  had  al- 
re.ady  arisen  among  the  newspaper  men. 

One  reporter  asked  him  to  comment 
on  the  Shearer  case,  and  after  starting 
to  profess  lack  of  familiarity  with  it- 
details  and  thus  to  plead  that  he  b«- 
spared  from  answering,  he  sensed  that 
most  of  his  interviewers  didn’t  expect 
him  to  reply,  so  he  stopped  and  said 
tersely:  “Please  don’t  put  me  down  as 
saying  anything  about  that" 

The  interview  lasted  less  than  15  min 
utes.  It  was  brought  to  an  end  by  Mac¬ 
Donald  when,  the  questioning  having 
waned,  some  reporter  piped  up:  "Do  you 
expect  this  meeting  with  Mr.  Hoover  to 
succeed  in  a  big  way?” 

“I  will  tell  you  that  later,”  he  sakl 
with  a  twinkle  in  his  eyes.  Now  let  us 
go  outside  and  get  some  fresh  air." 


REVIEWING  OPEN-SHOP  WAR 

On  Oct.  1,  the  nineteenth  anniversary 
of  the  dynamiting  of  the  Times  building 
and  the  killing  of  twenty  of  its  em¬ 
ployees,  the  Los  Angeles  (Cal.)  Times 
began  publication  of  daily  articles  telling 
the  story  of  the  forty-)rear  war  in  Ix)s 
Angeles  to  create  and  to  maintain  the 
open  .shop. 
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GAINS  GENERAL  IN  AUGUST  UNAGE 


Automotive  Falls  Behind 


^  AINS  in  all  classifications  of  news- 
paper  linage  are  noted  for  August 
in  the  tables  compiled  for  Editor  &  Pub¬ 
lishes  by  Media  Records,  Inc.  for  80 
cities  and  by  the  Advertising  Record 
Company  for  two  other  cities.  Compara¬ 
tive  statistics  are  given  for  a  total  of 
74  cities,  August,  1929,  against  August, 
1928,  and  August,  1929,  figures  are 
stated  for  eight  others  not  measured  by 
Media  Records  in  1928.  The  combined 
tables  cover  93  morning  papers,  164 
evening  papers  and  101  Sunday  papers. 

In  city  totals,  the  number  of  gains  far 
overbalanced  the  number  of  losses  in 
most  classifications  and  was  ahead  in  all 
but  automotive  linage  in  Sunday  editions. 
All  other  Sunday  classifications  ran 


1928  Totals  in'Sunday  Papers,  but  Gains  Appear  for  All  Other  Classifications, 
Daily  wd  Sunday,  in  Majority  of  Cities 


ahead  of  the  1928  figures  in  the  majority 
of  cities.  All  classifications  in  daily  edi¬ 
tions  were  also  higher  in  1929  than  in 
1928  in  most  cities. 

In  Local  Display  advertising,  47  cities 
show  gain  in  daily  linage  and  40  in  Sun¬ 
day;  27  show  losses  in  daily  and  33  in 
Sunday  linage. 

In  National  Display  (which  excludes 
automotive  and  financial  in  all  cities  but 
New  York  and  Chicago)  51  cities  showed 
gains  in  daily  and  48  in  Sunday  linage, 
while  23  showed  losses  daily  and  25 
Sunday. 

In  Automotive  Display,  gains  were 
made  by  55  cities  in  daily  linage  and  by 
33  in  Sunday,  while  losses  were  shown 
by  19  cities  daily  and  40  Sunday. 


In  Financial  Display,  gains  were  made 
by  62  cities  daily  and  44  Sunday,  while 
losses  are  indicated  for  12  cities  in  daily 
linage  and  for  29  in  Sunday  linage. 

In  Classified,  gains  were  made  in  40 
cities  daily  and  in  37  Sunday,  while 
losses  appear  for  34  cities  daily  and  for 
36  Sunday. 

In  Total  Advertising,  gains  are  shown 
for  59  cities  daily  and  for  46  Sunday, 
while  losses  are  shown  for  15  cities  in 
daily  and  for  27  cities  in  Sunday  linage. 

♦Reference  has  been  made  to  the  New 
York  and  Chicago  figures.  The  statis¬ 
tics  for  these  cities  are  prepared  by  the 
Advertising  Record  Company  and  are 
designated  by  the  publishers  of  these 
cities  as  “official”.  They  differ  in 


breakdown  from  the  figures  for  cities 
measured  by  Media  Records,  Inc.,  in  that 
they  include  automotive  and  financial  ad¬ 
vertising  under  both  local  and  national 
display  headings,  in  addition  to  stating 
these  classifications  separately.  In  the 
Media  Records  cities,  automotive  and  fi¬ 
nancial  display  are  segregated  completely 
from  local  and  national  display. 

Media  Records  defines  local  display  in 
substance  as  the  advertising  of  retail 
merchants,  and  national  display  as  the 
advertising  of  a  product.  Automotive 
and  Financial  are  held  not  to  fall  com¬ 
pletely  within  either  of  these  definitions 
and  are  therefore  stated  separately. 

The  figures  by  cities  follow: 


I..oeaI 

Katinnal 

Automotire 

Financial 

ToUl 

display 

diatilay 

display 

diaplay 

('laisified 

Legal  adrertising 

AKRON,  OHIO 

Diuly.’l92« . 

...  1.669,506 

301,018 

172,389 

69,837 

510,112 

54,460  2,777.322 

1928 . 

...  l,420,4n 

286,181 

159,368 

59,129 

420,162 

42,265  2,387,582 

Gun  or  horn . 

...  249,029  G 

14,837  G 

13.021  G 

10,708  G 

89,950  0 

12,195  0  389,740  0 

Sunday, 1929 . 

...  187,640 

18,105 

49,722 

4,347 

59,337 

34  209,185 

1928 . 

...  126.394 

12,937 

43,512 

4,424 

41,710 

56  229,033 

Gain  or  Loa . 

11.246  G 

5,168  G 

6,210  0 

TtL 

17,827  0 

22  L  40,152  0 

ALBANY,  N. 

Y. 

Daily,  1929 . 

....  832.885 

353,921 

172,417 

71,929 

293,441 

284,344  2,008,937 

1928 . 

...  809.806 

305,415 

175,549 

53,844 

299,806 

160,622  1,805,042 

Gain  or  Loai _ 

23.070G 

48,506  G 

3,132  L 

18,085  G 

6,365  L 

123,722  0  203,895  0 

Sunday,  1929 . 

...  151,624 

79.086 

67,143 

9,090 

40,083  . 

.  347,926 

1928 . 

97,394 

17,688 

40,876 

4,566 

20,793  . 

.  181,364 

Gain  or  Lon _ 

54.23eG 

62,298  G 

26,267  0 

4,524  G 

19,290  0  . 

.  168,562  0 

Nora. —  Timea-Union  Sunday  not  i 

uieasursd  in  1928. 

ALBUQUERQUE. 

N.  M. 

Drfy,  1929 . 

....  582.139 

142.506 

186,172 

16,659 

152,491 

9,909  1,039,876 

1928 . . 

....  391.310 

.165,208 

143,373 

11,175 

142,522 

6,242  859,825 

Gun  or  Lon _ 

....  140,829  0 

22,697  L 

42,799  0 

5,484  0 

9,969  G 

3,667  0  180,0510 

Sunday,  1929 . . 

44.315 

6.277 

24,206 

1,157 

11,446 

68  87,471 

1928 . . 

61,631 

7,000 

27,720 

625 

10,091 

158  107,225 

Gain  or  Lon . 

17,316  L 

723  L 

3,512  L 

532  0 

1,355  0 

90  L  19,754  L 

ATLANTA,  GA. 

DaUy,  1929 . 

...  1,100,685 

369.326 

127,228 

49,758 

343.873 

8,466  1,999,336 

1928 . 

...  1,071,869 

368,557 

80,496 

24,218 

369,746 

4,057  1,918,943 

Gain  or  Lon . 

28.816  0 

769  0 

46,732  0 

25,540  0 

25,873  L 

4,409  0  80,393  0 

Sunday, 1929 . 

...  355.248 

96,672 

101,456 

2,894 

140,755 

147  697,172 

1928 . 

...  435,620 

96,069 

108,041 

3,717 

141,531 

265  785,243 

Gain  or  Lon . 

80,372L 

603G 

6.585  L 

823  L 

776  L 

118  L  88,071  L 

BALTIMORE. 

MD. 

Daily,  1929 . 

...  1,183.370 

480,231 

202,475 

99,535 

623,170 

21,293  2,610,074 

1928 . 

...  1,245,495 

445,668 

222,172 

56,826 

691,089 

18,763  2,679,913 

Gain  or  Lon . 

62,135L 

34,663  G 

19,697  L 

42,709  0 

67,919  L 

2,530  0  69,839  L 

Sunday, 1929 . 

...  400.891 

88.832 

64,130 

1,413 

96,267 

3,144  654,677 

1928 . 

...  402,463 

68,784 

77,665 

887 

113,322 

691  663,812 

Gain  or  Lon . 

1,572  L 

20,048  0 

13,535  L 

526  0 

17,055  L 

2,453  0  9,135  L 

BIRMINGHAM. 

ALA. 

DaUy,  1929 . 

....  1,118,282 

344.443 

198,291 

130,269 

233,315 

15,094  2,039,694 

1928 . 

....  1,198,134 

386,337 

139,877 

146,278 

259,502 

10,084  2,140,212 

Gain  or  Lon . . 

79.8S2L 

41,894  L 

58,414  0 

16,009  L 

26,187  L 

5,010  0  100,518  L 

Sunday,  1929 . 

....  198,046 

30.624 

41,188 

5,855 

47,460 

83  323,256 

1928 . 

....  252,513 

23,815 

53,367 

6,892 

57,154 

17  393,758 

Gain  or  Lon _ 

54,467  L 

6.839  0 

12,179  L 

1,037  L 

9,694  L 

66  0  70,502  L 

BOSTON,  MASS. 

Daily,  1929 . 

....  1,972,868 

871,087 

287,329 

336,851 

724,278 

33,734  4,226,147 

1928 . . 

....  1,977,460 

714,608 

252,603 

170,004 

765,018 

26,837  3,906,530 

Gain  or  Lon. . . . 

4,592L 

156,479  0 

34,726  G 

166,847  0 

40.740  L 

6,897  0  319,617  0 

Sunday, 1929 . 

....  478,003 

169.453 

169,607 

1,889 

306,839 

.  1,115,791 

1928 . 

....  451,492 

143,662 

189,065 

1,595 

309,919 

30  1,095,763 

Gain  or  Lon _ 

26,5110 

15,791 0 

19,458  L 

294  0 

3,080  L 

30  L  20,028  0 

BRIDGEPORT,  CONN. 

DaUy,  1929 . 

....  709,156 

172,474 

112,714 

46,571 

141,224 

7,452  1,189,585 

1928 . 

....  594,666 

150,436 

90,736 

19,030 

110,708 

8,041  973,617 

Gain  or  Lon _ 

....  114,484  0 

22,038  0 

21,978  0 

27,541  0 

30,516  0 

589  L  215,968  0 

Sunday, 1929 . 

90,064 

7,689 

44,600 

6,538 

25,575 

47  174,513 

1928 . 

81,628 

16,706 

38,560 

2,426 

22,362 

54  160,736 

Gain  or  Lon . 

8,436  0 

8,017  L 

6,040  0 

4,112  0 

3,213  0 

7  L  13,777  0 

BUFFALO,  N 

.  Y. 

Daily,  1929 . 

....  1,047,024 

405,242 

280,757 

149,268 

495,186 

37,475  2,414,952 

1928 . 

....  1,135,737 

873,225 

276,064 

81,473 

482,667 

15,089  2,364,275 

Gain  or  Lon _ 

88,718  L 

32,017  0 

4,673  0 

67,795  0 

12,519  0 

22,386  0  50,677  0 

Sunday, 1929 . 

....  227,996 

65,818 

102,739 

1,842 

40,023 

160  438,578 

1928 . 

....  248,977 

45,670 

110,551 

877 

55,453 

28  460,956 

Gain  or  Lon. . . . 

....  20,981  L 

20,748  0 

7,812  L 

965  G 

15,430  L 

132  0  22,378  L 

CANTON,  OHIO 

Duly,  1929 . 

....  818.612 

171,133 

71,442 

15,465 

255,641 

36,153  1,368,446 

1928 . 

....  789,994 

166,069 

101,150 

12,335 

277,801 

48,926  1,398,265 

Gain  or  Lon . . . . 

28.618G 

3,074  0 

29,708  L 

3,130  0 

22,160L 

12,773  L  29,819  L 

Sunday, 1929 . 

98,941 

18,377 

56,217 

12,764 

64,547 

74  250,920 

1948 . 

....  103,571 

25,463 

70,067 

18,110 

60,090 

. .  277,901 

Gain  or  Lon. . . . 

4.630L 

7,086  L 

13,850  L 

5,346  L 

3,857  0 

74  0  26,981  L 

Local 

National 

Automotive 

Financial 

ToUl 

display 

display 

display 

diaplay 

Classified 

Legal  advertiaing 

CHICAGO* 

Daily,  1929 . 

.  2,831,417 

1,082,163 

400,422 

263,687 

968,061 

.  4,881,641 

1928 . 

.  3,071,973 

923,061 

289,213 

163,797 

993,552 

.  3,995,034 

Gain  or  Lon . . 

.  240,556 L 

159,012  0 

110,909  0 

99,890  0 

25,491  L 

.  886,607 G 

Sunday,  1929. .. . 

.  555,011 

308,332 

158,543 

7,714 

216,630 

.  1,079,973 

1928 . 

.  553,352 

290,111 

135,028 

2,721 

234,867 

.  1,078.330 

Gain  or  Lon. . 

.  1,659  G 

18,221  G 

23,515  0 

4,993  0 

18,237  L  . 

.  1,643  Q 

•  “  Offidat” 

See  note  in  text  above. 

CINCINNATI, 

OHIO 

Daily,  1929 . 

425,099 

220,241 

71,416 

608,198 

18,660  2.486,306 

1928 . 

461,349 

217,144 

47,713 

548,541 

18,388  2,428,641 

Gain  or  Loss. , 

.  7.186G 

36,250  L 

3,097  G 

23,703  0 

59,657  G 

272  G  57,665  0 

Sunday,  1929. . . . 

.  284,785 

55,882 

47,566 

19,446 

171,867  . 

1928 . 

.  278,835 

59,421 

58,729 

14.692 

177,587 

466  589,730 

Gain  or  Lon . . 

.  5,950  G 

3,539  L 

11,163  0 

4,754  0 

5,720  L 

466  L  10,184 G 

CLEVELAND, 

OHIO 

Daily,  1929 . 

.  1,388,726 

481  371 

231,811 

71,814 

605,584 

10,616  2,789,922 

1928 . 

.  1,445,257 

388,282 

241,610 

69,282 

587,456 

.  2,731,887 

Gain  or  Lon. . 

.  56,531  L 

93,089  0 

9,799  L 

2,532  G 

18,128  0 

10,616  0  58,035  G 

Sunday, 1929.... 

.  210,253 

74,630 

127,196 

5,724 

104,202 

25  522,030 

1928 . 

.  322,179 

56,933 

141,589 

5,675 

99.559  . 

.  625,935 

Gain  or  Lon. . 

17,697  0 

14,393  L 

49  G 

4,643  0 

25  0  103,905  L 

COLUMBUS, 

OHIO 

Daily,  1929 . 

.  1.303,147 

345,142 

136.777 

134,667 

457,827 

34,064  2,411.644 

1928 . 

.  1,426,015 

389,603 

146.326 

142,088 

433,770 

35,415  2.573.217 

Gain  or  Lon. . 

.  122,868  L 

44,461  L 

9.549  L 

7,421  L 

24,057  G 

1,331  L  161,573  L 

Sunday,  1929 _ 

.  221,168 

62  927 

70,730 

19,695 

125,988 

212  500,720 

1928 . 

.  173,886 

20,239 

82,298 

9,487 

118,840 

100  404,850 

Gain  or  Lon. . 

.  47,282  G 

42,688  0 

11,568  L 

10,206  0 

7,148  0 

112  0  95,870  G 

DALLAS,  TEXAS 

Daily,  1929 . 

.  1,164,173 

406,215 

154,559 

84,514 

474,176 

47,611  2,331.248 

1928 . 

.  1,037,448 

391,178 

113,124 

71,025 

403,797 

51,212  2,067,784 

Gain  or  Lon . . 

.  126,725  Q 

15,037  0 

41,435  0 

13,489  0 

70,379  0 

3,601  L  263,464  G 

Sunday,  1929. . . . 

.  531,442 

56,085 

129,409 

31,355 

100,315 

1,064  849,670 

1928 . 

.  305,529 

47,414 

111,968 

29,280 

99,368 

1,182  594,741 

Gain  or  Lon. . 

.  225,913  G 

8,671  0 

17,441  0 

2,075  G 

947  0 

118  L  294,929  G 

DAYTON,  OHIO 

Daily,  1929 . 

.  1,271,747 

278,938 

181,564 

47,994 

419,104 

44,447  2,243,794 

1928 . 

.  964,335 

340,337 

148.873 

58,734 

378,870 

34,867  1,926,016 

Gain  or  Lon. . 

.  307,412  Q 

61,399  L 

32,691 G 

10,740  L 

40,234  0 

9,580  0  317,778  0 

Sunday, 1929. . . . 

.  244,003 

31,578 

93,610 

17,211 

94,273 

.  480,675 

1928 . 

.  182,215 

36,583 

95,194 

17,573 

84,746 

1,461  417,772 

Gain  or  Lon... 

.  61,7880 

5,00.6  L 

1.584  L 

362  L 

9.527  0 

1,461  L  62,903  0 

DENVER,  COLO. 

Daily,  1929 . 

.  774,834 

198,142 

132,484 

40,236 

324,162 

28,205  1,498,063 

1928 . 

.  609,789 

211,159 

90,888 

23,077 

304.820 

122  1,239.855 

Gain  or  Lon. . 

.  165.045  G 

13,017  L 

41,596  G 

17,159  0 

19,342  0 

28,083  0  258.208  G 

Sunday,  1929 _ 

.  199,506 

63,434 

99,396 

2,623 

152,666 

255  507,882 

1928 . 

.  190,280 

36,099 

103,789 

557 

153,637 

.  484,352 

Gain  or  Lon. . 

.  9,226  0 

17,335  0 

4.391  L 

2,066  G 

961  L 

255  0  23,530  G 

DES 

MOINES,  lA. 

DaUy,  1929 . 

.  485,335 

318,071 

168,453 

4C.629 

262,720 

7,863  1,283,371 

1928 . 

.  495,107 

318,801 

114,769 

20,211 

263,125 

5,764  1,217,777 

Gain  or  Lon . . 

.  9,772  L 

730L 

53,684  0 

20,718  0 

405L 

2,099  0  65,594  0 

Sunday, 1929 _ 

.  96,706 

40,183 

51,582 

2,900 

66,107 

619  247,997 

1928 . 

.  98,371 

60,020 

58,053 

2,376 

43,867 

67  252,754 

Gain  or  Lon. . 

.  1,665  L 

9.837  L 

6,471  L 

524  G 

12,240  0 

452  0  4,757  0 

DETROIT,  MICH. 

Daily,  1929 . 

.  1,874,218 

601,752 

256,307 

109,858 

670,661 

9,773  8,422.569 

1928 . 

.  1,955,675 

509,861 

228,804 

81,890 

646,341 

25,053  3,447,624 

Gain  or  Lon. . 

.  81,457  L 

8,109  L 

27,503  0 

27,968  G 

24,320  0 

15,280  L  25,055  L 

Sunday,  1929. . . . 

.  365,676 

129,182 

169,951 

24.230 

329,677  . 

.  1,018,716 

1928 . 

.  412,187 

120,129 

165,609 

19,923 

306.638  . 

.  1.024.486 

Gain  or  Lon. . 

9,053  0 

4,342  0 

4,307  0 

23.039  G  . 

DULUTH,  MINN. 

DaUy,  1929 . 

.  631,258 

156,946 

86,903 

30,459 

199,794 

37,458  1,042,818 

1928 . 

.  506,499 

178,988 

95,916 

20,499 

206,024 

23,810  1,031,736 

Gain  or  Lon. . 

22.042  L 

9,013  L 

9,9600 

6,230  L 

13,648  0  11,082  0 

Sunday,  1929.... 

.  93,477 

8,593 

81,151 

806 

20,722  . 

.  154,749 

1928 . 

.  89,037 

7,894 

29,702 

235 

22,088 

.  148,956 

Gain  or  Lon. . 

.  4,440  G 

699  0 

1,449  0 

671  G 

1,366 L  . 

.  5,793  0 

EASTON, 

PA. 

Duly,  1929 . 

88,363 

88,577 

20,347 

78,951 

9,798  776,142 
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LINAGE  GAINS  GENERAL  IN  PRINCIPAL  CITIES  DURING  AUGUST 


Local 

diipUy 


National  Automotive  Financial 
diiplay  diaplay  diaplay 


Claaaified 


Local 


Total 

advertiaing 


Local 

diaplay 


National  Automotive  Financial 
diaplay  diaplay  diaplay 


Legal 


Total 

advcrtiaing 


MILWAUKEE.  WIS. 


EL  PASO,  TEX. 


Daily.  1928 . 

....  878,195 

240,953 

215,419 

15,567 

204,113 

10,579  1,361,826 

1928 . 

....  502,987 

212,691 

164,128 

14,107 

166,711 

4,564  1,055,188 

GainorLoaa - 

....  172,208  0 

28,262  0 

61,2910 

1,460  0 

37,402  0 

6,015  0  306.638  0 

Sunday, 1929 . 

96,340 

7,867 

42,224 

2,021 

22,019 

499  170,670 

1928 . 

....■^  64,860 

8,888 

32,083 

2,150 

20,136  .. 

Gain  or  Loa. . . . 

81.780G 

1,321  L 

10,141  0 

129  L 

1,883  0 

499  0  42,853  0 

FALL 

RIVER,  MASS. 

Daily,  1929 . 

....  276,384 

109,137 

78,405 

7,906 

45,185 

9,787  526,804 

1928 . 

....  263,684 

100,116 

70,677 

6,140 

36,837 

4,397  481,851 

Gain  or  Loea . 

12,700  G 

9,021  G 

7,728  0 

1,766  0 

8,348  0 

5,390  0  44,953  0 

FORT 

WAYNE, 

IND. 

Daily.  1929 . 

....  864,130 

212,531 

149,528 

19,043 

251,204 

44,113  1,540,549 

1928 . 

....  773,093 

197,812 

109,755 

16,466 

227,392 

45,913  1,370,431 

Gain  or  Loan .... 

91,037  G 

14,719  0 

39,773  0 

2,577  0 

23,812  0 

1,800  L  170,118  0 

Sunday,  1929 . 

....  100,913 

17,259 

41,034 

6,306 

59,274  .. 

.  224,786 

1928 . 

98,089 

12,304 

40,743 

3,776 

36,551 

42  191,505 

Gaia  or  Loan. . . . 

2,824  0 

4,955  0 

291  0 

2.530  0 

22,723  0 

42  L  33,281  0 

FT.  WORTH,  TEX. 

Daily.  1929 . 

....  615.283 

363,808 

170,428 

27,231 

253,742 

17,177  1,447,670 

1928 . 

....  521,374 

404,872 

105,865 

12,819 

278,206 

12,520  1,335,656 

Gain  or  Loea. . . . 

93,909  0 

41,064L 

64.564  0 

14,412  0 

24,464  L 

4,657  0  112,014  0 

Sunday,  1929 . 

....  112,184 

28,434 

50,636 

9,229 

35,424 

717  236,624 

1928 . 

....  113,451 

24,980 

58,156 

2,277 

37,242 

227  236,333 

Gain  or  Loan .... 

1.267L 

3,454  0 

7.520  L 

6,952  0 

1,818  L 

490  0  291  L 

HARRISBURG, 

PA. 

Daily.  1929 . 

....  574,226 

176,516 

171,740 

11,967 

123,497 

18,931  1,076,877 

Sunday  1929 . 

25,085 

3,728 

3.536 

768 

3,105 

150  36,402 

HARTFORD,  CONN. 

Daily.  1929 . 

....  922,731 

258,202 

193,186 

221,392 

242,208 

15,769  1,853.488 

1928 . 

....  953.275 

224,719 

154,431 

137,378 

247,602 

14,623  1,732,028 

Gain  or  Loea _ 

30,544  L 

33,483  0 

38,755  0 

84,014  0 

5,394  L 

1,146  0  121,460  0 

Sunday,  1929 . 

....  180,949 

22,182 

57,861 

26,877 

24,370 

186  312.425 

1928 . 

....  172,694 

16,413 

56,846 

15,383 

25,428  . 

.  286,764 

Gain  or  Loea . 

8,255  0 

5,769  0 

1.015  0 

11,494  0 

1,058  L 

186  0  25,661  0 

HOUSTON,  TEX. 

Daily.  1929 . 

....  1,090,391 

354,129 

136,723 

51,196 

509,510 

20,682  2,162,631 

1928 . 

....  1,011,460 

309,616 

104,062 

29,597 

527,036 

25,795  2,007,566 

Gain  or  Loea . 

78,931  0 

44,513  0 

32,661  0 

21,599  0 

17,526  L 

5,113  L  155.065  0 

Sunday, 1829 . 

....  384,812 

74,639 

84,802 

28,711 

98,699 

3,906  675,569 

1828 . 

....  320,195 

47,333 

80,306 

17,630 

99,069 

2,111  566,644 

Gain  or  Loea. . . . 

64,6170 

27.306  0 

4.496  0 

11.081  0 

370  L 

1,795  0  108,925  0 

INDIANAPOUS, 

IND. 

Daily,  1929 . 

....  1,224,084 

377,653 

252,734 

71,119 

518,124 

20,221  2,463,935 

1928 . 

....  1,052,109 

342,381 

185,114 

57,551 

488,962 

16,930  2,143,047 

Gain  or  Loan . . . . 

....  171,975  0 

35,272  0 

67,620  0 

13,568  0 

29,162  0 

3,2910  320.888  0 

Sunday,  1929 . 

....  199,138 

43,735 

61,544 

45 

73,624  . 

.  378,086 

1928 . 

....  200,307 

29.803 

71,454 

1,038 

69,515 

113  372.230 

Gain  or  Loan . 

1,169  L 

13.932  0 

9.910  L 

993  L 

4,109  0 

113  L  5,856  0 

JACKSONVILLE, 

,  FLA. 

DaUy, 1929 . 

....  515,816 

182,314 

101,205 

22,070 

179,428 

35,443  1,035,776 

1928 . 

....  475,206 

183,306 

74,738 

26,462 

211,643 

20,067  991,422 

Gain  or  Loan. . . . 

40,110  0 

992  L 

26,467  0 

4,392  L 

32,215  L 

15,376  0  44,354  0 

Sunday,  1929 . 

99,439 

19,928 

32,942 

997 

40,239 

244  193,789 

1928 . 

....  118,722 

12,846 

43,047 

1,597 

40,570 

232  217,014 

Gain  or  Loaa . 

_  19,283  L 

7,082  0 

10.105  L 

600L 

331  L 

12  0  23,225  L 

KANSAS  CITY, 

,  MO. 

Daily,  1929 . 

_  1,078,895 

437,691 

160,383 

59,853 

655,317 

7,397  2,399,236 

1928 . 

....  979,465 

434,906 

121,605 

25,925 

566,285 

2,699  2,130.884 

Gain  or  Loaa. . . . 

_  99,130  0 

2,786  0 

38,778  0 

33,928  0 

89,032  0 

4,698  0  268,352  0 

Sunday,  1829 . 

....  308,040 

84,665 

117,126 

20,543 

146,384 

96  676,854 

1928 . 

....  283,764 

94,248 

107,519 

12,795 

114,092 

116  612.534 

Gain  or  IjOM.  . . . 

24,276  0 

9,583  L 

9,607  0 

7.748  0 

^32,292  0 

20  L  64,320  0 

KNOXVILLE,  TENN. 

Daily,  1929 . . 

174,102 

70,101 

49,999 

131,695 

15.942  979,561 

1928 . 

.  560,696 

197,851 

79,784 

51,250 

129,629 

9,580  1,028,790 

Gain  or  Loaa. . . , 

.  22,974  L 

23,749  L 

9,683  L 

1,251  L 

2,066  0 

6,362  0  46,229  L 

Sunday,  1929 . 

28,573 

71,592 

8,489 

42,036 

290  318,235 

1928 . 

.  179,221 

16,922 

70,287 

10.904 

39,890 

820  317,  44 

Gain  or  Loaa. . . . 

.  11,966L 

12,651  0 

1,305  0 

2,415  L 

2,146  0 

530  L  1,191  0 

LOUISVILLE, 

KY. 

Daily,  1929 . . 

.  1,075,308 

384,630 

146,173 

98,442 

366,758 

7,789  2,079,100 

1928 . . 

.  935,478 

419,685 

102,879 

92,047 

345,863 

11,733  1,907,685 

Gain  or  Loaa _ 

.  139,830  0 

35,055  L 

43,294  0 

6,395  0 

20,895  0 

3,944  L  171,415  0 

Sunday,  1929 . 

.  339,758 

41,414 

75,843 

33,371 

56,945 

74  545,405 

1928 . 

.  345,980 

33,627 

60,317 

29,780 

55,401 

412  525,517 

GainorLoaa.... 

.  8,222  L 

7,787  0 

15,526  0 

3,591  0 

1,544  0 

338  L  19,888  0 

LOS  ANGELES, 

CAL. 

Daily,  1929 . 

721,603 

348,453 

313,689 

1,090,554 

2,342  4,514,717 

1928 . . 

.  2,116,787 

637,427 

380,691 

241,719 

1,326,825 

817  4,704,266 

Gain  or  Loea. . . , 

.  78,711  L 

84,176  0 

32,238  L 

71,970  0 

236,271  L 

1,525  0  189,549  L 

Sunday,  1929 . 

.  606,549 

105,853 

121,065 

17,079 

233,792 

260  1,084,607 

1928 . 

96,678 

155,731 

19,465 

266,851 

Gain  or  Loaa. . . , 

.  26,332  L 

9,175  0 

34,666  L 

2,386  L 

33,059  L 

269  0  86,999  0 

MANCHESTER, 

N.  H. 

DaUy,  1928 . 

.  257,450 

92,502 

100.741 

14,497 

62,896 

5,513  533,599 

MEMPHIS,  TENfi 

DaUy,  1929 . 

371,994 

•177,412 

63  nt 

335.424 

20,680  1,827,609 

1928 . 

.  817,380 

408,048 

184,757 

71  4l6 

352,406 

20,470  1,854,477 

Gain  or  Loaa. . . . 

.  41,563  0 

36,064  L 

7,345  L 

8  260  L 

16.982  L 

210  0  26.868  L 

Sunday, 1929 . 

.  181,422 

89.676 

54,626 

2  5il8 

66,502 

1,562  346.196 

1928 . . 

60,574 

62,604 

1  i54 

74,041 

370  387,009 

Cain  or  Loan. . . 

.  7,144  L 

20,898  L 

8,078  L 

'/54  0 

7,539  L 

1,192  0  41,713  L 

DaUy,  1029 . 

352,105 

170,813 

69,692 

432,048 

21,546  2.094,054 

1928 . 

.  1,082.044 

346,436 

151,091 

51,760 

476,884 

44,350  2.152.565 

Oain  or  Loaa. 

5,669  0 

19,722  0 

17,932  0 

44,836  L 

22,804  L  58,511  L 

Sunday, 1929... 

101,457 

89,787 

6,358 

132,192 

12  539,249 

1928 . 

95,159 

97,282 

6,528 

121,859 

14  534,724 

Oain  nr  Loaa. . 

6,298  0 

7,495  L 

170  L 

10,333  L 

3L  4,525  0 

MINNEAPOLIS, 

MINN. 

DaUy,  1929 . 

341,485 

119,807 

80,032 

423,562 

41,903  2,256,082 

1928 . 

.  1,273,259 

338,971 

124,335 

44,672 

372,025 

675  2,153,937 

Gain  or  Loea. 

2,514  0 

4,528  L 

35,360  0 

51,537  0 

41,228  0  102,145  0 

Sunday, 1929... 

.  164,269 

53,160 

98,903 

4,308 

152,695 

1928 . 

.  156,726 

55,282 

89,915 

6,686 

147,577 

.  456,186 

Gain  or  Loaa. 

.  7,543  0 

2,122L 

8,988  0 

2,378  L 

5,1180 

.  17,149  0 

MONTGOMERY 

ALA. 

Daily,  1929 . 

.  367,992 

128,096 

71,085 

12,370 

59,920 

8.359  648.402 

Sunday, 1929. . . 

.  88,638 

7,112 

25,748 

1,190 

27,276 

103  150,067 

NASHVILLE,  TENN. 

Daily,  192} . 

.  522,703 

172  633 

111,906 

22,997 

195,598 

14  691  1,040,528 

1928 . 

204,880 

98.045 

20,639 

197,079 

12,138  998,477 

Gain  or  Loaa. 

.  57,007  0 

32,247  L 

13.861  0 

2,358  0 

1,481  L 

2,553  0  42,051  0 

Sunday,  1929. . . 

.  192.507 

62,970 

70,452 

3.920 

60,893 

713  391,455 

1928 . 

.  202,290 

45,307 

63.993 

7,718 

63,487 

403  383,198 

Gain  or  Loaa. 

.  9,783  L 

17,663  0 

6,459  G 

3,798  L 

2,594  L 

310  0  8,257  0 

NEWARK.  N 

J. 

Daily,  1929 . 

.  1,273,660 

314,794 

230,532 

56, 129 

519,723 

82,089  2,476,927 

1928 . 

.  1,431.538 

245,271 

229,556 

42,192 

567.263 

53,118  2,568,938 

Gain  or  Loaa. 

.  157,878  L 

69,523  0 

976  0 

13,937  0 

47,540  L 

28,971  0  92.011  L 

Sunday, 1926... 

.  248,980 

35.387 

49,396 

28,429 

36.021 

4,202  402,415 

1928 . 

.  248,194 

20.006 

59,650 

24,646 

54,023 

2,331  408,850 

Gain  or  Loan. 

.  786  0 

15,381  G 

10,254  L 

3,783  0 

18,002  L 

1,8710  6,435  L 

NEW  BEDFORD 

MASS. 

Daily,  1929 . 

.  555,489 

132,208 

113,954 

17,066 

178,615 

23,227  1,020,559 

1928 . 

.  351,173 

103,568 

72,873 

10,931 

123,297 

10,022  671,864 

Gain  or  Loaa. 

.  204,316  0 

28,640  0 

41,0810 

6,135  0 

55,318  0 

13,205  0  348,695  0 

Sunday, 1929... 

.  41,091 

3,427 

28.291 

2,251 

8,502 

.  83.562 

1928  . 

.  26,112 

4,092 

28.249 

1,594 

7,668 

.  67,715 

Gain  ot  Loss . 

.  14,979  0 

665L 

42  0 

657  0 

834  0  . 

.  15,847  0 

NEW  HAVEN, 

CONN. 

Daily,  1929 . 

.  812,267 

258,666 

149,467 

168,281 

213,863 

38,218  1,640,762 

1828 . 

.  759,595 

238,412 

132,580 

138,003 

246,786 

37,061  1,552,437 

Gain  or  Loea . 

.  52,672  0 

20,254  0 

16,887  0 

30.278  0 

32,923  L 

1,157  0  88,325  0 

Sunday, 1929... 

.  169,510 

15,802 

56,729 

16,195 

28.378 

724  287,338 

1928 . 

.  171,777 

10,153 

45,912 

11,587 

27,335 

1,133  267,897 

Gain  or  Loea. 

.  2,267  L 

5,649  0 

10,817  0 

4,608  0 

1,043  0 

409  L  19,4410 

NEW 

ORLEANS,  LA. 

Daily.  1929. . . . 

.  1,235,955 

512,890 

119,756 

81,094 

366,230 

109,231  2,425,156 

1928 . 

.  1,408,286 

274.263 

110,828 

106,770 

614,447 

.  2,514,594 

Gain  or  Loaa. 

.  172,331  L 

238,627  0 

8,928  0 

25,676  L 

248,217  L 

109,231  0  89,438  L 

Sunday, 1929... 

.  356,132 

62,979 

94,287 

11,191 

134,264 

19,984  678,837 

1928 . 

.  403,016 

37,679 

77,776 

10,252 

194,415 

.  723,138 

Gain  or  Loaa. 

25,300  0 

16,5110 

939  0 

^60,151  L 

19,984  0  44,301  L 

NEW  YORK* 

Daily,  1929 . 

2,052,248 

384,965 

988,446 

1,331,726 

.  8,809,084 

1928 . 

.  5,007,114 

1,634,454 

373,007 

575,284 

1,322,951 

.  7,964,519 

Gain  or  Loan . 

417,794  G 

11,958  0 

413,162  0 

8.775’G 

.  844,565  0 

Sunday, 1929. .. 

703,618 

270,720 

62,766 

437,834 

.  2,704,047 

1928 . 

627,644 

276,687 

29,546 

447,401 

.  2,745,290 

Gain  or  Loaa. 

75,974  G 

5,967  L 

33,220  0 

9,567  L 

.  41,243  L 

•  "  Official' 

See  text  on  page  12 

NIAGARA  FALLS,  N.  Y 

DaUy,  1929 . 

.  181,918 

76,070 

89,235 

10,272 

•9,444 

10,925  737,864 

NORFOLK, 

VA. 

DaUy,  1929.... 

.  691,923 

226,454 

128,589 

39.517 

'76,632 

49,121  1,312,236 

1928 . 

182,825 

95,376 

45,329 

175,263 

57,817  1,266,869 

Gain  or  Loaa. 

.  18,336  L 

43,629  0 

33,213  0 

5,812  L 

1,369  0 

8,696  L  45,367  G 

Sunday, 1929.. 

.  224,478 

22,758 

43,548 

6,445 

21,255 

2,414  320,898 

1928 . 

11,470 

36,369 

7,751 

19,177 

2,327  301,603 

Gain  or  Loaa. 

11,288  0 

7,179  0 

1,306  L 

2,078  0 

87  0  19,295  0 

OAKLAND, 

CAL. 

DaUy.  1929... 

.  1,274,868 

243,325 

91,901 

53,148 

461,742 

26,676  2,151,660 

1928 . 

.  1,175,956 

212.382 

121,259 

29,554 

480,221 

58.987  2,078,359 

Gain  or  Loaa 

.  98,912  0 

30,943  G 

29,358  L 

23.594  0 

18,479  L 

32,311  L  73,301  0 

Sunday, 1929. . 

15.993 

64,197 

2,464 

93,144 

574  336,233 

1928 . 

.  166,508 

15,558 

57,719 

2,923 

101,166 

1,107  344,981 

Gain  or  Loan. 

435  0 

6,478  0 

459  L 

8,022  L 

533  L  8,748  L 

OKLAHOMA  CITY,  OKLA. 

Daily,  1929.... 

339,185 

231,503 

44,651 

378,655 

2,727  1,792,628 

1928 . 

.  834,580 

347,836 

135,751 

46,979 

330,400 

2,550  1,698,096 

Gain  or  Loaa 

8,651  L 

95,752  0 

2,328  L 

48.255  0 

177  0  94,532  0 

Sunday, 1029. . 

39,937 

46,288 

7,877 

58,821 

10  261,206 

1928 . 

41,074 

69,234 

6.671 

48,213 

16  284,411 

Gain  or  Loaa. 

1,137  L 

22,946  L 

1,206  3 

10,608  0 

6L  23,206  L 

OMAHA,  NEB. 

DaUy, 1929... 

.  591,576 

231,035 

93,604 

25.588 

208,223 

14,156  1,164,182 

1928 . 

.  640,990 

277,659 

80,828 

14,552 

189,430 

16,389  1,219,848 

Gain  or  Loaa 

46,624  L 

12,776  0 

11,036  0 

18,793  0 

2,233  L  55,666  0 

Sunday, 1929.. 

82,802 

74,522 

5,070 

86,391 

.  425,089 

1928 . 

.  22J,072 

105,884 

88,726 

1,787 

89,943 

16  515,428 

Gain  or  Ixm. 

23,082  L 

14,204  L 

3,283  0 

3,552  L 

16  L  90,339  L 
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LINAGE  GAINS  GENERAL  IN  PRINCIPAL  CITIES  DURING  AUGUST 


Lonl 

diapU)’ 


DaUy,  1929  .  1,«48.762 

1928 .  1,602,436 

OaiDOrliOB .  46,327  G 

SundmT,  1929  .  272,100 

1928 .  303,885 

GsinarLov .  31,785  L 

Duir,  1929 .  2,078,608 

1928 .  2,175,276 

QsioorLon .  96,768  L 

Suodt;,  1929 .  350,661 

1928 .  388,279 

GaioorLoM .  37,618  L 

Daily,  1929 .  1,242,338 

1928 .  1,212,798 

Gain  or  Lon .  29,540  G 

Sunday.  1929 .  143,611 

1928 .  137,042 

Gain  or  Lon .  6,569  G 

Daily.  1929 .  1,056,662 

1928 .  1,052.685 

Gain  or  Lon .  3,977  G 

Sunday,  1929 .  136,647 

1928 .  136,295 

Gain  or  Lon .  352  G 

DaUy,  1929 .  648,400 

1928  .  671.380 

Gain  or  Lon .  22.980  L 

Sunday,  1929 .  42.782 

1928 .  64.287 

GainorLon .  11,505L 

DaUy,  1929  .  779,040 

1928 .  716,633 

GainorLon .  62,407  G 

Sunday,  1929 .  187,495 

1928 .  180,318 

G«n  or  Lon .  7,177G 

Dafly,  1929 .  1.304.813 

1928 .  1,284,949 

GainorLon .  19,864  G 

Sunday,  1929 .  158.322 

1928 .  155,309 

GainorLon  .  3,013  G 

DaUy,  1929 .  1,098,076 

Sunday,  1929 .  79,66.3 

llaUy,  1929  .  858,070 

1928 .  770,621 

GainorLon .  87,449  G 

Sunday,  1929 .  194,720 

1928 .  186,610 

GainorLon .  8,110G 

Daily,  1929  .  929,241 

1928 .  1,050,822 

GainorLon .  98,581  L 

Sunday.  1929 .  366,618 

1928 .  343,105 

GainorLon .  23,513  G 

Daily,  1929 .  1,285,943 

1928 .  1,282,402 

G^  or  Lon .  3.541  G 

Sunday,  1929 .  214,068 

1928 .  213,384 

GainorLon .  684  G 

DaUy.  1929 .  1,753,187 

1928 .  1,542,100 

GainorLon .  211,067  G 

Sunday,  1929 .  438,344 

1928 .  420,726 

Gain  or  Ix» .  ,  17,618_G 

DaUy,  1929 .  1,152,121 

1928 .  1,394,571 

GainorLon .  242,450  L 

Sunday.  1929 .  144.6C 

1928 .  144,839 

GainorLon .  192  L 


Nfttiocuu 

Automotive 

Financial 

dkiplav 

dienlAv 

display 

PITTSBURGH, 

PA. 

442,986 

223,347 

95,271 

330,762 

165,526 

71,689 

112,224  0 

57,821  G 

23,582  G 

108,870 

106,153 

2,900 

97,347 

123,983 

3,681 

11,523  G 

17.830  L 

781  L 

PHILADELPHIA,  PA. 


725,335 

345,801 

236.671 

557,632 

309,427 

131 .887 

167.803  G 

36.374  G 

104.784  G 

104,027 

120,616 

2,908 

77,411 

132,468 

1,130 

27,616  0 

11.852  L 

1,778  G 

PORTLAND, 

ORE. 

3n,200 

121,707 

67,325 

371,793 

167,515 

46,774 

5,407 G 

45,808  L 

20,551  G 

58,054 

97,841 

4,553 

41,678 

103,803 

5.313 

16,476  0 

5.962 L 

760  L 

PROVIDENCE, 

R.  I. 

308.223 

163,681 

112,431 

289,059 

136,054 

96,280 

19,164  G 

27.627  G 

16,151  G 

28,040 

69,969 

4,702 

10,457 

70,977 

3,410 

17,583  G 

1.008  L 

1,292G 

READING,  ; 

PA. 

203,223 

158,388 

37,810 

138,481 

118,232 

26,942 

64,742  G 

40. 156  G 

10,868  G 

10,077 

35.300 

1,215 

4,411 

34,166 

2,154 

5,666 G 

1.134  0 

939  L 

RICHMOND, 

VA. 

231,066 

109,647 

53.360 

195,652 

114,813 

54.355 

35  414  G 

5.I66L 

995L 

27,513 

37,000 

6,408 

12.738 

43,973 

10,649 

14,775  0 

6,973  L 

4,241  L 

ROCHESTER, 

N.  Y. 

308,648 

228,275 

151,015 

291,707 

172,987 

47,841 

16,941  G 

55,288 G 

103,174  G 

82,103 

102.437 

5,570 

58.525 

83,493 

1,813 

23,578  0 

18,944  G 

3,757  G 

ROCKFORD, 

ILL. 

221,701 

151,961 

48,466 

12,075 

27,913 

5,101 

SALT  LAKE  CITY,  UTAH 

272,841 

182,029 

49,210 

271,789 

118,011 

17,112 

1,052  G 

64,018  G 

32,098  G 

40,644 

90,216 

11,913 

38,110 

75,134 

7,203 

2,634  0 

15,082  G 

4.710  G 

SAN  ANTONIO,  TEX. 

389,201 

128,689 

107,322 

365,190 

114,855 

93,756 

24,011  G 

13,834  G 

13.566  G 

ICS, 906 

104,800 

21,161 

43,042 

106.988 

25,759 

60,864  G 

2.188  L 

4,598L 

SAN 

DIEGO, 

CAL. 

364,032 

240,489 

102,496 

394,097 

260,523 

108.933 

30,005  L 

20,034  L 

6,437  L 

12,694 

59,621 

19,081 

29,668 

77.721 

12,796 

16,974  L 

18,100  L 

6,285  G 

SAN  FRANCISCO,  CAL. 

604,843 

186,142 

260,674 

539,047 

228,694 

126,088 

65,796  0 

42,552  L 

134,586  G 

152,569 

132,873 

9,746 

110,136 

160,604 

2,741 

42,433  0 

27.731  L 

7,005  G 

SCRANTON, 

PA. 

247,452 

215,523 

50,182 

190,634 

148.657 

42,630 

56.818  G 

66.866G 

7,552  G 

21,797 

23,670 

4,056 

14,119 

17,795 

2,822 

7,678  0 

5,875  0 

1,234  G 

Total 

ClaniBed  Legal  advertiaing 


399,409 

131,893 

2,941,668 

417,776 

2,588,188 

18,367  L 

131,893  G 

353,480  G 

162,636 

148 

652.807 

166,503 

695.399 

3,867  L 

148  G 

42,592  L 

827,668 

117,732 

4,331,715 

927,195 

110,604 

4,211.321 

99,527  L 

7,728  G 

120.394  G 

208,993 

59 

788.164 

284.851 

32 

884.171 

75,858  L 

27G 

96,007  L 

441,434 

5,300 

2,255.304 

409.293 

298 

2,208,471 

32,141  G 

5,002  G 

46,833  G 

144,878 

217 

4,499,154 

145,019 

432,755 

MIL 

217  G 

16,399  G 

423.023 

62,005 

2,126.025 

418,328 

38.522 

2,030,928 

4,695  G 

23,483  G 

95.097  G 

44.336 

93 

283,787 

46,758 

267,897 

2,422  L 

93G 

15,890  G 

196,152 

28,562 

1,272.535 

203.472 

34,175 

1,192,682 

7,320  L 

6,613  L 

79.853  G 

19,536 

147 

109,057 

22,721 

25 

117,764 

3.185  L 

122  G 

8,707  L 

341,842 

19,687 

1,534.642 

375.656 

16,687 

1,473,196 

33.814  L 

3,660G 

61 .446  G 

51,506 

949 

310,871 

50,144 

504 

298.320 

1 ,362  G 

445  G 

12,545  G 

393,202 

107,034 

2,492.987 

449,278 

101,309 

2,348  071 

56,076  L 

5,725  G 

144,916  G 

120,034 

101 

468,567 

116,116 

489 

415,745 

3,918  G 

388L 

52,822  G 

340,399 

12,738 

1,873.341 

29,724 

56 

154,532 

298,730 

15.485 

1,676,365 

246,025 

14  049 

1,437,607 

52,705  G 

1,436 G 

238,875  G 

59,747 

953 

398.193 

55,980 

427 

363.464 

3,767  G 

526  G 

34,729  G 

484,730 

25,894 

2,088,077 

422,669 

11,100 

2,058.392 

62.061 G 

14,794  G 

29,685G 

116,808 

1.428 

714,721 

115,880 

414 

635,188 

928G 

1,014  G 

79,533  G 

457,296 

52,697 

2,503,013 

423,326 

73,981 

2,543,1.62 

33,970  G 

21,284  L 

40,249  L 

51,906 

498 

357,868 

51,514 

253 

385.336 

392  G 

245G 

27,468  L 

774,738 

73,683 

3,653,247 

702,396 

96,768 

3.235,093 

72,342 G 

23,085  L 

418,154 G 

197,125 

*  897 

931,554 

191,937 

886,144 

5.188G 

^  897G 

45,410 G 

126,710 

21,251 

1,813,239 

164,977 

20,304 

1,961,773 

38,267  L 

947  G 

148.534  L 

1,488 

2,131 

197,789 

2,794 

2,708 

185,077 

1,306  L 

577  L 

12,712  G 

Local 

display 


Daily.  1929 .  1,016.937 

1928 .  889,489 

GainorLon .  127,448  G 

Sunday,  1929 .  135,685 

1928 .  115,845 

GainorLon .  19,840  G 

Daily,  1929  .  924,425 

1928  .  860,076 

GainorLon .  64,349  G 

Sunday.  1929 .  134.508 

1928 .  98,493 

GainorLon .  36,015  G 

Dwly,  1929 .  597,235 

1928 .  427,352 

GainorLon .  169.883  G 

Sunday.  1929 .  37,211 

1928  .  34.247 

GainorLon .  2,964G 

Daily.  1929 .  1,517,985 

1928 .  1,484,048 

GainorLon .  33,937  G 

Sunday,  1929 .  318,048 

1928  .  381.674 

GainorLon .  63,626L 

DaUy,  1929  .  968,324 

1928  .  992.804 

Gain  or  Lon .  24 ,480  L 

Sunday,  1929 .  168,858  , 

1928 . 123,102 

GainorLon .  4S,756,G 

Daily,  1929  .  909,898 

1928 .  889,952 

GainorLon .  10,946  G 

Sunday,  1929 .  129,859  * 

1928 .  119.219, 

GainorLon .  10,640,G 

DaUy.  1929  .  732.306 

1928  .  652.146 

GainorLon .  89, 160  G 

Sunday,  1929 .  81,798 

1928 .  77,523 

GainorLon .  4,275  G 

Daily,  1929 . ~375,521 

1928 . . ^  371,252 

Gaia  or  lain .  4,269  G 

Sunday,  1929  .  51,899  | 

1928 .  65,474 

GainorLon .  13,575  L 

DaUy,  1929... .  784,547 

Sunday.  1929 .  117,895 

Daily,  1929 .  1,135,191 

1928 .  1,083,944 

GainorLon .  51,247  G 

Sunday,  1929 .  229.487 

1928  .  221,653 

GainorLon .  7,834  G 

DaUy.  1929  .  404,893 

1928 .  378,961 

GainorLon .  25,932  G 

Sunday,  1929  .  64,240 

1928  .  87,684 

GainorLon .  23,444  L 

DaUy.  1929 .  720.120 

1928  .  579,846 

GainorLon .  140,274  G 

Sunday,  1929  .  205,296 

1928 .  178,709 

GainorLon .  26,587  G 

DaUy.  1929  .  741,453 

1928 .  721,311 

GainorLon .  20,142  G 

Sunday,  1929  .  38.189 

1928 .  37,481 

GainorLon .  708  G 


National 

Automotire 

Financial 

disnltv 

disnlay 

display 

SOUTH  BEND 

,  IND. 

242.978 

164,296 

40,184 

183,936 

129,521 

22,505 

59,042 G 

34,775  G 

17,679  G 

23,907 

69.297 

10,462 

16,727 

69,747 

11,920 

7.183G 

450  L 

1,458  L 

SPOKANE,  WASH. 

355,862 

92,371 

64,083 

236,115 

168,082 

51,844 

119,747  G 

75,711  L 

12,239  G 

19,492 

49,033 

23,729 

19,108 

44,862 

20,632 

384  G 

4,171  G 

3,097 G 

SPRINGFIELD, 

MASS. 

286,438 

155,237 

54,924 

222,665 

102,102 

22,978 

63.773  G 

53,135  G 

31,946  G 

15,092 

36,875 

4,771 

16,007 

53,453 

3,395 

915  L 

16.578  L 

1,376 G 

ST. 

LOUIS, 

MO. 

501,267 

168,583 

103,988 

513.185 

122,755 

46,651 

11,918  L 

45,828  G 

57,337  G 

80,848 

100,652 

4,591 

69,310 

136,924 

5,850 

11,538  G 

36.272  L 

1.259  L 

ST. 

PAUL,  MINN. 

425,234 

134.521 

56,665 

417,737 

127,243 

29,982 

7,497  G 

7,278  G 

26,683  G 

f 36,556 

63,932 

7,428 

[37,323 

45,645 

16,833 

^  767  L 

18.287  G 

9,405  L 

SYRACUSE,  N.  Y. 

287.221 

162,576 

52,068 

287,938 

157,857 

39,087 

717  L 

4,719  G 

12,981  G 

74,944 

120,731 

10,474 

76,008 

87,125 

5,840 

i  1,064  L 

33,606  G 

4.634  G 

TACOMA,  WASH. 

299,215 

106,588 

54,751 

231,092 

116,971 

49,309 

68,123  G 

10,383  L 

5,442  Q 

9,413 

60,112 

3,237 

9,987 

55,708 

2,561 

574  L 

4,404  G 

676  G 

TAMPA,  FLA. 


179,707 

108,213 

13,949 

149,554 

74,823 

19,527 

30,153  G 

33,390 G 

5,578  L 

7.228 

28,167 

4,69S 

8,915 

27,420 

4,030 

1,687  L 

747  G 

668G 

TERRE 

HAUTE 

,  IND. 

163.245 

130,743 

21,324 

20,778 

70.419 

4.439 

TOLEDO,  OHIO 

288.624 

157,447 

79,554 

302.668 

192,661 

63,663 

14,044  L 

35,214  L 

16,891  G 

13,344 

23.917 

10,809 

22,194 

27,722 

11,346 

8.850  L 

3.805  L 

537  L 

TRENTON,  N. 

J. 

161,756 

100.616 

16,684 

100,679 

89,469 

9,588 

1,177  G 

11,047  G 

7,096  G 

2,353 

21,388 

8,423 

2,382 

32.287 

8,335 

29L 

10.899  L 

88G 

TULSA,  OKLA. 

186.029 

155,909 

15,165 

172,618 

128,071 

14,943 

13,611  G 

27,838  G 

222  G 

39.647 

78,587 

19,371 

51,270 

81,192 

24,952 

11,623  L 

2,605  L 

5,681  L 

UTICA,  N. 

Y. 

188,113 

176,896 

66,453 

202.350 

146,484 

45,135 

14,237  L 

30,412  G 

21,318  G 

435 

30,554 

4,992 

825 

39.426 

2,386 

390  L 

8,872  L 

2,606  G 

WASHINGTON,  D.  C. 


Clanified 

Total 

Legal  advertising 

238,837 

28,417  1.731,649 

185,361 

29,003  1,439,815 

53,476 G 

686  L  291.834  G 

52,526 

23  291,900 

40,772 

11,754  G 

23  G  36,889  0 

345,766 

13.230  1,795,727 

356,745 

17,586  1.690.448 

10,979  L 

4,356  L  106,289  G 

40,948 

470  268,180 

41,626 

678  L 

470  G  43,459  G 

243,868 

6,179  1,342,881 

245,918 

2,680  1,023,595 

2,050  L 

2,599  0  319,286  G 

34,609 

150  128,708 

33,579  . 

.  140,681 

1,030  G 

150  0  11,973  L 

430,840 

13,634  2,736,197 

427,240 

18,527  2,612,406 

3,600G 

4,993  L  123,791  G 

279,420 

295  783,854 

264,379 

31  858,168 

15,041  G 

264  0  74,314  L 

331,564 

19,498  1,935,806 

358.943 

25,677  1,952.386 

27,379  L 

6,179  L  16,580  L 

74,555 

65  351.384 

79,128 

no  302,141 

4,573  L 

55  L  49,243  G 

349.525 

102.370  1,044,658 

316.227 

123.809  1,814,870 

33.298  0 

68,561  0  129,788  0 

76,839 

190  413,037 

84,625 

271  372,988 

7,686  L 

81 L  40,049  0 

429.892 

3,914  1,626,666 

294.262 

4,534  1,348,314 

135,630  0 

620  L  278,362  0 

61,123 

56,607 

328  202,714 

4,516  0 

328  L  12,969  0 

188.325 

20,889  886,604 

181,419 

82,061  828,636 

6,906  0 

11,172  L  57,968  0 

26,872 

2.016  121,780 

27,324 

658  133,821 

452  L 

2,258  0  12,041  L 

169,616 

31,140  1,300.624 

44.694  . 

427.347 

18,910  2,107,  73 

401,768 

32.602  2,077,306 

26.579  0 

13,692  L  29,767  0 

35.497  . 

41,005  . 

6,608  L  . 

71,784 

86.644  732,177 

77,147 

26,135  681.879 

6,363  L 

10,409  0  60,298  G 

16,650 

106  112,160 

16,654 

1,004  L 

106  0  35,1821 

284,807 

8.474  1,870.504 

266.467 

14,854  1,176,699 

18,340  0 

6,380  L  193,805  0 

67,184 

560  400,645 

64,611 

1,958  892.692 

2,673  0 

1,398  L  7.953  G 

187,222 

27.683  1,387,720 

199,870 

28,542  1,343,692 

12,648  L 

959  L  44,028  G 

15,562 

.  89,732 

15,016  .  95.134 

546  0  .  5,402  L 


Daily.  1929 .  1,084,361 

1928 .  1.055.379 

GainorLon .  28,982G 

Sunday,  1929 .  227,176 

1928 .  231,135 

GainorLon .  3,959  L 


SEATTLE,  WASH. 

394.200  109,250  119.388 

354,904  155,049  86,934 

39.296  0  45,796  L  32,454  0 

90,400  109,065  4,230 

96,639  101,203  3,869 

6.239  L  7,862  G  361 0 


539,086  4,597  2,250,882 

481,811  71  2,134,148 

57,275  0  4,526  0  116,734  0 

158,181  589,052 

134.427  567,273 

23,754  0  .  21,779  0 


DaUy,  1929 .  1,345.126 

1928 .  1,368,687 

GainorLon .  23,561  L 

Sunday,  1929 .  530.720 

1928 .  494,674 

GainorLon .  36,046  0 


409.929  247,186  92,048 

305,488  237.354  86,839 

104.4410  9,832  0  6,109  0 

96.330  110.202  7,351 

67,383  122,986  4,222 

28,947  0  12,784  L  3,129  G 

(Continued  on  page  1.^) 


540,121  61,813  2,697,123 

661.994  13.255  2,573,617 

21 .873  L  48,558  0  123,506 G 

108.083  19  853.605 

121,519  .  810,784 

12,536  L  19  0  42,821  G 


s  s  s 


Editor  &  Publisher  The  Fourth  Estate  for  October  12,  1  929  IS 

THE  LOCAL  SOUCITOR’S  ROUND  TABLE 

Sale  of  250  Expensive  Hats  in  One  Day  by  Copy  Appealing  to  Titian-Haired  Women  Illustrates 
Newspapers’  Ability  to  Reach  People  Having  Highly  Specialized  as  Well  as  Ordinary  Needs 

17  VERY  merchant  must  serve,  in  addi-  By  GUY  T.  HUBBART  on  that.  The  point  is  that  when  the 


Every  merchant  must  serve,  in  addi¬ 
tion  to  the  general  wants  of  his 
regular  clientele,  the  needs  of  what  may 
be  called  specialized  customers,  people 
with  distinctly  individualized  needs. 
Tliis  is  a  desirable  type  of  business, 
growing  steadily  in  volume  and,  if  han¬ 
dled  rightly,  quickly  expands  into  prof¬ 
itable  business  because  it  amounts  to  an 
exclusive  clientele  in  the  sense  that  once 
attached  to  a  store  it  concentrates  the 
bulk  of  its  individualized  purchases  in 
that  store.  And,  of  course,  is  likely  to 
supply  many  ordinary  wants  there. 

Efforts  to  develop  specialized  trade  by 
careful  and  consistent  use  of  space  bring 
out  forcefully  and  vividly  some  of  the 
less  obvious  elements  of  circulation 
drawing  power.  The  chart,  and  a  special 
incident  in  connection  with  a  millinery 
selling  event  staked  by  a  store,  illustTates 
the  point. 

The  situation,  one  that  happens  at  least 
five  times  a  month  in  the  average  store, 
presents  a  very  common  solicitation 
problem.  Briefly,  this  is  the  set-up. 

A  millinery  buyer  bought  what  seemed 
to  him  a  very  attractive  batch  of 
women’s  better  class  hats.  His  merchan- 
ise  manager  blew  up  when  the  hats 
arrived  in  stock.  The  assistant  buyer 
went  into  a  temporary  decline  and  the 
Boss  when  his  eye  fell  on  the  hats  turned 
on  so  much  current  he  blew  out  a  fuse. 
Then  all  three  in  voices  of  differing 
pitch  but  in  perfect  unison  chanted  “we 
are  sunk,  we’re  overstocked  now  with 
this  price  hat.  The  color  and  trimming 
of  these  hats  suits  only  one  type  of 
women  and  there  aren’t  eight  of  the  type 
in  the  whole  city.  Now  what’ll  we  do 
with  500  high-priced  hats? 

“So  and  So  are  sure  to  break  out  with 
their  cut  price  sale  some  time  next 
week.” 

After  the  usual  argument,  the  advertis¬ 
ing  man  was  called  in.  He  saw  quickly 
enough  that  the  buyer  had  merely  leaned 
too  heavily  toward  the  type  of  women 
best  described  as  titian-haired,  a  copper 
gold  tinge.  He  saw  a  chance  to  prove 
what  specialized  copy  appeal  would  do, 
went  ahead  and  descril^d  the  hats,  bring¬ 
ing  out  in  a  humanly  interesting  style  of 
coi)y  that  the  hats  would  enhance  the 
“Rare  and  distinguishing  charm  enjoyed 
bv  the  few  women  on  whom  nature  had 
bestowed  the  kind  of  hair  Sarah  Bern¬ 
hardt.  the  great  French  actress,  had.” 

Then  he  called  in  his  friend  from  the 
merchandising  department  of  the  best 
paper. 

“How  many  women  in  this  town  have 
titian  hair,  do  you  suppose?”  he  asked. 
“Any  statistics  on  that?” 

The  solicitor,  while  eager  for  extra 
space,  was  honest.  He  admitted^  his 
paper  had  every  other  kind  of  statistics 
but  had  never  broken  its  circulation  down 
into  hair  coverage.  But  he  did  say  he 
could  find  out  from  an  optical  survey  in 
the  office  how  many  women  per  1,000  of 
population  had  the  peculiar  tiger-gold 
eyes  that  usually  go  with  titian  hair.  It 
turned  out  to  ^  eight  to  every  thou¬ 
sand.  Figuring  there  must  be  30,000 
adult  women  in  90,000  population,  _  they 
decided  there  must  be  a  chance  to  inter¬ 
est  8  times  30  women  (or  240)  in  hats 
for  titians. 

The  copy  was  run  as  shown  on  the 
chart,  in  seven  columns  of  space,  but  one 
column  as  a  detached  ad  with  separate 
caption  and  store  signature.  The  milli¬ 
nery  caption  implied  that  the  store  had 
discerned  by  careful  research  _  that  the 
rarest  type  of  beauty  is  the  titian-haired 
type,  and  that'  250  hats  bought  to  fit  the 
type  were  available,  exclusive  in  design, 
pattern  coloring  and  so  on.  That  much 
for  the  situation.  Now  another  word 
about  the  customer  with  individualized 
needs.  The  titian-haired  woman  is  a  fine 
example. 

She  is  by  nature,  so  far  as  her  outer 
.apparel  goes  (and  that  represents  60  per 
cent  of  her  personal  expenditures)  a 
ready-made  exclusive  customer.  Due  to 


ARTICLE  VI 

MERCHANDISE  ITEM-COMBINATION  TO  ILLUS¬ 
TRATE  MARKET  “SELECTIVITY”  OF  A  SPE¬ 
CIFIC  NEWSPAPER  CIRCULATION. 

Factors: 

CIRCULATION .  30,000  STORE  DAILY  VOLUME  •  $4,200 

POPULATION .  90,000  SIZE  OF  SPACE  -  •  -  7  columns 


Blouses 

Scarfs 


Jewelry 


Group  A 


Price  Total  $30 

Group  B 


Women’s  hats 

Sweaters 

Corsets 

Silk  underwear 

Price  Total  $60 


Group  C 

Men’s  furnishings 
Women’s  evening  wear 
Dresses 
Wash  goods 

Price  Total  $60 
Group  D 

Misses’  coats 
Boy’s  clothing 
Children’s  dresses 
Art  and  giftwares 

Price  Total  $30 


Each  of  the  16  items  was  represented  by  a  single  price,  and  the  four  prices 
for  each  group  totalled  as  shown  above. 

Prices  for  all  groups  amounted  to  $180,  or  $6  per  1,000  of  circulation. 

Special  hat  price,  $15. 

Average  price  of  other  15  items,  $11. 

The  same  hat  advertisement  was  run  in  two  other  cities  and  in  the  three 
cities  sold  3,000  hats  in  three  days.  The  hat  copy  occupied  one  column  of 
space  each  time  it  ran. 


her  coloring  (hair,  complexion,  eyes) 
she  needs  and  demands,  not  only  clothes 
and  personal  adornment  items  of  correct 
hue  but  of  special  design.  She  shops  in 
quest  of  these  and  scans  advertisement's 
as  a  guide,  no  more  consistently  perhaps 
than  her  sisters  of  less  exacting  charac¬ 
teristics,  but  more  insistently,  because  her 
needs  are  more  definitely  and  narrowly 
individualized. 

That  is  why  the  set  of  items  in  Group 
A  on  the  chart  were  included  in  the  six 
columns  ad  and  set  beside  the  hat  copy  on 
the  newspaper  page.  These  items  were 
selected  to  go  with  the  hat  special  because 
they  were,  in  design,  coloring,  style  and 
so  on,  particularly  suited  to  anyone  able 
to  wear  the  hats.  The  other  items  in 
groups  B,  C,  and  D  merely  completed 
the  day’s  advertising  presentation  as 
usual. 

The  “titian”  hats  sold  out  on  the  sec¬ 
ond  day.  By  noon  of  the  third  day  400 
extra  requests  for  the  type  of  hat  came 
from  customers  ready  to  buy,  and  unwill¬ 
ing  to  take  any  other  kind.  Some  de¬ 
manded  that  special  orders  be  sent  in  for 
them.  This  response  must  in  part  be 
credited  to  the  advertising  man’s  clever 
implication  in  his  caption  and  text  that 


“titians”  were  a  rare  type  of  beauty. 
But  it  detracts  nothing  from  the  selling 
performance  of  the  30,000  circulation  of 
the  paper,  a  selective  power  that  is  as 
close  to  magic  as  any  publisher  could 
wish  for  his  paper  or  any  merchant  de¬ 
mand  of  it. 

For  in  this  instance  the  circulation 
manifested  a  peculiar  and  startling  se¬ 
lective  power,  regardless  of  the  fact  that 
in  all  likelihood  every  degree  and  shade 
of  blonde  included  herself  in  the  descrip¬ 
tion.  It  ferreted  out  a  type  of  customer, 
filtered  out  a  narrow,  shade  of  taste,  and 
it  brought  in  500  customers  representing 
a  single  price  level — $15. 

And  another  thing:  the  hats  were  ex¬ 
clusive.  no  other  store  in  town  had  them 
or  could  get  them. 

Nobody  knows  and  no  one  cares  how 
many  did  not  read  the  advertisement. 
What  is  important  is  that  enough  women 
responded  to  buy  all  the  hats  in  stock 
and  400  besides,  and  sold  ^00  worth  of 
group  A  merchandise  to  titian  hat  cus¬ 
tomers,  who  wanted  blouses,  scarfs, 
bags  and  jewelry  to  match  the  hats. 

Anyway  the  object  here  is  not  to  prove 
drawing  power.  Consistent  users  of 
newspaper  space  do  not  have  to  be  sold 


AUGUST  LINAGE  SHOWS  INCREASE 

{Continued  from  page  14) 


Local 

National 

Automotive 

Financial 

Total 

diaplay 

display 

display 

display 

ClaaiScd 

I.e*al 

advertisiDs 

WILMINGTON, 

DEL. 

Duly,  11)29 . 

...  738  371 

229,064 

202.642 

66.378 

231,864 

21,726 

1 ,490,045 

1928 . 

...  827,375 

179.557 

195,985 

44.965 

194.995 

19.023 

1.461.900 

Osin  or  Lom.  . . . 

89,004  L 

49,507  G 

6,657  G 

21,413  G 

36,869  G 

2,703  G 

28.145  G 

Sundsy,  1929 . 

...  111.892 

10,764 

22,814 

6.636 

10.093 

383 

162.583 

1928 . 

96,320 

4,642 

20,194 

4,380 

14.985 

151 

140.673 

QainorLoa.... 

18,872  G 

6,122  G 

2,620  G 

2,256 G 

4,892  L 

232  G 

21,910  G 

WINSTON-SALEM,  N.  C. 

Duly,  1929 . 

....  252.818 

80.355 

49.371 

13,227 

37.238 

4,066 

436,775 

Sunday,  1929 . 

24,325 

8,468 

10,903 

368 

7,713 

421 

52,198 

WORCESTER, 

MASS. 

Daily,  1929 . 

...  985.776 

338,098 

235,414 

42  243 

278.946 

23,780 

1,904,257 

1928 . 

...  971.455 

287,778 

189.622 

30,997 

290.671 

29,629 

1.799,952 

Gain  or  Loa . 

14,321 G 

50,320  G 

45,892  G 

11,246  G 

11,725  L 

5,749  L 

104.306  Q 

Sunday,  1929 . 

93.776 

16,487 

47,136 

2,952 

38.780 

18 

199,149 

1928 . 

...  96,348 

12,195 

48.486 

2,815 

34,618 

684 

195,046 

QainorLoa.... 

2.872L 

4.292  G 

1.350  L 

1.37  G 

4,262  G 

666L 

4,103  G 

YOUNGSTOWN, 

,  OHIO 

Daily,  1929 . 

...  941.585 

235,148 

124,857 

80.921 

235.923 

26,391 

1,694,825 

1928 . 

...  1,032,604 

235,294 

120,895 

27.414 

216.182 

23.378 

1,655,767 

Gain  or  Loa . 

91.019  L 

146  L 

8,962  G 

8.507  G 

19,741 0 

3,013  G 

60,942  L 

Sunday,  1929 . . 

55.830 

11.008 

45,439 

6.022 

24.130 

64 

142,483 

1928  . 

49.730 

14.125 

83.348 

6,816 

23,747 

69 

127.335 

Gain  or  Loa . 

6,100G 

3,117  L 

13,091  G 

294L 

383  G 

15  L 

15,148  0 

on  that.  The  point  is  that  when  the 
question  of  selectivity  of  his  paper  comes 
up  the  solicitor  or  publisher,  if  he  wants 
to  or  has  to  demonstrate  it,  can  do  it 
with  certainty  if  he  keeps  two  things  in 
mind : 

(1)  That  specialized  appeal  brings 
specialised  results,  a  kind  easy  for  the 
advertiser  to  identify  (as  in  the  case  of 
hats  no  other  store  had)  and, 

(2)  That  individualized  merchandise 
(typified  in  this  instance  by  hats  pecu¬ 
liarly  suited  to  a  distinctive  class  or 
type  of  customer)  is  the  best  to  use  for 
demonstrating  selectivity  of  circulation. 

An  interesting  side  light  of  this  par¬ 
ticular  situation  is  of  value  to  the  na¬ 
tional  department  of  a  paper  and  to  na¬ 
tional  advertisers  of  specific  products  at 
specified  selling  prices : 

The  store  in  question  belongs  to  a  de¬ 
partment  store  group  with  units  in  other 
cities.  These  stores  exchange  informa¬ 
tion  about  how  goods  or  items  of  a  given 
type  move.  As  a  result  of  the  titian  hat 
sale  in  the  first  store  two  others  bought 
the  item  and  featured  it.  using  a  replica 
of  the  first  store’s  ad.  The  three  popula¬ 
tions  aggregate  300,(100.  In  all  3.000  of 
the  hats  were  sold  by  the  three  stores 
in  three  days,  one  day  to  each  store,  and 
at  a  fixed  price.  $15.  That  is,  almut  one 
hat  for  each  100  people  in  the  three-town 
total,  and  one  hat  for  each  100  people 
in  the  90,000  towa  In  both  cases  that  is 
about  the  correct  ratio  for  demand  per 
1000  of  people  for  one  day’s  selling  on 
this  type  of  item. 

The  papers  used  in  the  two  larger 
cities  have  circulations  of  40.000,  60,000 
and  80,000,  which  is  interesting  in  view 
of  the  relative  returns  on  the  hats  in 
the  two  larger  cities— 1,250  hats,  whereas 
the  smaller  paper  and  population  sold 
900,  showing  a  good  relative  ratio  on 
drawing-power  and  indicating  the  limit 
of  titian-haired  response  ,on  an  indi¬ 
vidualized  item — 3.000  women  customers. 

If  the  item  had  been  wrist  watches  at 
$22.50,  safety  razors  at  $3.50  or  cam¬ 
eras  at  $12,  the  outlet  or  market  would 
have  been  about  the  same  as  on  the  hats 
(3,000)  on  the  same  newspapers  but  the 
volume  would  come  in  more  slowly,  re¬ 
quiring  three  to  four  days  instead  of  one 
day  for  each  store. 

The  titian-haired  woman  is  merely  a 
symbol  of  other  and  varied  types  of  cus¬ 
tomers  with  individual  needs  whose  trade 
may  be  drawn  in  and  built  up  by  the 
consistent  use  of  daily  newspaper  adver¬ 
tising. 

The  interesting  thing  is  the  uncanny 
accuracy  with  which  the  numerical  cir¬ 
culation  of  a  good  newspaper  marks  out 
the  abMrbing  power  of  a  population  for 
an  article  of  special  appeal — and  every 
nationally  advertised  article  has  a  special 
appeal. 

This  is  the  sixth  article  by  Mr.  Hub- 
bar  t.  The  next  article  on  "Some  simple 
rules  for  increasing  productiveness  of 
space,"  will  appear  next  week. 

PRINTS  AVIATION  TIME  TABLES 

The  Brooklyn  Daily  Eagle  recently 
supplemented  its  regular  aviation  news 
with  complete  tables  showing  arrival  and 
departure  of  planes  at  the  11  airports  in 
the  vicinity  of  New  York.  The  charts 
which  run  daily  give  the  names  of  pilots 
and  passengers,  type  of  plane  and  type 
of  motor.  Occasionally  time  schedules 
of  the  regular  air  routes  from  New  York 
to  Boston,  Washington  and  other  points 
are  published.  A  daily  air  table  showing 
flying  conditions  accompanies  the  arrival 
and  departure  chart. 

SHOWS  MOVIES  AT  EXHIBIT 

Motion  pictures  of  local  news  events 
were  the  feature  of  the  Frederick  (Md.) 
News-Post’s  exhibit  at  a  recent  business 
and  fashion  show  in  the  Frederick  Ar¬ 
mory. 


Romances  of  American  Journalism 

Stories  of  Success  Won  by  Leaders  of  the  Press 

A  NEVySPAPER  should  Rive  the  pub-  By  MARGARET  McOMIE  is  not  of  much  use  around  a  newspaper 

lie  what  it  ought  to  have  and  not  - -  *' - ‘  “ - 

what  it  wants,  believes  Edward  A.  Dick¬ 
son,  editor  and  publisher  of  the  Los  An¬ 
geles  Evening  Express. 

“The  editor  must  determine,”  he  says, 

“and  if  he  cannot  distinguish  construc¬ 
tive  and  important  news  from  gruesome 
sensationalism  and  this  without  personal¬ 
ities,  he  should  not  belong  to  the  news¬ 
paper  fraternity.” 

His  greatest  problem,  Mr.  Dickson  ad¬ 
mits,  is  how  to  carry  out  this  principle 
of  newspaper  ethics  without  facing  cir¬ 
culation  loss. 

“I  do  believe  that  the  average  Ameri¬ 
can  now  seemingly  ‘sold’  on  sensational¬ 
ism  would  be  responsive  to  constructive 
journalism,  and  the  first  step  in  this  di¬ 
rection  is  an  organized  effort  by  news¬ 
paper  publishers  to  limit  the  printing  of 
crime  news  and  to  eliminate  yellow  fea¬ 
tures,”  he  declares. 

“Why  not  an  Association  of  News¬ 
paper  Publishers  to  determine  a  code  of 
ethics  for  its  members?  There  are 
enough  publishers  in  the  United  States 
who  believe  in  and  practice  clean  jour¬ 
nalism  to  eliminate  those  who  peddle  de¬ 
structive  newspapers. 

“In  cases  of  violation  of  the  code  by 
one  member  the  other  members  of  the 
association  will  act  as  judges  and  de¬ 
termine  the  punishment. 

“1  am  convinced  that  a  constant  and 
persistent  effort  by  such  an  association 
to  better  the  quality  of  newspapers  will 
strike  a  new  tempo  in  American  life.” 

The  man  who  holds  these  views  became 
a  newspaper  publisher  after  years  as  a 
political  writer  in  an  unusual  way. 

In  1919  Edwin  T.  Earl,  owner  of  the 
Express — the  oldest  newspaper  in  Los 
Angeles,  established  by  Jesse  Yarnell  in 
1871 — asked  from  his  deathbed  that  his 
newspaper  be  placed  in  the  keening  of 
his  young  policital  writer  and  Washing¬ 
ton  correspondent,  Edward  A.  Dickson. 

It  was  like  a  general  asking  his  favorite 
captain  to  carry  on. 

With  F.  W.  Kellogg  as  partner  and 
business  manager,  Dickson  bought  the 
Evening  Express  from  the  Earl  estate 
and  plunged  into  the  job  of  editing  and 
publishing  the  paper. 

This  was  in  1919,  just  eighteen  years 
after  he  had  been  graduated  from  the 
University  of  California  at  Berkeley, 
w'here  he  came  in  contact  with  printer’s 
ink  by  editing  the  Daily  Californian. 

At  Berkeley,  Dickson  had  first  become 
interested  in  political  science  and  history 
and  in  1901,  the  year  of  his  graduation, 
history  was  being  made  in  the  Far  East. 

To  Japan  he  went  and  observed  the 
aftermath  of  the  quelling  of  the  Boxer 
uprising  in  China  and  the  beginnings  of 
war  between  Russia  and  Japan  over  Man-  £gj.j 
churia  and  Korea.  He  taught  in  an 
American  school  in  Japan,  ^cause  he 
wanted  the  experience  and  the  money. 

The  year  1903  marks  his  entrance  into  i 
newspapering.  He  returned  from  Japan 
to  take  a  job  on  the  Sacramento  Union,  ..-j 
his  bometow'n  paper,  for,  although  he 
was  born  Aug.  29,  1879,  in  Sheboygan, 

Wis.,  his  family  had  very  soon  after  that  crim 
event  moved  to  Sacramento. 

After  a  few  months  on  the  Union  he  ^ 
went  to  the  San  Francisco  Chronicle  as 
a  political  writer.  His  firsthand  knowl-  upyn 
edge  of  Oriental  conditions  and  his  wide 
reading  in  political  science  gave  his  writ- 
ings  a  distinctive  flavor.  “-j 

Edwin  T.  Earl  of  the  Los  Angeles  Ex-  p^et 
press  was  attracted  by  Dickson’s  political  gove 
articles  and  in  1906  Dickson  came  to  the  iJc  o 
staff  of  the  new'spaper  he  now  edits. 

The  years  1910  to  1912  were  thrilling  effici 
for  Mr.  Dickson.  He  was  in  Washing-  very 
ton  as  correspondent  for  the  Express  and  diffic 
watching  a  turn  in  national  affairs — the  secu 
split  of  the  Republican  party  and  the  of  i 
election  of  Woodrow  Wilson.  pape 

He  was  Mr.  Earl’s  lieutenant  in  a  cam] 
stirring  editorial  campaign  for  Hiram  fulm 
Johnson  for  Governor  of  California.  “1 
Many  Californians  concede  that  Senator  the  1 


fThe  evil  of  free  publicity  and  the  press 

agent  largely  depends  upon  circumstances, 

“A  very  large  percentage  of  so-called 
press  agents  are  common  nuisances 
around  a  newspaper  office,”  he  declares. 

would,  as  a  rule,  do  much  better  by  com¬ 
ing  dirrct  to  the  newspaper  office  and  the 
city  editor  with  the  facts  for  the  staff 
to  work  up.  There  are  publicity  agents 
who  fill  a  very  useful  function.  There 
are  numerous  occasions  when  things  must 
be  systematically  and  intelligently  handled 
by  a  publicity  director.  Everybody’s 
business  is  nobody’s  business  and  fre¬ 
quently  matters  seriously  affecting  the 
public  would  have  no  attention  were  it  not 
possible  through  organization  to  obtain 
a  competent  publicity  director  to  conduct 
a  cjimpaign  of  education  through  the 
medium  of  newspaper  publicity. 

The  radio  is  not  at  the  present  time  a 
real^^competitor  of  the  daily  newspaper, 

radio  station  and  I  look  upon  it  as  an 
excellent  adjunct  to  the  newspaper  in 
familiarizing  the  public  with  the  news 

In  addition  to  his  publishing  activities 
%  Mr.  Dickson  has  found  time  to  serve  his 

%  •  state  as  a  member  of  the  Board  of 

%  Regents  of  the  University  of  California. 

\  In  this  position  he  was  influential  in 

„  \  building  the  new  University  at  West- 

ieymour  Marcus  wood,  in  Los  Angeles. 

ice.  Lacking  such  ideals,  it  will  event-  .  The  age  and  tradition  of  his  newspaper 
ually  sacrifice  its  greatest  asset-public  gratifying  to  Mr.  Dickson,  for  he  . 
confidence  ®  supply  interesting  source  material 

“When  newspapers  become  indifferent,  delvers  into  California’s  tradition 

then,  of  course,  corruption  and  inefficiency  g?  ‘he  California 

become  general,  and  decay,  municipal.  Historical  Society,  ^  ^  ,  t, 

state  and  federal,  sets  in.  The  strongest  \  few  ^ars  ago  Duy  C.  Earl,  J  ., 
restraining  influence  for  the  public  man  nephew  of  Edwin  T.  Earl,  bought  the  in- 
who  is  not  honest  is  the  fear  of  publicity  ‘^rest  of  Mr.  Kellogg  and  the  Evening 
by  the  press  Express  is  now  published  by  Dickson  « 

“I  would  place  ‘crusading’  next  to  the  Earl, 
standardization  of  newspaper  ethics  as 
among  the  greatest  problems  confronting 
journalists  today.” 

Editors  are  better  trained  for  their 
tasks  now  than  they  were  at  the  begin¬ 
ning  of  the  century,  Mr.  Dickson  be¬ 
lieves. 

“Thirty  years  ago,  or  less,  many  edi¬ 
tors  came  to  the  desk  from  the  ranks  of 
printer’s  assistants  and  office  boys,  fre¬ 
quently  without  adequate  educational 
training.  Gradually  men  and  women  with 
a  college  education  have  come  to  dom¬ 
inate  much  of  American  journalism.  The 
great  majority  of  newspapers  today  are 
edited  by  college  graduates.  This  is 
sufficient  answer  to  the  question  does  a 
college  training  help  in  preparing  edi-  Progress  made  in  the  newsprint  inves¬ 
tors.  tigation  during  the  last  ten  days  justifies 

“Courses  and  schools  in  journalism  are  the  expectation  that  the  Federal  Trade 
very  helpful,  though  still  too  academic.  Commission  will  have  its  report  ready 
A  college  graduate  fresh  from  his  books  for  submission  to  Congress  in  December. 


EDWARD  A.  DICKSON 
Editor  and  Publisher, 
Los  Angeles  Express 


ARKANSAS  PAPER  SOLD 

Sale  of  the  Rogers  (Ark.)  Daily  News 
to  Everett  W.  Pate,  former  editor  of  the 
Hobart  (Okla.)  Democrat  Chief,  has 
been  announced  by  James  H.  Shofner, 
the  former  editor  and  owner.  The  trans¬ 
fer  was  effective  Oct.  2  and  Mr.  Pate 
has  removed  from  Hobart  to  Rogers  to 
take  charge.  No  change  will  be  made 
m  the  personnel,  it  was  said.  Mr.  Shof¬ 
ner  has  not  decided  upon  his  future  ac¬ 
tivities. 


/ 


./  / 


Pride 


They  say  pride  goetli  before  a  fall — but  that  is 
egotistical  pride.  In  newspaper-making  there 
can  be  no  program  of  objectives,  no  current 
accomplishment,  unless  there  is  a  basic  pride 
in  past  achievement.  Only  on  such  a  founda¬ 
tion  grows  a  constructive  future.  The  Florida 
Times-Union  carries  the  name  of  ‘‘Florida’s 
Foremost  Newspaper” — not  a  self -created  status, 
but  one  which  is  created  by  public  apprecia¬ 
tion,  by  those  tangible  evidences  of  circulation, 
lineage,  reader-confidence  and  by  that  meas¬ 
uring  standard  of  all  human  activity — ^forward 
progress,  growth,  increase. 
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As  long  as  there  has  heen  business,  there  has 
been  the  Competitive  Struggle,  with  newspaper 
publishing  representing  a  triangular  competi¬ 
tion  in  editorial  excellence,  circulation  develop¬ 
ment  and  advertising  increase.  Yet,  such  has 
been  the  position  of  the  Florida  Times-Union 
during  64  years  of  publication,  the  “struggle” 
has  been  rather  one  of  maintaining  position  than 
outstripping  competition.  It  is  not  a  situation 
of  snug  complacence,  but  one  which  has  been 
the  normal  reward  for  application  to  sound 
policies.  The  reader-value  thus  created  affords 
singularly  resultful  advertising  value  too. 
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Represented  Nationally  by  REYNOLDS-FITZGERALD,  Inc.  (Formerly  Benjamin  A  Kentnor  Company) 

)  St.  ChiMSO . 203  N.  Wabath  Ave.  Philadelphia . 1324  Cheatnut  St  l-oi  Anpelaa . 117  Waat  SHi  St.  Baa 


COLORADO  PRISON  RIOT  A  THRILLER 
FOR  NEWSPAPER  MEN  AT  SCENE 


ADS  FOR  RISQUE  SHOWS 
BARRED  BY  DAE-Y 


CREATES  “HUMAN  INTEREST” 
STORY— WINS  BY-LINE 

CLIFF  FLIGG,  who  recently 
joined  the  Panama  American 
with  the  request  that  he  he  given  a 
hy-line  on  any  good  human  interest 
story  he  turned  in,  was  granted  his 
request  recently  when  he  became 
the  central  character  in  what  his 
editor  considered  a  human-interest 
yarn.  The  story  concerned  Fligg's 
arrest  on  a  charge  of  intoxication. 

The  headline  read:  “Mr.  Cliff 
Fligg  Is  Arrested  As  He  Searches 
For  Old  Homestead”,  and  immedi¬ 
ately  beneath  was  the  requested 
line— “By  Cliff  Fligg”.  Then  fol¬ 
lowed  Mr.  Fligg's  tale  of  his  arrest 
and  five  dollar  fine  because  he 
couldn’t  tell  the  police  officers 
where  he  lived. 


South  Bend  Tribune  Refuted  Copy 
from  Offending  Theater  Which 
Mayor  Later  Ordered 
Closed 


Witnessed  Rifle  Fire  and  Saw  Bodies  of  Slain  Guards 
Tossed  from  Windows — Denver  Men  Used 
Planes  to  Reach  Penitentiary  City 


manager  and  Leo  Leonard,  his  assistant 
were  reinforced  by  C.  J.  Ince,  of  Denver, 
district  superintendent,  H.  H.  Hardy, 
Denver,  division  commercial  manager, 
and  W.  E.  Sheehan,  Kenneth  Dumars 
and  Frank  Kolbe,  operators. 

The  mutiny  supplied  plenty  of  oppor¬ 
tunity  for  picture  treatment  with  air¬ 
plane  shots  of  the  fighting  in  the  prison 
and  guards  running  for  cover.  New^ 
picture  services  were  covered  by  state 
newspapers  and  airplanes  were  used  ex¬ 
tensively  to  rush  the  photos  to  telephoto 
points. 

NEA-Acme  Picture  Service  received 
shots  from  the  air  and  from  nearby  hill¬ 
sides  from  the  Rocky  Mountain  News, 
according  to  Fred  Ferguson,  NEA  pres¬ 
ident.  These  were  flown  from  Denver  to 
Cheyenne,  where  they  were  the  only  set 
of  print  to  make  the  air  mail  to  Chicago. 
There  they  were  put  on  the  telephoto 
wires.  Service  from  Denver  to  the  west 
coast  was  also  handled  by  plane.  A 
duplicate  set  of  shots  was  flown  from 
Denver  to  Garden  City,  Kan.  and  there 
transferred  to  a  plane  which  was  forced 
down  before  it  reached  Chicago. 

Pacific  and  Atlantic  Photo  Service  met 
with  delay  when  its  plane  was  forced 
down  by  bad  weather  at  Lincoln,  Neb. 
and  it  was  necessary  to  complete  the  trip 
to  Chicago  by  train,  H.  H.  Baker,  gen¬ 
eral  manager,  said.  Another  set  of  shots 
was  sent  by  air  mail  from  Pueblo  to 
Kansas  City.  Telephoto  service  was  used 
out  of  Chicago. 

The  plane  chartered  by  International 
News  Photos  was  also  forced  down  in 
Nebraska  and  photos  were  transferred 
to  the  air  mail  which  was  also  forced 
down  before  reaching  Chicago,  according 
to  Lxdu  Walker,  general  manager.  An¬ 
other  plane  succeeded  in  carrying  the 
pictures  through  to  the  telephoto  point. 

Norris  A.  Huse,  manner,  reported 
that  Associated  Press  Picture  Service 
put  photos  on  a  plane  at  Denver,  but 
that  it  was  forced  down  before  it 
reached  Chicago.  As  soon  as  weather 
conditions  permitted  the  plane  again 
took  off  and  resumed  its  flight  to  the 
telephoto  transmission  point. 

International  News  Service  handled  the 
story  through  its  Denver  bureau  with  M. 
F.  Dacey  in  charge.  A  special  man  was 
assigned  to  Canon  City,  according  to 
Barry  Faris,  general  news  director  of 
I.  N.  S. 


Reporters  and  photographers  of 
Colorado  newspapers  and  corre¬ 
spondents  of  press  associations  covered 
the  convict  riot  at  Colorado  State  Peni¬ 
tentiary,  Canon  City,  Col.,  Oct.  3  and  4 
to  the  accompaniment  of  volleys  of  rifle 
fire  intersi^rsed  with  ominous  isolated 
shots  as  prison  guards  were  killed  by  the 
trapped  convicts  inside  the  cell  block. 
About  40  newspaper  men  stood  outside 
with  the  defenders,  helpless,  as  the  rebell¬ 
ing  prisoners  tossed  out  the  bodies  of 
guards  they  had  shot  down  after  holding 
them  as  hostages  in  their  battle  for  free¬ 
dom. 

Janet  Sterling,  correspondent  for  a 
group  of  Colorado  newspapers,  is  credit¬ 
ed  by  the  Canon  City  Daily  Record  with 
flashing  the  first  news  of  the  outbreak 
to  Colorado  evening  papers.  Receiving 
notice  of  the  riot  from  Ralph  J.  Wann, 
former  newspaper  man  who  was  present 
when  the  first  shots  were  fired,  she  gave 
the  news  to  the  Denver  Post  and  Pueblo 
Star-Journal.  She  drove  to  the  prison 
gate  in  time  to  witness  the  fire  from  con¬ 
victs’  rifles  and  revolvers  which  killed 
two  guards  and  wounded  another. 

Lee  Taylor  Casey,  columnist  of  the 
Demter  Rocky  Mowttain  News,  flew  to 
the  scene  in  a  plane  piloted  by  Lieut.  Wil¬ 
liam  L.  Boyd.  Horace  V.  Stewart,  Den¬ 
ver  Post,  took  the  air  route  with  Capt. 
Carlos  Reavis  as  pilot,  and  Clyde  G. 
Byers,  United  Press  Denver  bureau,  and 
Harry  Eisenhand,  Denver  News  photog¬ 
rapher,  were  landed  at  Canon  City  air¬ 
port  by  pilot  N.  E.  Berry.  Herbert 
Foster,  Pueblo  Star-Journal,  was  carried 
to  the  battleground  by  Capt.  Aubrey 
Kief  in  a  National  Guard  plane.  William 
H.  Bailey  and  Devon  E.  Francis  hurried 
to  the  scene  for  Associated  Press. 

Shortly  after  Stewart’s  arrival  the 
Denver  Post  had  a  large  staff  in  the 
field,  including  Sidney  R.  Whipple, 
Cliarles  T.  O’Brien,  Peter  Sterling  and 
L.  A.  Chapin,  reporters,  and  Ralph  Baird 
and  E.  O.  Eisenhart,  photographers. 
Joseph  McMeel  went  down  from  Denver 
by  automobile  to  take  charge  of  the  staff. 

Colin  S.  Hershey,  of  the  Rocky  Moun- 
tian  News,  followed  Casey  by  automobile. 
He  was  accompanied  by  Harry  Rhodes, 
staff  photographer. 

The  Pueblo  Star-Journal  established  a 
private  ’phone  connection  in  the  warden’s 
office  and  kept  the  following  staff  writers 
working  from  there  to  furnish  develop¬ 
ments  for  hourly  extras  until  early 
morning:  Herbert  Foster.  Mrs.  Ethie  H. 
Weisberger,  Dorothy  McGuire,  Janet 
Sterling,  John  Kelly.  Morris  Townsend, 
reporters,  and  Dow  Hellmers  and  Eddie 
Orazem,  photographers.  George  H. 
Sweeney,  publisher  of  the  Pueblo  Chief¬ 
tain,  and  Clifford  Guest,  reporter,  sent 
special  stories  to  their  paper  every  hour. 
Frank  S.  Hoag,  publisher  of  the  Pueblo 
Star-Journal,  was  on  the  scene,  but  was 
occupied  with  official  duties  as  a  member 
of  the  state  prison  board. 

The  Colorado  St>rings  Gazette-Tele¬ 
graph  sent  William  Mulligan.  Clarence 
Stewart  and  Wesley  Starling  to  cover  the 
story  for  both  morning  and  afternoon 
editions.  Milton  Kershner,  United  Press 
correspondent  at  Pueblo,  joined  Byers 
later  in  the  evening,  arriving  with  the 
National  Guard  battery  unit. 

Congressman  Guy  U.  Hardy,  publisher 
of  the  Canon  City  Daily  Record,  directed 
work  on  the  story  for  his  paper  and  was 
assisted  by  W.  W.  Emmerson,  J.  Leo 
Sterling,  Dorothy  Farmer,  Georgiana 
Whitmore.  Lucile  Norton,  J.  H.  Putney, 
Wilbur  T.  Little,  reporters  and  Paul 
Bartlett,  photographer.  Miss  Irene  Bohl 
city  editor  of  the  Canon  City  American 
was  on  the  scene  for  her  paner  with  the 
following  rejwrters:  W.  B.  Howell.  Eva 
Masters,  Dwight  Johnson. 

The  story  served  as  a  baptism  of  fire 
for  the  new  facilities  of  tfie  Western 
Union  recently  opened  at  Canon  City  with 
.SO.OOO  words  being  cleared  during  the 
two-day  battle.  Charles  Brunelle,  local 


What  it  regarded  as  performances  on 
the  Blackstone  theater  stage  unfit  for 
the  public  caused  the  South  Bend  (Ind.) 
Tribune  recently  to  decline  the  use  of  its 
columns  to  that  theater  until  its  manager 
exercised  a  cleansing  process.  Burlesque 
was  followed  by  pictures  and  then  a 
return  to  burlesque.  The  theater  was 
permitted  to  return  to  the  Tribune’s  dis¬ 
play  columns  and  was  given  to  under¬ 
stand  it  probably  would  not  receive  any 
advance  or  other  consideration  in  the 
news  columns.  Copy  was  scrutinized  and 
cuts  were  censored,  some  cuts  being 
refused  space  in  the  display  advertise¬ 
ments. 

Following  the  Tribune’s  action  South 
Bend’s  mayor  took  a  hand  and  ordered 
the  theater  closed.  Later  it  was  allowed 
to  open  and  it  is  presumed  will  be  per¬ 
mitted  to  operate  if  the  stage  entertain¬ 
ment  is  kept  clean. 

“The  Tribune  does  not  desire  adver¬ 
tising  that  may  cause  people  to  patronize 
lewd  theatrical  performances  and  so  we 
barred  this  theater  from  the  Tribune’s 
columns,”  said  F.  A.  Miller,  president 
and  editor.  “The  management  of  the 
Blackstone  was  given  to  understand 
clearly  our  position.  The  Tribune  goes 
into  the  family  and  we  endeavor  to  keep 
it  clean  in  word  as  well  as  illustration 
so  that  it  may  not  unduly  offend.” 


MINNESOTA  DAILY  SOLD 

The  Internatioiuil  Falls  (Minn.)  Daily 
Journal  has  been  sold  by  C.  B.  Mont¬ 
gomery  to  the  Northern  Publishing  com¬ 
pany.  The  new  owners  are  E.  J.  Chil- 
gren,  owner  and  manager  of  the  Little 
Fork  (Minn.)  Times,  and  Moyle  Ed¬ 
wards,  for  the  past  three  years  Journal 
staff  member.  The  Journal  was  founded 
18  years  ago  by  Mr.  Montgomery. 


Kalamazoo 

Y  V  there  are  -M 

'  *  16,666  families  and  M 

The  Kalamazoo  Gazette  ^ 
NET  PAID 

City  Circulation  17,268 

Total  29.513  ^ 

Kalamazoo  is  one  of  the 
important  centers  of  the  Booth 
Newspaper  Area  which  com¬ 
prises  the  best  of  Michigan 
outside  of  Detroit. 

The  density  of  circulation 
of  the  Kalamazoo  Gazette 
typifies  that  enjoyed  by  all 
Booth  Newspapers  which  have 
a  combined  circulation  of  ‘ 
280,000  daily.  A 


PRESS  BOX  ENCLOSED 

Newspaper  writers  covering  the  foot¬ 
ball  games  at  the  Harvard  Stadium  are 
to  work  in  comfort  this  fall.  In  previ¬ 
ous  years  they  have  been  exposed  to  the 
weather  in  their  “perch”  on  top  of  the 
stadium  w'all.  The  press  section  has  been 
enclosed  in  glass. 


Indrnapous] 

I  {  Where,,  the 

A  NEWS 


These  Booth  Newspapers 

Offer  280,494  Paid  Evening  Circulation  in  Michigan 

Grand  Rapidi  Press  Ffint  Daily  Jonmal 
Safiiaw  Daily  News  Jackson  Gtizen  Patriot  Mnskefon  Chronicle 
Kalamazoo  Gazette  Bay  Gty  Daily  Hmes  Ann  Arbor  Daily  Nears 

**  kmprmMftimUm  J.  C.  LUTZ,  WmMfmm  kaprmmttfmHm 

M  Cmmt  4te4  St,  Ymrii  ISO  North  Micklfoo  Avo,  CUcm* 

BOOTH  NEWSPAPERS,  Ine. 

ControP  OMcor  15##  BmM  BUg.,  Ootrod/,  or  m»ky  ntwtgmgtr  fdrfotf. 
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CIRCULATION  GAINS 

in  City  and  Suburbs 


Average  net  paid  sale  of  The  New  York  Times 
for  six  months  ended  September  30,  1929 

* 

WEEKDAY 

1929 

1928 

Gain 

City . 

254,120 

249,322 

4,798 

Suburban . 

83,970 

81,655 

2,315 

Country . 

89,915 

87,710 

2,205 

Total . 

428,005 

418,687 

9,318 

SUNDAY 

1929 

1928 

Gain 

City . 

297,118 

293,299 

3,819 

Suburban . 

123,680 

121,584 

2,096 

Country . 

286,129 

282,454 

3,675 

Total . 

706,927 

697,337 

9,590 

FIVE  YEARS’ 

GROWTH 

1 

Weekday* 

1929  428,005 

1928  418,687 

1927  392,800 

1926  358,350 

1925  350,406 

Sunday* 

706,927 

697.337 

656.338 
591,425 
572,815 

Averages  for  the  six  months*  period  ended  September  30 

Sljje  Nettr 

The  net  paid  sale  Sunday,  September  29,  was  720,013;  average 
for  six  weekdtfys  preceding,  441,440 
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U.  S.  JOURNALISM  LOST  PICTURESQUE 
FIGURE  IN  DEATH  OF  W.  J.  CONNERS 


BufiFalo  Publisher  and  Shipping  Magnate  Rose  from  Poverty 
to  Dominance  in  Many  Fields — Owned  Four 
Dailies  at  Various  Times 


WILLIAM  J.  CONNERS,  Sr.,  chair¬ 
man  of  the  board  of  directors  of  the 
Buffalo  Courier^xpress,  and  one-time 
publisher  of  four  Buffalo  newspapers, 
died  suddenly  on  Oct.  5  in  his  home  in 


William  J.  Conners,  Sr. 

Delaware  avenue  in  that  city,  at  the  age 
of  72  years. 

For  nearly  35  years  a  strong  and  pic¬ 
turesque  figure  in  American  journalism, 
Mr.  Conners  achieved  success  in  this  as 
in  other  fields  by  his  rugged  personality, 
rare  courage  and  a  never  ending  faith  in 
his  own  ability  to  accomplish  thit^s 
others  said  were  impossible.  He  died 
just  two  days  after  ground  was  broken 
for  a  new  building  for  the  Courier-Ex¬ 
press. 

It  is  a  vivid  story  that  they  tell  of  the 
struggles  of  this  man,  whose  first  job 
paid  him  $12  a  month,  yet  who  died  the 
owner  of  many  millions.  Most  interest¬ 
ing  of  his  successes,  perhaps,  is  that 
which  he  achieved  in  the  field  of  news¬ 
paper  publication. 

Bom  along  the  Buffalo  waterfront,  it 
was  natural  that  the  lure  of  the  lakes 
should  have  attracted  the  young  man.  It 
is  not  strange  therefore  that  at  the  age 
of  13  he  took  his  first  job,  as  a  cabin  boy 
on  a  lake  freighter.  He  followed  the 
lakes  until  he  was  ^  years  old,  when 
he  laid  the  foundation  for  his  great 
fortune  by  establishing  a  new  type  of 
marine  service,  that  of  providing  men 
to  load  and  unload  steamers  on  the  Great 
Lakes. 

This  business  grew  rapidly  until  Mr. 
Conners  at  the  age  of  38  was  employing 
3,000  men.  From  the  beginning  of  his 
career  he  was  a  leader  of  men,  so  much 
so  that  by  this  time  he  was  a  Republican 
committeeman  in  his  ward. 

He  had  visions  of  greater  political 
power  and  in  December,  1895,  purchased 
the  Buffalo  Enquirer,  his  first  newspaper. 
From  the  beginning  Mr.  Conners  admit¬ 
ted  his  lack  of  knowledge  of  journalism, 
and  quickly  established  a  policy  of  making 
his  managing  editor  supreme  in  his  news¬ 
paper.  He  engaged  Joseph  O’Connor,  one 
of  the  foremost  ^itors  of  his  day,  to  take 
charge  of  the  Enquirer,  and  told  the 
latter  he  was  subject  only  to  the  orders 
of  the  owner. 

A  year  later  Mr.  Conners  started  the 
Buffalo  Record,  the  first  one  cent  daily 
in  the  city.  About  this  time  the  Buffalo- 
Courier,  which  was  the  Record’s  com¬ 
petitor  in  the  morning  field,  was  for  sale. 
Mr.  Conners  purchased  it  and  shortly 
thereafter  merged  the  Record  with  his 
new  paper. 


Both  the  Courier  and  the  Enquirer 
were  continued  until  1924  when  the  pub¬ 
lisher  determined  to  make  his  afternoon 
newspaper  a  tabloid,  which  he  renamed 
the  Star,  He  continued  this  publication 
imtil  June,  1926,  when  he  purchased  con¬ 
trolling  interest  in  the  Buffalo-Express, 
and  merged  it  with  the  Courier.  Since 
there  was  insufficient  press  and  compos¬ 
ing  room  capacity  in  the  plant  for  the 
two  newspapers  following  the  merger, 
the  Star  was  discontinued  and  the  same 
week  the  Express  was  purchased. 

In  1919  William  J.  Conners,  Jr.,  who 
had  just  returned  after  serving  with  the 
naval  aviation  force,  was  given  the  active 
control  of  the  Conners  newspapers  and 
since  that  time  the  father  has  taken  only 
a  supervisory  interest  in  the  publications. 

Many  interesting  stories  are  told  of 
the  Buffalo  publisher  and  his  editorial 
policies.  He  began  his  political  life  as  a 
Republican.  The  Courier  was  the  lead¬ 
ing  Democratic  morning  daily  in  its  field 
when  he  purchased  it.  The  publisher’s 
friends  were  astonished  when  he  an¬ 
nounced  one  day  that  he  had  become  a 
Democrat. 

“It  is  easier  for  me  to  change  my 
politics  than  it  is  for  the  Courier  to 
repudiate  its  fine  traditions  and  ignore 
its  service  to  the  Democratic  party,’’ 
Mr.  Conners  said.  From  that  day  for¬ 
ward  he  was  a  Democrat. 

His  influence  was  great  up-state.  He 
was  chairman  of  the  Democratic  state 
committee  from  1906  to  1910,  and  man¬ 
aged  the  campaign  of  William  Randolph 
Hearst  for  governor  when  his  fellow 
publisher  sought  this  office.  When  the 
Express,  a  staunch  Republican  paper, 
was  merged  with  the  Courier,  Mr.  Con¬ 
ners  determined  on  an  independent  pol¬ 
icy  which  has  since  been  followed.  In 
one  election  he  supported  Alfred  H. 
Smith,  one  of  his  close  personal  friends, 
for  governor,  and  Senator  James  W. 
Wadsworth,  Republican,  for  senator. 

The  publisher  was  ardent  in  his  pre¬ 
sentation  of  marine  news.  In  his  opinion 
this  was  a  phase  of  activity  receiving 
very  little  consideration  from  the  average 
journal  in  lake  ports.  The  initiative 
which  the  Courier  showed  in  this  field 
was  largely  responsible  for  Mr.  Conners’ 
entry  into  the  field  of  lake  transportation 
in  1916,  when  he  formed  the  Great  I.akes 
Transit  corporation,  which,  since  that 
time  has  operated  a  fleet  of  35  freight 
and  three  passenger  steamers  on  the 
Great  I.akes.  This  fleet  alone  is  valued 
at  more  than  $25,000,000. 

Mr.  Conners  was  a  crusader  against 
crime  through  his  newspapers.  Only  re¬ 
cently  a  prominent  Buffalo  citizen  was 
killed  by  a  hit  and  run  motorist.  The 
police  dismissed  the  crime  as  one  which 
could  not  be  solved.  But  at  the  pub¬ 
lisher’s  direction  the  Courier  day  after 
day  demanded  action  and  eventually 
brought  about  the  arrest  of  and  obtained 
confessions  from  the  three  men  who  were 
in  the  death  car. 

Another  of  the  publisher’s  hobbies  was 
that  of  speed  boat  racing.  He  owned 
at  one  time  or  another  four  of  the  fast- 
esc  speed  craft  in  the  country,  naming 
these  Courier  I,  II,  III  and  IV.  At  the 
age  of  70  years  he  drove  the  fastest  of 
these  boats  himself.  He  was  a  man  of 
speed,  who  thought  nothing  of  ordering 
an  airplane  for  his  personal  use  in  flights, 
particularly  between  Florida  and  Cuba, 
where  he  had  extensive  later  life  in¬ 
terests. 

Mr.  Conners  was  a  spectator  at  most 
of  the  big  heavy-'weight  bouts  of  recent 
years.  Gene  Tunney  stayed  in  his 
Florida  home  while  training  for  one  of 
his  bouts.  The  two  men  became  very 
close  friends.  Baseball  claimed  his  at¬ 
tention  and  race  meets  found  him  fre¬ 
quently  in  attendance. 

Although  a  man  of  great  wealth,  Mr. 
Conners  enjoyed  making  small  bets  on 
various  sporting  events,  and  the  winning 
of  a  wager  brought  him  keen  joy. 


There  was  a  warm  friendship  between 
the  publisher  and  his  associates  in  jour¬ 
nalism  at  Buffalo.  He  had  always  told 
Norman  E.  Mack,  former  publisher  of 
the  Times,  and  Edward  H.  Butler,  father 
of  the  present  publisher  of  the  News  and 
his  predecessor  in  that  capacity,  that 
some  day  he  would  have  a  bigger,  better 
and  finer  building  than  either  one  of  them. 
His  reference  was  always  jocular,  of 
course,  but  he  expressed  the  hope  two 
days  before  his  death,  when  ground 
actually  was  broken  for  the  new  Courier- 
Express  plant,  that  he  would  live  to  see 
this  hope  accomplished. 

There  was  doubt  in  his  mind  at  that 
time,  friends  believe,  whether  this  would 
actually  happen,  as  he  had  experienced 
many  severe  heart  attacks  and  had  been 
warned  that  death  might  come  suddenly 
to  him.  He  was  taken  ill  on  Friday  be¬ 
fore  his  death,  rallied  and  played  bridge 
throughout  the  afternoon  and  early  eve¬ 
ning.  He  was  stricken  with  his  last  at¬ 
tack  at  3  o’clock  last  Saturday  morning 
and  died  within  two  hours. 

Mr.  Cemners  was  at  one  time  operator 
of  several  large  industries  in  Western 
New  York.  In  1919  he  made  the  first 
of  a  series  of  purchases  of  Florida  real 
estate,  which  later  were  expanded  to  a 
total  holding  in  excess  of  30,000  acres. 
He  planned  and  personally  supervised 
the  building  of  a  51 -mile  road  connecting 


the  Florida  east  coast  with  his  holdings. 
Previously  engineers  had  said  the  road 
could  not  be  built  across  the  swamps 
abounding  in  the  region  of  its  route. 

The  publisher  also  owned  extensive 
sugar  lands  in  Cuba,  a  very  large  poultry 
farm  near  Buffalo  and  held  many  other 
interests  at  the  time  of  his  death.  He 
maintained  a  residence  on  Long  Island, 
another  in  Florida  and  one  in  Buffalo! 

Men  of  outstanding  prominence  in  pub¬ 
lishing,  financial,  transportation  and 
business  circles  attended  his  funeral,  held 
on  Tuesday  of  this  week  in  Saint  Jo¬ 
seph’s  Cathedral  in  Buffalo.  Scores 
of  telegrams  from  men  of  high  station 
were  added  to  the  many  floral  tributes 
which  bespoke  the  many  friends  of  the 
publisher. 

About  five  years  ago  Mr.  Conners  con¬ 
tributed  $1,000,000  toward  a  charity 
foundation  bearing  his  name. 

Just  one  week  before  the  publisher’s 
death  his  close  friend  and  personal  at¬ 
torney,  Eugene  L.  Falk,  died  suddenly  in 
New  York  city.  Mr.  Conners  grieved 
greatly  over  his  death,  friends  said,  since 
the  men  had  been  companions  as  well  as 
business  associates. 

Mr.  Conners  was  married  three  times, 
two  wives  having  preceded  him  in  death. 
The  present  Mrs.  Conners  survives,  as 
does  his  son,  now  publisher  of  the  Cour¬ 
ier-Express,  also  four  married  daughters. 


Worceater,  Massachutetta 


WHAT  THE  FACTS  REVEAL 

A  recent  unbiased  investigation*  of  the  Worcester 
city  and  suburban  area  reveals  that  Worcester  is  a 
self-contained  market.  Advertising  cultivation  of 
this  productive  territory  CANNOT  be  accomplished 
through  outside  newspapers.  The  highest  percentage 
of  coverage  of  this  Worcester  market  by  any  outside 
daily  newspaper  is  6.64%. 

Of  the  families  living  in  Worcester  and  its  1 8-mile 
radius  who  take  a  Worcester  daily  newspaper,  the 
Telegram  and  Gazette  maintain  regular  everyday  con¬ 
tact  with  94.01  %  of  the  Class  A  families  or  those  of 
highest  earning  power;  85.97%  with  Class  B  families 
or  those  of  medium  earning  power;  80.75%  with  the 
Class  C  families  or  thpse  of  lowest  earning  power. 

The  facts  also  disclose  that  82.27%  of  the  families 
who  receive  the  Telegram  and  Gazette  depend  more 
upon  these  newspapers  for  advertising  information 
than  on  all  other  newspapers. 

The  Telegram  and  Gazette,  ALONE,  will  accomplish 
your  job  in  the  Worcester  city  and  suburban  au'ea. 

*Etnerson  B.  Knight,  Inc.,  an  organisation 
of  market  analysts,  completed  their  investi¬ 
gation  of  the  JVorcester  market  in  April 
of  this  year 


THE  TELEGRAM-GAZETTE 

Worcester,  Massachusetts 
George  F.  Booth,  Publisher 

Paul  Block,  Inc.,  National  RepresentatiTe 

New  York  Boston  Chicago  Detroit  Philadelphia  San  Francisco 
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Years  Of 
Continuous  Gains 


For  a  period  of  33  years  the 
News  Leader’s  Circulation  has  made  gain 
after  gain  without  one  single  step  backward. 

The  Publisher’s  Statement  to  the  Post 
Office  for  the  six  months’  period  ending 
September  30,  1929,  finds  the  News  Leader 
still  gaining  with  no  records  to  break  but 
its  own. 

Six  Months 

Period  Ending  Sept.  30,  1928 


Six  Months  Period  Ending  Sept.  30,  1929 

71,193 

Net  Paid  Circulation 

THE  RICHMOND  NEWS  LEADER 


Virginians  Largest  Newspaper 

Represented  by 

KELLEY-SMITH  CO. 
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N.E.A.  DIRECTORS  VOTE  PROGRESSIVE 
PROGRAM  AT  ST.  PAUL  MEETING 

Group  Will  Affiliate  With  Advertising  Federation — Free 
Publicity  Emphatically  Denounced — Accountants 
Named  to  Devise  Cost  System 

tSTNCREASED  service  through  in-  lution  denouncing  free  publicity, 

creased  revenue”  is  the  program  The  resolution  titled  “Spike  Space 
ahead  of  the  National  Editorial  Asso-  Spongers”  follows: 

ciation  for  the  coming  year  as  a  result  “Despite  the  many  appeals  through 


Members  of  the  board  of  defectors  of  tbe  National  Elditorial  Association 
photographed  at  their  meeting  in  St.  Paul  last  week.  From  left  to  right  they 
are:  Ross  Alcorn,  Rawlins  (Wyo.)  Republican;  Herman  Roe,  Northfield 
(Minn.)  Newt,  field  director;  K.  F.  Baldridge,  Bloomfield  (Iowa)  Democrat; 
Eldwin  Bemis,  Liuleton  (Col.)  Independent;  J.  F.  Craemer,  Orange  (Cal.) 
Daily  News;  L.  M.  Nichols,  Bristow  (Okla.)  Daily  Record;  E.  L.  Wheeler, 
Waitsburg  (Wash.)  Timet;  Paul  Goddard,  Washington  (Ill.)  Reporter; 
R.  H.  Pritchard,  Weston  (W.Va.)  Democrat;  W.  D.  Allen,  Brookline  (Mass.) 
Chronicle;  H.  C.  Hotaling,  executive  secretary,  St.  Paul;  W.  W.  Aikens, 
Franklin  (Ind.)  Daily  St^,  treasurer;  George  B.  Dolliver,  Battle  Creek 
(Mich.)  Daily  ’  Journal,  vice-president;  L.  (1  Hall,  N.  E  A.,  president, 
Worehtun  (Mass.)  Courier. 


of  decisions  made  by  President  L.  C. 
Hall  and  the  board  of  directors  at  a  four 
day  business  session  held  in  St.  Paul 
last  week. 

The  cost  of  membership  in  the  Adver¬ 
tising  Federation  of  America,  member¬ 
ship  in  the  Advertising  (Commission  of 
the  Federation  and  of  staging  a  pro¬ 
gram  and  exhibit  under  the  auspices  of 
8ie  A.  F.  A.  (Country  Newspaper  depart¬ 
mental  will  be  underwritten  by  the  asso¬ 
ciation.  The  directors  authorized  with¬ 
drawal  of  up  to  $2,000  from  the  cash 
reserve  now  in  the  N.E.A.  treasury  for 
this  purpose,  this  promotion  activity  on 
behalf  of  country  newspapers  to  be  con¬ 
sidered  capital  investment.  President 
Hall,  C.  A.  Baumgart  of  Des  Moines, 
and  Herman  Roe,  N.E.A.  field  dire^r, 
were  elected  commissioners  to  administer 
the  fund.  Mr.  Baumgart  is  chairmw. 
President  Hall  was  instructed  to  appoint 
a  committee  on  program  for  the  country 
newspaper  departmental  sessions  to  be 
held  during  the  annual  convention  of  the 
A.  F.  A.  and  a  committee  on  exhibits. 

The  N.E.A.  directors  authorized  a  na¬ 
tional  survey  of  the  weekly  newspaper 
publishing  business  for  next  year  to  be 
patterned  after  the  survey  conducted  this 
year  by  the  Research  Bureau  under  the 
supervision  of  Herman  Roe  and  _  W. 
Clement  Moore  of  Philadelphia,  business 
analyst.  A  fund  of  $1,000  was  voted. 

A  new  service  project  launched  bv  the 
directors  was  the  appointment  of  Wolf 
&  Co.,  public  accountants  with  offices  in 
several  cities,  as  official  accountants  of  the 
N.E.A.  A  national  uniform  accounting 
system  for  country  newspapers  will  be 
prepared  and  offered  to  members. 

One  of  the  outstanding  actions  taken 
at  the  meeting  was  passage  of  a  reso- 


Newspaper  Engineering 


An  organization  spedalizing 
in  newspaper  buildings,  all 
phases  of  newspaper  en- 
.  gineering,  operation  and 
\  production  problems. 
\  analytical  surveys  and 
H  valuations. 


S.  P.  WESTON,  INC. 

Memtpeftr  BniUimpt, 
Freducttem,  Opermtwm, 

Sftretyt,  Vmhmtiamt. 

420  Lexington  Avenue,  New  York 


press  association  bulletins  and  the  trade 
press  that  editors  be  on  their  guard 
against  free  publicity  and  propaganda 
material,  and  despite  the  vigorous  con¬ 
demnation  by  newspaper  organizations  of 
this  practice  on  the  part  of  some  adver¬ 
tising  agencies,  manufacturers,  trade  as¬ 
sociations  and  propaganda  publicity  bu¬ 
reaus,  the  use  of  such  material  continues 
and  the  practice  persists. 

“Confronted  with  the  increased  cost  of 
newspaper  production  and  the  necessity 
of  maintaining  and  increasing  the  reader 
interest  of  the  country  newspaper  editors 
cannot  be  warned  too  emphatically  of 
the  importance  of  closing  their  columns 
to  such  free  publicity  material,  the  use 
of  which  decreases  the  volume  of  na¬ 
tional  advertising,  depreciates  the  value 
of  the  news  columns,  breaks  down  the 
confidence  of  the  reader  and  fills  valua¬ 
ble  space  which  should  contain  matters 
of  reader  interest  or  produce  revenue. 

“Careless  and  indifferent  editors  who 
use  this  free  publicity  material,  much  of 
it  cleverly  disguised,  are  accessories  to 
the  crime  of  robbing  the  newspaper  in¬ 
dustry  of  income  which  it  would  receive 
for  paid  space ;  thev  are  aids  of  the 
space  pirates  who  collect  their  fee  from 
their  clients  for  the  space  and  publicity 
the  newspapers  give  them. 

"The  officers  and  board  of  directors  of 

-  SOUTH  JERSEY  - 

—  with  its  — 

$95,000,000 

Industrial  Payroll 

is  a  fertile  field  for 
the  National  Advertiser 

—  a  Morning  and 
Evening  Newspaper 

sold  only  as  a  unit  —  guar¬ 
anteeing  less  than  half  of  1% 

Reader  duplication 

COURIER.POST 

NEWSPAPERS 

Morning  and  Evening 

Camden,  New  Jersey 

story.  Brooks  d  Finley 

Kational  Representatires 


the  National  Editorial  Association  meet¬ 
ing  in  St.  Paul,  Sept.  30,  1929,  again  go 
on  record  emphatically  condemning  ^e 
free  space  grabbers  and  again  warn  edi¬ 
tors  to  be  on  their  guard  and  to  consign 
to  the  wastebasket  or  refuse  all  material 
of  this  nature.” 

Another  resolution  condemned  “a  na¬ 
tional  association  of  chain  stores”  which 
is  planning  a  big  free  publicity  drive  for 
its  unfair  attempt  to  obtain  advertising 
matter  in  news  columns. 

The  possibility  of  perfecting  a  plan  for 
federating  state  press  associations  with 
the  National  Editorial  Association  will  be 
studied  by  a  committee  consisting  of 
Field  Director  Roe,  Executive  Secretary 
H.  C.  Hotaling  and  Edwin  Bemis,  field 
secretary  of  the  Colorado  Press  Asso¬ 
ciation  and  president  of  Newspaper  Asso¬ 
ciation  Managers,  Inc. 

Drafting  a  budget  for  the  coming  year 
engaged  the  attention  of  the  directors  for 
a  day.  Appropriations  covering  the  ac¬ 
tivities  of  the  headquarters  office,  field 
directors’  office,  Washington  office,  coun¬ 
try  newspaper  departmental  in  the  Ad¬ 
vertising  Federation  of  America,  re¬ 
search  bureau,* treasurer’s  office,  printing 
of  tbe  monthly  N.E.A.  Bulletin  and 
N.E.A.  .service  letter  and  annual  con¬ 
vention  proceedings,  and  convention  ex¬ 
pense  were  approved  totalling  $32,000. 
Estimated  receipts  for  the  year  total 
$30,000,  the  directors  setting  as  a  goal 
300  sustaining  members  at  ^5,  3,000  re¬ 
newals  of  individual  memberships  and 
.SOO  new  members  at  $5,  Miscellaneous 
receipts  from  various  sources  were  esti¬ 
mated  at  $5,800.  Appropriations  were 
authorized  from  the  cash  balance  of 
$19,000  now  on  hand,  these  to  be  consid¬ 
ered  in  the  nature  of  capital  investment. 

Milwaukee  was  selected  as  the  con¬ 
vention  city  next  year.  This  will  be 
the  first  convention  of  the  National  Edi¬ 
torial  Association  in  Wisconsin. 


TO  PRESENT  GUILD  PLAY 

The  Richmond  (Va.)  News  Leader 
will  present  the  New  York  Theatre  Guild 
in  a  week  of  drama  opening  Nov.  18. 


SENDS  CONDOLENCES 

A  cablegram  of  condolence  was  dis¬ 
patched  to  the  German  Foreign  Office 
Oct.  3  by  C.  C.  Younggreen,  president 
of  the  Advertising  Federation  of  America, 
upon  receipt  of  news  of  the  death  of 
Gustav  Stresemann,  German  foreign 
minister.  Dr,  Stresemann  entertained  Mr. 
Younggreen  last  winter  when  the  latter 
went  abroad  to  make  preparations  for 
the  Berlin  convention  of  the  International 
Advertising  Association.  Dr.  Stresemann 
was  given  credit  for  an  important  part 
in  obtaining  the  support  of  the  German 
government  for  the  advertising  con¬ 
vention. 


NEW  A.  N.  A.  MEMBER 

Thomas  J.  Lipton,  Inc.,  Hoboken, 
N.  J.,  has  been  elected  to  membership 
in  the  Association  of  National  Advertis¬ 
ers.  David  M.  Davies,  advertising  man¬ 
ager,  will  be  the  official  member  repre¬ 
sentative. 


**!  always  did  say  you 
could  tell  a  story  better 
than  any  man  who  ever 
lived** 

Says 

Will  Rogers 

About 

Charles  M.  Russell 

Author  of 

‘Trails  Plowed 
Under” 

A  new,  ten-part  western  feature, 
illustrated  by  tbe  author. 

Current  News  Features,  Inc. 

Washington,  D.  C. 


Wood  Dry  Mats 
Help  to  Hold  Circulation 

^^OUR  readers  will  stay  with  you 
through  many  a  battle  over  edi¬ 
torial  policy,  but  a  poorly  printed  paper 
will  drive  them  away  eventually.  Why 
not  insure  your  present  circulation  with 
the  assurance  of  better  printing  to  be 
obtained  through  the  use  of  Wood  Dry 
Mats? 


FLONG  CORPORATION 

STIILWATER.  N.Y. 


MoUtsaiag 

Equipmsnt 


ScorchsTS 


ALWAVS  UNIFOaM 


Cork  and  Felt 
Moldinc  Blrnnkets 


No.  64  PATting  Powdor 
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El  Paso  Post 


again  scores  large  Gains 


27%  in  local  display 

1,973.068  This  Year 

1,543,717  Last  Year 

429,351  GAIN 

16%  gain  in  national  advertising 

676,187  This  Year 

578,554  Last  Year  • 

97,633  GAIN 

56%  gain  in  automotive  advertising 

419,367  This  Year 

267,937  Last  Year 

151.430  GAIN 

17%  S^in  in  financial  advertising 

51,505  This  Year 

43,945  Last  Year 

7,560  GAIN 

48%  gain  in  classified 

517,631  This  Year 

349,715  Last  Year 

167,916  GAIN 

31%  gain  in  total  advertising 

3,659,771  This  Year 

2,786,341  Last  Year 

873.430  GAIN 

All  figures  for  first  eight  months  of  1928  and  1929,  as  reported  by  Media  Records,  Inc. 


'COLkf' 

86% 

J*0ipk.ic»^ 


IOWA  EDITORS  MEET  Radio  photo  rates  cut 
AT  UNIVERSITY  - 

R.  C.  A.  Official  AUo  Announces 
Adoption  of  Metric  System 

A  reduction  in  rate  and  a  change  in 
the  measurement  system  for  trans- At¬ 
lantic  photographic  transmission  was  an¬ 
nounced  this  week  by  W.  A.  Winter- 
bottom,  vice-president  of  the  Radio 
Corporation  of  America.  New  equip¬ 
ment  which  reduces  the  time  required 
for  transmission  from  50  minutes  to 
about  30  minutes  for  a  five  by  seven  pic¬ 
ture,  has  made  the  reduction  possible 


Sac  City  Sun,  Wellsburg  Herald  and 
Toledo  Chronicle  Awarded 
Prises  at  Iowa  City  Con¬ 
ference,  Oct.  4—5 


Varied  addresses  by  Iowa  newspaper 
men,  emphasis  on  the  development  of  the 
small  town  paper,  and  excellent  round 
table  discussions  marked  the  sixth  Iowa 
State  Newspaper  Conference  held  in 
Iowa  City,  Oct.  4-5.  Eighty  Iowa  edi¬ 
tors  attended  the  meeting,  which  is  spon¬ 
sored  annually  by  the  school  of  journal¬ 
ism  and  the  extension  division  of  the 
University  of  Iowa. 

The  awards  in  the  three  state  contests, 
in  which  more  than  100  Iowa  newspapers 
were  entered,  were  announced  at  the 
closing  session. 

The  Sac  City  Sun  was  awarded  first 
place  in  the  class  for  the  best  all-around 
weekly  paper  in  a  town  of  more  than 
1,200,  with  the  Tama  News-Herald  gixcn 
second  place,  and  the  Kossuth  County 
AdiHince,  third.  The  Northwood  Anchor, 
the  Audubon  Advocate-Republican  and 
the  Knoxville  Journal  were  given  hon¬ 
orable  mention.  Last  year's  winner,  the 
Storm  Lake  Pilot-Tribune,  was  auto¬ 
matically  barred  from  competition. 

In  the  class  for  the  best  all-around 
weekly  in  a  town  of  less  than  1,200  pop¬ 
ulation,  the  IVelisburg  Herald  was  given 
first’  place,  the  Newell  Mirror  second, 
and  the  Dexter  Sentinel  third. 

The  Toledo  Chronicle  won  first  prize 
for  the  best  advertising  typography,  with 
the  Spencer  News-Herald  placing  second. 

Vernon  Vierth,  editor  of  the  Sumner 
Gasette,  expressed  a  firm  belief  in  the 
value  of  the  small  town  newspaper  which 
has  no  interest's  to  serve  except  the  best 
interests  of  the  community.  In  his  opin¬ 
ion,  a  strong  editorial  policy  and  page  is 
one  of  the  essentials  for  a  successful 
paper. 

By  the  systematic  organization  of  his 
office,  Paul  I.  Noble  of  the  Newell  Mir¬ 
ror  eliminated  waste  resulting  in  a  $1,500 
annual  increase  in  profit.  Careful  filing 
of  advertising  cuts  and  mats,  efficient 
composing  room  layout,  and  systematic 
planning  of  editorial,  advertising,  and 
composing  room  work  were  the  improve¬ 
ments  he  discussed. 

Informal  discussion  of  the  talks  was 
conducted  by  Prof.  Fred  J.  Lazell  of 
the  university  school  of  journalism,  while 
Grant  L.  Caswell,  managing  director  of 
the  Iowa  Press  Association,  conducted 
an  hour’s  round  table.  Cash  or  credit 
subscriptions,  the  editor’s  place  in  the 
composing  room,  and  the  advisability  of 
a  large  number  of  special  editions  were 
the  chief  topics  of  discussion. 

At  the  closing  session  Saturday  morn¬ 
ing,  K.  D.  Melcher  of  the  .4lbia  Union- 
Republican  discussed  circulation  problems 
confronfing  the  weekly  editor.  He  con¬ 
demned  high-pressure  methods  of  ob¬ 
taining  subscriptions  and  then  declared 
that  the  development  of  a  thoroughly 
high  class  newspaper  is  the  only  sure 
way  to  build  and  hold  circulation. 

A  discussion  of  the  problems  of  coun¬ 
try  correspondence  by  Paul  .1  unkin  of 
the  Fairfield  Ledger  was  the  closing  ad¬ 
dress. 


The  Mining  and  Agricultural  Capital  of 
the  Pacific  Northwest  is  Growing! 

Market  Prosperous! 


kanc’f  NEVIT CITY  RAMP 
GARAGE^'Onc  of  Bcit 
in  West 


A  FEW  OF 

Spokane’s  New  Buildings 

JUST  COMPLETED  AND  UNDER  CONSTRUCTION 

Spokane’s  building  permits  for  1928  broke  an 
18-year  record.  Activity  in  the  construction  of  im¬ 
portant  business  and  office  buildings  continues  this 
year  unabated.  Just  five  of  the  many  important 
buildings  recently  completed  or  under  construction 
are  shown  in  the  surrounding  pictures. 

“Why,  your  department  stores,  office  buildings, 
hotels,  and  wholesale  houses  would  be  a  credit  to 
most  cities  of  a  half- million  population  or  over!” 
That  is  a  remark  usually  made  by  business  visitors 
from  the  East  when  expressing  their  surprise  at  the 
fact  that  the  population  of  our  city  is  only  126,000. 

The  above  statement  is  correct  for  the  reason  that 
Spokane  is  the  retail  metropolis  for  a  market  of 
582,000  consumers,  who,  in  addition  to  purchases 
in  the  522  hustling  little  cities  and  towns  of  the 
field,  also  spend  over  $130,000,000  annually  in  the 
City  of  Spokane.  The  combined  93.000  (86% 
l/Nduplicated)  circulation  of  THE  SPOKESMAN- 
REVIEW  and  CHRONICLE  covers  nearly  all  of 
the  101,735  prosperous  urban  families  of  this  rich 
market.  Conditions  in  The  Spokane  Country  are 
the  best  for  many  years.  National  advertising  for 
six  months  this  year  beat  last  by  449,173  lines. 
Special  Market  Information  furnished  promptly. 


MONTGOMERY-WARD’S  New 
Spokane  Departfnfnt  Store 
Under  CMiitnictioa 


Qaarter-Mitlion  Dc^Ur  Addicioii' 
to  WORLD-FAMOUS 
DAVENPORT 
HOTEL 


NAMED  MANAGING  EDITOR 

Robert  V.  Peterson,  formerly  assistant 
editor  of  publications  at  the  Oklahoma 
A.  &  M.  college,  has  been  appointed  man¬ 
aging  editor  of  the  IVewoka  (Okla.) 
Daily  Times-Democrat  by  Richard 
Elam,  publisher.  Previous  to  his  college 
connection,  Peterson  was  with  the  Asso¬ 
ciated  Press  in  Kansas  and  Missouri  of¬ 
fices,  and  was  on  the  editorial  staffs  of 
the  Faribault  (Minn.)  Daily  News, 
Ames  (la.)  Tribune,  the  Des  Moines 
Register  and  Tribune  and  the  Des 
Moines  Capital. 

NEW  ELROD  MODEL 

A  new  Elrod  lead,  slug,  and  rule  cast¬ 
ing  machine,  which  may  be  equipped 
with  either  an  electrically-heated  or  gas- 
heated  crucible  has  been  announced  by 
the  Ludlow  Typograph  Company,  Chi¬ 
cago. 


Newly  Enlarged  Home 
SPOKESMAN-REVIEW  and 
CHRONICLE 

One  of  largest,  most  modern 
Publishing  Plants  in 
the  West 


Paulsen  Medical-Dental  Building 
One  of  Largest  and  Finest 
.Professional  Buildings  in 
Entire  Pacific  States 


View  Business  Section  Tlte  Busy,  Hustling  Spokane  of  Today 
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HERE’S  courage  merged  with 
8elf-conMcioiisnei!ts  in  a  freck 
le-faced  little  mi^s  wliot^e  heart  Ih 
in  her  song  and — hut  why  tell  YOU 
the  story.  You  KNOW  it  —  Roto 
gravure  has  flashed  it  to  your  mind 
Rotogravure  with  its  way  of  pre 
senting  things  as  they  ARE  has  told 
you  more  in  a  mere  split-atom  of 
time  than  a  thousand  words  could 
hope  to  tell  in  many  precious  min 
utes.  Yet,  there’s  nothing  particu 
larly  new  about  that.  Rotogravure 
is  doing  the  selfsame  thing  every 
week  in  the  year.  Newspapers  know 
it.  Advertisers  know  it.  That’s  why 
Rotogravure  advertising  lineage 
for  1929  will  show  a  substantial 
‘  increase  over  1928.  Rotogravure 
FLASHES  the  story. 

But  in  Rotogravure,  paper  is  the 
base  of  the  job. 


INTEI^NATICNAL  C€. 

10()  EAST  421SD  STREET,  >EW  YORK,  >.  Y. 


ROTC 


'  the 

Story 


f  Arri;>  li  Tur  FiA^t  ir  Tur  in 


i  Story 


^^7RITE  your  own  story  again. 

;  You  uee<l  no  words  from  any 
)en  to  tell  you  wiiat  is  in  the  picture, 
K'liiiid  the  picture  and  on  both 
Ides  of  the  picture.  Rotogravure 
iLASHES  its  own  story  as  fast  as 
iglit  travels  from  its  varied  tones 
o  the  eye.  Newspapers  know  it  — 
wivertisers  know  it.  That's  why 
ley  are  willing  to  pay  a  higher 
rate  per  line  for  it. 

:  But  in  Rotogravure,  paper  is  the 
wse  of  the  job. 
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AND  finally,  here  are  fourteen  great  newspapers  that 

know  that  ADVERTISERS  know — that  it’s  the 

\  % 

FLASH  in  Rotogravure  that  counts.  All  are  printed 
upon  Superoto,  a  paper  made  especially  for  Rotogra¬ 
vure  by  the  largest  manufacturers  of  paper  in  the  world. 

They  know,  too,  that  in  Rotogravure, 
PARTICULARLY',  Paper  is  the  Base  of 

INTEI^NATICNAL  EAEEE  CCAiPANT 

100  EAST  42ND  STREET,  NEW  YORK,  N.  V. 


ST.  LOUIS  POST-DISPATCH 

NASHVILLE  TENNESSEAN 

THE  WASHINGTON  POST 

DES  MOINES  SUNDAY  REIHSTEI 

THE  PITTSBl  R(;H  PRESS 

THE  Knickerbocker' I’REss 
AUnmy 

THE  COMMERCIAL  APPEAL 
Mrntphit 
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I  jso  new  jersey  editors  talk  shop 

1  AT  RUTGERS  NEWSPAPER  INSTITUTE 


Average  Net  Profits  for  Dailies  Is  13.45  Per  Cent,  Hardy  Tells 
Group — Prof.  Will  Cites  Press  Progress — Seitz 
Says  Advertisers  Rule 


A  PPROXIMATELY  150  New  Jersey 
■^publishers  and  editors  attended  the 
eighth  annual  Newspaper  Institute  of  the 
New  Jersey  Press  Association  at  Rut¬ 
gers  University,  New  Brunswick,  N.  J., 
Monday.  E.  V.  Savidge  of  the  Hope- 
well  Herald,  president  of  the  association, 
presided.  News  requirements  of  a  state 
were  analyzed  in  the  address  of  William 
N.  Hardy,  manager  of  the  Pennsylvania 
Newspaper  Publishers  Association,  who 
also  discussed  finances. 

Analyzing  income  and  expenditures  of 
ten  papers  with  circulations  from  21,680 
to  54,500,  Mr.  Hardy  showed  that  out 
of  every  dollar  received  on  the  average, 
75.38  cents  came  from  advertising,  22.45 
cents  came  from  circulation  and  2.17 
from  miscellaneous  sources ;  out  of  every 
dollar  taken  in,  86.53  goes  into  expense, 
on  the  average  leaving  13.47  net  profit. 

Mr.  Hardy  also  outlined  the  results 
of  a  reader  survey  conducted  by  the 
Sharon  (Pa.)  News-Telegraph,  to  de¬ 
termine  what  readers  of  this  paper  liked. 
The  theatre  page  of  the  News- Telegraph 
is  the  most  widely  read  of  any  page  after 
the  first  page. 

In  the  urban  districts  82  per  cent  of 
the  men  confessed  to  reading  the  social 
page,  and  95  per  cent  of  the  city  women, 
whereas  the  ratio  is  79  to  90  in  rural 
districts.  It  was  found  that  92  per  cent 
of  the  city  women  read  the  sport  page 
and  the  country  percentage  was  reported 
at  69. 

f.  It  was  found  that  1(X)  per  cent  of  the 
readers,  especially  in  the  rural  districts 

I  are  interested  in  tax  news. 

Prof.  Allen  S.  Will,  head  of  the  de- 
i  partment  of  journalism  at  Rutgers 
delivered  an  address  on  “The  Growing 
Prestige  of  the  Press”  in  which  he  stated 
;  i  that  strident  war  cries  which  were  once 
!  raised  against  .American  journalism  are 
;  I  passing  or  are  subsiding  to  weak  echoes 
,  •  of  their  former  selves.  ( Prof.  Will’s 
f!  remarks  are  carried  in  detail  on  another 
[I  page  of  this  issue.) 
j  ,  Floyd  Gibbons,  former  war  correspond- 
;!  ent  for  the  Chicago  Tribune  delivered  an 
I  interesting  address  based  on  reminiscences 
!  of  his  experiences  during  the  World 
War.  Prof.  Hubert  R.  Ede,  of  the  Rut- 

Igers  journalism  department  gave  a  short 
talk  on  the  summer  course  in  journalism. 
Professor  Will,  Mrs.  Mabel  S.  Douglas, 
dean  of  the  New  Jersey  College  for  Wo¬ 
men,  Don.  C.  Seitz,  former  business  man¬ 
ager  of  the  Neil’  York  World,  and  M.  V. 
Atwood  of  the  Gannett  Newspapers,  Inc., 
spoke  at  the  banquet  given  in  the  evening. 
Dr.  Will  gave  a  short  sketch  of  what 

(might  be  called  scholastic  journalism. 
He  said  that  when  these  departments  are 
instituted  in  most  colleges,  the  trustees 
seem  to  think  that  a  college  course  is  not 
necessary  to  a  newspaper  education,  that 
any  ordinarily  educated  college  man  can 
step  into  a  newspaper  office  and  edit  a 
paper. 

After  disproving  this  common  belief 
he  said  that  another  common  illusion  is 
that  journalism  lowers  the  academic 
standard  of  a  university  and  proceeded 
to  refute  this  with  the  statement  that  in 
the  case  of  Rutgers  if  had  tended  to  raise 
the  academic  standard.  Dr.  Will  con¬ 
gratulated  the  Association  upon  its  hearty 
cooperation  in  making  such  a  success 
jwssible.  The  attitude  of  this  associa¬ 
tion  he  said  is  better  than  that  of  any 
other  group  supporting  such  a  course  in 
the  country.  The  aid  it  has  given  to  the 
University  is  all  that  could  be  asked.  In 
conclusion  he  added :  “With  this  help  we 
shall  continue  to  turn  out  young  men  and 
young  women  of  the  highest  calibre  and 
of  such  abilitv  that  when  you  are  asked, 
‘Do  you  wish  any  of  our  young  men  in 
your  office?’  You  will  answer  that  you 
want  all  of  them  that  you  have  room 
for.’’ 

Dean  Mable  S.  Douglas  in  the  second 
tpeech  of  the  evening  welcomed  the  repre- 
,  sentatives  of  New  Jersey’s  newspapers. 

I  Press  agentry  was  bitterly  attacked  in 


the  address  of  Mr.  Seitz  who  spoke  on 
the  relation  of  the  public  to  newspapers. 
Ninety  per  cent  of  modern  newspapers 
are  slaves  to  advertising  he  said. 

“And  why?”  he  asked.  “Just  because 
of  recent  years  there  has  risen  an  animal 
called  the  press  agent. 

“The  reporter  in  the  old  days  got 
news  and  he  often  had  to  work  hard  to 
get  it.  The  press  agent  has  smoothed  all 
that  out.  He  writes  all  kinds  of  unveri¬ 
fied  free  advertising.  I  have  seen  cer¬ 
tain  Standard  Oil  Company  copy  printed 
without  question  which  years  ago  would 
have  l)een  sent  out  to  inquire  into  its 
authenticity.” 

He  told  of  a  suavely  written  “Thrift 
Corner”  run  in  a  paper  of  his  acquaint¬ 
ance  and  denounced  it  as  pure  advertis¬ 
ing  by  a  banking  concern. 

“You  are  slaves  to  advertising  and  to 
the  sensational  demands  of  a  tasteless 
public.”  the  speaker  stated.  “Wiiat  is 
needed  is  a  little  of  the  spirit  of  a  Green¬ 
wich  editor  who,  when  the  holder  of  a 
mortgage  on  his  building  threatened  to 
turn  him  out  in  the  street  replied  that 
he  would  then  print  his  paper  in  the 
Street.” 

“Let’s  gird  up  our  loins  and  show  our 
teeth,”  was  the  speaker’s  conclusion,  “and 
put  good  strong  clean  local  thoughts  and 
news  in  our  papers.” 

The  Gannett  papers  are  a  chain  only  in 
ownership.  Mr.  Atwood  said.  Each 
editor  has  his  own  originality  and  is 
given  the  right  to  use  it  the  speaker 
added.  Atwood  discussed  current  prob¬ 
lems  of  news  handling  and  declared  that 
modern  methods  are  far  in  advance  of 
those  practiced  in  earlier  days. 

William  B.  Bryant,  former  publisher 
of  the  Paterson  Press-Guardian  and 
Frank  Robertson,  former  owner  of  the 
Washington  (N.  J.)  Star  were  judges  in 
the  newspaper  exhibit  conducted  as  part 
of  the  Institute.  .Awards  were  made  as 
follows ; 

Wkf.kly  and  Semi-Wkeki.y  :  Class 
1 — Front  page — first,  Ridgewood  news; 
second.  Flemington,  Hunterdon  County 
Democrat;  third,  Washington  Star. 

Class  2 — Editorial  page — first.  Ocean 
City  Sentinel  Ledger;  second,  Washing¬ 
ton  Star;  third.  Freehold  Transcript. 

Class  3 — Gassified  advertising — first. 
Montclair  Times;  second.  Red  Rank 
Register;  third.  Freehold  Transcript. 

Class  4 — Sporting  news — first,  Mont¬ 
clair  Times;  .second.  Summit  Herald; 
third.  Red  Bank  Standard. 

Daily  and  Sunday:  Class  5 — Front 
page — fir.st,  Plainfield  Courier-News; 
second,  Paterson  Press-Guardian;  third, 
Newark  Sunday  Call. 

Class  6 — Editorial  page — First,  Tren¬ 
ton  State  Gazette;  second,  Atlantic  City 
Press;  third,  Ashury  Park  Press. 

Class  7 — Classified  advertising — First, 
Neu’ark  Evening  News;  second,  Pater¬ 
son  Press-Guardian ;  third,  Asbury  Park 
Press. 

Gass  8 — Sporting  news — First,  Jersey 
City  Journal;  second,  Newark  Evening 
News ;  third,  Camden  Courier. 

Class  9 — Agricultural  News — First. 
Camden  Post;  second,  Washington  Star; 
third,  Vineland  Post. 

ATTACKS  MAIL  ORDER  CARDS 

The  Worcester  (Mass.)  Telegram- 
Gazette,  is  using  its  own  space  to  assist 
local  advertisers  to  combat  mail  order 
selling  of  Giristmas  cards,  an  enter¬ 
prise  which  has  previously  flourished  at 
this  time  of  year.  Display  is  being  used 
to  notify  readers  that  unordered  cards 
received  through  the  mail  need  not  be 
paid  for,  or  even  returned,  if  the  person 
receiving  them  does  not  want  to  buy. 


DETROIT  OFFICE  MOVED 

The  Detroit  office  of  the  Beckwith 
Special  Agency,  Inc.,  removed  Oct.  7 
from  the  Ford  Building  to  the  General 
Motors  Building. 


a^jty 

o/H  omes 

^/Industry 

^/Culture 

Out  in  the  big  Oregon  country 
Americans  cling  to  the  ideal  of 
independent  home  ownership. 

Of  Portland’s  more  than  7 1,0(X) 
homes,  46%  are  owned  by  the 
families  living  in  them.  Dis- 
tindtive  homes,  set  off  by  ver¬ 
dant  lawns  and  a  wealth  of 
shrubs  and  flowers,  mark  Port¬ 
land  as  a  city  different:  the'X.ose 
Cityl  And  yet,  Portland  is  none 
the  less  a  busy,  growing  city — 


A  Portland  Knitting  Mill 


Portland  Symphony  Orchestra 


(358,000)— a  center  of  industry 
and  trade.  Its  1,275  manufact¬ 
uring  plants  pay  out  $5,000,(XX) 
in  wages  monthly . . .  while  its 
foreign  exports  are  sixth  larg¬ 
est  in  the  nation  and  bring 
$50,000,000  annually  into  local 
trade  channels. 


’T)  EFLECTiNG  the  home  spirit  and  culture 
i-\_,thcit  dominates  PortUmd  is  a  famous 
symphony  orchestra,  under  the  direAion 
ofDr.Willem  van  Hoogstraten,  which 
plays  a  series  of  concerts  in  the  city’s  im¬ 
posing  municipal  auditorium  each  season. 
Broadcast  in  1929  over  a  national  net 
work,  these  concerts  have  been  widely  ac¬ 
claimed  as  a  wonderful  demonstration  of 
the  cultural  background  of  the  Pacific 
Northwest. 


CARRY  YOUR  MESSAGE  to  this  rich,  receptive  market 
in  the  favorite  newspaper  of  its  people,  The  Journal — 
which  goes  into  3  out  of  4  homes  in  Portland,  and  which 
carries  more  local  advertising  than  any  other  newspaper  in 
its  field.  You  can  sell  Portland  through  The  JournalI 


oKejOURNAL 

Vorttand-Oregon 

AFTERNOON  -  SUNDAY 

fia  '  -■  '■  ■"  Represented  Natitmally  hy  ' 

REYNOLDS-FITZGERALD,  Inc. 

NiwYosk . 2  We«t  45th  St.  San  Fkancisco . 58  Sutter  St. 

Chicago  .  .  203  North  WabaihAve.  LosAnccles  .  .  117  West  Ninth  St. 

Philadelphia  .  .  .  1524  Chestnut  St.  Portland .  306  Journal  Bldg. 

Seattle  . . .  H.  R.  Ferrlss,  3322  White  Bldg.  2929a 


The  Journal,  Portland,  Ore, 

Please  send  me  your  booklet,  Portland — the  Key  City — and  The  Journal 
containing  important  information  about  selling  the  Portland  market. 

aiip  this  coupon 

for  the  FA(^S! 

Address . . . 

(iu4 
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ILLINOIS  EDITORS  PICK  EIGHT  NAMES 
FOR  INCLUSION  IN  HALL  OF  FAME 

Melville  E.  Stone  and  E.  W.  Scripp*  Among  Those  to  Have 
Memorials — Circulation  Audit  Committee  Named — 

J.  E.  Dertinger  Named  President 


U’OUNDERS  of  two  great  press  as- 
sociations,  Melville  E.  Stone  of  the 
Associated  Press,  and  Edward  W.  Scripps 
of  the  United 
Press,  were 
among  the  eight 
native  Illinois 
newspaper  men 
elected  to  the 
Illinois  Press  As¬ 
sociation  Hall  of 
Fame,  Saturday, 
Oct.  5,  at  the  Mth 
annual  conven¬ 
tion  of  the  state’s 
editors  in  Ur- 
bana. 

Four  distin¬ 
guished  Illinois 
J.  E.  Dertincek  journalists  were 
named  to  the  Hall  of  P'ame  last  year 
and  their  busts,  with  those  of  the  eight 
added  Saturday,  will  be  unveiled  with 
appropriate  ceremonies  next  October  at 
the  University  of  Illinois  School  of 
Journalism. 

Editors  elected  Saturday  in  addition 
to  Mr.  Stone  and  Mr.  Scripps  were:  D. 
W.  Barclay,  publisher  from  1866  to  1887 
of  what  is  now  the  H^ayne  County  Press; 
Simeon  Francis,  counsellor  of  Abraham 
Lincoln  and  early  editor  of  the  Portland 
Oregonian;  W.  O.  Davis,  editor  of  the 
Bloomington  Pantograph  for  40  years ; 
John  W.  Clinton,  publisher  of  the  Polo 
Tri-County  Press,  from  1865  to  1901; 
John  W.  Bailey,  editor  of  the  Bureau 
County  Republican,  and  H.  M.  Pin- 
dell,  Illinois  newspaper  man  who  served 
as  United  States  ambassador  to  Russia. 

J.  E.  Dertinger,  editor  of  the  Bush- 
nell  Record,  was  elected  president  of  the 
state  association,  and  H.  L.  Williamson, 
publisher  of  the  United  States  Publisher, 
Springfield,  was  re-elected  secretary  for 
his  fifteenth  term.  C.  R.  Denson. 
Minonk  News-Dispatch,  was  named 
treasurer.  Vice-presidents  elected  were: 
H.  V.  Morgan,  Sparta  News-Plain- 
dealer;  G.  B.  Scott,  IVyoming  Post 
Herald;  and  W.  C.  Fairweather,  Mc- 
Leansboro  Times. 

Verne  Joy,  publisher  of  the  Centralia 
Sentinel,  was  chosen  president  of  the 
8':’te  Associated  Press  organization,  suc- 
c  ^^ing  Paul  Cousley,  Alton  Telegraph 
publisher.  Elliott  Bartlett,  business  man- 
r  of  Rockford  Newspapers,  Inc.,  was 
namid  vice-president  and  Aubrey  Cribb, 
Spri?  .:rfipld,  secretary. 

The  Rockford  Morning  Star  was 
judged  the  best  daily  published  in  an  Illi¬ 
nois  city  between  50, (MX)  and  100,000  pop¬ 
ulation.  Second  place  was  awarded  to 
the  Decatur  Rernew,  and  third  to  the 
Decatur  Herald.  Honorable  mention  went 
to  the  Peoria  Journal  and  East  St.  Louis 
Daily  Journal. 

In  the  competition  for  dailies  published 


in  cities  of  25,000  to  50,000  population, 
the  Bloomington  Pantograph  again  won 
first  honors.  The  Moline  Daily  Dispatch 
and  Aurora  Beacon-News  were  second 
and  third,  while  the  Danville  Commercial 
News  and  IVaukegan  Daily  Sun  earned 
honorable  mention.  The  Kewanee  Star- 
Courier  and  Paris  Beacon-News  won 
first  places  in  their  classifications  among 
the  smaller  dailies. 

Among  the  weeklies,  the  Harvard  Her¬ 
ald,  Lacon  Home  Journal,  and  Metamore 
Herald  won  firsts  in  their  classifications. 
The  Onarga  Leader  and  Review  won 
first  place  in  the  tabloid  weekly  class. 

Resolutions  were  passed  favoring  an 
audit  bureau  of  circulation  and  a  comn?it- 
tee  appointed  to  report'  on  the  matter 
next  March.  The  association  also  voted 
to  make  all  advertising  and  circulation 
promoters  obtain  permits  from  the  or¬ 
ganization’s  secretary  before  doing  busi¬ 
ness  with  meml)ers.  Exchanging  of  ad¬ 
vertising  space  for  services  and  commod¬ 
ities  was  condemned. 

Pros  and  cons  of  chain  stores  were 
tossed  back  and  forth  in  a  discussion  tak¬ 
ing  place  during  the  final  convention  ses¬ 
sion,  with  sentiment  among  the  editors 
apparently  favoring  the  chains.  One 
weekly  editor  characterized  the  chain 
store  not  as  a  problem  but  a  (jodsend, 
declaring  that  chains  were  the  problems 
of  the  independent'  store  owner  and  not 
the  newspaper  man. 

Chain  stores  were  vigorously  attacked 
by  George  J.  Schulte,  general  manager 
of  the  Interstate  Grocer,  St.  Louis  inde¬ 
pendent  trade  publication.  Schulte  com¬ 
pared  the  effect  of  chain  stores  upon  com¬ 
munity  progress  with  the  dissatisfaction 
that  would  follow  elimination  of  local 
newspapers  and  the  consequent  depend¬ 
ence  of  smaller  cities  upon  metropolitan 
journals.  Every  avenue  of  industry 
would  be  affected  by  extension  of  chain 
stores,  he  declared;  buying  power  would 
be  lowered,  a  few  corporations  would 
control  distribution  of  necessities,  and 
many  manufacturers  who  have  built'  up 
a  demand  for  their  products  would  be 
excluded  from  the  market. 

“If  the  Main  Street  of  every  city 
throughout  the  United  States  were  occu¬ 
pied  by  chain  stores  of  all  kinds  it  would 
mean  the  end  of  prosperity,”  Schulte  de¬ 
clared.  “When  their  operations  are 
fully  analyzed  it  will  be  seen  that  they 
undermine  the  very  foundation  upon 
which  the  commercial,  educational,  and 
civic  development  of  this  country  has 
l>een  built.” 

Discussion  from  the  floor  generally 
favored  chain  stores,  speakers  bringing 
out  the  fact  that  chains  have  made  ad¬ 
vertisers  and  more  efficient  merchants  of 
former  non-advertisers.  Others  wel¬ 
comed  the  scientific  merchandising  ideas 
which  chain  stores  have  inspired  and  the 


by  the  Company  We  Keep._ 


Another  Beal  Publhher. 


—from  C.  C.  CARRELL. 

KEOKUK  (IOWA)  DAILY  CATE  CITY: 

by  your  company  wa»  a 
•  The  circulation  building  ^  ,bout  the  more  than  sati.- 

been  considered.' 


Uihe  (HharlesIDnrtloiDE  fompanii 

Member,  Better  Business  Burea u  ' 


trend  toward  greater  civic  interest  which 
the  larger  chains  are  displaying. 

“The  problem  of  the  chain  store,  as 
we  see  it,  is  not  solely  concerned  with 
price  advantage,  but  with  educating  the 
public  to  the  true  service  and  real  use¬ 
fulness  of  the  chain  to  the  community,” 
H.  B.  Clemmons,  advertising  manager  of 
the  Blue  Island  Sun-Standard,  declared 
in  speaking  from  the  editor’s  viewpoint. 

Weekly  newspaper  audit's,  circulation 
building  problems,  relations  between 
newspapers  and  courts,  co-operation  of 
merchant  and  publisher  in  advertising 
service,  standard  job  prices,  the  news¬ 
paper  and  courts,  and  advertising  ideas 
were  problems  that  called  forth  the  bulk 
of  discussion  by  delegates  from  the  con¬ 
vention  floor. 

Ole  Buck,  secretary  of  the  Nebraska 
Press  Association,  explained  the  circula¬ 
tion  audit  plan  for  weeklies  in  his  state 
where  25  per  cent  of  the  newspapers  have 
audits  and  sworn  circulation  figures. 

F.  A.  Allen,  assistant  to  the  president 
of  General  Motors,  predicted  some  cur¬ 
tailment  of  newspaper  advertising  appro¬ 
priations  by  large  business  interests  after 
their  extravagant  wave  of  advertising 
during  the  last  decade.  “Big  business  is 
going  to  direct  part  of  its  advertising 
appropriations  to  real  service  that  costs 
money,  not  as  an  experiment  but  as  an 
investment,”  he  declared. 

Newspapers  should  use  their  influence 
to  put  qualified  lawyers  upon  the  judges’ 
bench  and  keep  qualified  men  there,  but 
they  should  pursue  proper  measures  for 
unseating  judges  unfit  for  office,  Andrew 
R.  Sherriff,  chairman  of  the  American 
Bar  Association  committee  on  co-opera¬ 
tion  of  the  press  and  bar,  declared  in 
discussing  relations  between  newspapers 
and  courts. 

“These  unseating  measures  should  be 
proper,  and  not  include  baiting,  harassing, 
or  unfounded  suspicions,”  he  said.  “Un¬ 
fitness  is  to  be  determined  by  the  con¬ 
clusions  of  the  court  rather  than  hy  in¬ 
termediate  methods.  For  this  reason, 
among  others,  criticisms  during  the  prog¬ 
ress  of  a  trial  are  premature  and  highly 
improper.” 


(ieorge  B.  Dollivar,  vice-president  of 
the  National  Editorial  Association,  ad¬ 
vised  the  editors  to  “build  better  news¬ 
papers”  if  they  would  increase  circula¬ 
tion. 

Lieut.-Gov.  Fred  E.  Sterling  of  the 
Rockford  Register-Gazette  recommended 
careful  analysis  of  the  paper’s  field  and 
publication  of  a  paper  to  fit  that  field  as 
the  greatest  aid  to  increased  circulation. 
Local  names  and  illustrations,  smiling 
and  intelligent  carrier  boys,  and  prem¬ 
iums  for  subscribers  were  also  recom¬ 
mended. 

Cash  in  advance  and  accurate  circula¬ 
tion  records  were  advocated  as  circula¬ 
tion  building  aids  by  C.  R.  Denson  of 
the  Minonk  News-Dispatch.  News¬ 
stand  sales  for  weekly  papers  were 
recommended  by  H.  V.  Morgan,  Sparta 
Ncws-Plaindealer. 

J,  M.  Page,  Jersey  County  Democrat, 
Jerseyville,  was  elected  president  of  the 
Past  Presidents’  Association,  succeeding 
Charles  M.  Bradshaw,  Carrollton  Patriot. 
J.  E.  McClure,  Carlinville  Democrat,  was 
named  vice-president,  and  S.  P.  Preston, 
Gillespie  News,  secretary. 

Walter  A.  Strong,  publisher  of  the 
Chicago  Daily  News,  and  Tom  Wal¬ 
lace,  chief  editorial  writer  of  the  Louis- 
7’ille  Times  and  colleague  of  the  late  Col. 
Henry  Watterson,  were  principal  speait- 
ers  at  the  banquet  Friday  night.  Both 
sounded  a  hooeful  note  for  contempor¬ 
ary  journalism  and  exploded  the  “golden 
age  of  journalism”  myth. 

Mr.  Wallace,  a  member  of  the  Arneri- 
can  Society  of  Newspaper  Editors 
board  of  directors  and  one  of  the  group 
fighting  for  an  expulsion  rule  in  the  so¬ 
ciety,  reiterated  his  stand  on  expulsion 
at  the  banquet. 

“The  A.  S.  N.  E.  had  as  well  disband 
if  it  should  decide  finally  not  to  adopt 
procedure  bv  which  members  guilty  of 
misconduct  in  their  calling  would  be  ex¬ 
pelled,”  he  declared.  Wallace  deplored 
the  fact  that  journalism  has  no  regu¬ 
larly  established  means  for  passing  upon 
the  educational  standing  of  men  who 
enter  it. 


Z0,089  AVERAGE 

NET  PAID 

CIRCULATION 

For  6  Months  Ending  Sept.  30,  1929 

LARGEST  NEWSPAPER  CIRCULATION  EVER 
HAD  BY  ANY  AFTERNOON  NEWSPAPER  IN 

ROCKFORD,  ILLINOIS 
365,820  LINES  ADVERTISING 

6  Days,  Sept.  30-Oct.  5 

CARRIED  BY  THE 

DAILY  REPUBLIC 

ESTABLISHED  ANOTHER 

RECORD 

FOR  ANY  NORTHERN  ILLINOIS  NEWSPAPER 

MORE  THAN  - -  ^  liT* 

C£\0/  rAIN  READERS 

UU/(9  U/illl  IN  RICH  AREA  yL  i|<|||'l|| 

NOT  I  A  lllllJ 

in  Advertising  within  the  Chlrago  I  IIIIIh  {|P^ 

trade  radina.  L  n  III' 

Past  Nine  Months 


Sinth  Floor  OccidcntAl  Building 


Indiana  polls. Indiana 


ROCKFORD  DAILY  REPUBLIC 


Sells  the  Northern  Illinois  Radius. 

RUTH  HANNA  McCORMICK,  FablUher.  R.  H.  DVNLAF,  AdvertUlns  Director. 
National  Repreaentattrea 

BDRKR,  KUIPERS,  MAHONKT  AND  PAYNE,  INC. 

Itcw  York  Chlcaao  Atlanta  San  Franclaco  Loa  Angeles  Seattle 
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records! 

In  linage  and  in  circnlation  the  month 
just  past  was  the  higgest  September  in 
the  history  of  the  Chicago  Evening 
American. 

The  period  from  January  through 
September,  1929,  was  bigger  than  any 
similar  period  in  Chicago  Evening 
American  history  by  681,170  lines  of 
display  advertising --a  gain  exceeding 
the  next  greatest  in  the  evening  field 
by  287,113  lines.  The  display  linage 
carried  by  the  Chicago  Evening  Am¬ 
erican  in  this  period  totalled  127,209 
lines,  more  than  twice  that  carried  in 
the  first  nine  months  of  1919. 

CHMCimOO  E'm^EMllWO 

a  good  newspaper 

National  Representatives: 

RODNEY  E.  BOONE  ORGANIZATION 

One  of  the  28  Hearst  Newspapers  read  by  more  than  twenty  million  people.  Member 
of  International  News  Service,  Universal  Service  cmd  Audit  Bureau  of  Circulations 
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DUNN  AND  JAE  WIN 
CIRCULATION  PRIZES 


CORNERSTONE  LAID 


Awarded  SUrer  LoTing  Cup*  bj  Cen¬ 
tral  State*  CoBTention  for  Be*t 
Paper*  on  Economy  and 
Promotion 


John  M.  Dunn  of  the  Logans fwrt 
(Ind.)  Pharos  Tribune,  with  a  paper  mi 
“The  Best  Measure  of  Economy,”  and 
James  F.  Jae,  manager  of  the  city  circu¬ 
lation  department  of  the  Des  Moines 
Register  and  Tribune,  with  a  paper  on 
“The  Best  Promotion  Idea,"  won  two 
silver  loving  cups  offered  by  the  program 
ccMnmittee  of  the  Central  States  Circu¬ 
lation  Managers’  Association  for  the 
best  three-minute  papers  at  the  recent 
convention  in  Chicago  on  those  subjects. 
The  meeting  was  attended  by  40  mem¬ 
bers,  seven  new  members,  and  23  guests. 

Three  divisions  were  made  under  the 
subject  of  the  best  promotion  idea,  a 
prize  of  $1  being  given  for  the  best 
paper  in  the  general  publicity,  mail  sub¬ 
scription  and  carrier  or  dealer  division. 
The  entire  convention  acted  as  a  com¬ 
mittee  of  judges,  the  loving  cups  being 
awarded  by  them  to  Mr.  Jae  and  Mr. 
Dunn.  There  was  a  tie  between  Mr.  Jae 
and  H.  W.  Stodghill,  Louisville  (Ky.) 
Courier-Journal  and  Times,  and  the  final 
decision  was  made  by  the  flip  of  a  coin. 
Those  awarded  the  fl  prizes  were  Joe 
Bunting,  Bloomington  (Ill.)  Daily  Pan¬ 
tograph,  in  the  general  publicity  division ; 
J.  Fred  Payne,  Fargo  (N.D.)  Forum, 
in  the  mail  subscription  division,  and 
Mr.  Jae  in  the  carrier  or  dealer  division. 

Charles  Payne,  Indianapolis  (Ind.) 
Star,  gave  an  interesting  talk  on  “The 
Sales  School”  and  Walter  J.  Parker  of 
the  Chicago  Evening  American  discussed 
the  subject  of  “Accident  Cost,  Preven¬ 
tion,  etc.,  in  Use  of  Automobiles  and 
Trucks.”  Leslie  M.  Barton,  advertising 
manager  of  the  Chicago  Daily  News,  was 
a  luncheon  speaker,  his  subject  being 
“Selling  Circulation  to  the  Advertiser.” 
William  A.  Small,  Jr.,  of  Small,  Spencer 
&  Levings,  publishers’  representatives, 
Chicago,  was  another  luncheon  speaker, 
on  the  subject  of  “Selling  Circulation  to 
Advertisers  in  the  National  Field.” 

Mr.  Parker  explained  the  steps  taken 
by  The  Evening  American  in  the  interest 
of  safety  on  the  part  of  its  drivers.  New 
drivers,  when  hired,  are  always  inter¬ 
viewed  by  the  assistant  circulation  man¬ 
ager,  as  well  as  the  division  manager. 

“We  have  also  inaugurated  what  we 
call  a  Safety  Commission,”  Mr.  Parker 
sajd._  “The  board  of  the  Safety  Com¬ 
mission  consists  of  the  assistant  circu¬ 
lation  manager,  as  chairman,  a  secretary, 
chief  of  the  claim  department,  superin- 
tOTdent  of  the  garage  and  our  three  sub¬ 
division  men.  The  board  meets  every 
two  weeks.  All  drivers  make  out  an 
accident  report  as  soon  as  an  accident 
occurs,  irrespective  of  the  nature  of  the 
accident.  These  reports  are  reviewed  and 
the  drivers  cited  before  the  Safety  Com¬ 
mission.  Here  the  driver  demonstrates 
the  accident  in  front  of  the  commission, 
on  a  chart  showing  streets,  with  inter¬ 
sections,  using  miniature  street  cars,  auto¬ 
mobiles,  cabs,  etc.,  to  show  just  how  the 
accident  occurred.  After  going  over  the 
report  and  watching  the  demonstration, 
questioning  the  driver,  etc.,  the  com¬ 
mission  decides  whether  the  driver  is  at 
fault  or  not.” 

OCHS  HONORS  RULE 

A  portrait  of  the  late  Capt.  William 
Rule,  founder  and  until  his  death  last 
year  editor  of  the  Knoxrnlle  (Tenn.) 
Journal,  was  presented  last  week  to  the 
Rule  Junior  High  school,  which  is  named 
in  honor  of  the  veteran  editor.  The  por¬ 
trait  was  the  gift  of  Adolph  Ochs,  pub¬ 
lisher  of  the  New  York  Times,  who 
started  his  career  as  an  office  boy  under 
Capt.  Rule. 


Government  Official*  Pre*ent  at  Pari* 
Herald  Ceremonie* 

The  cornerstone  of  the  new  nine-story 
home  of  the  Paris  Herald,  European  edi¬ 
tion  of  the  New  York  Herald  Tribune, 
was  laid  last  week  with  appropriate  cere¬ 
monies.  Coincident  to  the  ceremony  the 
Herald  observed  the  42nd  anniversary  of 
its  founding  by  James  Gordon  Bennett, 
the  younger. 

Among  the  speakers  were  representa¬ 
tives  of  the  French  and  American  gov¬ 
ernments,  Laurence  Hills,  editor  of  the 
paper,  and  William  N.  Taylor,  president 


of  the  American  Chamber  of  Commerce 
in  Paris.  Tributes  were  received  from 
four  American  ambassadors,  Charles  G. 
Dawes  in  London,  Jacob  G.  Schurman  in 
Berlin,  Ogden  H.  Hammond  in  Madrid 
and  Jcim  W.  Garrett  in  Rome. 


HOE  V.-P.  RESIGNS 

The  board  of  directors  of  R.  H«je 
&  Co.,  Inc.,  at  their  regular  monthly 
meeting.  Sept.  26,  accepted  the  resigna¬ 
tion,  tendered  on  account  of  ill  health, 
of  F.  G.  Kent,  as  a  vice-president  and 
director  of  the  comi»ny.  C.  W.  Gaskell, 
who  is  a  vice-president,  was  elected  a 
director  to  fill  the  vacancy  on  the  board. 


COLORADO  GROUP  ELECTS 

Gene  Hogue,  publisher  of  the  Eaton 
(Col.)  Herald,  was  elected  president  of 
the  Weld  County  (Col.)  Editorial  Asso¬ 
ciation,  at  a  recent  meeting  at  Greeley. 
E.  S.  Kersey  of  the  Kersey  News  was 
named  vice-president  and  A.  L.  Davis  of 
the  Platt eville  Herald  was  elected  sec¬ 
retary. 


BAIRD  IN  SPRINGFIELD 

Warren  H.  Baird,  formerly  of  the  Co¬ 
lumbus  (O.)  Citizen,  has  joined  the 
Springfield  (O.)  News  and  Swn  as  for¬ 
eign  advertising  manager. 


SPONSORS  EDUCATION  FUND 

Sponsored  by  the  Little  Rock  Arkansas 
Democrat,  the  Charles  Hillman  Brough 
fund  for  the  education  of  children  of 
disabled  war  veterans  has  been  estab¬ 
lished. 


A  New  Mark 
172,045 


Net  Paid  Daily  Average 
Circulation  for  September 


A  Net  Gain  of 


17,446 

Over  September,  1928 


Advertisers  Find  They  Can  Profitably 
*  Cover  the  Entire  Western  New  York 

Market  Through  the  Exclusive  Use  of 

BUFFALO  EVENING  NEWS 

Notional  Representatives 

Kelly-Smith  Company 


Chlctiffo 


Philadelphia 
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Call 


power! 


and  its  effectiveness  is  the 

measure  of  the  worth  of  a  national 
representative  organization.  Call  Power 
is  determined  by  the  number  of  men 
a  sales  force  can  command,  multiplied 
by  their  degree  of  accessibility  to  the 
point  of  call. 

Eighteen  solicitors  comprise  the  Katz 
sales  force  and  the  effectiveness  of  their 
activities  is  multiplied  by  diffusion  from 
seven  strategically  located  points. 

Publishers  represented  by  The  E.  Katz 
Special  Advertising  Agency  have  the  call 
power  of  seven  men  operating  from 
New  York,  four  men  from  Chicago,  two 
men  from  Kansas  City,  two  from  Detroit, 
and  one  each  from  Atlanta,  Dallas  and 
San  Francisco. 


E.  Katz 
Special 
Advertising 
Agency 


Established  1888 


PUBLISHERS'  REPRESENTATIVES 


DETROIT 

ATLANTA 


NEW  YORK 
KANSAS  CITY 
SAN  FRANCISCO 


CHICAGO 

DALLAS 
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PULLIAM’S  OKLAHOMA 
GROUP  EXPANDING 

iBdiuut  Publiaker  Now  Cootrol* 
SoTen  Dailies  in  State — Re- 
ceotljr  Acquired  El  Reno 

Papers 


EXPANDS  COMIC  SECTION 

The  Des  Moines  (la.)  Sunday  Regis¬ 
ter,  beginning  with  the  issue  of  Oct.  6, 
increased  it's  colored  comic  section  from 
12  to  16  pages. 


CAROLINA  CIRCULATORS 
TO  MEET  AT  RALEIGH 


The  Pulliam  Publishing  corporation, 
headed  by  Eugene  C.  Pulliam  of  Leba¬ 
non,  Ind.,  publishers  of  dailies  there  aiul 
at  Linton,  Ind.,  has  announced  the  pur¬ 
chase  and  consolidation  of  the  El  Reno 
(Okla.)  Daily  Democrat  and  the  tri¬ 
weekly  People’s  Press,  increasing  the 
Pulliam  string  in  Oklahoma  to  seven 
dailies. 

The  El  Reno  paper  appeared  Oct.  3 
as  the  Daily  Tribune,  with  Bert  Kem- 
merer,  former  managing  editor  of  the 
Guthrie  (Okla.)  Leader,  in  that  berth. 
J.  W.  Weaver,  former  part  owner  of  the 
People’s  Press,  is  business  manager,  and 
Frank  Evans,  a  director  of  the  Pulliam 
corporation,  is  the  direct  representative 
of  the  Pulliam  interests  in  the  manage¬ 
ment. 

Pulliam  is  also  operating  in  Okla¬ 
homa,  the  Alva  Review-Courier,  Elk 
City  News,  Clinton  News,  Alt  us  Times- 
Democrat,  Hobart  Democrat  Chief  and 
Mangum  Star. 

The  Clinton  Daily  News,  among  the 
recent  purchases  by  the  Indiana  publisher, 
was  acquired  from  W.  K.  Leatherock  of 
Clinton  and  Buff  Burtis  and  Harrington 
Wimberley  of  Altus.  Burtis  has  become 
business  manager  and  Paul  Porter  editor 
under  the  new  management. 

The  Elk  City  News- Democrat,  a  week¬ 
ly,  became  the  News,  Sept.  26,  after  its 
purchase  by  Pulliam. 

Of  the  former  owners  of  properties 
acquired  by  Pulliam,  E.  W.  Pate  of  the 
Hobart  Democrat-Chief,  has  purchased 
the  Rogers  (Ark.)  Daily  News.  Hutton 
Bellah  of  the  Altus  Times-Democrat,  is 
in  search  of  a  property. 

Pulliam  will  move  to  Oklahoma  in  the 
near  future  and  establish  general  head¬ 
quarters  for  his  papers  in  Oklahoma 
City. 

In  connection  with  the  late  purchases, 
the  Exchange  National  Bank,  Tulsa, 
Okla.,  announced  that  it  had  underwritten 
a  $250,000  bond  issue  for  the  Pulliam 
Publishing  corporation. 


CAPT.  MOUNTFORTT  RETIRES 

Capt  Wade  Mountfortt,  copy  reader 
on  the  New  York  World  and  a  news¬ 
paper  man  in  New  York  for  35  years, 
was  given  a  dinner  by  meml)ers  of  the 
night  copy  staff,  Oct.  5,  on  the  occasion 
of  his  retirement  from  newspaper  work. 
Capt.  Mountfortt  will  spend  his  time  at 
his  home  in  Florida.  Before  coming  to 
New  York  he  had  been  managing  editor 
of  the  Cincinnati  Commercial-Tribune. 


COVERED  GAME  BY  PLANE 

The  Charlotte  (N.C.)  Observer  on 
Oct.  S  sent  its  sports  editor  and  staff 
photographer  by  airplane  to  cover  the 
Duke- Pittsburgh  football  game  and  the 
opening  of  Duke  University’s  new 
stadium. 


Josephus  Daniels  and  John  A.  Park 
Will  Address  Closing  Banquet- 
Questions  of  Shipments  and  News¬ 
stand  Returns  to  be  Discussed 


The  tenth  annual  convention  of  the 
Carolinas’  Circulation  Managers  Asso¬ 
ciation  will  be  held  at  Raleigh,  N.  C., 
Oct.  14  and  15.  Josephus  Daniels,  pub¬ 
lisher  and  editor  of  the  Raleigh  (N.C.) 
News  and  Observer,  and  John  A.  Park, 
publisher  of  the  Raleigh  (N.C.)  Times, 
and  former  president  of  the  Southern 
Newspaper  Publishers  Association,  will 
be  speakers  at  the  closing  banquet  when 
the  newsboys  of  North  Carolina  will 
present  a  specially  built  chair  to  Gov¬ 
ernor  O.  Max  Gardner. 

The  convention  will  be  opened  with  an 
address  of  welcome  by  Mayor  Eugene 
E.  Culbreth,  of  Raleigh.  The  response 
will  be  made  by  Ralph  B.  Corn,  of  the 
Asheville  (N.C.)  Times. 

Following  the  introduction  of  new 
members  will  come  the  report  of  the 
board  of  directors,  reports  of  standing 
committees,  the  secretary’s  report,  and 
then  the  address  of  John  R.  Marks,  of 
the  Asheinlle  (N.C.)  Citizen,  president 
of  the  association. 

“Best  Methods  of  Regulating  Press 
and  Circulation  Report  Discrepancies’’ 
will  be  the  title  of  an  address  to  be  de¬ 
livered  by  J.  M.  Blalock,  of  the  Spar¬ 
tanburg  (S.C.)  Herald,  after  which  J. 
L.  Erwin,  of  the  Columbia  (S.C.)  State, 
will  speak  on  the  subject  of  “What 
Should  the  Cost  Per  Subscriber  Be  Dur¬ 
ing  a  Special  Drive?” 

The  questions  of  shipment  of  papers 
by  buses,  of  whether  newsstands  should 
be  allowed  returns  or  part  returns,  and 
of  what  to  do  toward  building  up  busi¬ 
ness  during  the  “summer  slump,”  will  be 
discussed. 

The  address  of  H.  W.  Stodghill,  of 
the  Louisville  (Ky.)  Courier-Journal, 
president  of  the  International  Circula¬ 
tion  Managers’  Association,  will  be  the 
highlight  of  the  Monday  afternoon  ses¬ 
sion.  An  address  by  Clarence  Eyster, 
of  the  Peoria  (Ill.)  Star,  secretary-treas¬ 
urer  of  the  International  Circulation- 
Managers’  Association,  and  the  “Econ¬ 
omy  Hour,”  during  which  those  attend¬ 
ing  the  convention,  will  be  allowed  to 
tell  of  economies  effected  during  the 
year,  will  feature  the  Tuesday  session. 

Officers  of  the  association  are:  John 
R.  Marks,  of  the  Asheville  (N.C.)  Citi¬ 
zen,  president;  W.  E.  Pruett,  of  the  Wil¬ 
mington  (N.C.)  Star,  first  vice-presi¬ 
dent  ;  J.  L.  Erwin,  of  the  Columbia 
(S.C.)  State,  second  vice-president:  and 
Will  X.  Coley,  of  the  Raleigh  (N.C.) 
News  and  C)bserver,  secretary  and 
treasurer. 


In  percentage  of  coverage 
among  newspapers  of  the  22 
largest  cities  in  the  country. 


-wttk  91% 

CITY  COVERAGE 

The  St.  Paul  Dispatch  is  read  by  58,000  or  91%  of  the 
64,000  English-reading  families  in  St.  Paul. 
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64,000  English-reading  families  in  St.  Paul. 
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PENNSYLVANIA  GROUP 
HOLDS  MEETING 


Senator  Vandenberg'*  Contempt  Bill 
Approved  at  Stroudsburg  Gath¬ 
ering  —  Free  Publicity 
Condemned 


Free  publicity.  Senator  Vandenberg’s 
proposed  contempt  law,  advertising  rates 
and  practices,  insurance  and  other  prob¬ 
lems,  were  discussed  at  a  meeting  of 
publishers  in  District  No.  2  of  the 
Pennsylvania  Newspaper  Publishers  As¬ 
sociation  held  at  the  Penn-Stroud  Hotel, 
Stroudsburg,  Oct.  4  and  5. 

The  publishers  present  were  enter¬ 
tained  by  N.  A.  Frantz,  Stroudsburg 
Record,  who  provided  entertainment  and 
dinner  Friday  night,  which  also  was  a 
birthday  celebration  for  John  H.  Mc¬ 
Grath,  managing  editor  of  the  Easton 
Express.  Speakers  at  the  dinner  were 
Ernest  G.  Smith,  Wilkes-Barre  Times 
Leader,  and  C.  J.  Smith,  Allentown 
Morning  Call,  president  of  the  P.N.P.A. 

At  the  Saturday  session,  E.  J.  Lynett, 
Scranton  Times,  talked  on  European 
newspapers  as  he  saw  them,  declaring 
that  American  newspapers  did  a  great 
deal  more  for  their  readers  than  did 
those  in  London  or  Paris. 

It  was  the  unanimous  opinion  of  the 
publishers  present  that  Congress  should 
pass  Senator  Vandenberg’s  proposed  law 
making  it  illegal  for  a  judge  to  sit  in 
contempt  proceedings  involving  his  own 
court. 

Fire,  liability  and  group  insurance 
problems  were  discussed  at  length.  It 
was  the  opinion  of  all  present  that  pub¬ 
lishers  should  study  liability  insurance 
carefully  because  of  recent  adverse  de¬ 
cisions. 

Free  publicity  was  condemned,  several 
publishers  declaring  that  they  had  re¬ 
fused  to  print  stories  about  many  local 
activities  because  they  were  money-mak¬ 
ing  ventures,  although  sugar-coated, 
unless  the  newspaper  received  some  ad¬ 


vertising  revenue.  One  publisher  said 
he  had  refused  to  print  brides’  pictures 
free,  charging  from  $5  to  $6  each  for  a 
double  column  cut.  He  learned,  he  said, 
that  photographers  were  sending  these 
brides’  pictures  to  newspapers  and  charg¬ 
ing  the  brides  for  getting  them  in  the 
papers.  He  decided  to  get  his  share,  he 
declared,  and  found  the  photographers 
sending  in  just  as  many  pictures  as  be¬ 
fore,  All  they  asked  was  a  credit  line. 


FILES  BANKRUPTCY  CLAIMS 

Temporary  Receiver*  Named  for  New 
Hampshire  Dailies 

(By  telegraph  to  BIditos  &  Publishes) 

Boston,  Mass.,  Oct.  10. — Petitions  in 
bankruptcy  were  filed  in  superior  court  at 
Manchester,  N.  H.,  yesterday  by  Howard 
R.  Bangs  against  the  Merrimac  Valley 
Sun,  Inc.,  and  the  Nashua  Sun,  Inc.,  as 
holder  of  more  than  25  per  cent  of  Class 
B  voting  stock.  Robert  C.  Laing  of 
Manchester  was  named  temporary  re¬ 
ceiver  for  the  Manchester  Sun  and 
Alvan  A.  Luther  of  Nashua  for  the 
Nashua  Sun. 

These  petitions  were  brought  after 
October  9th  editions  of  both  Manchester 
Sun  and  Nashua  Sun  suspended. 

While  bankruptcy  proceedings  were 
instituted,  it  was  learned  that  the  The¬ 
riault  Press  of  Nashua  had  brought  suit 
for  $2,000  against  the  Nashua  Sun  and 
that  a  real  estate  attachment  had  been 
made  on  the  Sun  office. 


OHIO  PIONEERS  HONORED 

Following  a  dinner  at  the  Faculty  Club, 
Ohio  State  University  Oct.  8.  The  names 
of  the  following  pioneer  Ohio  newspaper 
men  will  be  placed  in  the  University’s 
Hall  of  Fame:  Col.  E.  S.  Wilson,  former 
editor  of  the  Columbus  Ohio  State  Jour¬ 
nal;  John  T.  Mack,  founder  of  the 
.'iandusky  Register;  Washington  McLean, 
founder  of  the  Cincinnati  Enquirer,  and 
Januarius  Aloysius  McGahan,  New  Lex¬ 
ington,  war  correspondent  who  helped 
liberate  Bulgaria. 


r 


CLEAR  AND  CLEAN  PRINTING- 

the  Super  Test  of  a  Mat 

The  fidelity  with  which  the  flat  forms  as  set  up  in 
the  composing  room  are  reproduced  and  multiplied 
into  curved  printing  plates  as  required  in  the  press¬ 
room,  is  the  vital  test  of  any  mat. 

Of  course,  it  is  essential  that  a  mat  molds  deeply 
and  sharply  and  enables  the  production  of  the  re¬ 
quired  number  of  plates.  But  if  these  plates  do  not 
print  clearly  and  cleanly  the  mat  has  not  fulfilled 
its  function. 

Every  Certified  Dry  Mat  is  made  with  its  purpose 
uppermost  in  mind.  The  naked  eye  is  keen  enough 
to  discern  the  difference  in  the  face  of  the  Certified 
mat.  The  printed  page  is  the  best  proof,  however, 
and  the  experiences  of  over  400  newspaper  plants 
throughout  the  country  is  the  best  evidence  of  Cer¬ 
tified  printing  quality. 

If  you  are  interested  enough  the  microscope  will 
aid  the  eye  in  determining  the  difference  in  the 
Certified  face.  But  we  respectfully  suggest  that  you 
try  some  mats  in  your  own  plant,  under  your  own 
conditions,  and  run  the  plates  side  by  side  with 
those  made  from  any  other  mat,  and  then  compare 
the  proofs. 

To  compare  is  to  know  what  Certified  printing 
realiv  is. 


itiiiAlarraA'^ 


OneQniaMy 
Om  »ric«- , 


Certified  Dry  Mat  Corporation 
340  Madison  Ave.,  New  York,  N.  Y. 
for  dependable  stereotyping  —  use  Certified  Dry  Mats  ^ 
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strange  power  has  Bruce  Barton 

that  millions  read  him  every  week  ? 

ERE  IS  A  MAN  still  in  his  early  forties.  Born  a 
poor  country  boy— but  already  a  great  business  leader. 
One  of  the  most  powerful  writers  this  country  has  produced. 

He  never  tries  to  “preach.”  Yet  his 
“congregation”  would  overflow  half  the 
churches  of  the  land.  He  can  find  little 
time  to  make  speeches.  But  a  hundred 
requests  pour  in  on  him  every  month. 

He  writes  with  an  irresistible  eloquence,  and  with 
a  warm  spirit  of  comradeship.  Simple,  unaffected, 
human;  with  a  delicious  sense  of  humor.  Barton  is  an 
inspiring  example  of  one  who,  having  the  light,  passes 
it  on. 

Millions  of  readers  are  finding  it  a  joy  to  share  each 
week  the  thoughts  of  this  outstanding  American. 


Bruce  Barton  is  writing  weekly  first-release 
newspaper  editorials,  exclusive  in  each  city 
where  they  appear — not  previously  printed 
in  any  form. 

A  few  territories  are  open.  Perhaps  yours? 

McClure  Newspaper  Syndicate 

373  Fourth  Avenue  New  York 

Irwin  Barbour  Howard  McEwen  Glen  Mahar 

Western  Field  Manager  Middle  Western  Field  Manager  Eastern  Field  Manager 

Lot  Antele*,  Cmlif.  Cincinnati,  O.  New  York  City 


What  they  say  of 

BRUCE  BARTON 

KENT  COOPER,  General  Manager,  the  Asso¬ 
ciated  Press ; 

“Bruce  Barton  has  original  ideas  and  is  inspired  with 
the  genius  of  expressing  them  irrtelligently  and  convincingly, 
which  of  course  means  that  his  writings  have  genuine  general 
appeal.” 

WILLIAM  L.  CIIENERY,  Editor,  Collier’s 

Magazine: 

“Bruce  Barton  has  the  priceless  gift  of  being  forever 
interesting.” 

GERTRUDE  B.  LANE,  Editor,  The  Woman’s 
Home  Companion: 

“You  are  to  be  congratulated  on  securing  a  weekly  edi¬ 
torial  feature  by  a  writer  who  has,  I  believe,  as  large  a 
following  of  enthusiastic  admirers  as  any  man  in  this 
country.” 

RAY  LONG,  President,  International  Magazine 
Company,  Inc. : 

“The  greatest  thing  about  Bruce  Barton  is  his  humane¬ 
ness.  He  writes  so  convincingly  about  everyday  problems 
that  he  takes  them  out  of  the  commonplace  and  makes  them 
important  to  all  of  us.” 

EDWIN  BALMER,  Editor,  The  Red  Book  Maga¬ 
zine: 

“Bruce  Barton  meets  a  great  and  growing  need  in  America 
today — the  need  on  the  part  of  progressive  men  and  women 
to  adapt  their  thought  and  action  to  the  changes  sweeping 
over  us  all  with  bewildering  rapidity.  Barton  sanely  examines 
the  force  of  the  new  elements  in  American  life  and  gives 
the  reader  an  estimate  of  their  effect,  which  great  numbers 
of  people  find  of  inestimable  value.  Every  response  proves 
the  American  public  is  both  inspired  and  reassured  by  him.” 

W.  F.  BIGELOW,  Editor,  Good  Housekeeping 
Magazine : 

“There  is  no  special  writer  in  America — or  anywhere  else, 
for  that  matter — for  whose  work  I  have  a  higher  regard  than 
I  have  for  Bruce  Barton’s.  This  statement  goes  not  only 
for  his  long,  more  ambitious  articles,  but  for  his  little  ^i- 
torials  as  well  .  .  .  When  Barton  puts  his  pen  to  paper, 
you  know  it  is  because  be  has  something  to  say.” 


> 
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DUPLEX  Super-Duty 


THE  ORIGINAL 
UNIT  ROTARY 

(Built  1906-1914) 


OUR  CUSTOME 


A  DUPLEX 
INVENTION 


Units  end  to  end,  folder  at  end 


THE  FIRST  LOW-CONSTRUCTION  UNIT  was  designed 
and  PATENTED  (Patent  No.  81  4.5  1  0)  by  the  DUPLEX 
PRINTING  PRESS  COMPANY  in  I  906  after  a  long  study 
of  the  inconveniences  and  problems  of  the  decker  type 
machine. 


New  York  World — “TTie  economy  of  op¬ 
eration  is  borne  out  by  the  very  gratifying 
reduction  in  our  machine-shop  service, 
which  has  been  apparent  since  your  new 
presses  were  installed.  I  wish  to  repeat 
that  the  service  given  us  by  your  presses 
completely  justifies  our  judgment  in  order¬ 
ing  them  and  our  plan  for  a  gradual  reno¬ 
vation  of  the  rest  of  the  pressroom.” — 
Ralph  Pulitzer,  Pubr. 


DUPLEX 

SEXTUPLE, 

SUPER¬ 


DUTY 
HEAVY 
TYPE  UNIT 
Rolls  at  ends 


Years  brought  further  needs  into  view  for  press  builders,  problems  of  new  conditions.  The  advantages 
of  the  unit  type  were  fixed  and  recognized,  but  the  newer  problems  inspired  another  plan  FIRST 

DEVELOPED  AGAIN  BY  THE  DUPLEX  PRINTING  PRESS  COMPANY. 

THIS  NEXT  STEP  IN  UNIT  PRESS  LEADERSHIP  was  also  completely  novel  and  the  subject  of 
a  patent  grant  No.  1,054,493,  issued  to  the  DUPLEX  PRINTING  PRESS  COMPANY,  February  25, 

1913.  The  construction  appealed  immediately  to  publishers  and  hundreds  of  units  built  under  this 
design  have  been  installed.  Extremely  successful  in 

high  speed  productive  work  the  tandem  arrange-  _ _  .  _ _  „■ 

ment  became  from  that  time  forward  the  standard  SUBSTRUCTURE  DESIGN,  INTERCHANGEABLE, 

Duplex  Press  for  semi-cylindrical  plates.  It  became  DUPLEX  DOU^X  OCTUPLE, 
so  popular,  in  fact,  that  competitors  felt  compelled  HEAVY 

to  follow  the  Duplex  lead  insofar  as  patent  rights  TYPE  UNITS 

would  let  them.  ^  ^ 

AND  NOW  ANOTHER  NEW  AND  FURTHER  _ _ . 

FACILITY  for  publishers  following  the  trend  of  the  I 

times  and  looking  ahead  to  see  what  in  pressroom  #  I 

service  is  going  to  be  required  for  the  greatest  con-  jj 

venience  of  the  growing  and  developing  newspaper, 

the  DUPLEX  PRINTING  PRESS  COMPANY  is 
PAT^T,  ^thr^INT^CHANGEABLE  TYPE  OF 

It  is  a  standardized  construction  affording  a  SIM- 
PLICITY  IN  PREISSROOM  arrangement  and  rear¬ 
rangement  never  before  practically  conceived.  It 

is  a  method  of  press,  folder,  and  roll  unit  construction  by  which  COMPLETE  INTERCHANGE- 
ABILITY  OF  POSITION  IS  ACCOMPLISHED,  so  that  tandem  line  presses  of  these  units  can  be  altered 
in  relation,  just  like  dominoes  in  a  row,  at  any  time,  in  accord  with  changed  requirements  of  output  or 
production,  sextuple,  octuple,  or  five-roll  or  other  combinations;  or  to  accommodate  additional  units 
or  desired  changes  in  location  of  deliveries,  etc. 


/’'easgj  fJa  f. 


cr* 


THE  DUPLEX  PRINTING  PRESS  O 


Times  Bldg.,  New  York 


77  W.  Wail 


No  such  boon  has  ever  befci 
know  that  without  unnecessa’ 
can  be  taken  care  of  in  fud 

LATEST  LEADING  DEVEL 
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y Interchangeable  Units 


RITE  OUR  ADS 


-Jcv®  {ot 


Durham,  N.  C.,  Herald — “We  started  the 
New  Duplex  Suf>er  Duty  press,  using  two 
units.  One  of  the  units  used  had  not  been 
tested  until  ten  minutes  prior  to  press 
time.  The  edition  of  above  13,000  was 
printed  without  any  interruption,  not  a 
paper  break,  not  one  second  of  trouble. 
We  are  mailing  you  copies  of  the  edition, 
which  we  think  has  the  most  uniformly 
good  print  of  any  edition  ever  sent  out  of 
our  pressroom. 

Results  with  the  printing  of  our  second 
issue  this  morning  were  equally  as  satis¬ 
factory.” — E.  T.  Rollins,  Pubr. 


And  many  others  whom  we  have  not  space  to  quote  here,  including: 

The  Boston  Post  The  Winnipeg  (Man.)  Tribune 

The  Hackensack  (N.  J.)  Record  The  New  York  Journal  of  Commerce 

The  Staten  Island  (N.  Y.)  Advance  The  Cedar  Rapids  (la.)  Gazette 

The  Williamsport  (Pa.)  Sun  The  Green  Bay  (Wis.)  Press-Gazette 

The  Lancaster  (Pa.)  Intelligencer  The  Lansing  (Mich.)  State  Journal 

TTie  New  Brunswick  (N.  J.)  Home  News  The  Akron  ((D.)  Beacon-Journal 

The  Rock  Island  (111.)  Argus 
The  Dubuque  (la.)  Telegram-Herald 
TTie  Madison  (Wis.)  Wisconsin  State  Journal 
The  Charlotte  (N.  C.)  News 
The  Lexington  (Ky.)  Herald 
The  Phoenix  (Ariz.)  Gazette 
TTie  St,  Louis  Globe-Democrat 


5cred  to  the  publisher  who  wants  to  put  in  fine  equipment  and 
om  expense  or  discarding  of  machinery  additional  requirements 
Write  to  us  or  ask  our  representatives  for  fuller  details  of  this 

T  IN  DUPLEX  SUPER-UNIT  HEAVY  DUTY  PRESSES. 


ANY,  BATTLE  CREEK,  MICHIGAN 


DeYoung  Bldg,,  San  Francisco 


St,,  Chicago 
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BUSINESS-PLUS 


SPEAKING  before  the  Newspaper  Institute  of 
the  New  Jersey  Press  Association  William  P. 
Beazell,  formerly  assistant  managing  editor  of 
New  York  World,  and  previously  a  Pittsburgh  news¬ 
paper  man,  gave  some  statistics  which  led  to  the 
point,  in  the  speaker’s  view,  that  recent  events  in 
newspaper  economics  are  charged  with  perils  to  the 
independent  press,  as  follows: 

(1)  Group  and  non-resident  ownership,  55  chains 
holding  250  newspapers  capitalized  at  $500,000,000. 

(2)  The  American  newspaper  is  a  billion  dollar 
industry,  so  profitable  that  it  is  now  attracting  the 
attention  of  other  than  newspaper-trained  people. 

(3)  There  are  listed  on  the  exchanges  of  the 
country  newspaper  securities  valued  at  more  than 
$115,000,000,  covering  48  newspapers  in  36  cities, 
identified  with  15  groups. 

The  speaker  questioned  whether  journalism  is  a 
business  or  profession.  “It  looks  to  me  a  lot  like  a 
business,”  said  he.  And  he  expressed  the  opinion  that 
when  newspapers  cease  to  be  owned  by  families  or 
staffs,  and  become  the  property  of  thousands  of  stock 
or  bond  holders,  the  owners  naturally  will  be  much 
more  interested  in  dollar  results  than  in  the  means 
by  which  results  are  achieved.  “Service  to  the  reader 
and  the  advertiser  remain,”  said  Mr.  Beazell,  “but  it 
is  only  obedience  to  human  nature  that  such  service 
should  be  more  nicely  calculated  than  it  used  to  be.” 

Admitting  the  tendency,  all  in  conformity  to  the 
economic  spirit  of  the  age,  we  must  take  issue  with 
Mr.  Beazell  on  his  facts  and  conclusions.  The 
American  newspaper  business  in  the  current  year  is 
nearly  a  billion  and  a  quarter  dollar  industry,  in 
point  of  gross  receipts.  No  one  knows  what  the 
total  invested  capital  of  the  daily  press  is,  but  it  is 
relatively  very  small,  due  entirely  to  the  character 
of  its  ownership,  privately,  by  individual  staffs,  small 
local  groups  and  families.  Editor  &  Publishfs  has 
frequently  made  all  of  the  facts  known  in  reference 
to  the  issuance  of  stock  and  bond  securities  on  news¬ 
papers  and  groups.  The  total  Mr.  Beazell  gave  is 
approximately  correct.  But  his  conclusion  is  mis¬ 
taken,  because  of  the  $115,000,000  of  such  securities 
$90,000,000  are  in  bonds,  and  only  $25,000,000  in  stock 
listed  on  public  exchanges. 

We  are  not  aware  that  bond  issues  could,  except 
in  extraordinary  circumstances,  exert  an  influence  to 
restrain  editorial  independence.  A  bond  issue  is  a 
loan.  We  are  reasonably  confident  that  the  news¬ 
paper  groups  Mr.  Beazell  mentioned  have  not  put 
their  chief  asset,  namely  press  freedom,  in  hock  for 
loans. 

So  the  fact  is  that  whereas  almost  every  big  busi¬ 
ness  in  the  land  is  today  dominated  in  the  interest  of 
widely  scattered  and  indiscriminate  stockholders,  the 
newspaper  business  is  remarkably  free  of  such  influ¬ 
ence,  ownership  remaining  closely  held  for  the  reason 
that  the  vital  element  of  success,  editorial  freedom, 
would  be  jeopardized  were  the  object  profit-making 
to  satisfy  the  dividend  demands  of  stockholders  un¬ 
concerned  with  professional  considerations. 

We  certainly  do  not  deny  that  there  is  a  persistent 
effort  on  the  part  of  stock  promoters  to  gain  control 
of  newspapers  and  make  conventional  dollar-making 
institutions  of  them.  But  the  story  is  not  the  one 
Mr.  Beazell  told,  but  rather  that  the  speculative  lure 
is  being  stoutly  resisted  all  along  the  newspaper  line 
and  that  the  independent  character  of  the  American 
press  remains  intact. 

Editor  &  Pubusher  has  not  observed  that  group 
ownership  has  restricted  the  independence  of  news¬ 
papers  so  owned.  In  instances,  the  contrary  has  been 
true.  Nor  do  we  doubt  that  the  capitalization  of 
newspaper  properties  will  be  increased  in  many  in¬ 
stances,  more  nearly  to  represent  actual  investments 
and  actual  worth. 

Our  view  persists  that  the  newspaper  business  is 
something  more  than  a  business. 


No  matter  how  much  Columbia  may  con¬ 
tend  that  its  course  in  press  agentry  is  for 
“sociat’  and  "public”  causes,  the  fact  is  that 
many  students  attend  to  learn  the  technique  of 
commercial  space-grafting.  Will  Prof.  Hastings 
invite  Shearer,  Ivy  Lee  and  Edward  Bemays 
to  lecture  before  the  class  this  year?  They 
could  tell  the  boys  and  girls  "hour”  to  utilise 
the  press. 


NEWSPRINT  OUTLOOK 

HE  International  Paper  Company  has  never 
publicly  declared  whether  it  is  true  that  the 
Hearst  organization  possesses  a  newsprint  con¬ 
tract  with  that  company  which  guarantees  the  1929 
price  for  five  years,  except  as  Mr.  Hearst  himself 
might  wish  to  yield  to  a  revision  upward.  So  far 
as  the  newspaper  field  is  concerned  all  that  is  known 
is  that  International  repeatedly  has  stated  that  it  is 
committed  to  a  policy  of  equal  price  and  equal  serv¬ 
ice  to  all.  Because  of  the  persistent  reports  that  the 
Hearst  organization  cleverly  negotiated  a  preferen¬ 
tial  contract,  in  point  of  price  for  five  years.  Editor 
&  Pi’BMSHF.R  has  taken  the  liberty  time  and  again  of 
suggesting  that  International  publish  that  contract. 
There  has  been  no  response  to  the  suggestion. 

With  the  approach  of  1930,  newsprint  users  are 
wondering  whether  or  not  an  attempt  will  be  made 
to  increase  newsprint  prices,  under  the  curious  Inter¬ 
national  contract,  published  last  year,  which  was  for 
five  years,  with  price  stipulated  for  but  one  year,  and 
containing  a  clause  compelling  the  customer  to  give 
notice  of  cancellation  in  the  event  that  prices  were 
changed  to  his  dissatisfaction. 

But  the  manufacturers  of  newsprint  are  also  dis¬ 
turbed  at  the  present  time.  It  is  reported  that  they 
have  been  meeting  both  in  Montreal  and  in  Europe, 
during  the  summer  and  fall.  The  Mersey  Paper 
Company  is  soon  to  start  production  at  the  annual 
rate  of  60,000  tons  at  Liverpool,  N.  S.,  and  this  con¬ 
cern  happens  not  to  be  a  member  of  the  Newsprint 
Institute  of  Canada.  Editor  Sc  Pubi.isher  learns 
that  the  Mersey  company  is  offering  new'sprint  for 
delivery  on  the  Atlantic  seaboard  of  the  United  States 
at  about  $3  per  ton  below  the  price  fixed  by  Inter¬ 
national  acting  as  bell-wether  for  the  Canadian  In¬ 
stitute.  last  fall.  This  fact  has  created  havoc  among 
the  Institute  plans.  It  is  reported  that  certain  efforts 
to  buy  out  the  Mersey  concern  have  been  unavailing. 

That  there  is  a  determined  effort  to  bring  about 
further  mergers  of  Canadian  newsprint  concerns  there 
is  no  doubt.  This,  with  the  1930  price  situation,  has 
been  a  topic  of  the  summer  and  fall  secret  meetings 
of  the  newsprint  powers.  Complaint  is  made  that 
existing  prices  do  not  yield  a  sufficient  dividend  re¬ 
turn  and  it  is  argued  that  economies  possible  through 
merger  would  assist.  Another  factor,  not  overlooked, 
is  the  possibility  of  better  controlling  output  through 
further  consolidation  of  interests.  New  alignments 
that  are  being  whispered  in  paper  circles  concern  a 
merger  of  Wayagamack  Paper  Company  and  Canada 
Power  and  Paper  Company  and  also  the  taking  over 
of  a  number  of  smaller  outfits  by  Abitibi  Power  & 
Paper  Company. 

Despite  the  alleged  unprofitable  price  situation, 
coupled  with  what  the  paper  companies  deploringly 
refer  to  as  “overproduction.”  heavy  investments  con¬ 
tinue  to  be  made  for  increased  production.  The 
Mersey  concern  will  have  two  machines  of  250  tons 
daily  capacity  working  within  a  few  weeks  and  Inter¬ 
national’s  Dalhousie  plant,  of  500  tons  daily  capacity, 
is  nearing  completion.  Two  new  machines  have  just 
been  installed  at  the  Riverbend  mill  of  Price  Broth¬ 
ers.  Powell  River  Company,  Ltd.,  is  planning  a  new 
unit  which  will  increase  the  concern’s  capacity  from 
475  tons  to  1,000  tons  daily.  The  British  Columbia 
Pulp  and  Paper  Company  is  said  to  be  planning  a 
$1,000,000  expansion  program  and  there  are  numer¬ 
ous  minor  instances  of  reconstruction  to  increase 
output. 

In  view  of  the  general  situation  in  the  newsprint 
industry  increased  prices  for  the  coming  year  are  at 
the  present  time  very  much  in  doubt. 


Germany  is  transmitting  f<hotographs  to 
Bwnos  Aires  daily  by  radio.  The  trouble  with 
rcire  and  air  picture  service  is  that  so  few 
pictures  are  worth  publication  afar. 


DEPONENT  SAYETH  NOT 

CCORDING  to  the  public  prints  “Big  Drum” 
Shearer  told  the  Senate  Investigating  Commit¬ 
tee  that  he  had  only  done  a  work  for  the  ship¬ 
building  interests  that  Ivy  L.  Lee  had  previously 
attempted.  Shearer  said  that  Lee  had  been  paid 
$150,000  for  propaganda  service,  but  that  his  clients 
were  dissatisfied  with  results.  It  was  an  interesting 
little  side-light  and  many  persons  who  have  for  years 
observed  the  comings  and  goings  of  Mr.  Lee  were 
no  doubt  as  sorry  as  we  that  the  committee  did  not 
pi;obe  deeper  into  that  particular  pocket.  Maybe  it 
will  all  come  out  at  the  lobby  investigation,  if  that 
laudable  undertaking  gets  that  far.  Editor  &  Pub¬ 
lisher  asked  Mr.  Lee  what,  if  anything,  he  cared  to 
say  about  Shearer’s  remark,  but  our  question  went 
unanswered. 


The  racket  of  the  "Big  Bass  Drum”  now 
fades  from  the  air,  but  the  lobby  investigation 
still  promises  a  few  solos  by  piccolos,  saxa- 
phones  and  trumpets. 


WILLIAM  J.  CONNERS 

EATH  removes  from  the  newspaper  circle  Wil¬ 
liam  J.  Conners,  one  of  its  most  picturesque 
and  colorful  characters,  proprietor  of  Buffalo 
Enquirer  since  1895,  and  Buffalo  Courier  since  1897. 
Throughout  America  he  was  known  for  many  years 
as  “Fingy.”  The  story  of  that  name  is  that  when  a 
small  boy  he  accidentally  chopped  off  a  finger  and 
came  up  to  his  mother,  not  wailing,  but  bravely  hold¬ 
ing  out  the  wounded  hand  and  saying  “fingy.” 

He  was  born  in  poverty.  His  young  manhood  was 
spent  on  the  Buffalo  docks.  He  left  school  at  the 
age  of  13.  He  became  a  power  in  ward  politics  and 
began  to  accumulate  a  fortune.  He  had  amazing 
courage  and  was  highly  endowed  with  what  is  aptly 
called  “horse  sense,”  often  a  better  asset  for  life 
success  than  is  “book  learning.”  He  bought  news¬ 
papers  because  he  was  a  local  power  and  needed  to 
have  an  instrument  of  public  expression.  He  em¬ 
ployed  able  newspaper  men  and  gave  them  their 
heads.  He  did  not  attempt  to  tell  them  how  to  con¬ 
duct  a  business  they  knew  better  than  he,  but  his 
native  good  sense  and  willingness  to  fight  for  a  cause 
in  which  he  believed  made  him  the  natural  head  of 
the  newspaper  institution.  He  rose  to  a  commanding 
position  in  national  political  life,  always  continued 
his  profitable  business  ventures,  gave  attention  to  his 
newspapers  and  also  managed  to  find  time  for  pleas¬ 
urable  pursuits.  One  of  his  outstanding  achieve¬ 
ments  was  the  development  of  roads  in  Florida,  which 
state  he  selected  for  his  winter  home.  • 

William  J.  Conners  is  an  outstanding  example  of 
what  America  offers  to  men  of  courage,  good  sense, 
enterprise  and  integrity. 


Ne^v  York  Times  reports  that  when  one  of 
its  staff  this  week  asked  Dr.  Nicholas  Murray 
Butler  to  comment  on  HIditor  &  Publisher’s 
editorial  of  last  week,  in  which  we  asked  for 
the  abolishment  of  Columbia's  course  in  press 
agentry,  he  had  "nothing  to  say.” 


THE  AGONY  COLUMN 

— Your  littif  Rabbit  is  so  lonely,  darling.  Where 
are  you?  All  yours  received  and  lovH.  Mine 
anon.  All  my  love.  Your  own  Princess. 

T  led  the  “personal”  column,  top  of  page  one  in 
London  Times  on  Tuesday,  September  17.  In 
this  country  such  advertising  is  banned.  In  Lon¬ 
don  it  is  the  first  thing  that  unnumbered  persons 
read  over  breakfast  cups.  To  Americans  it  seems  an 
indecent,  at  least  vulgar,  exposure  of  tender  personal 
relationships.  Such  advertising  in  this  country  years 
ago  was  found  to  be  an  occasional  cover  for  vicious 
people  with  base  motives.  But  the  famed  “agony 
column”  of  London  Times  has  apparent  merits.  It 
yields  humor  and  love  stimulation  to  vary  the  aver¬ 
age  mortal’s  monotonous  routine.  Properly  guarded 
it  may  be  a  public  vehicle  in  the  service  of  one  of 
life’s  most  sublime  causes.  Yet,  how  strange  is  such 
advertising  in  our  eyes! 


The  toivn  of  Senna,  Indiana,  stages  an 
annual  "liars  contest,”  offering  prize  for  the 
biggest.  No  doubt  the  winner  ultimately  ivill 
turn  up  on  the  publicity  staff  of  the  so-called 
Port'cr  trust. 
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editorial  and  business  staff  of  the  Bath 
(N.Y.)  Steuben  County  Advocate,  has 
resigned  to  become  an  automobile  sales¬ 
man. 

Reba  Ross  has  been  added  to  the  soci¬ 
ety  department  of  the  Cleveland  Plain 
Dealer  for  part  time  work  while  she  is 
completing  a  course  at  the  College  for 
Women. 

Harry  Crooks  has  been  appointed 
asistant  to  Fred  Lang,  aviation  editor  of 
the  Brooklyn  Daily  Eagle. 

R.  S.  Thomas,  recent  graduate  of 
Oklahoma  university  School  of  Journal¬ 
ism,  and  recently  of  the  staff  of  the  Okla¬ 
homa  City  News,  has  joined  the  Johnston 
County  Capital-Democrat,  Tishomingo, 
Okla. 

Thomas  E.  Meehan,  formerly  of  the 
copy  desk  of  the  Baltimore  Evening  Sun, 
is  now  acting  make-up  editor  of  the 
Philadelphia  Record.  Meehan  was  once 
state  editor  of  the  Harrisburg  Telegraph. 

Eugene  Roper,  tri-state  editor  of  the 
Memphis  Commercial  Appeal,  has  taken 
over  the  duties  of  farm  editor,  succeed¬ 
ing  James  Treverton,  resigned. 

Steve  Humphrey  has  rejoined  the  edi¬ 
torial  staff  of  the  Knoxville  (Tenn.) 
News-Sentinel  after  several  months  with 
the  Oklahoma  City  News. 

Lou  Klewer  of  the  sports  department 
of  the  Toledo  (O.)  Blade,  has  left  for 
the  Canadian  Northwest  on  a  three 
weeks’  hunting  trip.  Klewer  will  hunt 
with  a  gun,  as  well  as  with  a  motion 
picture  camera  and  on  his  return  his 
pictures  will  be  shown  to  clubs  and  other 
organizations,  with  a  talk  by  the  writer, 
as  a  promotion  feature. 

Virgil  Beck,  formerly  telegraph  editor 
of  the  Memphis  Press  and  Memphis 
News-Scimitar,  and  now  news  editor  of 
the  Texarkana  Gazette-News,  was  a 
Memphis  visitor  last  week. 

William  T.  Finley,  in  charge  of  the 
photographic  department  of  the  Knox¬ 
ville  News-Sentinel,  spent  a  week  of  his 
vacation  in  New  York  studying  art  and 
camera  work  on  newspapers  there. 

Miss  .\nna  Marie  Tennant,  women’s 
editor  of  the  Springfield  (O.)  Daily 
News,  has  returned  to  her  desk  follow¬ 
ing  several  months’  absence  due  to  a 
broken  ankle. 

Miss  Mabel  (iouldy,  aviation  editor 
and  theatrical  editor  of  the  Fort  Worth 
Star-Telegram,  left  a  week  ago  by  plane 
for  St.  Louis,  taking  a  train  from  there 
to  New  York,  where  she  spent  her 
vacation. 

L.  A.  Calvert  has  resigned  from  the 
copy  desk  of  the  Minneapolis  Evening 
Tribune  to  join  the  Los  Angeles  Illus¬ 
trated  News. 

Miss  Virginia  Dix  has  joined  the  edi¬ 
torial  department  of  the  Tulsa  World. 

Fred  S.  Warren,  statehouse  reporter 
for  the  Denz'er  Post,  was  injured  re¬ 
cently  when  a  horse  he  was  riding 
became  unmanageable  and  reared,  falling 
over  backward.  Warren  formerly  was 
president  of  the  Denver  Press  Club. 

George  V.  McIntyre  has  rejoined  the 
reportorial  staff  of  the  Denver  Rocky 
Mountain  News,  which  he  left  about  two 
years  ago.  For  about  a  year  he  was  with 
the  Raton  (N.M.)  Daily  Range  and  for 
a  short  time  reported  for  the  San  An¬ 
tonio  (Tex.)  Express. 

Leon  Maxey  has  resigned  as  political 
editor  of  Harlow’s  Weekly,  Oklahoma 
City,  Okla.,  to  join  the  staff  of  the  Okla¬ 
homa  City  Oklahoman. 

FMwin  E.  I^ewis,  city  hall  reporter  of 
the  Buffalo  Times,  has  returned  to  duty 
after  a  two  weeks’  vacation  in  Canada. 

Thomas  L.  Cullen,  of  the  Bridgeport 
Post  reportorial  staff,  recently  return^ 
from  an  extended  stay  abroad.  While  in 
England  Cullen,  who  is  interested  in 
Boy  Scout  work,  attended  the  interna¬ 
tional  Scout  jamboree  at  Birkenhead. 
He  acted  as  mana<ring  editor  of  the  daily 
special  jamboree  edition  of  Scouting, 
issued  each  morning  for  the  U.  S.  boys. 


Helen  Black,  dramatic  critic  for  the 
Denver  Rocky  Mountain  News,  is  in 
New  York  City  on  her  vacation. 

Capt.  John  Naylor,  oil  editor  of  the 
Fort  Worth  Star-Telegram,  went  to 
Borger  with  his  cavalry  troop  when 
Governor  Moody  declared  martial  law 
there  recently.  Ned  C.  Record,  of  the 
sports  department  of  the  same  paper, 
enlisted  as  a  private  to  make  the  trip. 

Harold  Andrews,  formerly  of  the 
United  Press  in  Chicago  and  Kansas 
City,  and  now  with  the  Chicago  Motor 
Coach  Company,  with  Mrs.  Andrews, 
visited  in  New  York  last  week. 

Almo  Baratelli,  Milford  representative 
of  the  Bridgeport  Post  and  Telegram, 
has  resigned  to  become  an  art  student  i;j 
New  York  City.  Albert  Ellis,  of  the 
Telegram  staff,  will  be  shifted  to  the 
suburban  beat,  covering  both  Milford 
and  Stratford  for  the  combination. 

Ray  Flanagan,  for  a  short  time  crimi¬ 
nal  court  reporter  for  the  Denver  Post, 
recently  resigned  and  joined  the  staff  of 
the  Chicago  Evening  American. 

Eric  E.  Tyler,  late  of  the  Plainfield 
(N.J.)  Courier-News,  has  joined  the 
copy-desk  of  the  Bridgeport  Sunday 
Herald. 

Lee  Campbell,  member  of  the  Bridge¬ 
port  Post  reportorial  staff,  has  resigned 
to  join  the  staff  of  the  Danbury  Times. 

Gene  Lindberg  left  the  staff  of  K.O.A. 
in  Denver  two  weeks  ago  and  is  now  on 
the  Denver  Post  staff  covering  general 
assignments.  He  was  with  the  Denver 
Rocky  Mountain  News  for  several  years 
before  going  to  K.O.A.  a  year  and  a  half 
ago. 

Stanley  Ziolkowski  of  the  staff,  Toledo 
(O.)  Blade,  has  been  appointed  a  mem¬ 
ber  of  the  national  commission  arrang¬ 
ing  for  commemoration  of  the  150th  an¬ 
niversary  of  the  death  of  General  Cas- 
imir  Pulaski,  Oct.  13. 

Edward  J.  Shrugrue,  sports  editor  of 
the  Bridgeport  (Conn.)  Post,  recently 
returned  from  a  two  weeks’  vacation, 
which  he  spent  on  a  motor  trip  with  his 
family.  During  his  absence  the  sports 
desk  was  handled  by  Lee  Campbell  of 
the  reportorial  staff. 

Myles  MeSweeney,  night  sporting  ed¬ 
itor  of  the  Boston  American,  and  Mrs. 
MeSweeney,  are  receiving  congratula¬ 
tions  on  the  birth  of  a  son,  their  first. 

Georges  Barton  has  resigned  after 
three  years  on  the  copy  desk  of  the 
Bridgeport  Post.  With  Mrs.  Barton  and 
their  13-months-old  daughter.  Barton 
has  left  by  auto  for  San  Diego,  Cal., 
where  he  intends  to  locate  permanently. 

C.  Edward  Holland,  city  editor  of  the 
Boston  Daily  Record,  was  given  a  com¬ 
plimentary  dinner  at  Hotel  Westminster, 
Boston,  the  night  of  Oct.  6,  in  honor  of 
his  marriage  the  following  day  to  Miss 
Dorothea  Marsh  of  .Allston.  During  the 
affair,  which  was  attended  by  about  73 
co-workers  on  the  Record.  Holland  was 
presented  a  sum  of  gold. 

John  P.  Lally,  rewTite  man,  formerly 
on  the  Milwaukee  Wisconsin  News,  Miss 
Patricia  Kelly  and  Miss  Marion  McDon¬ 
ald,  reporters,  and  Fred  Houck,  Harold 
Taylor,  Clark  Newlon  and  Loy  War¬ 
wick,  copy  readers,  are  new  members  of 
the  Chicago  Daily  Illustrated  Times  edi¬ 
torial  staff. 

Vincent  Sexton,  police  reporter  on  the 
Bridgeport  (Conn.)  Post,  has  resigned 
to  join  the  reportorial  staff  of  the  New 
York  American.  Sexton  had  been  a 
member  of  the  Post  staff  for  10  years. 
On  his  departure  associates  presented 
him  a  wallet  containing  a  check. 

James  Towne,  night  editor  of  the  Bos¬ 
ton  American,  is  recovering  from  an  at¬ 
tack  of  the  grip. 

Dwight  B.  Jones,  formerly  with  the 
Miami  Daily  News  and  Minneapolis  Trib¬ 
une,  has  joined  the  staff  of  the  St.  Paul 
Pioneer  Press  as  a  reporter. 

Robert  1.  Smith,  who  has  served  as 
state  house  reporter  and  assistant  city 
editor  of  the  Worcester  (Mass.)  Eve¬ 
ning  Gazette,  has  passed  the  Massachu¬ 
setts  bar  examinations. 

Fred  Lane  of  the  Boston  Ameriam 
sports  department,  has  returned  to  his 
desk  after  a  duck  hunting  and  fishing 
trip  in  Maine. 


Lloyd  Hamilton  has  been  added  to  the 
state  desk  of  the  Lx)S  Angeles  Times  as 
a  copy  reader. 

J.  H.  Metcalf  of  Millersburg,  O.,  has 
joined  the  copy  desk  of  the  Toledo  (0.) 
Blade.  He  was  formerly  in  Mt.  Ver¬ 
non,  O. 

Dick  Holderness,  recent  graduate  from 
the  journalism  class  at  the  University  of 
Colorado,  is  now  a  member  of  the  Den¬ 
ver  Post  reportorial  staff. 

Fred  Perkins  of  the  night  rewrite 
battery  of  the  Boston  American  has 
joined  the  day  side. 

Ralph  O.  Snyder,  formerly  rotogra¬ 
vure  editor  of  the  Toledo  (O.)  Times, 
has  resigned  to  join  the  staff  of  the  u! 
S.  Advertising  Corporation,  Toledo. 

P.  F.  Spitzfaden,  former  financial  ed¬ 
itor,  New  Orleans  Item;  W.  E.  Keys, 
formerly  of  the  Philadelphia  Bulletin, 
and  C.  E.  McClelland,  formerly  of  the 
Dallas  Dispatch,  have  joined  the  city 
staff  of  the  San  Antonio  Express. 

Blackburn  Johnston,  state  news  editor 
of  the  Charlotte  (N.C.)  Observer,  has 
resigned.  His  successor  has  not  bMn 
announced.  F.  B.  Morgan,  reporter  for 
the  Observer,  has  returned  to  Marion, 
where  he  has  been  covering  the  textile 
mill  strike  and  rioting  for  the  past  week. 

Morris  Roberts  has  resigned  as  city 
editor  of  the  Beeville  (Tex.)  Bee-Pica¬ 
yune  to  become  managing  editor  of  the 
Pampa  (Tex.)  Daily  Times. 

Robert  Rosenfield,  former  Dallas  news¬ 
paper  man,  recently  joined  the  San  An¬ 
tonio  Evening  News  staff.  J.  B.  Cross 
also  is  a  new  Evening  News  reporter. 

(jerald  Kiley,  former  reporter  for  the 
Chicago  Herald  and  Examiner,  passed 
through  Chicago  this  week  on  his  way 
to  Hollywood  to  join  the  Universal  Pic¬ 
tures  company  as  a  dialogue  writer. 

Spencer  Williams,  whose  stories  on  the 
textile  and  apparel  industries  in  Soviet 
Russia  are  appearing  in  the  New  York 
Daily  News  Record,  and  Women’s  Wear 
Daily,  returned  home  recently  on  the 
Homeric.  He  accompanied  the  recent 
trade  delegation  to  Russia  and  remained 
to  visit  the  textile  centers. 


NEW  PLANTS  AND  EQUIPMENT 

OGDEN  (Utah)  Standard-Examiner 
has  purchased  two  new  Intertype 
machines. 

Somerset  (Ky.)  Journal  has  moved 
into  a  new  plant  on  Maple  street. 

Work  has  been  begun  on  a  brick 
building  to  house  the  Manila  (Ark.) 
Sentinel,  and  will  be  completed  Nov.  1. 
New  equipment  will  be  purchased  and 
installed. 


FLASHES 


My  idea  of  an  optimist  is  the  con¬ 
tributor  who  goes  out  and  buys  a  big 
scrapbook  as  soon  as  he  sees  his  first 
contribution  in  the  colyum. — Chicago 
Daily  News. 


A  New  York  editor  wanted  to  spend 
a  month  in  the  Quebec  wilderness  wear¬ 
ing  only  eye  glasses.  We  assume  that 
for  the  cooler  nights  he  would  want 
something  heavier,  possibly  bifocals.— 
Detroit  News. 


“Develop  perfection  in  solitude,  before 
offering  your  creation  to  the  public." 
Esj^cially  if  it’s  a  mustache. — Robert 
Quillen. 

“Millionaire’s  wife  sued  as  love  thief” 
— headline.  In  view  of  her  husband’s 
Bradstreet  rating  it  of  course  should  be 
easily  proved  that  she  is  merely  a  love 
kleptomaniac.  —  New  Orleans  Times 
Picayune. 

We  are  looking  for  word  from  Aimet 
now  that  Ma  is  on  page  1. — Portlasi 
Oregonian. 


Headlines  are  deceiving.  There  are 
millions  of  people  in  Chicago  and  ih 
suburbs  who  don’t  know  how  big  the 
business  end  of  a  gun  looks. — Los  Alt' 
geles  Times. 
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HOW  COMPLETE  IS  YOUR 
STOCK  OF  GENUINE  HOE 
RESERVE  PARTS 


''T^HE  heavy  runs  of  the  fall  and  winter  season  are  just  ahead. 

Now  is  the  time  to  make  certain  that  your  presses  are  in  shape 
to  stand  up  under  this  additional  load. 

The  moving  parts  of  your  presses  will  wear,  for  the  forces  of  energy 
and  friction  take  their  toll — eventually.  In  Hoe  presses  the  inge¬ 
nuity  and  science  of  engineering  are  so  skillfully  used  that  wear  and 
tear  are  kept  to  the  minimum. 

The  best  insurance  against  the  hazards  of  worn  parts  is  to  be  pre¬ 
pared  and  replace  them  before  they  cause  serious  damage.  The  way 
•is  simple  and  the  cost  is  low. 

Have  your  pressman  or  a  competent  mechanic  make  regu¬ 
lar,  constant  and  thorough  inspections. 

Replace  all  parts  that  show  wear  at  once — don’t  wait 
until  they  give  out  entirely. 

Have  an  ample  stock  of  genuine  Hoe  replacement  parts 
in  reserve.  Never  let  it  run  low. 

The  Hoe  Service  and  Repair  Department — ^an 
organization  of  specialists,  with  a  background 
of  many  years  of  experience,  is  equipped  with 
every  facility  for  the  execution  of  your  orders 
with  rapidity  and  exactness. 


R.  HOE  &  CO.,  INC., 

General  Offices 

138TH  STREET  AND  EAST  RIVER,  NEW  YORK  CITY 

BOSTON  CHICAGO  SAN  FRANCISCO  NEW  ORLEANS  LONDON 


First :  — 
Second: — 
Third:  — 


42 


Editor  &  Publisher  The  Fourth  Estate  for  October  12,  1929 


CHANGES  OF  OWNERSHIP 

George  a.  STURM  and  Eugene 
Miller,  students,  have  taken  over  the 
New  Vienna  (O.)  Reporter,  and  with  it' 
hope  to  earn  enough  money  to  pay  their 
way  through  college.  Miller  is  the  son 
of  Thurman  Miller,  of  the  Wilmington 
News-Journal  and  Sturm  the  son  of  C. 
Ervin  Sturm,  publisher  of  the  Leesburg 
Citiscn. 

Pierce  County  (X.D.)  Globe,  a  weekly, 
has  been  purchased  by  L.  H.  Bratton, 
publisher  of  the  Pierce  County  Tribune. 
The  papers  will  be  consolidated  and  con¬ 
tinued  under  the  name  of  the  Tribune. 
C.  Amuncson,  publisher  of  the  Globe,  was 
forced  to  retire  because  of  ill  health. 


Poteau  (Okla.)  LePlore  County  Sun, 
a  weekly,  has  been  purchased  from 
Charles  W.  Cowles,  by  the  Eastern  Okla¬ 
homa  Publishing  company,  which,  under 
the  direction  of  Gould  Moore,  Vinita, 
Okla.,  operates  a  large  string  of  Okla¬ 
homa  dailies  and  weeklies. 


R.  B.  Jaquith  and  son,  Kenneth,  For¬ 
est,  O.,  have  bought'  the  Dunkirk  (O.) 
Standard  from  the  heirs  of  Guy  M. 
Kingsbury,  former  publisher.  The  elder 
Mr.  Jaquith  will  continue  to  publish  the 
Forest  Reincw  and  his  son  take  charge 
of  the  Dunkirk  paper. 

Among  recently  reported  newspaper 
changes  in  the  Texas  I^ower  Rio  Grande 
Valley  is  sale  of  the  Edcouch  Enterprise, 
Alamo  Neics,  Rio  Hondo  Record,  Santa 
Rosa  Signal,  Los  Eresnos  Times  and 
San  Benito  News,  weeklies,  by  J.  M. 
Bird  to  the  Turner-Schmidt  syndicate. 
The  Turner-Schmidt  chain  includes  a 
number  of  valley  publications  atid  oik*  at 
New  Braunfels,  near  San  Antonio.  S. 

E.  Tilton,  who  has  been  editor  of  the  San 
Juan  Sentinel,  a  Turner-Schmidt  weekly, 
has  acquired  the  Pharr  Sun  and  Donna 
Herald. 

Arthur  L.  Culley,  of  the  Mayflower 
Press,  Floral  Park,  Long  Island,  has  sold 
the  Little  Neck  Ledger,  formerly  owned 
by  the  Mayflower  Press,  this  week  to 

F.  M.  Luther,  newspaper  and  advertising 
man.  Associated  with  him  as  editor  will 
be  Donald  Couper,  publisher  of  the  Man- 
hasset  Mail,  who  will  continue  as  pub¬ 
lisher  of  the  Mail,  in  addition  to  assum¬ 
ing  the  editorial  direction  of  the  Ledger. 

J.  J.  Dotson,  former  owner  of  the 
Nicholas  (W.Va.)  Republican,  has  pur¬ 
chased  the  IVebstcr  Springs  (W.Va.) 
Republican  and  will  become  the  editor 
and  publisher. 

Raytown  (Mo.)  News,  a  weekly,  was 
purchased  last  week  by  E.  D.  Knox  of 
Ottawa,  Kan.  D.  C.  McDowell,  former 
owner,  will  remain  in  Raytown. 


SPECIAL  EDITIONS 

LUBOCK  (Tex.)  Sunday  Avalanche- 
Journal,  fair  edition,  136  pages. 
Sept.  22. 

Salt  Lake  Telegram,  Natural  Gas  sec¬ 
tion  of  12  pages  in  recognition  of  the 
$25,000,000  natural  gas  project  nearing 
completion  in  Salt  Lake  City  and  Utah. 

Butler  (Pa.)  Eagle  44-page  aviation 
edition,  Thursday,  Sept.  26,  to  com¬ 
memorate  the  first  aerial  pageant  and 
formal  opening  of  the  Pittsburgh-Butler 
airport  of  640  acres,  seven  miles  south 
of  Butler. 

Cairo  (Ill.)  E'i'ening  Citizen,  44th 
anniversary  edition,  Oct.  1.  The  edition 
contained  a  tabloid  supplement  showing 
views  of  the  recently  completed  bridge 
over  the  Mississippi  river. 

El  Dorado  (Ark.)  Daily  News  re¬ 
cently  issued  a  special  edition  containing 
16  pages  celebrating  dedication  of  the 
new’  $250,000  Rialto  Theatre. 

Ga/veston  (Tex.)  Daily  News,  annual 
trade  edition,  Oct.  1,  64  pages. 

The  Boston  Herald  16-page  rotogra¬ 
vure  section  devoted  to  fall  and  winter 
styles  Sunday,  Oct.  6. 

San  Antonio  (Tex.)  Jewish  Record, 
weekly.  New  Year,  ^ition,  48  pages, 
Oct.  4. 

New  Bedford  (Mass.)  Sunday  Stand¬ 
ard,  special  radio  section,  12  pages,  Sun¬ 
day,  Oct.  6. 

Boston  Sunday’  Globe,  two  special 
Radio  Show  sections  Sunday,  Oct.  6,  16 
pages. 


WORK  BEGINS  ON  SEATTLE  DAILY’S  PLANT 
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Ground  was  broken  recently  for  the  new  home  of  the  Seattle  Times  which, 
exclusive  of  the  site,  is  to  represent  an  investment  of  $1,123,000.  Picture 
shows  Col.  C.  B.  Bletben,  editor  and  publisher,  turning  the  first  spadeful  of 
dirt  for  the  new  building.  He  is  surrounded  by  members  of  his  family  and 
by  executives  of  the  Times.  Directly  behind  him  is  Maj.  A.  F.  Logan,  and  at 
Major  Logan's  left  is  W.  U.  Chandler,  managing  editor  of  the  Times. 


Boston  Herald,  annual  Radio  Show 
section,  Sunday,  Oct.  6. 

Med'ma  (N.Y.)  Daily  Journal,  24-page 
edition  marking  change  from  a  six 
column  to  an  eight  column  paper.  Alonzo 
L.  W'aters  is  president  of  the  Journal. 

T'orest  Hills  (L.  I.)  Post,  a  weekly, 
eighth  anniversary  edition,  Oct.  3.  \V. 

A.  Swartz  is  publisher  and  Cameron 
Shipp,  editor. 


WEDDING  BELLS 

T  LEWELLYN  HOY,  sports  editor  of 
the  I^banon  (Pa.)  Daily  News  to 
Miss  Louise  H.  Nutting,  last  week. 

Carleton  Williams,  Los  Angeles  Times 
rejKirter,  to  Miss  Lita  Chevret,  actress, 
recently. 

Robert  Bell,  Los  Angeles  Times  pho¬ 
tographer,  to  Miss  Mildred  Norton, 
recently. 

Miss  Leona  Dusenl>erry,  for  five  years 
in  the  advertising  department  of  the 
Peoria  (111.)  Star,  to  Don  S.  Knock,  of 
the  Proctors  Lumber  Company  of  Peoria, 
Sept.  28,  in  C'hicago. 

Thomas  Wren,  reporter  for  the  Chi¬ 
cago  Trilmne,  to  Miss  Marie  Rita  Webb, 
former  church  organist,  last  week. 
Moses  William  I^mson,  also  of  the 
Tribune  editorial  staff,  served  Wren  as 
liest  man. 


Dirrell  Q.  Harper,  police  reporter,  Lu- 
fayettc  (Ind.)  Journal-Courier,  to  Miss 
Carrie  J.  Lank,  a  registered  nurse  of 
Olathe,  Kan.,  Oct.  9. 

Wilton  Martin,  of  the  city  staff,  Clear- 
water  (Fla.)  .S'loi,  to  Miss  Margaret 
0‘Quinn,  recently. 

Miss  Gertrude  Mann,  daughter  of 
Claude  Mann,  publisher  of  the  Mali'ern 
(Ark.)  'Times- Journal,  to  Glenn  Teeter, 
at  Malvern,  where  the  couple  will  reside. 

William  Lieberknccht,  one  of  the  pub¬ 
lishers  and  business  manager  of  the 
Geneseo  (111.)  Republic,  weekly,  to  Miss 
Sophia  Jane  Grant  of  Charleston,  Ill., 
Oct.  5,  in  St.  Charles. 

James  Woodman  Jr.,  production  man¬ 
ager,  Roche  Advertising  Company,  Chi¬ 
cago,  to  Miss  Miriam  Jenkins  of  Oak 
Park,  111. 


PRESS  ASSOCIATION  NOTES 

^  ARL  BICKEL,  president  of  United 
Press  will  return  from  Europe  at 
the  end  of  this  month. 

Foster  Ivaton  has  been  transferred  from 
the  St.  Louis  bureau  of  United  Press 
to  the  Atlanta  bureau  as  manager.  E. 
W.  Lewis,  manager  of  the  Atlanta  bureau 
has  been  made  manager  of  the  St.  Uiuis 
office. 

W’.  S.  Caldwell,  news  editor  in  charge 
of  the  southern  division  of  Associated 
Press,  spent  several  days  in  New  York 
this  week  after  a  vacation  in  Canada. 


Elmer  P.  Walzer,  financial  editor  of 
United  Press,  returned  to  New  York 
this  week  after  a  vacation. 

William  Dunn  has  been  transferred 
from  the  New  York  staff  of  United  Press 
to  the  Washington  bureau. 

C.  D.  Stewart  of  the  Kansas  City 
bureau  of  United  Press,  has  been  trans¬ 
ferred  to  the  New  York  sports  staff. 

Paul  W'akefield,  former  assistant  to  the 
publisher  of  the  Houston  Chronicle,  has 
been  transferred  from  United  Feature 
Syndicate  to  the  promotion  staff  of 
United  Press. 

Stephen  Brice,  formerly  on  the  staff  of 
the  Toledo  (O.)  Times  and  News-Bee, 
has  joined  the  Asswiated  Press  staff  in 
Columbus. 

S.  S.  Farington  was  transferred  Sept. 
30  from  the  I>enver  office  of  the  United 
Press  to  the  Columbus,  O.,  office.  Vin¬ 
cent  J.  Halhoran  was  transferred  from 
Columlius  to  Denver. 

Eddie  Williamson  has  been  transferred 
from  the  Chicago  office  of  the  .Associated 
Press  to  the  Denver  offices,  which  is  the 
Rocky  Mountain  division  headquarters. 
He  is  day  local  editor. 

A1  Wall  of  the  Denver  Associated 
Press  .staff  has  been  promoted  from  day 
south  wire  editor  to  night  editor. 

Allen  Crist,  with  the  United  Press  bu¬ 
reau  in  Harrisburg,  Pa.,  for  several  years 
has  been  transferred  to  the  Buffalo,  N. 
Y.,  bureau. 

G.  (j.  .Alexander,  former  member  of 
the  .-Vssociated  Press  staff  in  I>enver,  is 
now  director  of  public  information  for 
the  Colorado  and  New  Mexico  Coal 
Operators’  .Association. 


SCHOOLS 

SIXTY-FOUR  students  are  taking 
work  in  the  journalism  department 
of  Baker  university,  Baldwin,  Kan.,  this 
year.  Karl  W.  Fischer,  formerly  of  the 
IndUinapolis  News  and  the  George  Ban- 
ta  Publishing  company,  is  in  charge  of 
the  department. 

Prof.  H.  F.  Harrington,  director  of 
the  Medill  School  of  Journalism  at 
Northwestern  university,  is  the  a'uthor 
of  a  new  journalistic  textbook,  "Writ¬ 
ing  for  Print.”  He  was  assisted  in  the 
preparation  of  the  book  by  Avalinc  Har¬ 
rington  of  the  department  of  English  at 
West  High  school,  Columbus,  O. 


ASSOCIATIONS 

At  the  1929  convention  of  the  Wiscon¬ 
sin  Typographical  Unions  Sept. 
28-29  in  Madison,  John  B.  Kendall,  Kau- 
kauna,  was  elected  president  for  the 
coming  year,  Emil  Herges,  Sheboygan, 
was  elected  vice-president,  and  Frank  J. 


Zimmerman,  Milwaukee,  was  chosen  sec¬ 
retary  and  treasurer.  Sheboygan  was 
selected  as  the  1930  convention  city. 

Tenth  annual  convention  of  the  Iowa 
High  School  Press  Association  will  be 
held  at  Grinnell  college,  Grinnell,  Iowa, 
Nov.  15  and  16.  Eight  prizes  for  excel¬ 
lence  in  various  fields  of  high  school 
journalism  will  be  awarded,  including 
the  Des  Moines  Register  and  Tribune 
cup  for  front  page  make-up ;  Cedar  Rap¬ 
ids  Gazette  cup  for  best  news  story  in 
competition  at  the  convention;  Marshall- 
town  Times-Re publican  award  for  best 
editorial ;  and  Grinnell  Scarlet  and  Black 
prize  for  news  editing  at  the  convention. 

Ray  Hoyt,  city  editor  of  the  Columbus 
(().)  Dispatch,  has  been  elected  president 
of  the  Dispatch  Country  Club.  Other 
officers  are :  Henry  Blackburn,  first  vice- 
president;  Charles  Hardin,  second  vice- 
president;  Ralph  H.  Henney,  secretary; 
Arthur  E.  Campbell,  treasurer,  and 
Lionel  W.  Zwick  and  Robert  S.  French, 
trustees. 

Representatives  from  Group  3  of  the 
Oklahoma  Press  Association  com¬ 
posed  of  nine  counties  in  northern  and 
central  Oklahoma  met'  in  Tulsa  Oct.  4. 

Maine  Daily  Newspaper  Publish¬ 
ers’  Association  held  its  quarterly 
meeting  at  .Augusta,  Me.,  Oct.  2.  Mem¬ 
bers  were  entertained  at  luncheon  by  the 
management  of  the  Daily  Kennebec 
Journal. 

Ke.ntuck  y-T  en  nessee  T  ypograph  ical 
Union  Confere.nce  will  meet  in  Mem¬ 
phis  Sunday,  Oct.  13. 

Annual  midwinter  convention  of  the 
Oklahoma  Press  Assikiation  will  be 
held  in  Oklahoma  City,  Jan.  10  and  11,  it 
is  announced  by  Harry  B.  Rutledge,  sec¬ 
retary  and  field  manager. 

Central  Illinois  Prj;ss  Association 
unanimously  re-elected  officials  at  the 
annual  meeting  last  week  in  Springfield, 
111.  H.  H.  Mason,  Pawnee,  is  president; 
Newton  Reinbeck,  New  Berlin,  vice- 
president  ;  T.  P.  Dunn,  Divernon,  secre¬ 
tary-treasurer  and  these  officers  with 
(ieorge  Chitwood,  Auburn,  and  W.  N. 
Luttrell,  Franklin,  comprise  the  execu¬ 
tive  board. 

Airplane  rides  as  prizes  are  being 
offered  by  the  Advertising  Club  of 
WoRCESTFJt,  Mass.,  in  a  membership 
drive. 

Heart  of  Texas  Press  Association, 
meeting  in  semi-annual  session  at  Ballin¬ 
ger,  elected  H.  H  Jackson  of  Coleman 
president  to  succeed  R.  L.  Scott  of  De¬ 
Leon.  Llano  was  chosen  for  the  next 
meeting.  A  program  of  “shop  talks” 
featured  the  Ballinger  convention. 

The  October  Adcrafter,  organ  of  the 
Aikraft  Club  of  Detroit,  is  a  92-page 
special  edition  devoted  to  the  Cleveland 
convention  of  the  Direct  Mail  Advertis¬ 
ing  Association,  held  Oct.  9-11. 

Newspaper  Club  of  Boston,  Mass., 
conducted  its  “Fall  Inning”  at  the  Bos¬ 
ton  Yacht  Club  rooms,  Rowe’s  Wharf, 
last  week  with  William  B.  Holden,  edi¬ 
tor-in-chief,  presiding.  The  affair  re¬ 
placed  the  mid-summer  outing  of  the 
club  which  was  not  held  this  year. 

George  H.  Hartman  of  the  J.  L.  Sug- 
den  Advertising  Company,  Chicago,  was 
recently  elected  president  of  the  Western 
Advertisers’  Golf  Association,  suc¬ 
ceeding  H.  K.  Clark,  western  representa¬ 
tive  of  the  New  York  Sun. 

Prime  Minister  Ramsay  MacDonald 
was  entertained  on  Wednesday,  Oct.  10, 
by  the  Ovtjiseas  Writers  Association, 
Washington. 


FRANK  E.  VAUGHN 

Frank  E.  Vaughn,  veteran  newspaper 
publisher,  colorful  character  of  Colo¬ 
rado’s  early  mining  camp  days,  died  in 
a  hospital  at  Salida,  Col.,  Oct.  8. 
Death  followed  an  operation  Sept.  23d 
for  amputation  of  a  leg.  Born  in  Kana- 
kee.  Ill.,  in  1859,  Vaughn  came  over 
Mosquita  Pass  by  stage  in  1879,  settling 
in  Leadville  during  the  mining  boom. 
A  printer  by  trade  he  acquired  the 
Leadi’ille  (Col.)  Herald  Democrat  in 
1912  and  recently  sold  out  to  Henry  C. 
Butler,  many  years  its  editor.  Vaughn 
achieved  recognition  as  a  writer  of 
western  verse. 
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The  *^hig  shot” 

on  the  coast! 

Out  on  the  Pacific  Coast  there  is 
one  daily  newspaper  which  stands 
head  and  shoulders  above  all  the 
rest,  both  in  Circulation"^  and  in 
Volume  of  Advertising**. 

That  newspaper  is  The  Los 
Angeles  Evening  Herald.  Located 
in  the  richest,  per  capita,  market 
in  the  Nation — with  96  per  cent 
of  its  circulation  concentrated  in 
Los  Angeles  and  immediate 
suburbs — leading  all  the  Daily 
Newspapers  on  the  Coast  in  both 
Circulation  and  Lineage — The 
Evening  Herald  is  pre-eminently 
fitted  to  carry  the  bulk  of  any 
advertising  campaign  designed  to 
open  the  Pacific  Coast  Market. 

*See  latest  Government  Statement 
**See  Media  Records  (any  month) 

a 

LOS  ANGELES 

EVENING  HERALD 

Representatives 

HERBERT  W.  MOLONEY  JOHN  H.  LEDERER  RAY  MILLER  A.  J.  NORRIS  HILL 

342  Madison  Ave.  Hearst  Bldg.  General  Motors  Bldg.  Hearst  Bldg. 

New  York  Chicago  Detroit  San  Francisco 
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BAKERS  CONSIDERING 
$3,000,000  CAMPAIGN 

Special  Committee  Named  to  Study 
Idea  at  Chicago  Meeting — 

Ayer  Executive 
Spealu 


Members  of  the  American  Bakers’ 
Association  at  their  recent  convention  in 
Chicago  referred  the  plans  for  a  pro¬ 
posed  co-operative  advertising  campaign 
to  a  special  advertising  committee  to  ^ 
appointed  by  the  executive  board.  Charles 
S.  Goodman,  chairman  of  the  associa¬ 
tion's  national  advertising  committee, 
who  for  more  than  a  year  had  given  the 
plan  his  consideration,  presented  the 
resolution  asking  for  the  appointment  of 
the  permanent  advertising  committee 
which  would  assume  the  responsibility  of 
making  a  further  investigation  and  sur¬ 
vey  of  all  the  details  in  connection  with 
the  proposed  nationwide  advertising  plan. 

Members  of  the  association  expressed 
a  general  belief  that  a  campaign  of  the 
size  contemplated  by  the  bakers  should 
have  more  preliminary  investigation  than 
has  yet  been  done.  The  campaign,  if 
eventually  undertaken,  will  endeavor  to 
restore  the  present  declining  per  capita 
consumption  of  wheat.  It  would  involve 
the  expenditure  of  $.1,000,000. 

I.  D.  Carson  of  N.  W.  .\yer  &  Son, 
Inc.,  Philadelphia,  told  of  the  advantages 
of  co-operative  advertising,  giving  sev¬ 
eral  examples  of  how  other  industries, 
through  co-operative  campaigns,  had  suc¬ 
ceeded  in  getting  the  public  to  buy  more 
of  their  goods  or  their  services. 


“VAPEX’ 


ASKS  INJUNCTION 


British  Firm  Claims  “Vapure,"  Made 

in  U.  S.,  Imitates  Their  Product 

Requesting  an  injunction  that  wdll 
terminate  alleged  unfair  competition, 
Thomas  Kerfoot  and  Co..  Ltd.,  of  Barns¬ 
ley,  Lancashire.  England,  whose  Ameri¬ 
can  representatives  are  E.  Fougera  & 
Co.,  Inc.,  of  41  Maiden  l^ne.  New  York, 
has  filed  a  suit  in  the  United  States  Dis¬ 
trict  Court  of  Delaware  against  the 
United  Drug  Company  and  Louis  K. 
Liggett  Company,  it  was  announced  this 
week. 

In  their  plea  for  an  injunction,  coun¬ 
sel  for  the  Thomas  Kerfoot  Company, 
who  are  manufacturers  of  “Vapex,”  an 
inhalant  for  relief  of  cold  in  the  head, 
state  that  the  United  Drug  and  Liggett 
companies  manufacture  and  sell  an  in¬ 
halant  under  the  name  “Vapure.”  Sell¬ 
ing  an  inhalant  with  a  name  so  similar 
to  “Vapex,”  which  the  Kerfoot  Company 
has  had  on  the  market  in  this  country 
since  1922,  together  with  other  circum¬ 
stances  mentioned,  constitutes  unfair 
competition,  it  is  contended. 

CALIFORNIA  MERGER 


Iowa  Man  Buys  Oceanside  Daily 
Tribune  and  Semi- Weekly  Blade 

J.  M.  Beck,  editor  of  the  CcntrcviUe 
(la.)  lowcfiian  &  Citiccn.  has  purchased 
the  Oceanside  (Cal.)  Ifaily  Tribune,  from 
Fred  W.  Mitchell  and  the  Oceanside 
Blade,  from  \V.  S.  Spencer.  Mr.  BeA 
will  consolidate  the  two  under  the  name 
of  the  Oceanside  Daily  Blade-Tribune  and 
publish  every  evening  except  Saturday, 
and  on  Sunday  morning. 

The  Tribune  is  about  three  years  old 
while  the  Blade,  a  semi-weekly  was 
established  in  188*>. 


Phelps  Resigns 

Harry  Phelps,  advertising  counselor 
for  the  Kraft-Prenix  Chet'se  Company, 
Chicago,  and  the  company's  first  adver¬ 
tising  manager,  has  resigned,  effective 
the  first  of  the  year.  He  was  given  a 
farewell  dinner  by  officers  of  the  com¬ 
pany  and  present^  with  a  certificate  of 
stock. 


N.  Y.  Post  Syndicating  Lieb 

The  Nerv  York  Evening  Post  News 
Service  recently  started  syndication  of 
articles  by  Fred  Lieb,  baseball  writer 
for  the  Evening  Post. 


Now  McGuckin  Client 

The  advertising  account  of  Solidon 
Product's,  Inc.  Philadelphia,  manufac¬ 
turers  of  wall  and  ceiling  materials,  has 
been  placed  with  the  Eugene  McGuckin 
Company,  of  Philadelphia. 


EXPOSED  “PSYCHOANALYSTS” 


Two  Flee  Town  Following  Chicago 
Times'  Series 

With  its  issue  of  Oct.  1,  the  Chicago 
Daily  Illustrated  Times,  new  tabloid,  con¬ 
cluded  an  expose  of  so-called  phychoan- 
alysts  and  cult  operators  who  use  religion 
to  cloak  their  activities. 

The  form  of  the  expose  was  a  series  of 
articles  written  by  Jane  Logan  relating 
her  experiences  as  a  patron  and  employe 
of  the  cultists,  several  of  whom  were 
found  to  be  teaching  free  love.  Most 
of  their  lures  were  women  with  domestic 
difficulties,  although  there  were  also  a 
number  of  medical  cases  which  the  fakers 
pretended  to  treat.  Material  for  the  ex¬ 
pose  was  gathered  by  a  corps  of  five  in¬ 
vestigators  over  a  period  of  several 
months. 

While  the  expose  was  intended  pri¬ 
marily  as  an  educational  one,  it  was  suffi¬ 
cient  in  intensity  to  drive  out  two  of  the 
most  notorious.  There  is  a  warrant  out 
for  the  arrest  of  one. 

NEW  COOPERATIVE  CAMPAIGN 


Hardwood  Manufacturers  Appoint 

Batten,  Barton,  Durstine  &.  Osborn 

Hardwood  manufacturers  and  whole¬ 
salers  at  a  recent  meeting  in  Chicago 
decided  upon  a  trade  extension  campaign 
to  promote  the  sale  of  their  product.  The 
program  will  include  a  co-operative  ad¬ 
vertising  campaign,  the  account  to  be 
handled  by  the  Batten,  Barton,  Durstine 
&  Osborn  agency. 

An  advisory  board,  composed  of  ten 
members  of  each  of  six  groups,  will 
administer  the  program.  The  hardwood 
campaign  will  be  distinct  from  the  lum¬ 
ber  trade  exiKinsion  program  now  in 
progress  under  the  guidance  of  the  Na¬ 
tional  Lumber  Manufacturers’  Associa¬ 
tion  together  with  six  other  lumber  or¬ 
ganizations. 

Has  Big  World  Series  Staff 

Herbert  Walker,  editor  of  NEA  Ser¬ 
vice,  was  in  charge  of  the  NEA  staff 
covering  the  world  series  baseball  games. 
Billy  Evans,  famous  unpire  and  former 
manager  of  the  Cleveland  Indians,  wrote 
the  lead  story.  William  Braucher,  sports 
editor,  also  wrote  a  daily  article.  Others 
on  the  staff  were;  W.  Laufersweiler, 
sports  cartoonist,  and  four  photograph¬ 
ers,  Frank  Merta,  M.  J.  Ackerman, 
William  Springfield  and  A1  Ne.sonsohn. 


Frank  Nicht  On  Vacation 

Frank  Nicht,  sales  manager  of  the 
King  h'eatures  Syndicate,  is  on  his  an¬ 
nual  vacation,  which  he  is  spending  at 
his  home  in  New  York  City.  Glen  (Tor- 
win.  of  the  sales  staff,  recently  went 
south  on  a  business  trip. 


Bell  Releasing  Features 

The  Bell  Syndicate  is  offering  the  fol¬ 
lowing  new  features:  “Leaves  from 
George  Ade’s  Log  Book,”  by  George 
Ade ;  a  series  by  Ring  Lardner,  illus¬ 
trated  by  Gluyas  Williams,  William  Auer¬ 
bach  Levy  and  others ;  “They  (Tall  It 
Politics,”  by  Carter  Field,  fo'ur  articles 
per  week,  and  four  serials  by  Peter  B. 
Kyne,  “The  Gringo  Privateer,”  “They 
.Mso  Serve,”  “Jim  the  Conqueror,”  and 
“Money  to  Burn.” 


King  Salesman  In  N.  Y. 

Roy  Q-  Minton,  southern  sales  repre¬ 
sentative  of  the  King  Features  Syndicate, 
and  Miss  Irene  Davision,  formerly  of 
the  UTchita  Falls  (Tex.)  Times  and  the 
Houston  Post-Dispatch,  were  married 
Oct.  9  at  the  Little  Church  Around  the 
Corner  in  New  York  City.  Prior  to 
joining  King,  Mr.  Minton  was  associ¬ 
ated  with  his  father  and  brothers  in  the 
publication  of  the  Sherman  (Tex.) 
Courier,  and  was  for  four  years  on  the 
staff  of  the  Dallas  (Tex.)  Nezes. 


SYNDICATE  WORRIED 
ABOUT  “CAVE  MAN” 


Editor  Who  Entered  Canadian 
Wilds  to  Combat  Nature 
Having  Hard  Struggle  — 

May  Send  Relief  Party 


Such  grave  apprehension  is  being  felt 
by  the  King  Features  Syndicate  con¬ 
cerning  the  fate  of  Burt  M.  McConnell, 
the  Literary  Digest  associate  editor  who 


B.  M.  McConnell  as  “Modern  Adam” 

last  week  entered  the  Canadian  wilds  to 
stage  an  empty-handed  fight  with  nature 
and  the  elements,  that  the  syndicate  is 
considering  sending  relief  to  the  self- 
appointed  cave  man,  Joseph  V.  Connolly, 
general  manager,  told  Editor  &  Pub¬ 
lisher  this  week. 

McConnell’s  articles,  which  by  previ¬ 
ous  arrangement  are  being  picked  up  by 
a  guide  and  sent  on  to  New  York,  are 
now  being  received,  and  altliough  the 
editor  is  still  optimistic  concerning  the 
ultimate  outcome  of  his  struggle,  he 
found  it  necessary  to  exist  for  one  w^k 
on  the  meat  of  one  small  rabbit,  ending 
this  fast  at  the  termination  of  that  pe¬ 
riod,  by  the  capture  of  a  one-pound  fish. 

He  entered  the  wilds  in  a  pair  of  cot¬ 
ton  running  pants  and  a  shirt.  His  only 
weapon  is  a  small  axe,  which  he  was 
finally  prevailed  upon  to  take.  He  took 
a  typewriter  along  to  record  his  experi¬ 
ences,  and  a  camera  especially  equipped 
so  that  he  could  take  pictures  of  him¬ 
self.  His  only  other  piece  of  accoutre¬ 
ment  was  his  eye  glasses.  Mr.  McCon¬ 
nell  is  about  40  years  old,  rather  heavy 
set  from  sitting  year  in  and  year  out  at 
an  office  desk.  For  years  he  has  enter¬ 
tained  the  desire  to  test  his  theory  that 
the  conventional  city-bred  man  could  re¬ 


vert  to  the  cave-man  type  and  survive. 

McConnell’s  first  triumph  was  when  he 
built  his  first  fire,  using  primitive  meth¬ 
ods.  He  tried  many  times  before  he 
finally  succeeded  in  making  a  blaze.  His 
log  cabin  was  made  easily,  he  said,  and 
offers  fairly  good  protection. 

His  biggest  victory  was  when  he 
speared  the  fish,  when  he  was  weak  from 
seven  days’  abstinence  from  food,  with  a 
weapon  he  had  made  out  of  a  moose’s 
antlers.  He  had  to  boil  the  fish  so  that 
it  could  be  easily  digestible,  and  could 
eat  only  very  small  portions  at  a  time. 
When  he  caught  the  fish  he  was  nearing 
the  state  of  exhaustion,  he  said. 

McConnell  plans  to  stay  in  the  woods 
about  three  months.  Afterwards  he  in¬ 
tends  to  write  a  book  on  his  experiences. 
His  first  attempt  to  enter  at  New  Bruns¬ 
wick  failed  because  of  the  objections  of 
government  authorities,  whereupon  his 
entry  300  miles  north  of  Quebec  was  ar¬ 
ranged. 


A.  P.  ADDS  FEATURES 


Health,  Sports  and  Home  Decoration 
Articles  Placed  on  Schedule 

As.sociated  Press  Feature  Service  will 
add  a  daily  health  column  to  its  morning 
paper  service,  Nov.  4.  It  will  be  con¬ 
ducted  by  Dr.  Leland  B.  Alford,  specia¬ 
list  in  neurology  and  psychiatry,  and 
will  be  called. “Your  Health  and  Your 
Brain.” 

Another  column  added  to  the  a.  m. 
schedule  is  “On  the  Sidelines,”  a  sports 
feature  by  Brian  Bell,  and  a  home  dec¬ 
oration  feature  for  both  morning  and 
evening  members  will  soon  be  put  on 
the  schedule.  Elsie  Drew  Kennedy  will 
do  the  a.  m.  column  and  Margery  Tay¬ 
lor  will  handle  the  evening  assignment. 

The  next  serial  to  be  featured  by  A.  P. 
will  be  “The  Secret  of  Mohawk  Pond” 
by  Natalie  Sumner  Lincoln.  It  will  start 
Nov.  18. 


Two  New  Women’s  Features 

Two  new  features  for  the  w'oman's 
page  were  announced  this  week  by  the 
Ledger  Syndicate,  “Babs  Says”  by 
Dorothy  Stockley.  and,  “Minute  Make- 
Ups”  by  \’irginia  Vincent.  This  syndi¬ 
cate  is  also  releasing  a  new  serial, 
“Murder  by  the  ('lock,”  by  Rufus  King, 
having  obtained  the  newspaper  rights. 


Beaton  Signs  With  Sper 

.A  weekly  feature  by  Welford  Beaton, 
motion  picture  critic  and  editor  of  the 
Film  Spectator,  will  be  released  soon 
by  the  Sper  Newspaper  Syndicate,  Hol¬ 
lywood,  Cal. 


Metropolitan  Adds  New  Salesman 

Colin  Miller,  who  recently  was  gradu¬ 
ated  from  Cornell  University  where  he 
was  associated  with  the  Cornell  Daily 
.^un,  has  joined  the  .sales  department  of 
Metropolitan  Newspaper  Service. 


H.  H.  McClure  Returns 

H.  H.  McClure,  general  manager  of 
the  Associated  Newspapers,  returned  to 
New  York  recently  from  a  three  months’ 
vacation  spent  in  northern  Michigan. 


The  Tuhlishers  ‘SuildingTroblem 


Ji  his  and  many  other 
successful  newspaper 
plants  have  been  eco¬ 
nomically  planned  by 
our  organization,  ex¬ 
perienced  in  plant  en¬ 
gineering  and  skilled  in 
architecture  and  the 
science  of  building. 

HOWELL  &  THOMAS 

Architects 

Cleveland,  Ohio 
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Iowa  LEADS  in  1929  Concrete 
Highway  Construction 

Iowa  is  building  more  miles  of  concrete  slate  highway  in  1929  than 
any  other  state — 765  miles  of  new  paved  roads  added  this  year.  Last 
year  Iowa  ranked  second. 

lowa^s  new  concrete  road  construction  on  its  state  highway  system  this 
year  is  greater — 

than  all  New  England  states, 
than  all  Southeastern  states, 

than  all  Pacific  Coast  and  Rocky  Mountain  states,  or 

than  Wisconsin,  Minnesota,  Nebraska,  Missouri, 

Kansas,  North  and  South  Dakota  combined. 


All  Iowa  Roads  Lead  to  Des  Moines 


The  streets  of  Des  Moines  every  day  are  filled 
with  motor  cars  from  all  over  Iowa.  As  more 
concrete  roads  are  opened  for  traffic,  more  and 
more  lowans  are  shopping  in  Des  Moines 
stores. 

Des  Moines  ruhs  elhows  with  no  other  sizable 
city.  It  is  140  to  300  miles  distant  from  other 
cities  with  stores  that  can  be  compared  with 
those  of  Des  Moines. 

Two  out  of  three  families  in  the  center  two- 


thirds  of  Iowa  look  to  Des  Moines  for  their 
daily  newspaper.  2,700  carrier  boys  and  1,770 
R.  F.  D.  mail  carriers  deliver  over  230,000 
copies  of  The  Des  Moines  Register  and  Tribune 
daily  in  Iowa. 

More  than  two  hundred  trucks  are  used  to 
speed  up  delivery  of  The  Des  Moines  Register 
and  Tribune.  Other  motor  routes  are  being 
added  from  month  to  month  as  paved  roads 
are  completed. 


Des  Moines  Register 
and  Tribune 


Over  230,000  Daily 


IOWA’S 

PAVED 

HIGHWAY 

PROGRAM 

5.000  mileg  of  concrete 
state  highway. 

16  cross  state  concrete 
roads. 

A  paved  highway  from 
every  county  seat  to  Des 
Moines,  the  state  capital. 

(Approximately  50%  of 
this  concrete  paving  will  have 
been  completed  by  the  end 
of  1929.) 


New 

Concrete  Paving 

on  State  Highway  Systems — 
built  or  under  contract  for 
construction — year  1929. 

Compiled  from  official  fig¬ 
ures  furnished  by  the  High¬ 
way  Departments  of  each 
state  to  the  Iowa  Automobile 
Association  during  July  and 
August,  1929. 


State  Miles 

IOWA  .  765 

Illinois  .  632 

New  York . 537 

Pennsylvania  .  500 

Michigan  .  474 

Wisconsin  .  326 

Indiana  .  308 

Ohio  .  279 

Tennessee  .  226 

New  Jersey . 222 

I.ouisiana  .  214 

South  Carolina .  184 

Oklahoma  .  178 

Arkansas .  157 

North  Carolina .  153 

Minnesota  . 112 

Alabama  .  106 

Georgia .  87 

West  Virginia .  86 

Nebraska  .  77 

Missouri  .  71 

Maryland  .  68 

Kansas  . '  60 

Vermont .  57 

Washington  .  50 

New  Hampshire .  44 

Delaware .  43 

Florida  .  41 

California .  30 

Connecticut .  19 

Massachusetts  .  18 

Virginia  .  15 

Colorado .  14 

South  Dakota .  1.3 

Rhode  Island  .  11 

Maine  .  11 

Oregon  .  8 

Utah  .  7 

Kentucky  .  5 

North  Dakota .  1 

Arizona  . None 

Idaho  . None 

Mississippi  . None 

Montana  . None 

Nevada  . None 

New  Mexico  . None 

Texas  . None 

Wyoming  . None 


Total  for  48  states.  .  .6209 


/ 
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NEWSBOYS  RESPOND  TO 
“COWBOY”  IDEA  . 

W.  H.  Coffin  of  Milwaukee  Journal 
Has  Boys  “Roping  and  Branding” 
New  Readers  in  Fall 
“Roundup” 

By  John  R.  Wolf 

His  right  name  is  VV.  H.  Coffin,  but 
he  is  known  to  the  2,600  newsboys  of 
the  Milwaukee  Journal  as  “The  Ranch 
Boss.”  As  assistant  manager  oi  circu- 


OFFER  INSURANCE  POUCIES 

The  St.  Louis  Post-Dispatch  is  offering 
a  straight  life  insurance  policy  with 
double  indemnity  in  case  of  accidental 
death  to  readers.  Men  arc  given  policies 
of  $1,000_  or  $3,000  and  women,  $1,000. 
The  Federal  Life  Insurance  Company  of 
Chicago  is  handling  the  insurance. 
Policies  are  issued  without  regard  to  sub¬ 
scriptions  to  the  paper. 

PICNIC  3,760  CHILDREN 

As  a  climax  to  it's  safety  club  cam¬ 
paign,  the  Enid  (Okla.)  Morning  Nejvs 
entertained  3,760  children  from  every 
county  in  northwest  Oklahoma  recently 
at  an  outing.  Tom  F.  Campbell  is  man¬ 
aging  editor  of  the  Morning  News. 

FIRM  NAME  CHANGED 

The  Meylcn  company,  Chicago,  which 
specializes  in  display  advertising  for 
banks,  has  changed  its  name  to  Financial 
r>isplays,  Inc.  Uavid  Hirsh,  formerly 
vice-president  of  the  Meylen  company, 
has  purchased  the  interest  of  Norman 
Meyer,  former  president,  and  becomes  the 
head  of  the  firm. 

TELLS  OF  WAR  BLUNDERS 

William  Seaver  Woods,  editor-in- 
chief  of  the  Literary  Digest,  is  the 
author  of  “Ten  Colossal  Blunders  of  the 
World  VV'ar,”  which  will  be  released 


soon  for  Sunday  publication  by  the  King 
Features  Syndicate.  Mr.  Woods  in  this 
series  has  taken  the  blunders  on  all  sides 
as  his  subjects,  reporting  for  the  first 
time  strategic  mistakes  that  cost  hun¬ 
dreds  of  human  lives. 


Abey  In  Baltimore 

Joseph  A.  Abey,  for  three  years  circu¬ 
lation  director  of  the  Utica  (N.Y.) 
Observer-Dispatch,  has  joined  the  Balti¬ 
more  Po.ft  in  the  same  capacity.  Prior 
to  his  Utica  connection,  Abey  was  with 
another  Gannett  paper,  the  IVinston- 
Saletn  (N.C.)  Tzmi-City  .'ientinel,  re¬ 
maining  there  until  it  was  sold. 

John  Council  Promoted 

John  Council  has  been  named  director 
of  circulation  of  the  Tampa  Morning 
Tribune.  He  has  been  acting  director 
since  the  resignation  of  Don  R.  Davis, 
who  is  now  circulation  manager  for  the 
BinninglMm  .4ge-Heraid.  He  has  been 
with  the  Tribune  six  years. 

Giving  “Lindy”  Hat* 

The  Boston  Evening  American  is  offer¬ 
ing  the  “Lindy  Aviation  Hat"  for  boys 
and  girls,  for  securing  one  new  reader 
to  the  American  in  a  subscription  cover¬ 
ing  26  weeks. 


NOVELIST  COVERING  STRIKES 

Sinclair  Lewis  Sent  to  North  Carolina 
by  United  Features 

Sinclair  Lewis  left  New  York  this 
week  for  the  textile  centers  of  North 
Carolina,  and  will  write  a  series  of  six 
articles  of  his  impressions  for  the  United 
Feature  Syndicate. 

Mr.  Lewis  will  visit  the  centers  where 
industrial  warfare  is  at  its  height. 

PATHEX  PLACES  ACCOUNT 

Pathex  Inc.,  35  W.  45th  St.,  New 
York,  which  will  advertise  in  national 
magazines,  trade  publications  and  news¬ 
papers,  has  appointed  Briggs  &  Varley, 
Inc.,  New  York,  to  handle  its  account. 

PREPARING  DAILY  COPY 

The  Charles  H.  Touzalin  agency,  7 
South  Dearborn  street,  Chicago,  will  use 
newspapers  on  the  advertising  of  the 
Benson  &  Rixon  company,  Chicago  cloth¬ 
ing  firm,  whose  account  it  recently 
obtained. 

STAGES  RADIO  SHOW 

Second  annual  radio  show  of  the 
Greensboro  (N.  C.)  Record,  held  re- 
centy,  was  attended  by  approximately 
10,000  people,  according  to  W.  Harold 
Essex,  general  manager. 


W.  H.  Coffin,  the  “Ranch  Boss,” 

astride  his  western  pony,  “Roany,” 
with  his  police  dog  “Flash.” 

lation,  he  has  built  up  an  enthusiastic 
organization  of  bronco-busting  newsboys, 
based  on  the  western  ranch  idea.  Every 
boy  imagines  himself  a  hard-ridin*,  steer- 
ropin’  man  of  the  wild  west.  Working 
on  that  element  in  boy-psychology,  Mr. 
Coffin  has  instilled  an  enormous  amount 
of  good-will  into  his  boys,  which  has 
resulted  in  satisfactory  carrier  service, 
more  subscriptions  and  long-standing 
loyalty  to  the  Journal  organization. 

The  boys  enter  into  the  spirit  of  the 
thing  much  more  thoroughly  because 
there  is  no  flavor  of  kindergarten  make- 
believe  about  it,  for  they  know  that  their 
“ranch  boss’’  actually  lives  on  a  Wiscon¬ 
sin  edition  of  a  real  western  ranch.  Near 
Menomonee  Falls,  15  miles  from  Mil¬ 
waukee,  he  owns  and  operates  “Hi- 
Acres,’’  a  cattle  farm  situated  on  the 
highest  spot  in  the  state. 

Every  morning  he  rises  at  five,  dons 
breeches  and  boots,  and  goes  for  a  canter 
on  his  western  pony,  “Roany.”  The 
corral,  the  western  saddles,  the  “Ranch 
Boss’  ”  sombrero,  all  lend  an  atmosphere 
of  the  wide  open  spaces  to  the  life  of 
the  “Ranch  Boss”  at  home.  The  milk¬ 
ing  done  and  work  for  the  day  planned, 
he  changes  into  city  clothes,  jumps  into 
his  roadster  and  drives  to  Milwaukee, 
there  to  superintendent  the  work  of 
roping  orders  and  corralling  subscribers. 

Just  now  he  is  bossing  the  Journal’s 
“Great  Fall  Roundup,”  making  personal 
appearances  in  all  the  larger  cities  and 
towns  in  Wisconsin  and  giving  talks  at 
all  the  Journal’s  branch  stations  there. 
The  newsboys  are  not  getting  new  sub¬ 
scriptions — they  are  branding  customers. 
They  are  not  newsboys — they  are  bronco- 
busters  ;  and  they  lasso  subscribers  with 
arguments  instead  of  with  ropes.  The 
grand  prize  is  enough  to  make  any  cow¬ 
boy  redouble  his  round-up  efforts.  For 
the  one  who  turns  in  the  most  orders 
between  Sept.  1  and  Dec.  15  will  get  a 
real  horse,  saddle  and  bridle. 

Letters,  couched  in  cowboy  language, 
illustrated, in  the  style  of  the  west,  and 
inclosing  a  small  lasso,  are  sent  to  each 
newsbov,  making  him  acquainted  with 
the  various  phases  of  the  round-up.  The 
stunt,  it  is  claimed,  is  successful. 


Used  Two  Baseball  Boards 

The  Buffalo  Times  leased  two  electric 
baseball  boards  and  gave  world’s  series 
games  in  the  two  municipal  auditoriums 
of  that  city,  making  no  charge  for  the 
presentation. 


Serving  one  of  America’s  Richest  Markets, 

Has  Gained 

1,280,231  lines 


in  the  first  nine  months 

of  1929 

National  Gain  -  -  -  357,214  lines 

Service  —  Reader  Acceptance  —  Results 


THE  GANNETT  NEWSPAPERS 

Albany  Evening  News  : :  Albany  Knickerbocker  Press  : :  Brooklyn  Daily  Eagle  : :  Olean  Herald 
Elmira  Stsu--Gazette-Advertiser  s:  Elmira  Sunday  Telegram  i:  Newburgh-Beacon  News 
Ithaca  Journal-News  t:  Malone  Telegram  ::  Ogdensburg  Republican-Journal 
Rochester  Democrat  A  Chronicle  :i  Plainfield,  N.  J.,  Courier-News 
Rochester  Times-Union  ::  Utica  Observer-Dispatch 

Hartford,  Conn.,  Times 

■•■••••vRepresenfed  by  J.  P.  McKINNEY  A  SON  —  New  York  —  Chicago  —  San  Francisco™™*™™™ 
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The  New  Department  of 
Commerce  Building,  Now 
Under  Construction  in 
Washington,  D.  C.,  Occu¬ 
pying  Four  Entire  City 
Blocks 


Greater  Washington- 
Growing  Greater 

Nothing  more  graphically  demonstrates  the 
constantly  growing  importance  of  Washington, 
D.  C.,  as  a  consuming  market  than  the  great 
structures  of  stone  and  steel  which  are  being 
erected  by  the  U.  S.  Government  to  provide 
demanded  facilities  for  the  conduct  of  the 
Nation’s  expanding  business. 

The  program  already  under  way  involves 
the  expenditure  of  $2(X), 000,000,  adding  sig¬ 
nificantly  to  the  material  prosperity  of  the 
Washington  Market  and  the  more  than  800,000 
people  who  live  in  the  compact  area  embraced 
in  Washington  City  and  25-mile  radius  into 
Maryland  and  Virginia. 


It  takes  just  ONE  advertis¬ 
ing  appropriation — si>ent  in 
just  ONE  newspajier  — 
THE  STAR  — to  com¬ 
pletely  and  influentially 
cover  this  market  from  one 
end  to  the  other.  The 
EVENING  and  SUN¬ 
DAY  STAR  are  delivered 
directly  and  regularly  into 
the  homes  in  the  Washing¬ 
ton  Market. 


©he  xhenitifl 


WASHINGTON,  D.  C. 


New  York  Office: 

Dan  A.  Carroll 
1  I  0  E.  42nd  Street 


Chicago  Office: 

J.  E.  Lutz 

Lake  Michigan  Building 
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TEXAS  CIRCULATORS  ELECT  ESTES 


Photo  showg  (left  to  right)  H.  E.  Murphree,  Houston  Chronicle,  re-elected 
•errelary-treasurer;  W.  L.  Golden,  former  president  of  the  group  who  is  now 
with  the  Albuquerque  (N.M.)  Journal,  and  Jack  Estes,  Dallas  News  and 
Journal,  newly  elected  president  of  the  Texas  Circulation  Managers’  Association. 


'T’HE  pitfalls  of  bus  transportation  of 

papers  to  outlying  communities  were 
discussed  at  length  in  the  sixteenth  an¬ 
nual  meeting  of  the  Texas  Circulation 
Managers  Association  held  in  Beaumont 
Oct.  5  and  6. 

With  20  of  the  32  members  of  the  as- 
seciation  present  a  round  table  discus¬ 
sion  of  the  problem  was  held  with  prac¬ 
tically  every  circulation  man  present 
agreeing  that  the  present  system  left 
much  to  he  desired.  The  consensus  was 
that  while  the  Texas  bus  transportation 
was  often  necessary  because  of  impossi¬ 
ble  railroad  schedules  or  lack  of  rail¬ 
road  communication,  it  was  faulty  in  that 
it  could  not  be  depended  upon. 

The  problem  of  delivering  clean  dry 
bundles  in  wet  weather  was  declared  to 
be  serious.  Most  buses  carry  the  bundles 
on  the  roof  or  rear  deck  and  in  spite  of 
improvised  covering  the  papers  suffered 
and  the  small  town  sales  agent  suffers 
too. 

The  ever  present  bugaboo  of  sub- 
scril)er  turnover  came  in  for  a  lengthy 
discussion  also.  Several  present  re¬ 
ported  a  decrease  in  turnover  while  the 
majority  saw  no  improvement. 

Jack  Estes  of  Dallas  presided  over  the 
sessions  of  the  convention  in  the  ab¬ 
sence  of  President  C.  W.  S.  Lennett, 
circulation  manager  of  the  San  Antonio 
Express  and  Neros.  The  circulation  men 
were  welcomed  to  Beaumont  hv  Ray  Gill, 
secretary  of  the  Beaumont  Chaml^r  of 
Commerce. 

In  the  business  session  Mr.  Estes,  cir¬ 
culation  manager  of  the  Dallas  (Tex.) 
Ne7i's  and  Journal,  and  former  vice- 
president  of  the  association,  was  elected 
president.  C.  C.  Moore,  of  the  Austin 
Atn-erican  and  Statesman,  was  elected 
vice-president  and  H.  E.  Murphree  of  the 


Houston  (Tex.)  Chronicle,  was  re¬ 
elected  secretary  and  treasurer  for  the 
ninth  consecutive  term. 

Houston  was  chosen  as  the  1930  con¬ 
vention  city. 

Walter  L.  Golden,  former  president  of 
the  association,  now  circulation  manager 
of  the  Albuquerque  (N.M.)  Journal, 
walked  in  on  the  meeting  Saturday 
morning  under  a  10-gallon  sombrero  and 
wearing  a  nink  and  yellow  shirt  of  the 
approved  cowboy  style  upon  which  was 
printed  page  1  of  the  Journal. 

Following  the  business  session,  which 
adjourned  late  Saturday  afternoon,  the 
entire  convention  Iwarded  a  houseboat  of 
the  Texas  Company,  of  Port  Arthur, 
and  sailed  from  the  municipal  docks  at 
Beaumont  for  a  24-hour  fishing  party  in 
Lake  Sabine,  20  miles  south  of  Beau¬ 
mont. 

The  entertainment  was  planned  by  E. 
C.  Davis,  circulation  manager,  and  L.  E. 
Gillette  of  the  Beaumont  Journal  and  En¬ 
terprise.  The  annual  banquet,  scheduled 
for  a  local  hotel,  was  held  Saturday 
night  aboard  the  boat. 

Members  of  the  association  present 
were ;  W.  L.  Golden.  Albu(juerque 
(N.M.)  Journal;  C.  C.  Moore.  Austin 
American  and  Statesman ;  E.  C.  Davis 
and  L.  E.  Gillettee,  Beaumont  Journal 
and  Enterprise;  Jack  Estes,  Dallas  News 
and  Journal ;  Harold  Hough,  Fort  Worth 
Star-Teleqram  and  Record  Telegram: 

E.  F.  Kornmeyer.  Galrteston  News  and 
Tribune:  E.  C.  White  and  H.  E.  Mur¬ 
phree,  Hou.ston  Chronicle:  L.  E.  Brum- 
leu.  I..  C.  Kirhy  and  I.  I..  Burton,  Hous¬ 
ton  Post-Dispatch :  E.  J.  Ormsby,  Mex¬ 
ico  Nervs;  H.  Nogle.  Port  Arthur  News: 
S.  C.  Reed.  Dallas  Nrivs  Journal;  R.  R. 
Russell,  Monroe  (La.)  News-Star:  K. 

F.  Phumphrey,  Fort  If'orth  Star-Tele- 
aram. 


"MATT" 

MORLEY 


"These  Morley  Mats  make  fine 
plates.  We’ve  been  using  inem 
for  six  months  and  our  sheet  is 
the  clearest/  most  easily  read  in 
the  city." 

This  striking  appearance  means 
much  to  the  publisher — and  a 
v/hole  lot  more  to  his  increasing 
volume  of  advertisers. 

You  should  know  about  Morley 
Mats.  Write  for  a  personal-in¬ 
terview. 


MORLEY  BUTTON 

MANUFACTURING  COMPANY 
PORTSMOUTH/  NEW  HAMPSHIRE 


CHANGES  CARRIER  SYSTEM 


“Little  Merchant’’  Plan  Adopted  by 
Bloomington  Pantograph 

The  Bloomington  (Ill.)  Pantagraph 
recently  inaugurated  the  “Little  Mer¬ 
chant”  plan  for  home  delivery  by  news¬ 
boys  in  Bloomington.  The  boys  will  pur¬ 
chase  and  sell  their  papers,  operating  on 
a  commission  basis,  each  boy  being  placed 
tinder  a  $20  bond,  which,  together  with 
any  other  savings  he  may  accumulate, 
will  be  put  in  a  special  Pantagraph  sav¬ 
ings  account  paying  4  per  cent  interest. 
This  replaces  the  old  system  whereby  the 
boys  were  paid  a  straight  salary  and  in 
which  the  collecting  was  done  by  men 
and  women  operating  directly  out  of  the 
office. 

A  four  day  cooking  school  was  con¬ 
ducted  by  the  Pantagraph  October  1-4. 


MoTing  Circulation  Departments 

The  circulation  departments  of  the 
Hearst  papers  in  Chicago  are  being 
moved  from  the  ground  floor  of  the 
Hearst  building  and  that  space^  will  be 
leased  to  tenants.  The  great^  improve¬ 
ment  of  the  sites  in  the  vicinity  of  the 
Hearst  building  and  the  resultant  increase 
in  values  has  made  this  advisable.  The 
circulation  department  of  the  Chicago 
Herald  and  Examiner  has  already  taken 
space  on  the  second  floor  in  room  217, 
formerly  occupied  by  the  classified  de¬ 
partment  which  is  now  located  on  the 
eighth  floor. 


MORLEY 

MATS 


Planning  Hallowe’en  Party 

The  Albany  (N.Y.)  Knickerbocker 
Press  and  Evening  Nezvs  are  preparing 
to  entertain  more  than  3.(X)0  children  at 
their  fourth  annual  Hallowe'en  party. 
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THE  IOWA  NEWS 


Vol.  3,  No.  9 
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Price:  2  Minutes 


CROP  SITUATION  FAVORABLE  TO  IOWA 


IOWA  STATE  FAIR 
ATTENDANCE  THIS 
YEAR  SETS  RECORD 


Record-Breaking  Crowd 
435,385  Reflects  State’s 
Prosperity 


of 


All  previous  records  for  at¬ 
tendance  at  the  Iowa  State 
Fair  were  shattered  this  year 
when  435,385  admissions  were 
clicked  at  the  turnstiles.  The 
best  previous  record  was  made 
in  1927,  with  a  total  of  430,176. 

To  trained  observers  of  the 
business  situation  in  Iowa,  this 
record-breaking  fair  attend¬ 
ance  slgnlfles  two  things: 

That  lowans  have  more 
money  to  spend  this  year  than 
they  have  had  for  many  years 
before;  and 

That  they  are  looking  for¬ 
ward  confidently  to  even  great¬ 
er  prosperity. 

The  crowds  of  people  who 
attend  the  Iowa  State  Fair 
each  year  come  from  every 
section  of  the  state.  Gate  re¬ 
ceipts  alone  amounted  to  $357,- 
636.75,  and  exhibitors  and  fair 
officials  say  that  lowans  this 
year  were  in  a  decldely  spend¬ 
ing  mood. 

Big  Crowd  at  Burlington 

This  year’s  state  fair  attend¬ 
ance  is  typical  of  the  records 
hung  up  by  nearly  all  Iowa’s 
eighty-eight  county  and  district 
fairs.  In  Burlington,  for  ex¬ 
ample,  the  Tri-State  Fair  at¬ 
tracted  more  than  50,000  peo¬ 
ple  during  the  week  it  was  in 
progress.  Drawing  from  all 
southeastern  Iowa,  northern 
Missouri  and  western  Illinois, 
It  is  among  the  leading  fairs 
of  the  state.  This  year  was 
fne  of  the  most  successful  in 
its  history.  The  Southern  Iowa 
Fair,  at  Oskaloosa,  likewise 
broke  several  records  of  long 
standing  this  year,  and  other 


Outside  One  of  Iowa’s  88  Fair  Grounds 


tBIG  CORN  CROP.  COUPLED  WITH 
HIGHER  PRICES,  WILL  GIVE  IOWA 
TREMENDOUS  INCOME  FOR  1929 


This  view  of  thousands  of  automobiles  parked  outside  the  Tri- 
State  Fair  Grounds  at  Burlington  was  duplicated  last  summer 
at  practically  all  the  fairs  in  Iowa,  for  with  plenty  of  money  to 
spend,  and  with  prospects  for  still  greater  prosperity  just  ahead, 
lowans  of  all  occupations  and  from  all  sections  of  the  state 
turned  out  in  record-breaking  numbers.  And  this  sea  of  cars 
illustrates  another  reason  why  Iowa,  with  S.6  persons  per  motor 
car,  is  third  among  all  states  in  this  rating. 


fairs  over  the  state  followed  | 
suit. 

Judging  from  reports  so  far 
received  from  Iowa’s  eighty- 
eight  county  and  district  fairs, 
it  seems  likely  thait  the  total 


attendance  record  of  2,007,181, 
set  In  1927,  will  be  far  sur¬ 
passed  this  year.  More  than 
four-fifths  of  Iowa’s  2,419,927 
people  were  represented  among 
the  fair  crowds. 


Iowa’s  Better-Than-Average  Corn  Crop  Will  Receive 
Advantage  of  the  Higher  Prices  Caused  by  Poorer- 
Than-Average  Crops  in  Other  Sections 


Full 


FIRST  IN  SIZE  AND  FIRST  IN  CONDITION 


Here  and  There  in  Iowa 


Iowa  City  Sets  New  Record 

Iowa  City  —  New  building 
construction  in  Iowa  City  for 
the  first  eight  months  of  1929 
gained  nearly  25  per  cent  over 
the  corresponding  period  of 
last  year.  Exclusive  of  the 
work  on  new  University  of 
Iowa  buildings,  local  projects 
are  expected  to  pass  the  mll- 
llon-dollar  mark  this  year. 

Since  construction  work  at 
the  University  does  not  re¬ 
quire  a  city  permit,  it  is  not 
Included  in  the  total  furnished 
by  the  city  building  Inspector, 
which  show  that  building  per- 


A. 


.DVERTISERS  who  understand  the  state  realize 
that  Iowa  is  not  one  market  but  a  group  of  mar¬ 
kets,  each  served  by  its  own  local  daily  newspapers. 
Consequently,  to  get  your  full  share  of  Iowa  busi- 
iie.ss,  newspapers  in  each  of  its  twenty-seven  com¬ 
mercial  centers  are  necessary. 

IOWA  DAILY  PRESS  ASSOCIATION 

DAVENPORT,  IOWA 


Ames  ,  . .  . . . Tribune 

Bonne  . News-Republican 

Burlington  . Gazette 

Burlington  . Hawk-Eye 

Cedar  Rapids  . Gazette 

Republican 

CF>nterviiIe .  lowegian  &  Citizen 

Clint'^'n  . Herald 

Council  Bluffs  . Nonpareil 

Creeton  . News-Advertiser 

Davenport  . Democrat 

&  Leader 

Davenport  . Times 

Dubuque  .  .  .Telegraph-Herald 
and  Times  Journal 

rort  Dodge  . Messenger 

A  Chronicle 

rort  Madison  . Democrat 


Iowa  City . Press  Citizen 

Keokuk  . Gate  City 

Marshalltown  . Times* 

Republican 

Mason  City . Globe-Gazette 

and  Times 

Muscatine  . Journal  & 

News-Tribune 

Newton  . News 

Oelwein  . A..  Register 

Oskaloosa  . Herald 

Ottumwa  . Courier 

Perry  . Chief 

Sioux  City  . Journal 

Sioux  City . Tribune 

Washington  . Journal 

Waterloo  •  . .  .Evening  Courier 
Waterloo  . Tribune 


mils  up  to  September  1  total 
$963,250,  as  compared  with 
$780,135  for  the  first  eight 
months  of  1928.  The  twelve¬ 
months  total  for  1928  was 
$1,087,000,  which  is  almost 
equalled  so  far  this  year. 


Another  Big  Bettendorf  Order 
Davenport  —  The  Bettendorf 
Company  recently  announced 
that  it  had  received  a  $1,500,- 
000  order  for  500  railroad  cars 
and  1,000  trucks,  from  the  Chi¬ 
cago,  Milwaukee,  St.  Paul  & 
Pacific  Railway  Company.  J. 
H.  Bendixen,  vice-president 
and  general  manager  of  the 
local  plant,  stated  that  this 
order  alone  will  keep  the  fac¬ 
tory  operating  at  capacity  at 
least  until  February  1,  1930. 
The  company  employs  over 
2,200  men. 


Swift  to  Ship  75,000  Ducks 
Clinton — 7  5,000  ducks, 
hatched  and  raised  on  Swift  & 
Company’s  big  farm  here,  will 
supply  markets  of  the  middle 
west  this  fall  and  winter.  The 
local  duck  farm  is  the  largest 
in  this  section  of  the  country 


1900th  Telephone  for  Oelwein 
O  e  1  w  e  i  n — Installation  of 
Oelwein’s  1900th  telephone  has 
been  announced  by  J.  W.  Mac 
Lafferty,  manager  of  the 
Northwestern  Bell  Telephone 
Company,  who  also  stated  that 
this  city  has  had  a  continuous 
increase  In  telephones,  with 
the  number  more  than  doub¬ 
ling  in  the  past  few  years. 


Two  factors  Indicate  that 
1929  will  be  a  banner  year  for 
Iowa: 

The  corn  crop  in  every  other 
large  corn-producing  state  is 
below  the  five-year  average,  in¬ 
dicating  higher  prices. 

Iowa's  corn  crop  this  year 
alone  Is  above  the  five-year 
average,  assuring  Iowa  every 
advantage  of  an  unusual  crop 
situation. 

Over  100,000,000  Bushels  Ahead 

As  In  past  years,  Iowa’s  corn 
crop  is  more  than  100,000,000 
bushels  ahead  of  any  other 
state.  But  this  year  also,  Iowa 
corn  is  in  better  condition  than 
the  corn  crop  of  any  other 
state  except  Wisconsin  which 
produces  only  79,160,000 
bushels  of  corn  as  compared 
with  Iowa’s  indicated  produc¬ 
tion  of  422,379,000  bushels  for 
1929. 

Subnormal  production  and 
condition  of  the  national  crop 
will  Inevitably  bring  higher 
prices,  and  abnormal  produc¬ 
tion  and  conditions  for  Iowa’s 
corn  assure  maximum  returns 
to  the  state. 

Shrinkage  Slight  In  Iowa 

Iowa’s  422,379,000  bushel 
crop  is  122,182,000  bushels 
ahead  of  Illinois,  In  second 
place.  Nebraska,  the  third 
largest  corn  producing  state, 
has  an  indicated  production  of 
only  192,254,000  bushels  this 
year.  The  condition  of  Illinois 
corn  is  71  and  of  Nebraska 
corn  only  60.  Although  the 
September  forecast  is  ,22,000,- 
000  bushels  less  than  Iowa’s 
Indicated  corn  production  In 
August,  this  shrinkage  is 
slight  as  compared  with  that 
of  other  states.  Because  of 
the  August  drought,  the  na¬ 
tional  crop  shrank  nearly  284,- 
000,000  bushels  during  the 
month.  And  in  spite  of  an 
estimate  of  22,000,000  bushels 
below  that  of  August,  lowa’.s 
corn  crop  is  still  11,000,000 
bushels  above  the  average  of 
the  last  five  years. 

Some  conception  of  the  na¬ 
tional  crop  situation  may  be 
gained  from  the  report  appear¬ 
ing  in  the  Chicago  Tribune  on 
September  20.  The  Illinois 
loss  was  estimated  at  $12,591,- 
270,  with  other  crops  damaged. 
The  reduction  of  the  corn  yield 
of  Nebraska  was  estimated  at 
100,000,000  bushels.  Corn  and 
other  late  crops  of  South 
Dakota  were  severely  dam¬ 
aged.  Rainfall  In  Missouri 


1929  CROP 

SITUATION 

AT  A  GLANCE 

National  Crop 

Bushelt 

S-year  average. 

. 2,746,740, 000 

1929  production. 

.  2,455,977,000 

Lou  . 

.  290,743,000 

1  Iowa  Crop 

Bushelt 

1929  production 

.  422,379,000 

5-year  average 

.  411,446.000 

Gain  . 

.  10,933,000 

showed  a  total  deficiency  of 
1.2  inches  for  the  summer.  In 
Iowa  alone  was  the  loss  de¬ 
clared  to  be  moderate,  and  the 
state’s  corn  yield  still  remains 
by  far  the  biggest  in  the  nation 
despite  dry  weather. 

Iowa  Also  Leads  In  Oats 

With  an  indicated  oats  pro¬ 
duction  of  215,064,000  bushels 
and  a  condition  of  83  per  cent, 
Iowa’s  leadership  In  this  crop 
is  as  pronounced  as  In  its  corn 
crop.  Minnesota,  with  a  pro- 
duotlon  of  145,160,000  -bushels 
and  a  condition  of  81,  and 
Illinois  with  a  135,392,000 
bushel  production  and  a  con¬ 
dition  of  76,  are  the  only  two 
states  with  more  than  100,000,- 
000  bushels  Indicated.  Ne¬ 
braska  Is  the  only  other  state 
with  the  condition  of  the  oaits 
crop  higher  than  Iowa,  but  Its 
production  Is  only  82,745,000 
bushels. 

Estimates  of  the  total  value 
of  Iowa’s  corn  crop  range  from 
$392,812,470  to  over  the  $400.- 
000,000  mark. 


Auto  Registrations 
Pass  1928  Total  in 
First  Eight  Months 

For  the  entire  year  of  1928, 
motor  vehicle  registrations  in 
Iowa  amounted  to  733,466;  for 
the  first  eight  months  of  1929, 
motor  vehicle  registrations 
amount  to  753,544! 

This  tremendous  Increase  in 
the  number  of  passenger  cars 
and  trucks  registered  In  Iowa 
confirms  the  opinion,  expressed 
by  officials  early  in  the  year, 
that  registrations  for  1929 
would  exceed  the  750,000  mark. 
According  to  Roy  B.  Gault, 
superintendent  of  motor  vehi¬ 
cle  registrations,  686,019  pas¬ 
senger  cars  and  65,568  trucks 
were  registered  in  the  state  on 
September  1.  This  represents 
an  Increase  of  over  15,000  dur¬ 
ing  the  month  of  August  alone. 
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JOINS  STREET  &  FINNEY  Frank  B.  White  agency,  Chicago,  special- 

-  izing  in  farm  accounts.  M.  P.  McNeeley, 

H.  M.  Bourn*  Named  Vice-President  who  was  the  head  of  the  Joliet  concern. 

In  Ckarce  of  Copt 

•  ^  pany. 

Humphrey  M.  Bourne,  specialist  in  n  •  i  a  a  m 

food  advertising,  has  been  made  vice-  Pro-CI.em.cal  Account  To  Noyes 
president  of  Street  &  Finney  advertising  "The  Earl  C.  Noyes  advertising  agency, 
agency,  in  charge  ^2  E^st  Garfield  boulevard,  Chicago,  will 

use  newspapers  and  trade  publications  in 
the  middle  west  on  the  account  of  the 
Pro-Chemical  Laboratories,  Inc.,  which 
they  have  recently  obtained. 

Masters  With  Stanley  Film 

Edward  L.  Masters,  formerly  with 
Lord  &  Thomas  and  Logan,  and  at  one 
time  promotion  manager  of  Hearst’s 
and  Cosmopolitan  magazine,  has  joined 
the  Stanley  Film  Advertising  Company 
»s  executive  sales  manager. 

mg  manager  ot  Horton  Account  to  Hoyt 

the  H.  J.  Heinz  H.  M.  Bousme  Xhe  Horton  Manufacturing  Company 

company,  I  ^^s-  Bristol,  Conn.^  makers  of  Bristol 

burgh.  He  has  been  '  ^  ‘  shafts,  and  Bristol  steel  fishing 

advertising  of  some  forty  f  p  •  tackle,  has  appointed  the  Charles 

_  ,,  ~  •  D  ..  W,  Hoyt  Company,  Inc.,  to  direct  its  ad- 

Red.o  Men  Jo.ns  B.tten  vertising  account. 

Homer  Angus,  manager  of  licenses  and  _ 

public  relations  of  the  Radio  Corporation  Erwin  With  Batten*  Barton 

of  America  and  before  that  y'ce-pre^-  j.^rwin,  formerly  general  man- 

dent  of  the  National  Broad^stmg  Com- 

pany,  h«  joined  Batt  ,  ,  York,  has  joined  the  Chicago  office 

Stine  &  Osborn  Inc  as  an  executive.  He  ^  Durstine  &  Osborn 

will  be  engaged  chiefly  in  broadcasting  executive. 

activities.  Another  addition  to  the  radio  _ 

staff  of  this  agency  is  Kenneth  M.  Fick-  Nominated  For  School  Board 

ett,  who  has  resigned  as  an  announcer  for  .  rc-j 

the  National  Broadcasting  Company  to  ,,Herle  Sidener,  president  of  Sidener, 
assist  Arthur  Pryor.  Jr.,  in  the  produc-  Van  Riper  and  keeling,  Inc.,  Indianapolis 
tion  of  radio  programs.  agency,  has  been  nominated  for  mem- 

_  bership  on  the  Indianapolis  public  school 

New  Boston  Agency  board  by  a  citizens’  committee. 

George  M.  Murray  and  Charles  D.  Aubrey  A  Moore  Client. 

Coe,  have  incorporated  under  the  Massa-  «  xt  .1  x#-  i.- 

chusetts  laws  as  a  general  advertising  Aubrey  &  Moore,  410  North  Michigan 
agency,  to  be  known  as  Murray  &  Coe,  avenue,  Chicago,  have  b^n  n^ed  to 
Inc.,  with  offices  at  23  Huntington  ave-  handle  the  advertising  of  E.  J.  Brach  & 
nue.  Mr.  Murray,  who  has  been  with  Sons,  Chicago,  candy  manufacturers,  and 
Murray  and  Crocker,  advertising  part-  *he  Cable  Piano  company, 
nership  recently  dissolved,  is  president  of  .  7^7  . 

the  new  concern,  and  Mr.  Coe  is  treas-  Copeland  Changes  Agencies 

urer.  L.  H.  Copeland,  formerly  with  Vander- 

-  hoof  &  Co.,  Chicago,  in  charge  of  copy. 

Lock  Company  Appoints  has  joined  the  creative  department  of 

Badger  &  Browning,  Inc.,  Boston  ad-  Mitchell,  Eaust,  Dickson  &  Wieland, 
vertising  agency,  will  handle  the  ad-  Chicago, 
vertising  account  of  the  Independent  Lock  ~ 

Company  of  Fitchburg,  Mass.  Clifford  Brown  Takes  New  Poet 

P.  Parcher,  formerly  with  Wm.  B.  Cleon  D.  Brown,  member  of  the  staff 
Remington,  Inc.,  Springfield,  Mass.,  of  Klau-Yan  Pietersom-Dunlop- Young- 
agency  has  joined  the  staff  of  this  agency  green,  Milwaukee  advertising  agency, 
as  an  account  executive.  has  been  named  sales  and  advertising 

-  manager  of  the  Milwaukee  Tank  works. 

Ayer  Ha*  Neon  Account  - 

A  long-term  advertising  campaign  for  Stotter  In  Detroit 

Claude  Neon  Lights,  much  used  in  elec-  David  \V.  Stotter,  formerly  vice-pres- 
tric  signs,  has  been  placed  in  the  hands  ident  in  charge  of  copy  for  the  Dearlwrn 
of  N.  W.  Ayer  &  Son,  of  Philadelphia  advertising  agency,  Chicago,  has  joined 
and  New  York.  Information  as  to  the  the  copy  staff  of  the  Campbell-Ewald 
part  newspapers  will  play  in  the  cam-  company  in  Detroit. 

paign  is  not  yet  available.  - 

-  McLaren  With  CoIIard 

Seymour  With  Atkinson  John  S.  McLaren,  formerly  with  the 

Howard  W.  Seymour,  formerly  man-  Mejunkin  agency  and  the  Ludlow  Typo- 
ager  of  the  Chicago  office  of  the  Alcorn-  graph  company,  has  joined  the  Clark  Col- 
Seymour  company,  publishers’  representa-  lard  agency,  30  North  Michigan  avenue, 
tives,  now  known  as  the  Franklin  P.  Al-  Chicago,  as  assistant  to  Mr.  Collard. 

corn  company,  has  joined  the  Harry  - 

Atkinson  agency,  Chicago,  as  a  vice-pres-  McGiveran  With  Western 

J.  T.  McGiveran,  formerly  national  ad- 
— : — ~  vertising  manager  of  the  Chicago  Herald 

R.  B.  Davis  Frey  V.-P.  Examiner,  has  joined  the  Western 

Robert  B.  Davis,  who  has  successively  Company,  Chicago,  makers  of  Dr.  West 
held  the  positions  of  copy  writer,  copy  toothbrushes  and  dental  preparations. 

chief,  and  director  of  production  for  the  - 

Charles  Daniel  Frey  agency,  Chicago,  Joins  Batten  Chicago  Staff 

has  been  appointed  vice-president  and  Marjorie  Paul,  formerlv  on  the  copy 

swretary.  He  has  been  with  the  agency  staff  of  Henri,  Hurst  ft  McDonald,  Chi- 
six  years.  cago,  has  joined  the  copy  staff  of  the 

^  Chicago  office  of  Batten,  Barton,  Dur- 

Head*  Style  Division  Stine  &  Osborn. 

Alwin  L.  Martin,  for  several  years  - ; - 

manager  of  the  Philadelphia  office  of  Montgomery  With  Electric  Firm 
Dry  Goods  Economist,  has  joined  the  F.  S.  Montgomerv,  formerlv  with  the 
organization  of  Geare.  Marston  &  Pill-  Walter  Allen  advertising  agency  of  Hart- 
ing,  Inc.,  Philadelphia  and  New  York  ford,  Conn.,  has  joined  the  staff  of  the 
agency. _  He  will  head  the  style  mer-  Bryant  Electric  Company  of  Bridgeport, 
chandising  division  of  that  agency.  Conn.,  as  advertising  manager. 

Illinois  Agencies  Merge  Obtains  Radio  Account 

The  Educational  Advertising  Agency,  Evans  Associates.  225  North  Michigan 
Joliet,  Ill.,  has  been  consolidated  with  the  avenue,  Chicago,  has  been  named  to 


of  copy. 

He  was  for¬ 
merly  key  copy 
man  for  N.  W. 

Ayer  &  Son,  and 
Lord  &  Thomas. 

He  also  has 
served  as  copy 
chief  of  Elrwin  & 

Wasey  and  Gar¬ 
diner  &  Wells. 

For  many  years 
he  was  advertis¬ 
ing  manager  of 
the  H.  J.  Heinz  H.  M.  Bousme 

company,  Pitts¬ 
burgh.  He  has  been  identified  with  the 
advertising  of  some  forty  food  products. 

Radio  Man  Join*  Batten 

Homer  Angus,  manager  of  licenses  and 
public  relations  of  the  Radio  Corporation 
of  America  and  before  that  vice-presi¬ 
dent  of  the  National  Broadcasting  Com¬ 
pany,  has  joined  Batten,  Barton,  Dur¬ 
stine  &  OsbMDrn,  Inc.,  as  an  executive.  He 
will  be  engaged  chiefly  in  broadcasting 
activities.  Another  addition  to  the  radio 
staff  of  this  agency  is  Kenneth  M.  Fick- 
ett,  who  has  resigned  as  an  announcer  for 
the  National  Broadcasting  Company  to 
assist  Arthur  Pryor,  Jr.,  in  the  produc¬ 
tion  of  radio  programs. 

New  Boston  Agency 

George  M.  Murray  and  Charles  D. 
Coe,  have  incorporated  under  the  Massa¬ 
chusetts  laws  as  a  general  advertising 
agency,  to  be  known  as  Murray  &  Coe, 
Inc.,  with  offices  at  25  Huntington  ave¬ 
nue.  Mr.  Murray,  who  has  been  with 
Murray  and  Crocker,  advertising  part¬ 
nership  recently  dissolved,  is  president  of 
the  new  concern,  and  Mr.  Coe  is  treas- 


Lock  Company  Appoints 

Badger  &  Browning,  Inc.,  Boston  ad¬ 
vertising  agency,  will  handle  the  ad¬ 
vertising  account  of  the  Independent  Lock 
Company  of  Fitchburg,  Mass.  Clifford 
P.  Parcher,  formerly  with  Wm.  B. 
Remington,  Inc.,  Springfield,  Mass., 
agency  has  joined  the  staff  of  this  agency 
as  an  account  executive. 

Ayer  Ha*  Neon  Account 

A  long-term  advertising  campaign  for 
Claude  Neon  Lights,  much  used  in  elec¬ 
tric  signs,  has  been  placed  in  the  hands 
of  N.  W.  Ayer  &  Son,  of  Philadelphia 
and  New  York.  Information  as  to  the 
part  newspapers  will  play  in  the  cam¬ 
paign  is  not  yet  available. 

Seymour  With  Atkinson 

Howard  W.  Seymour,  formerly  man¬ 
ager  of  the  Chicago  office  of  the  Alcorn- 
Seymour  company,  publishers’  representa¬ 
tives,  now  known  as  the  Franklin  P.  Al¬ 
corn  company,  has  joined  the  Harry 
Atkinson  agency,  Chicago,  as  a  vice-pres¬ 
ident. 

R.  B.  Davis  Frey  V.-P. 

Robert  B.  Davis,  who  has  successively 
held  the  positions  of  copy  writer,  copy 
chief,  and  director  of  production  for  the 
Charles  Daniel  Frey  agency,  Chicago, 
has  been  appointed  vice-president  and 
swretary.  He  has  been  with  the  agency 
six  years. 

Head*  Style  Division 

Alwin  L.  Martin,  for  several  years 
manager  of  the  Philadelphia  office  of 
Dry  Goods  Economist,  has  joined  the 
organization  of  Geare,  Marston  &  Pill¬ 
ing,  Inc.,  Philadelphia  and  New  York 
agency.  He  will  head  the  style  mer¬ 
chandising  division  of  that  agency. 


handle  the  advertising  of  Silver-Marshall, 
Inc.,  Chicago,  makers  of  radio  sets  and 
equipment. 

Has  Furniture  Account 

The  Dearborn  agency,  180  North 
Michigan  avenue,  Chicago,  has  been 
named  to  handle  the  account  of  E.  Wei¬ 
ner  Company,  Milwaukee,  furniture  man¬ 
ufacturers. 

Joins  Dalles  Agency 

Glenn  G.  Addington,  Dallas  advertising 
man,  has  been  appointed  assistant  to  Joe 
M.  Dawson,  vice-president  and  manager 
of  Tracy-Locke-Dawson,  Inc.,  agency, 
Dallas. 

Chicago  Agency  Changes  Name 

The  name  of  Will  Howell  and  Asso¬ 
ciates,  advertising  agency  at  30  North 
Michigan  avenue,  Chicago,  has  been 
changed  to  Howell,  Inc. 

Biscuit  Company  Names  Agency 

Fred  A.  Robbins,  Inc.,  Chicago  adver¬ 
tising  agency,  has  been  appointed  to  di¬ 
rect  the  advertising  of  the  Iowa  Biscuit 
Company. 

Joins  Campbell-Ewald 

William  B.  Pennebaker,  formerly  with 
Critchfield  &  Co.,  Chicago,  has  joined  the 
copy  department  of  the  Campbell-Ewald 
Company  in  Detroit. 

New  Rosenberg  Account 

Columbia  Pictures  Corporation  has  ap¬ 
pointed  the  Arthur  Rosenberg  Company, 
Inc.,  advertising  agency  of  New  York 
to  conduct  its  national  advertising. 

Armstrong  on  Dyer  Staff 

C.  H.  Armstrong,  formerly  business 
manager  of  the  Chicago  Journal  of  Com¬ 
merce,  has  joined  the  Chicago  office  of 
the  George  L.  Dyer  agency. 

Chemical  Firm  Name*  Jordan 

The  Oakland  Chemical  Company,  man¬ 
ufacturers  of  Dioxogen,  have  retained 
Jordan  Advertising  Abroad,  Inc.,  to 
handle  its  export  magazine  advertising. 

Hotel  Account  To  Presbrey 

The  Frank  Presbrey  Company  has  been 
appointed  to  direct  the  advertising  of  the 
Hotel  Presidente,  Havana,  Cuba. 

Berning  Transferred 

Fred  Berning,  account  executive  with 
Street  &  Finney,  New  York  agency,  has 
been  transferred  to  the  Boston  office. 

ISSUES  AIRPORT  FOLDER 

The  Salt  Ixike  Tribune  has  issued  an 
eight-page  folder  describing  the  airport 
at  Salt  Lake  City.  It  is  printed  on 
heavy  stock  paper  and  profusely  illus¬ 
trated. 


N.  W.  Ayer  A  Soni.  Inc.*  235  Montffomor.v 
Rtroet,  San  Francisco.  PlaclnfC  account  for  IlillH 
RroK.,  San  Franciaco,  manufacturers  of  IIUU 
Bros.  Coffee. 

Clarke  Collard  Company,  180  North  Michigan 


The  T  rend 
is  to  the 

LUDLOW 


Ludlow  Typograph  Co. 

2032  Clyboum  Avenue 
Chicago,  lllinou 


avenur,  Cbleago.  Will  place  the  acconnta  of 
ritronesia  Laboratories,  Chicago,  and  Pelton  L 
Pelton,  Chicago. 

Danchy  Company,  6031  Orandy  avenne 
Detroit.  Handling  account  for  Uaser-Cressman 
Cigar  Company,  Detroit,  manafacturers  of  cigars. 

Fuller  ft  Smith,  1501  Euclid  ayenue,  Clere- 
land.  Placing  account  for  the  American  Multi, 
graph  Sales  Company,  Cleveland. 

K.  L.  Hamman  Company,  316  13th  street.  !»• 
Angeles.  Cal.  Is  using  a  list  of  metropolitaa 
cities  for  the  advertising  of  Hollywood  Dry  Gin¬ 
ger  Ale,  Los  Angeles. 

Heath-Beehof,  Inc.,  211  W.  Wacker  drive, 
Chicago.  Placing  account  for  the  Allen  A  Com¬ 
pany,  Kenosha,  Wisconsin,  manufacturers  of 
hosiery  and  underwear. 

Henri,  Hurst  ft  McDonald,  58  East  Washing- 
ton  street,  Chicago.  Is  preparing  a  list  of  news¬ 
papers  for  the  advertising  of  Coroxone  Company 
Cleveland,  Ohio. 

Keeler  ft  Stites,  18  West  7th  street,  Clncin 
natl,  Ohio.  Has  prepared  a  list  of  newspapers 
for  the  advertising  of  John  Holland  Pen  Com 
pany,  Cincinnati,  Ohio. 

Lord  ft  Thomas  and  Logan,  Los  Angeles.  Cal. 
Has  selected  8!)  newspai>ers  for  the  advertising 
of  the  All  Year  Club  of  Southern  Califomin. 
I-os  Angeles.  Have  been  named  to  handle  the 
account  of  the  Ever-Dry  Laboratories,  Inc.,  Lo. 
Angeles. 

Lord  ft  Thomas  and  Logan,  247  Park  avenue. 
New  York.  Is  sending  schedules  to  a  few  east¬ 
ern,  large  cities  on  Electric  Vacuum  Cleaner 
Company,  Cleveland,  Ohio,  Premier  Cleaner. 

H.  K.  McCann  Company,  New  Continental  Oil 
building,  Denver,  Colo.  Has  been  named  to 
handle  the  advertising  of  the  Colorado  Assocls- 
tlon,  a  state-wide  development,  the  outgrowth 
of  the  D«‘nver  Tourist  Bureau. 

H.  K.  McCann  Company,  Skinner  building 
Seattle.  Handling  account  for  J.  W.  Kohl  Com¬ 
pany,  Seattle,  manufacturers  of  Golden  Glint 
Shampoo. 

Philip  Meany  Company,  210  West  Seventh 
street,  Ix)s  Angeles,  Cal.  Is  issuing  4,000  line 
schedules  to  newspapers  in  thirty  cities  on  Mis¬ 
sion  Dry,  a  product  of  the  California  Crushed 
I'rult  Coriwration,  Los  Angeles. 

Carroll  Dean  Murphy,  35  East  Wacker  drive, 
Chicago.  Is  Issuing  a  list  of  30  cities,  two  or 
three  papers  in  a  town,  for  the  advertising  of 
Hormel  Canned  Chicken,  George  A.  Hormcl 
Company,  Austin,  Minnesota. 

Bichardson-Briggs  Company,  216  Superior  ave¬ 
nue,  N.  E.,  Cleveland.  Placing  account  for 
the  Cummer  Products  Company,  Cleveland,  man 
iifacturers  of  Energlne. 

Shuman-Haws  Company,  820  Tower  court,  Chi 
cago.  Is  issuing  schedules  to  a  list  of  Kansai 
papers  on  the  Elgin  Radio  Company. 

Btack-Ooble  Company,  29  East  Madison  street, 
Chicago.  Is  now  placing  the  entire  account  of 
the  Balkelt  Radio  Company,  North  Chicago, 
Illinois. 


Circulation  prob¬ 
lem?  Try  NEA 
serial  fiction. 


NEA  Service,  Inc., 

1200  W.  3rd  St.,  Cleveland,  Ohio 


The  New  York 
Herald  Tribune  has 
a  higher  percentage 
of  its  total  weekday 
and  Sunday  circula¬ 
tion  concentrated  in 
New  York’s  suburbs 
and  the  residential 
boroughs  of  Queens 
and  Richmond  than 
any  other  New  York 
newspaper. 

NEW  YORK 

Ketalb  tribune 


MERGENTHALER  LINOTYPE  COMPANY 

BROOKLYN,  NEW  YORK  •  SAN  FRANaSCO  •  CHICAGO  •  NEW  ORLEANS  •  CANADIAN 
I.INOTYPE,  LIMITED,  TORONTO  2,  CANADA  •  •  Representatives  in  the  Principal  Cities  of  the  World 


T  THE  DETROIT  DAILY,  lUiistrated 


and  all  other 

Macfadden 

Newspapers- 

you  will  find 

Linotype 

Equipment 


A  few  of  the  Detroit  Daily,  Illustrated,  new  Linotypes 


When  the  Detroit  Daily,  Illustrated,  began  publication  recently 
the  initial  equipment  order  included  ten  new  Linotypes — seven 
Model  8’s,  one  Model  14,  one  Model  21,  and  one  Model  26. 

This  equipment,  together  with  the  twenty- 
six  Linotypes  at  the  New  York  Evening 
Graphic  plant,  the  twelve  at  the  Philadelphia 
News  plant,  and  the  eight  at  the  plant  of  the 
newly  acquired  New  Haven  Times-Union, 
makes  Macfadden  Publications,  Inc.,  oper¬ 
ators  of  fifty-six  Linotypes. 

Mr.  Bernarr  Macfadden,  terming  the 
Linotype  a  “practically  irreplaceable  stand¬ 
ard  for  machine  composition”  tells  why: 

“Macfadden  Publications,  Inc.,  is  now  con¬ 
trolling  not  only  several  weekly  and  monthly 
periodicals,  but  six  daily  newspapers,  and 
has  found  good  reason  for  satisfaction  with 
the  mechanical  equipment  in  its  various 
composing-rooms  provided  by  the  Mergen- 
thaler  Linotype  Company. 

“The  Linotype  has  become  practically  an 
irreplaceable  standard  for  machine  composi¬ 


tion.  In  addition  to  the  technical  develop¬ 
ments  of  your  product,  I  have  fo\ind  relation¬ 
ships  with  your  organization  to  be  highly 
satisfactory  from  the  business  viewpoint,  and 
I  feel  that  you  are  to  be  congratulated  for 
your  treatment  of  the  entire  printing  trade. 

“We  have  Linotype  equipment  in  the  plant 
of  the  New  York  Evening  Graphic,  Phila¬ 
delphia  Daily  News,  the  New  Haven  Times‘ 
Union,  and  theDetroit Daily, Illustrated,  and 
use  our  Linotypes  consistently  in  the  publi¬ 
cation  of  these  newspapers  as  well  as  for  the 
Automotive  Daily  News,  the  Daily  Invest¬ 
ment  News,  and  other  of  our  products. 

“We  have  found,  after  a  serious  study  of 
the  typesetting  machine  question,  that  the 
Linotype  and  the  company  in  hack  of  it  can 
be  depended  upoh  to  render  prompt  and  ef¬ 
ficient  service  whenever  it  is  required.” 


Rernarr  Macfadden 
Says: 


“The  Linotype  has  become  practi¬ 
cally  an  irreplaceable  standard 
for  machine  composition  .... 

“We  have  found,  after  a  serious 
study  of  the  typesetting  machine 
question,  that  the  Linotype  and 
the  company  in  back  of  it  can  be 
depended  upon  to  render  prompt 
and  efficient  service  whenever  it 
is  required . ” 


LINOTYPE 


LlKOTTPED  IN  P05TE*  iODONI 
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OLD  “WAR  CRIES”  AGAINST  NEWSPAPERS 
RAPIDLY  BECOMING  FAINT  ECHOES 

Newspaper  Men  Working  Hard  to  Create  Accurate,  Fair 
Newspapers,  Professor  Will  Tells  New  Jersey  Press — 
Reviews  Epithets  Which  Are  Passing 

Address  delivered  by  Allen  Sinelair  Will,  Professor  of  Journalism  in  Rutgers 
University,  at  the  annual  Newspaper  Institute  of  the  New  Jersey  I’ress  Association 
at  Rutgers  University,  New  Brunswick,  Oct.  7. 

WE  MAY  record  the  passing  of  some  interest  of  public  policy  they  risk  libel 
striHpnt  war  rries  mice  raised  atraiiist  in  exposing  some  individual  dangerous  to 


P«aF.  Allen  S.  Will 


'E  MAY  record  the  passing  of  some 
strident  war  cries  once  raised  against 
American  journalism,  or  their  subsiding 
to  weak  echoes 
of  their  former 
selves : 

The  Yfxlow 
Press — There  is 
no  longer  a  large 
and  influential 
group  of  newspa¬ 
pers  which  de¬ 
serves  or  receives 
this  designation, 
as  it  was  freely 
and  fiercely  used 
in  the  “gay  nine¬ 
ties”  and  later  by 
persons  who  con¬ 
sidered  that  such 
papers  outraged  decency,  fairness  and 
good  taste.  A  tinge  of  yellow  in  spots 
is  all  that  is  left  in  the  chromatic  ensem¬ 
ble  of  American  journalism.  Much  even 
of  this  yellowness  is  only  in  typography. 
If  the  contents  of  some  papers  which 
look  yellow  were  printed  in  subdued 
type,  they  would  appear  tame,  mild  or 
even  dull. 

Sensational  Newspaper — A  paper 
which  subsists  chiefly  by  pandering  to  a 
morbid  public  hunger  for  manufactured 
sensations  has  become  an  exceptional 
type,  if  some  of  the  tabloids,  which  are 
only  a  handful  in  number  and  too  recent 
to  classify,  be  excepted.  The  condition  is 
past  or  all  but  past  as  to  the  legitimate 
press. 

Bought  Editorial — As  rare  now  as  a 
day  in  June  and  a  good  deal  rarer;  in 
fact,  virtually  non-existent,  and  viewed 
with  more  profound  contempt  by  the 
press  itself  than  from  any  other  quarter. 

Malicious  Partisanship  —  As  ap¬ 
plied  to  editorials  or  news,  this  once  fre¬ 
quent  rebuke  is  seldom  seen  or  heard, 
although  it  was  common  in  the  rancor 
earlier  American  politics  and  journalism. 

Grossly  Exaggerated — This  phrase, 
as  'used  for  decrying  news  reports  in 
papers,  and  once  spoken  trippingly  on  the 
tongue,  has  almost  fad^  out.  The 
extraordinary  success  which  the  Ameri¬ 
can  press  as  a  whole,  even  the  tabloids, 
has  attained  in  the  effort  to  insure  as 
close  an  approximation  to  accuracy  as 
is  possible  in  such  publications  is  becom¬ 
ing  generally  recognized. 

Irresponsible  Reporter — This  indi¬ 
vidual,  credited  in  other  days  with  pos¬ 
sessing  and  using  the  power  to  insert 
what  he  pleased  in  newspapers,  including 
personal  attacks  and  ill  judged  or  igno¬ 
rant  treatment  of  facts,  was  never  a  nu¬ 
merous  species  and  is  now  extinct. 
Everything  that  goes  into  the  news  col¬ 
umns  of  a  paper  is  watched  with  tireless 
vigilance. 

Sob  Sister — There  are  just  enough  of 
this  type  in  journalistic  biology  left  to 
serve  as  archaeological  specimens.  The 
treatment  of  news  by  women  whose 
chief  qualifications  are  tear  ducts  in¬ 
stead  of  brains,  is  all  but  obsolete,  so 
far  as  the  leading  and  representative  pa¬ 
pers  are  concerned. 

Vile  Advertisement — Liberal  embel¬ 
lishment  in  paid  advertisements  of  the 
claims  of  medical  quacks  who  had  no 
false  modesty  or  modesty  of  any  other 
kind  and  the  publication  of  agony  col¬ 
umns  labeled  “personal”  is  no  longer 
seen  in  a  large  majority  of  papers  and 
seldom  seen  in  any  paper.  The  adver¬ 
tisements  in  most  cases  are  as  clean  as 
the  news. 

Circulation  Liar — The  practice  of  hav¬ 
ing  circulations  audited  has  consigned 
this  pat  expression  to  the  glossary  of 
discarded  Americanisms. 

Libelous  Sheet — Observance  by  news¬ 
papers  of  the  libel  laws  has  become  as 
nearly  complete  as  human  ingenuity  can 
make  it,  except,  perhaps,  when  in  the 


the  community,  as  a  grafter  or  political 
exploiter. 

Scandal  Sheet — The  publication  of  re¬ 
ports  reflecting  on  character,  and,  in  par¬ 
ticular,  of  unverified  rumors  blasting  to 
the  social  reputation  of  any  man  or 
woman  is  as  much  abhorred  nowadays 
in  newspaper  offices  as  anywhere  else. 

Jour.valistic  Hoax — Newspapers  no 
longer  hoax  their  readers  or  themselves. 
Inventing  news  would  be  called  stupid, 
in  these  times,  if  nothing  worse.  A  new 
generation  is  oblivious  to  the  humor  of 
such  a  process. 

Journalese — The  decline  and  fall  of 
this  word  took  place  a  good  while  back, 
when  automobiles  had  a  habit  of  blow¬ 
ing  up  after  running  20  miles  or  so  and 
the  first  reports  of  successful  airplanes 
were  being  circulated.  Newspaper  Eng¬ 
lish  no  longer  lags,  but  it  leads.  Current 
American  prose  is  modeled  after  it — crisp, 
condensed,  simple  in  structure,  unrhetori- 
cal,  using  the  power  of  the  short  word 
and  the  short  sentence. 

It  is  true  that  there  are  sporadic  sur¬ 
vivals  of  the  conditions  which  gave  birth 
to  these  phrases,  and  that  there  will  proba¬ 
bly  be  such  for  a  long  time  to  come.  The 
American  press  knows  that  it  has  not 
reached  perfection  and  is  prepared  to  take 
the  brickbats  with  the  bouquets,  although 
the  bouquets  are  becoming  relatively 
more  numerous.  On  this  occasion  I  leave 
criticism  to  the  critics,  of  whom  there  is 
no  lack,  for  my  aim  is  to  offer  deserved 
encouragement  to  a  group  of  men  from 
whom  the  appreciation  which  they  merit 
is  often  withheld.  It  is  sound  theology 
that  all  men  must  cry  “I  have  sinned” 
but  no  less  than  others  we  cherish  the 
offset  of  good  deeds  rightly  set  to  our 
credit. 

Now  and  then  a  newspaper — usually 
a  paper  striving  to  attain  circulation 
quickly — “goes  yellow,”  or  a  small  group 
of  papers  does  the  same.  These  are  only 
flare  backs,  for  the  big  swing  among  the 
press  of  the  nation  as  a  whole  is  away 
from  the  lure  of  idols  which  tempted  a 
part  of  it  in  a  more  flamboyant  period  of 
national  taste. 

The  decline  of  these  epithets  from  their 
former  vogue  is  an  indication  of  a  chang¬ 
ing  attitude  by  the  public  toward  news¬ 
papers  in  general.  The  old  indictment 
of  the  press  from  which,  of  course,  the 
better  papers  were  always  excepted,  was 
based  on  the  charge  that  a  portion  of  it 


was  deficient  in  honesty,  fairness  and 
cleanness.  Yet  it  has  come  to  pass  that 
honesty  is  the  main  word  in  the  news¬ 
paper  code,  for  the  reason,  if  no  other, 
that  there  is  an  almost  unanimous  con¬ 
viction  within  the  profession  that  honesty 
is  the  only  sure  basis  for  journalistic 
success.  Even  the  most  embittered  critic 
will  concede  that  the  papers  which  have 
reached  the  highest  goals,  economic 
as  well  as  functional,  have  been  honest. 
The  confidence  of  its  readers  is  the  in¬ 
dispensable  asset  which  attracts  circu¬ 
lation  and  brings  advertisements  to  a 
newspaper  today,  and  all  publishers  are 
vividly  aware  of  it. 

One  of  the  most  striking  changes  is 
the  progress  in  fairness.  Horace 
Greeley’s  reply  to  a  taunt,  “you  print 
our  speeches,  and  we  will  print  yours” 
belonged  to  a  code  long  out  of  date.  It 
is  generally  agreed  that  in  the  last  Pres¬ 
idential  campaign  the  printing  of  political 
news  on  the  basis  of  its  news  value,  apart 
from  the  editorial  opinions  of  papers, 
reached  high  water  mark.  If  a  news¬ 
paper,  as  the  result  of^  an  arrest  or  a 
court  proceeding,  is  compelled  to  print  a 
charge,  it  has  become  an  axiom  of  the 
craft  that  the  accused  person  shall  be 
given  an  opportunity  to  reply. 

The  legitimate  press  of  America  is 
now  relatively  clean.  With  only  a  few 
exceptions  in  proportion  to  the  total 
number  of  papers  it  admits  nothing  to  its 
columns  which  violates  decency  as  that 
term  is  interpreted  by  a  normal  mind. 
The  worst  details  of  crime  and  court 
trials  are  omitted  or  given  in  a  way  which 
does  not  carry  offense,  even  in  the  tab¬ 
loids. 

Compared  to  current  literature  of  the 
kind  rated  highest  by  the  critics  and 
most  popular  among  readers  of  books, 
the  newspapers  are  greatly  restrained 
in  their  treatment  of  subjects  in  which 
modesty  and  propriety  are  involved. 
Lines  written  by  Theodore  Dreiser  and 
Sherwood  Anderson  would  be  blue  pen¬ 
ciled  in  almost  any  editorial  office. 

Publication  of  the  news  of  public 
crimes,  such  as  grafting  and  other  indict¬ 
able  offenses,  committed  by  the  holders 
of  civic  office,  is,  of  course,  a  service  of 
high  value.  Since  the  World  War  the 
space  devoted  by  newspapers  to  private 
crime  has  been  declining.  It  is  true  that 
there  is  room  for  improvement  in  this 
respect  by  many  papers,  but  one  may 
scan  the  front  pages  of  leading  papers  in 
this  part  of  the  country  day  after  day 
without  finding  mention  of  any  crime 
there.  A  canvass  of  100  newspaper  made 
under  the  direction  of  Professor  Eric  W. 
Allen,  dean  of  the  School  of  Journalism 
at  the  University  of  Oregon,  showed  re¬ 
cently  that  they  devoted  but  3.S  per  cent 
of  their  total  news  space  to  private  crime, 
divorce  and  scandal. 

These  conditions  are  in  ample  evidence 
in  both  the  city  and  the  rural  press.  A 
better  day  has  dawned  for  publishers, 
editors  and  reporters.  They  have  made 
such  earnest  efforts  to  improve  the  gen¬ 


‘CONNE”  POSES  FOR  CAMERAMEN 


eral  standards  of  newspapers  that  the 
profession  of  journalism  is  now  regarded 
as  possessing  a  new  dignity  in  popular 
estimation.  The  mission  of  the  press  re¬ 
ceives  fuller  recognition  and  is  less  ob¬ 
structed  every  year. 

Besides  the  general  improvement  of 
newspapers  due  to  corrective  internal 
influences,  the  existence  for  about  a  quar¬ 
ter  of  a  century  of  schools  of  journalism 
has  had  a  tendency  to  influence  the  mind 
of  the  public  toward  according  greater 
prestige  and  opportunity  to  the  press. 
Even  though  some  of  these  schools  have 
not  done  all  that  was  expected  of  them, 
the  fact  that  leading  universities  and  col¬ 
leges  recognize  the  profession  of  journal¬ 
ism  as  CHie  worthy  of  their  cooperation  in 
supplying  men  and  women  for  it  who 
have  been  trained  in  higher  educational 
institutions  is  significant. 

Thus  departs  the  last  vestige  of  the 
old  delusion  that  no  special  preparation 
was  necessary  for  journalistic  work,  that 
“anybody  can  be  a  newspaper  man”  and 
that  individuals  who  have  been  unsuccess¬ 
ful  in  other  occupations  were  qualified  to 
succeed  as  journalists.  Publishers  and 
editors  fought  this  fallacy  unremittingly 
for  generations  and  now  the  universities 
have  committed  themselves  in  opposition 
to  it. 

The  truth  that  no  occupation,  profes- 
sicMial  or  otherwise,  calls  for  a  larger 
body  of  knowledge,  training,  experience, 
and  general  expertness  on  the  part  of 
those  who  perform  its  more  important 
tasks  than  journalism  does  is  gradually 
seeping  out  beyond  the  front  doors  of 
the  newspaper  office.  And  this  equipment 
must  be  always  retained,  ready  for  use  at 
a  moment’s  notice,  for  the  newspaper 
man  must  act  quickly  when  the  occasion 
arises,  unlike  the  lawyer,  who  may  pore 
over  his  reference  books  for  days  before 
deciding  upon  a  course  of  action. 

The  school  or  department  of  journal¬ 
ism  stands  as  an  outward  symbol  of  the 
advancing  stage  of  evolution  reached  by 
the  newspaper  press  of  America.  There, 
is  every  indication  that  the  advance  will 
continue.  The  best  standards  of  a  uni¬ 
versity  graduate  are  no  better  than  the 
profession  needs  for  its  recruits.  The 
greatest  deposit  of  knowledge  which  a 
university  can  give  is  no  greater  than 
the  need  of  such  recruits — in  fact,  not 
nearly  enough.  The  utmost  professional 
equipment  which  the  university  can  be¬ 
stow  must  be  only  a  beginning. 

An  indicated  opportunity  of  the  present 
time  is  for  a  direct  alliance  between  the 
newspaper  profession  and  the  school  or 
department  of  journalism,  in  which 
students  will  receive  the  maximum  pro¬ 
fessional  preparation  according  to  the 
standards  of  today,  as  interpreted  by 
leading  newspapers,  together  with  educa¬ 
tional  preparation  of  baccalaureate  grade, 
the  teachers  working  hand  in  hand  with 
the  newspaper  profession.  Happily,  we 
have  this  alliance  in  New  Jersey.  The 
university  gains  from  it  by  broadening 
its  usefulness  and  the  press  gains  by  ob¬ 
taining  for  its  ranks  a  class  of  recruits 
who  are  as  well  prepared  for  their  own 
life  work  as  lawyers  or  physicians  or  any 
other  group  of  professional  men  are  pre¬ 
pared  for  theirs. 


Connie  Mark,  manager  of  the  1929  Ameriran  League  Champion  Philadelphia 
Athletics,  welcoming  to  Shibe  Park  the  contingent  of  cameramen  and 
reporters  who  covered  the  world  series  for  their  papers. 


STATION’S  POWER  INCREASED 

WHAS,  Operated  by  Dailies,  Licensed 
for  10,000  Watts 

Radio  station  WHAS  of  Louisville, 
owned  and  operated  by  the  Courier 
Journal  and  the  I^ouisznlle  Times,  has 
become  one  of  the  most  powerful  broad¬ 
casting  units  in  the  United  States, 
through  the  action  of  the  Federal  Radio 
Commission. 

A  license  was  issued  to  the  station  on 
Oct.  7,  authorizing  it  to  broadcast  on 
10,000  watts  power  instead  of  5,000  watts 
which  it  had  been  using. 

The  Commission  had  granted  the  sta¬ 
tion  a  constniction  permit  to  install  the 
high-power  equipment,  and  following  an 
inspection  and  test  by  the  Radio  Division 
of  the  Department  of  Commerce,  it  was 
found  to  meet  all  requirements.  Issuance 
of  the  license  followed  immediately. 

The  station  broadcasts  on  a  frequency 
of  820  kilocycles,  and  has  this  channel 
all  to  itself. 
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OHIO 


WHOLESALE  AND  RETAIL  DISTRIBUTON 


This  book  will  give  basic  merchandis¬ 
ing  data  for  the  entire  U.  S. — by  states, 
by  counties,  by  towns  of  1000  ami  up. 


To  the  man  who  plans 

Sales  Campaigns 


A  STUDY  of 
ALL  AMERICAN 
MARKETS 


New  Potion 


Far  more  than  the  details  of  100  principal  trading  areas  is 
given  in  the  new  edition  of  “A  Study  of  All  American  Markets.” 
With  Utmost  ease  you  can  assemble  sales  facts  for  any  portion 
of  the  United  States — standardized  and  up-to-the-minute.  Twenty- 
four  retail  classifications  are  made,  7  wholesale,  and  6  chain  store. 
Population,  savings  accounts — all  possible  data  is  marshalled  to  per¬ 
mit  you  to  route  salesmen  and  plan  campaigns  with  highest  efficiency. 

This  book  has  been  impartially  produced  and  represents  the  net  of 
thousands  of  dollars  invested  in  research. 

How  to  get  your  copy 

The  gratis  distribution  of  this  volume  is  limited  to  business  execu¬ 
tives  who  are  interested  in  the  utility  of  newspaper  advertising. 
Inquiries  should  be  written  on  business  stationery  and  $1  enclosed 
to  cover  postage  cost  and  packing.  Otherwise  The  100,000  Group 
of  American  Cities  reserves  the  right  to  charge  the  production  cost 
of  $15  a  copy. 


The  100,000  Group  of  American  Cities 

400  West  Madison  Street,  Chicago,  III. 

110  E.  42nd  St.,  New  York  Qty 


Akron,  Ohio,  Beeren  Jewmel 
Atbiny.  N.  V..  Knitkttbeckst  Prttt 
end  Evtnimt  Srms 
Allentown,  Pa ,  Memmi  Coff 
Atlanta,  Ca ,  Jewntl 
Baltiaiore,  Md..  Sun 
Bifi|hamlon.  N  Y.,  Prtst  and  Ltader 
Birmingham.  Ala ,  Amrj-Agr-iTrraid 
Boiton,  Mast..  Globe 
Bridgeport.  Conn  .  Pott  &  Telegram 
Brooklyn,  N  Y..  Eagle 
Bufalo,  N  Y..^ews 
Canton,  Ohio,  Keporitory 
C^uicaton,  S.  Cn  PoH-Newt  and 

C^rlotte.  N.  C..  Obtervet 
Chkafo,  IM..  Tke  Daily  Nemt 
Cincinnati,  O .  Timet  Stae 
Cleveland.  Ohio,  Plain  Deateo 
Columbus.  Ohio,  Ditpaitk 
Dallaa,  Tciaa,  Timet  Berald 
Dayton,  Ohio,  JVnri 
Denver,  Colo.,  Pott 


Des  Ueuies.  la  ,  BedHoe  &  TrflwM 
Detroit,  Mich.,  Newt 
Duluth.  Minn .  Herald 
Eliiabeth.  N  J  .  Daily  Jomnal 
El  Paso.  Tea .  Herald  and  Timet 
Erie,  Pa ,  Dhpattk.Herald 
Evansville.  Ind.,  Courier  Journal 
Fall  River.  Mnia..  Herald  Newt 
Flint.  Mich.,  Journal 
Fort  Wayne.  Ind.,  Newt  Sentinel 
Fort  Worth,  Tcaaa,  Stbr-Telegram 
and  Rermd 

Grand  Rapids,  Mich ,  Prett 
Harnatnirf.  Pa..  Patriot-News 
Hartlord.  Coon..  Timet 
Houston,  Tea.,  Chronicle 
Indianapolis.  Ind.,  Newt 
Jacksonville.  Fla  .  Florida  Thnet-Vnion 
Jersey  City,  N.  J.,  Jertey  Journal 
Kansas  Cdy.  Mo..  Star 
Knoaville,  Tenn.,  Journal 
Lawrence.  Mass ,  Eagle  &  Tribune 
Little  Reck,  Ark.,  Arkansat  Democrat 


Long  Beach,  Calif ,  Prett  Telegram 
Los  Angeles.  Calif.,  Timet 
Louisville,  Ky.,  Conner,  Journal  and 
Timet 

Lowell,  Mass.,  Courier,  CifiMO 
and  Leader 
Lynn,  Mass .  Uem 

Memphis,  Tenn .  Commercial  Appeal 
and  Evening  Appeal 
Miami,  Fla.,  Herald 
Milwaukee.  Wis .  Journal 
Minneapolis.  Minn ,  Journal 
Nashville.  Tenn ,  Tennestean 
Newark,  N  J.,  Newt 
New  Bedford.  Mau  .  Stand^d  and 

New  Haven,  Conn  .  Hegjiter 
New  Orleans,  La  ,  timei  Puayuna 
New  York.  N.  Y.,  The  New  York 
Timet 

Norfolk,  Va  .  Ledger  and  Ditpatek 
Oakland,  Calif.,  Tribune 
Oklahoma  City,  Okla  ,  Oktfhoman 
Tmet 


Omaha,  Neb.,  Woetd  Herald 
Paterson,  N.  J.,  Prett,  Guardian  and 
Cbronkle 

Peoria.  111.,  Journal  Trantcript 
Philadelphia.  Pa  ,  Evening  BiMetin 
Pittsburgh,  Pa.,  ^eu 
Portland.  Ore.,  Oeegonian 
Providence.  R.  1..  Joutnal  Bulletin 
Reading,  Pa..  Eagle 
Richmond,  Va  .  Timet  Ditpatek 
Rochester,  N.  Y  .  Ttmet  Vmon 
Sacramento.  Calif.,  Bee 
St.  Louis,  Mo .  Pott  Dupatek 
Salt  Lake  Gty,  Utah.  Tribune 
St  Paul.kiinn  ,  Du#otch,Pioiuer 
Preu 

San  Antonio,  Tet..  Beprttt  &  Newt 
San  Diego,  Calif  .,  Union  b  Tribune 
San  Francbco,  Calif  .,  Cbronkle 
Schenectady,  N  Y.,  Getetu 
Scranton.  Pa.,  Timet 
Seattle,  Wash .  Ttmet 
Sioui  City,  Iowa,  Journal 


South  Bend.  Ind ,  Tribune 
Spokane,  Wash  ,  Spoketman  Review 
&  Ckeonide 

Springfield.  Masa.,  Springjitld 
Newtpepers 
Syracuse.  N.  Y.,  Htrali 
Tarnma,  Wash  ,  Newt  Tribune  It  Ledger 
Tampa,  Fla.,  Morning  Trkiune 
Toledo,  Ohio.  Blade 
Trenton.  N  J.,  Timet  end  Timet 
Advertiser 
Troy.  N.  Y.,  Record 
TuIm,  Okla.,  World 
Ulka.  N.  Y.,  Obterver-Ditpatek 


Wichita.  Kan.,  Eagle 
Wilkes-Barre.  Pa.,  Timet  Leader 
Wilmington.  Del.,  Journal  end  Newt 
Worcester,  Mau .  TeUgram-Catetta 
YeuofstowB,  Ohio,  Vmdkatoe 
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NAETER  BROS.  MARK 
25TH  ANNIVERSARY 

Leading  State  Official*  and  More 
Than  50  Publitker*  Present  At 
Cape  Girardean  Ceremonies 
October  3-4 


Fred  and  George  A.  Naeter  celebrated 
the  twenty-fifth  anniversary  of  their 
ownership  of  the  Cape  Girardeau  South¬ 
east  Missourian  Oct.  3  and  4  by  issuing 
a  special  edition  of  108  pages,  28  pages 
rotogravure  and  following  it  up  with  a 
banquet  at  which  the  governor,  lieutenant 
governor  and  ail  elective  state  officials 
were  present. 

Four  himdred  citizens  of  the  city  and 
district  attended. 

President  Hoover,  United  States  sen¬ 
ators,  numerous  Missouri  congressmen 
and  highest  civic  and  church  dignitaries 
of  Missouri  sent  messages.  More  than 
.^0  Missouri  publishers  attended. 

.\11  churches  in  Cape  Girardeau  joined 
ill  the  testimonial  dinner  to  the  Naeters. 
Service  clubs  had  special  programs  for 
them  and  so  many  flowers  were  sent  they 
could  not  all  be  placed  in  the  office. 

Naeter  Brothers  worked  as  printers  in 
St.  Louis  and  in  1904  went  on  a  f.S.OO 
steamboat  excursion  to  Cape  Girardeau, 
a  place  they  had  never  heard  of  before. 
Through  a  peculiar  coincidence  they  were 
sold  a  defunct  daily  plant  for  $1,800,  $200 
cash  and  the  balance  when  they  earned 
it.  Then  there  were  two  other  daily 
papers  and  two  weeklv  papers  in  Cape 
Girardeau,  a  town  of  5,000.  The  brothers 
Itorrowed  $42.'i  from  printers  on  the  St. 
Louis  newspapers  and  started.  In  the 
first  year  their  gross  business  was  less 
than  $5,000.  Now  Cape  Girardeau  is  a  city 
of  16,000.  There  is  no  other  paper  there. 
The  gross  business  this  vear  w'ill  exceed 
S.100.000.  In  192.S  the  Naeters  dedicated 
their  new  building  wbicb  cost  $200,000 
and  is  said  to  be  the  largest,  most  ornate, 
and  most  costly  newspaper  plant  in  any 
city  of  its  size. 


JACOBS  HEADS  lOTH  DISTRICT 


Houston  Picked  for  Next  Year’s  Con- 
TentioB  of  Advertising  Clubs 

Electing  Lorry  A.  Jacobs  of  Dallas  as 
president,  the  Tenth  District  Advertising 
Clubs,  meeting  in  Dallas  recently  chose 
Houston  for  next  year’s  gathering.  Be¬ 
sides  Jacobs,  officers  elected  include:  E. 
C.  Taulbee,  Waco,  and  J.  B.  Higdon, 
San  Antonio,  vice-presidents ;  Erie  M. 
Racey,  Dallas,  secretary-treasurer ;  Lee 
Y.  Langston,  Oklahoma  City;  George  B. 
Lathan,  Joe  Kempton,  Dallas ;  Charles 
Spraggins,  Mrs.  Dick  Davis,  Wichita 
Falls;  P.  L.  Michael,  A.  D.  Collins,  A. 
M.  Cohen,  Houston;  Harlan  Fentress, 
Waco;  W.  W.  Watson,  E.  T.  Jones, 
Beaumont ;  Fred  BessJer,  J.  D.  Roberts, 
Galveston;  Mrs.  Thelma  Gaines,  E.  W. 
Timmerman,  San  Antonio,  and  H.  F, 
Belew,  Fort  Worth,  directors. 

Among  Dallas  convention  speakers 
from  out  of  the  district  were  Ralph  Fax- 
son  of  Denver,  11th  district  president; 
Delos  Walker  of  New  York  and  J.  K. 
.Stevens,  St.  Louis. 


BROWN  IN  BANK  DEAL 

James  B.  Brown,  owner  of  the  Louis- 
-■ille  (Ky.)  Herald-Post  and  prominent 
Kentucky^  financier,  recently  entered  the 
Cincinnati*  ranking  field  when  the  Banco- 
Kentucky  Company,  of  which  he  is  presi¬ 
dent,  acquired  control  of  two  Cincinnati 
institutions,  the  Brighton  Bank  &  Trust 
Co.  and  the  Pearl  Market  Bank  &  Trust 
Co.  The  two  Ohio  banks  will  be  merged. 
Mr.  Brown  is  also  president  of  the  Na¬ 
tional  Bank  of  Kentucky  and  has  numer¬ 
ous  other  corporate  connections. 


CHANGES  ON  N.  Y.  GRAPHIC 

Nathan  Zalinsky  and  Ben  Gunther,  of 
the  Hew  York  Evening  Graphic  picture 
staff,  were  recently  placed  in  charge  of 
the  Saturday  rotogravure  section,  upon 
retirement  of  Ryan  Walker,  Robert 
McNamara  of  the  staff  has  replaced 
Joseph  Applegate  in  charge  of  the  Satur¬ 
day  magazine. 


DESCRIBES  “NEWER  HALF’’ 


Detroit  Times  Promotion  Booklet 
Cites  City’s  Growth 

“The  Newer  Half”  of  Detroit — ^the 
800,000  persons  who  are  said  to  have 
moved  into  the  motor  city  and  its  sub¬ 
urbs  since  1920 — ^make  up  the  theme  em¬ 
phasized  in  a  booklet,  “Detroit’s  Growth," 
issued  by  the  Detroit  Times. 

The  “newer  half,”  their  wages  and 
their  expenditures,  and  their  effect  on 
property  values,  building,  manufacturing 
production,  public  utilities,  and  newspaper 
circulations,  are  all  described  in  detail, 
with  a  large  number  of  charts  and  illus¬ 
trations. 


DENNISON  HRM  PROUD 
OF  ITS  “EDITORIALS” 


Tells  Employes  and  Dealers  That 
“Entertaining  Articles’’  in  News¬ 
papers  and  Magazines  Form 
Best  Publicity 


An  “entertaining  article”  furnished  to 
newspapers  and  magagines  with  an  illus¬ 
tration  is  the  “best  of  publicity”  even 
though  it  contains  no  firm  name,  because 
the  merchandise  described  is  usually 
easily  identified  by  the  reader,  according 
to  the  Dennison  Manufacturing  Com¬ 
pany.  This  concern  which  makes  party 
favors  and  decorations  expressed  the 
foregoing  theory  in  the  fall  number  of 
its  house  organ.  What  Next,  and  stressed 
the  fact  that  it  has  long  enjoyed  the 
reputation  of  furnishing  such  articles  to 
newspapers  and  magazines.  The  highly 
enlightening  article  as  it  appeared  in  the 
house  organ  follows: 

“  ‘Editorial’  is  the  technical  name  for  an 
entertaming  article  which  is  furnished, 
usually  with  an  illustration,  to  be  inserted 
in  the  reading  columns  of  a  newspaper 
or  magazine.  It  is  not  an  advertisement, 
inasmuch  as  it  is  not  paid  for  and  con¬ 
tains  no  firm  name.  Yet  it  is  the  best 
of  publicity  because  the  merchandise 
described  is  usually  easily  identified  by 
the  reader  and,  in  order  to  carry  out  the 
suggestions  in  the  article,  this  merchan¬ 
dise  must  be  purchased. 

“The  Dennison  Manufacturing  Co. 
have  long  enjoyed  the  reputation  of  fur¬ 
nishing  good  editorials.  The  best  maga¬ 
zines  in  the  country,  from  the  Ladies’ 
Home  Journal  down,  have  asked  us  to 
give  them  suggestions  for  new  bazaar, 
automobile,  table  and  hall  decorations, 
ideas  for  parties  and  costumes  and  de¬ 
scriptions  of  the  latest  craft  work,  and 
we  have  always  complied.  Now  the  Ad¬ 
vertising  Department  have  a  staff  especi¬ 
ally  trained  for  the  preparation  and  dis¬ 
semination  of  such  articles  to  not  only 
magazines  of  national  circulation  but  to 
newspapers  and  the  house  organs  of 
many  firms. 

“The  influence  exerted  by  these  articles 
can  never  be  estimated,  but  we  know  it 
must  result  in  increased  demands  on  our 
dealers  for  Dennison  merchandise  and 
an  ever-growing  interest  in  Dennison- 
craft.” 


F.  R.  JELLIFF  HONORED 


Galesburg  Editor  Given  Surprise  Party 
Marking  48tb  Year  With  Paper 

Fred  R.  Jelliff,  editor-in-chief  of  the 
Galesburg  (Ill.)  Register-Mail,  was 
honored  at  a  dinner  in  the  Galesburg 
Qub  recently,  celebrating  his  48th  year 
on  the  Register-Mail  staff  and  the  ap¬ 
proach  of  his  75th  birthday  anniversary. 

Sixty  members  of  the  staff  attended 
the  event  during  which  M.  M.  Eddy 
presented  him,  on  behalf  of  the  staff, 
with  a  fountain  pen  desk  set.  Omer  N, 
Custer,  general  manager,  was  host  and 
presided  at  the  party. 


JOINS  N.  Y.  AMERICAN 

Max  J,  Gerstman,  manager  of  jewelry 
and  women’s  wear  advertising  for  the 
Buffalo  Times,  has  joined  the  local  ad¬ 
vertising  staff  of  the  New  York  Amer¬ 
ican.  Mr.  Gerstman  bee^an  his  newspaper 
career  on  the  advertising  staff  of  the 
Buffalo  Express  in  1909. 


FIRST 
Through  Traffic- 
First  on  the  Stands 


The  Journal 

Minneapolii.  Mmn. 


'HACK AGE  Truck  equips 
^  ment  will  add  greatly  to  the 
speed  and  efficiency  of  your 
circulation  work. 


Faster  through  traffic,  easier 
to  park,  just  right  in  carrying 
capacity,  the  Harley^Davidson 
Package  Truck  will  out^work 
any  car  or  motor  truck  —  and 
at  much  less  cost.  Even  in  con^ 
gested  districts,  it  can  always 
be  swung  into  the  curb  so 
that  bundles  can  be  unloaded 
right  at  the  stand.  Its  distine 
tive  appearance  gives  it  much 
better  advertising  value,  also. 


Let  your  local  Harley ' Davidson  dealer 
demonstrate.  7^o  obligation.  Phone  today. 


HARLEY'DAVIDSON 


(  CapIcUy  I  PotckcU^fAlrUck 


SMail  This  Coupon 


—  for  literature  showing  our 
full  line  of  bodies— including 
our  y^ewspaper  Special  —  on 
our  wonderful  1930  chassis. 


HARLEY-DAVIDSON  MOTOR  COMPANY 
Dept.  E.  P.  Milwaukee,  Wit. 


Interested  in  the  Package  Truck  for  the  newspaper 
business.  Send  literature. 


Name . 


H 


NNOUNGJNG  tie— 

Pacifit^aast  Edition: 


Reprodurtion  from  Advertisr- 
inent  in  September  2l8t 
Kditok  &  Publisher 


The'pACind  oAkkt  Edition  will  be 
dinribuccd  to  wfaKnbea  by  bit  mia 
aod  liifboe  aiail  tfacoii|{faout  the  Ibci- 
iic  CoaK  and  to  the  iater-Mountain  te- 
sioa.  The  iubKri|aioo  lateitfor  n^br 
RMil  delivefyl 


DOW.  JONES;<J,'<».,  jwbliiheis 
of  The  Wall;Stilw  Joim^  nkc 
pleaiare  in  annouoctog  th^^ACIPIC 
Co  AST  EpiTIONof  eWaLLSTKEVT 

Journal,  to  be'pablished  oa  the 
Ibcilic  Coaat. 


The  high  atandj 
ienice,  which  ha 
Street  Journal  ad 
for  nearly  SO  yeal 
rciponiiblc  for  ^ 
electric  page  new^ 
than'90  Amerkal 
.  .  .  which  have  ^ 
Journal  the  finaiKi^ 
try  and  the  largej 
in  the  world— thej 
are  iKMV  pledged  t< 

Pacific  Coast 
Wall  Street! 


This  oewspaper,  wh^idbwill  begitf  pulw 
licatioo  in  Octobe^lwings  to  the  RkiIk 
Coaatacoinpietp'^i^,joMmaiof  finance 
and  businca  einplo)iing.dic  hill  national 
and  international  recowces  of  the'  fore- 
mott  financial  newt  gathering  andVia- 
tributing  Organuatioo  of  the  ^>rid. 

The  Pacific  Coabt  Edition  of  The 
Wall  Strbct  Journal  anil  pwaent 
daily  all  of  the  important  Eastern  and 
National  financial-iicwt  .together  with 
iuil  covciRge  of  Wemem  news.  It  will 
contain'the  oumandiag  analyses  of  com¬ 
panies  and  the  studies  of  aecurity  valines 
rcgubily  appeariogiii  The  Wall  Street 
Journal .  ewl.usive  katuies'for  which 
The  Wall  Strict  Jemmai  is  widely  not^. 


and — this  new  financial 
newspaper  is  prodneed 
in  a  plant  that  is 


SubsqiptioDS  ma; 
the  following  ollij 
Jounul.  Reserv^ 
space  may  also  he 


100% 

INTERTYPE 


Van  Nuya  Building 

LOS  ANGELES 


Hhater-Dulin  Building 

SAN  FRANCISCO 


The  Pacific  Coast  Edition  of  The  Wall  Street  Journal  is 
composed  on  7  Standardized  Intertypes  with  “C”  Equip¬ 
ment.  The  hody  type  is  Jntertype  Ideal  News  Face. 

The  new  Dow,  Jones  &  Co.,  Pacific  Coast  plant — which 
extends  the  famous  Dow,  Jones  service  on  the  West  coast — 
will  be  100%  Intertype. 

Intertype  Ideal  News  Face  is  also  used  on  The  (N.  Y.) 
Wall  Street  Journal,  The  Philadelphia  News  Bureau,  The 
Journal  of  Commerce,  Financial  World,  American  Metal 
Market  and  many  other  financial  publications,  as  well  as 
hundreds  of  newspapers. 


INTERTYPE  FEATURES 

There  are  43  reasons  why  the  In¬ 
tertype  has  become  so  popular  in 
such  a  short  time.  “Intertype  Fea¬ 
tures”  is  the  booklet  that  illustrates 
and  describes  the  reasons  why  those 
who  know  the  Intertype  like  the 
Intertype.  Write  nearest  Intertype 
oflSce  for  your  FREE  copy  of  “In¬ 
tertype  Features.” 


INTERTYPE  CORPORATION:  Brooklyn.  N.  Y.,  360  Furman  St.;  Chicugo  130  N. 
Franklin  St.;  New  Orleans  816  Howard  Ave.;  San  Francisco  152  Fremont  Sl;  Ia>s 
Angeles  1220  South  Maple  Ave.;  Boston  80  Federal  St.;  London;  Berlin. 


Set  in  Botfonl  Famllv 


ler  challenged  the  intellectual  honesty  of  HOLLAND  JOURNALISM 

Dr.  Stelzle  in  offering  to  write,  without  - - - -  * 

expense,”  articles  appraising  the  morals 
of  the  movies.  The  first  thing  you  knew 
Dr.  Stelzle  was  admitting  in  a  letter  that 
he  was  paid,  yes  subsidized,  by  the  Mo¬ 
tion  Picture  Producers  and  Distributors 
of  America,  chariot  in  which  “Czar” 

Will  rides  in  solemn  glory.  Dr.  Stelzle 
made  quite  a  virtue  of  the  fact  that'  he 
is  paid  to  write  “news  and  feature  arti¬ 
cles”  for  more  than  a  dozen  “clients,” 
of  which  “Czar”  Will  is  but  one.  Dr. 

Stelzle  thought  it  “worse  than  unfair” 
for  The  Churchman  to  complain  of  his 
act'  in  offering  his  “news  and  feature” 
stuff  to  the  religious  press  “without  ex¬ 
pense.”  Why,  hadn’t  he,  for  more  than 
20  years,  been  writing  articles  for  the 
“education  and  inspiration”  of  Christian 
people,  for  which  he  had  not  been  paid  a 
dollar?  Eiveryone  must  know,  he  thought, 
that  work  must  be  paid  for  by  someone 
in  this  best  of  possible  worlds.  He  did 
not  mean  to  be  sly,  or  stick  anything 
over  on  the  editing  brotherhood.  Indeed, 

Dr.  Stelzle  wrote  one  of  his  very  long, 

.self-searching  letters.  He  will  doubtless 
relay  another  one  of  his  famed  defense 
epistles  to  me  next  week,  after  reading 
this  article,  but  he  will  not  be  able  to  tell 
me  much  about  Pr.  Guy  Shipler  that  I 
do  not  know.  By  the  way,  the  stuff  that 
The  Churchman  dug  up  and  printed 
about'  the  system  of  picture  endorsement 
by  society  and  club  women  that  the  Hays 
organization  works  overtime,  was  illumi¬ 
nating  stuff.  “The  movie  ma.squeraders,” 

Dr.  Shipler  called  them. 

*  *  * 

SO,  you  see,  the  religious  press  is  not 
exactly  asleep  at  the  switch  of  life's 
broad  road.  We  mention  but  a  single 
episode.  I  might  also  tell  how  the  relig¬ 
ious  press  searched  itself  for  piTsonal 
guilt  after  the  oil  scandal  revelations  a 
couple  of  years  ago.  One  editor  with 
hob-nailed  shoes  jumped  over  the  whole 
pack  for  the  lax  manner  in  which  they 
had  reported  the  facts  and  interpreted 
that  historic  lapse  of  moral  responsibility 
in  high  places.  It  struck  me  at  the  time 
that  there  must  l)e  overflowing  health  in 
an  institution  which  would  thus  speak  out 
plainly  of  its  own  short-comings.  And  I 
would  confidently  remark  that  the  failure  day  a  week  as  a  rest  day,  usually  Sun- 
of  the  religious  press  on  that  old  score  day,  but  reporters  and  correspondents 
was  no  worse  or  less  excusable  than  that  work  “around  the  clock.”  By  common 
of  the  daily  press  which  for  months  on  practice  a  discharged  journalist  is  given 
end  slept  on  the  greatest  scandal  story  in  three  to  four  months’  notice.  The 
federal  official  life  since  the  Southern  re-  yearly  holiday  is  from  a  fortnight  to  a 
construction  age  which  Claude  Bowers  is  month.  Wages  run  from  $40  to  $200 
now  characterizing  as  America’s  “tragic  per  month  according  to  the  position  held, 
era.”  More  power  to  the  religious  press,  but  a  $180  per  month  (450  florins) 
say  we  from  the  sidelines.  salary  in  Amsterdam  will  buy  as  much 

-  as  a  $250  salary  will  in  Philadelphia. 

And,  according  to  statistics,  the  salaries 
of  journalists  have  advanced  in  tune 
with  the  increased  cost  of  living,  and 
remained  at  their  high  figure  when 
prices  have  dropped  again. 


Verbal  Agreements  Cover  Employ¬ 
ment  and  Working  Conditions — 
Pay  Compares  Favorably 
With  U.  S.  Uvels 


By  MARLEN  PEW 

T^O  you  ever  read  religious  news-  mate  stage.  He  will  go  to  jail.  But  it 
^  papers?  1  camiot  speak  concerning  was  not  only  the  corrupting  influence  of 
all  of  them,  but  some  I  am  familiar  with  certain  of  the  pictures  that  outraged  Dr. 
contain  as  good  abstract  stuff  as  is  being  Shipler,  and  other  religious  editors,  but 
printed  in  this  day.  There  are  real  rather  the  smug,  box-office  wiggling  and 
flashes  of  journalistic  enterprise,  courage  twisting  of  the  little  “Czar”  and  his  press 
and  editorial  perception  of  the  facts  of  agents.  That  element  was  shown  up  to 
this  life,  to  say  nothing  of  the  possible  the  queen’s  taste  in  The  Churchman,  and 
next,  in  some  which  come  to  my  desk,  who  do  you  suppose  the  crusaders  landed 
How  would  it  be  to  discuss  them  here  in  their  net,  squirming  like  a  ten-pound 
today?  1  immediately  think  of  such  mackerel?  None  other  than  our  old 
papers  as  The  Churchman,  edited  by  the  friend,  the  Rev.  Charles  Stelzle,  former 

Rev.  Guy  Emory  Shipler,  who  was  a  pastor  of  the  I^bor  Temple  in  New 

member  of  the  staff  of  Boston  Traveler  York,  familiar  figure  in  metropolitan 
when  I  had  the  pleasure  of  editing  it  new'spaper  and  advertising  circles,  the 

something  less  than  a  quarter  of  a  cen-  author  of  that  impudent  questionnaire 

tury  ago.  Guy  is  a  young  fellow  yet.  which  a  few  newspapers  recently  dared 
I  remember  him  as  a  “go-getter”  re-  to  orint,  asking  readers  to  bare  their  im¬ 
porter,  with  uncommon  good  sense  and  mortal  souls  on  questions  of  conscience 
high  pride  in  achievement.  Today  he  is  and  religious  belief  which  were  so  raw 
journalist  to  his  finger-tips,  no  “plaster  that  any  sensitive  person  would  scarcely 
saint,”  one  who  loves  life  and  speaks  and  wish  to  discuss  them  at  his  own  hearth- 
writes  in  direct,  meaningful  terms.  His  stone.  Dr.  Stelzle  was  revealed  as  the 
former  activities  in  the  priesthood  of  the  pastoral  public  relations  councilor  of  the 
Episcopal  church,  in  Cincinnati  and  St.  movies,  and  from  a  ludicrous  angle. 
Louis,  were  colorful  and  interesting,  but  *  * 

editorship  was  his  commanding  impulse,  *  pjER  Dr.  Shipler  had  steamed  up 
though  I  think  he  is  stilly  rector  of  a  r\.  hjs  crusade  if  was  Czar  Hays’  turn 
parish  in  New  Jersey.  It  is  everywhere  jq  move.  .'\n  effective  defense,  of  course, 
admitted  m  religious  circles  that  the  might  jolly  well  come  from  a  clergyman, 
famed  old  Churchman  became  a  human  Presently  religious  editors  of  the  country 
document  of  the  first  quality  when  Guy  Jjegan  to  receive  letters  from  Dr.  Stelzle 
Shipler  began  to  direct  its  course.  Then, 
too,  I  admire  such  papers  as  the  Chris¬ 
tian  Record,  edited  by  Dr.  Al^rt  C. 

Dieffenbach,  who  also  writes  brilliantly 
of  significant  human  affairs;  The  Chris¬ 
tian  Century,  an  undenominational  Chi¬ 
cago  weekly  which  hits  straight  from  the 
shoulder;  The  Commonweal,  a  liberal 
Catholic  weekly;  The  Tablet  of  Brook¬ 
lyn,  a  Catholic  weekly  which  does  much 
more  than  chase  mythical  devils  around 
the  stump;  The  World  Tomorrow,  a 


who  offered  to  write  articles,  to  be  usefl 
any  old  which  way,  part  or  whole,  signed 
or  unsigned,  news  or  editorial  columns, 
on  the  subject  of  movie  morals.  “I  shall  be 
pleased  to  supply  such  articles  without 
expense  to  you,”  the  generous  parson 
wrote.  Some  of  the  editors  ordered  this 
free  stuff  and  it  was,  of  course,  an  almost 
perfect  defense  of  Elder  Will  and  all  his 
works.  “The  producers  of  motion  pic¬ 
tures  are  far  in  advance  of  managers  of 
;  -  ---  r .  ,  .  -  plays  on  the  ‘legitimate’  stage  and  of 

journal  “looking_  toward  a  social  order  publishers  of  books  in  shutting  out  unde¬ 
based  on  the  religion  of  Jesus,”  and  oc-  sirable  features,”  solemnly  asserted  the 

casionally  there  is  a  note  of  freedom  and  Rev.  Charles  .Stelzle.  Dr.  Shipler  called 

spirit  appealing  to_  rny  fancy  to  be  found  this  “brazen  sophistry,”  and  claimed,  as  I 

in  the  old  Christian^  Herald,  though  jiJsq  Ix^Iieve,  that  if  the  legitimate  pro- 

there  have  been  times  in  the  past  when  I  ffucers  went  to  the  lengths  those  of  the 

could  not  see  the  policy  of  that  paper  movies  go,  they  would  speedily  face  in- 

with  a  spy-glass.  _  There  are  some  875  dictmeiit,  as  .some  of  their  players  have 

religious  publications  in  the  United  recently  done  in  New  York.  “The  cTADve  me-w  immrkN 

States  and  Canada  and  naturally  one  movies  are  protected  bv  a  sinister  influ-  alAKlS  ntw  tuiiiun 

may  speak  for  only  the  few  he  may  ence,  not  the  least  part  of  which  is  the  The  Greensboro  (N.  C.)  Daily  Record 
know,  but  those  that  cross  my  path  are  pretense  kept  alive  by  Hays.  Milliken  has  added  a  “Red  Streak”  edition  with 

well  worth  the  time  I  can  give  them.  (Hay’s  secretary)  and  their  suborned  a  brilliant  streak  of  red  running  down 

They  challenge  the  notion  that  the  use-  ministers  and  clubwomen,”  flatly  declared  the  right  hand  outside  edge  of  the  front 

fulness  of  the  religious  press  expired  Dr.  Shipler.  page.  The  edition,  which  is  only  pub- 

soon  after  the  close  of  the  civil  war.  *  *  ♦  lished  each  Saturday  night,  features 

•  ♦  *  “DUT  the  big  blow-off  in  this  interest-  football  scores  and  other  late  sports 

J'AKE  a  stunt  that  has  recently  been  ^  controversy  came  when  Dr.  Ship-  news. 

featured  in  The  Churchman  and  the 
Christian  Register,  as  an  example  of  the 
energy  and  spirit  of  this  press.  Four 
months  ago  The  Churchman  opened  a 
crusade  against  rottenly  immoral  and 
unsocial  movies.  Oh,  no,  it  wasn’t  any 
puritanical,  holier-than-thou,  unctious, 
sanctified  mumble  about  “sin”  and 
naughty  leg  pictures.  It  was  an  attack 
upon  the  false  romance,  the  pernicious 
suggestion,  the  ugly  indecency  and  down¬ 
ward  social  tug  of  some  of  the  screen 
stuff  that  is  everywhere  displayed  before 
open-mouthed  multitudes,  all  under  the 
sweetness  and  light  sanction  of  “Czar” 

Will  Hays.  It  was  exactly  what  relig¬ 
ious  people  might  expect  from  a  press 
devoted  to  candid  truth,  printed  in  the 
interest  of  a  safer  and  happier  world. 

The  crusade  got  a  response  from  me, 
particularly  after  I  had  suffered  the 
humiliation  of  sitting  through  a  per¬ 
formance  of  “This  Cock-Eyed  World”, 
in  the  presence  of  a  crowd  of  boys  and 
girls  of  my  family  circle — a  performance 
that  dragged  us  through  the  soldiers’ 
brothels  of  a  half  dozen  countries  and  must 
have  left  deep  scars  on  the  imagination 
of  hundreds  of  thousands  of  adolescent 
boys  and  wondering  girls.  I  defy  any 
manager  to  show  that  stuff  on  the  legiti- 


CHANGES  IN  COLUMBUS 

Dan  Smith,  city  editor  of  the  Colum¬ 
bus  (Ohio)  State  Journal,  has  resigned. 
Charles  M.  Cummings,  former  tele¬ 
graph  editor,  has  been  made  city  editor; 
Robert  S.  Harper,  former  assistant  tel^ 
graph  editor,  has  been  appointed  tele¬ 
graph  editor ;  Ray  Coon,  cojiy  reader, 
has  been  made  assistant  telegraph  editor; 
Laurence  Connor,  copy  desk,  has  been 
named  night  city  editor,  and  John  Mc- 
Connaiighy  city  desk  copy  reader.  Dor¬ 
othy  Jones  has  joined  the  State  Journal 
society  de.sk,  and  Mollie  Crone  has  been 
put  on  women’s  features,  vice  Vera 
Lamprecht,  resigned.  Mary  V.  Daugh¬ 
erty.  feature  writer,  is  filling  in  for  Har¬ 
old  Eckert,  dramatic  reporter,  during  the 
latter’s  absence  because  of  illness. 


PUBLISHER  MARKING  HISTORICAL  SPOTS 


C.  C.  CAIN,  JR.,  NAMED  PRESIDENT 

The  Attleboro  (Mass.)  Sun  publish¬ 
ing  company  has  elected  Charles  C 
Cain,  Jr.,  as  president  and  publisher  to 
succeed  the  late  John  H.  Vallette.  Mrs. 
Vallette  has  been  made  vice-president  of 
the  company,  the  stockholders  of  which 
include  the  estate  of  J.  H.  Vallette.  _C. 
C.  Cain.  Tr..  Albert  A.  Penney  and  Miss 
Hattie  M.  Whitman.  The  new  pub¬ 
lisher  has  been  with  the  Sun  25  years 
and  has  been  editor  since  1906.  In  1916 
he  became  vice-president. 


C.  E.  Broughton,  editor  of  the  Sheboygan  (Wig.)  Press,  placed  the  boulder 
pirtured  above  in  the  town  of  Sherman  near  Adell,  Wisconsin.  The  inscrip¬ 
tion  on  the  bronze  tablet  is:  “This  boulder  marks  the  site  where  the  Chip- 
pewas  camped  as  early  as  1843.  Early  white  settlers  of  the  town  of  Sherman 
exchanged  provisions  for  Indian  wares  on  this  spot.  Erected  1929.” 
Mr.  Broughton  plans  to  mark  25  spots  in  the  county  with  similar  tablets. 
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F.  OFFER,  AT  72,  STILL 
WORKING  HARD 

{Continued  from  page  9) 


I’ve  done  it  myself  quite  often.  But 
when  the  episode  has  played  itself  out, 
1  haven’t  made  an  attempt  to  prolong  it.” 

Although  he  is  known  to  the  present 
generation  through  Happy  Hooligan  and 
^e  Mule  whose  name  was  Maud,  Mr. 
Opi^r  made  newspaper  history  with  his 
■‘Willie  and  His  Papa”  series  of  cartoons 
during  Hearst’s  light  gainst  McKinley|s 
nomination  and  election  to  the  presi¬ 
dency.  “Willie”  was  McKinley  as  a  lit¬ 
tle  boy,  a  nice  little  boy  who  always  did 
what  his  “papa,”  a  mammoth  big-bellied 
hgure  generously  labeled  with  dollar 
marks  and  with  “The  Trusts”  across 
the  tail  of  his  coat,  asked  him  to  do. 
“Pa"  always  wore  a  self-satisfied  smile, 
and  thought  everything  that  “Willie”  did 
was  just  too  cute  for  words. 

The  “nursie”  of  the  series  was  Mark 
Hanna,  the  Republican  campaign  man¬ 
ager,  nearly  as  large  as  the  “papa”  in 
proportions,  and  always  acquiescent  and 
flattering.  “Willie’s”  cousin  “Teddy,” 
(Roosevelt)  sometimes  came  to  play  with 
him  and  always  tried  to  steal  the  center 
of  the  stage,  even  though  he  was  just 
running  for  vice-president. 

The  series  was  rollickingly  funny,  and 
is  probably  more  characteristic  of  Opper’s 
irrepressible  humor  than  his  more  widely 
known  comics.  His  caricatures  of  Mc¬ 
Kinley  and  Roosevelt  were  striking  and 
the  captions  masterpieces  of  satire.  Al¬ 
though  Roosevelt  was  as  severely  lam¬ 
pooned  as  McKinley,  it  is  a  well  sub¬ 
stantiated  fact  that  the  former,  after  the 
campaign,  wrote  to  Opper  and  asked  him 
for  a  complete  set.  The  series  has  been 
preserved  in  book  form. 

Hapny  Hooligan  was  created  soon 
after  Opper  went  to  work  on  the  Jour¬ 
nal.  Opper  thought  that  a  series  about 
a  tramp  would  be  popular,  if  he  could 
only  figure  out  some  manner  of  making 
his  figure  different  from  all  the  other 
tramps  that  were  roaming  about.  Even¬ 
tually  the  idea  of  a  can  on  the  tramp’s 
head  emerged.  This  can  is  a  mystery 
to  the  present  generation,  but  in  its  time 
it  was  no  puzzle.  For  tramps  in  those 
pre-prohibition  days  carried  a  tomato 
can  with  them  as  a  regular  part  of  their 
paraphernalia;  it  was  used  to  hold  beer 
that  might  have  been  left  in  the  beer 
kegs  that  saloon  keepers  had  thrown  out 
as  empties. 

Although  the  significance  of  the  can 
has  long  since  passed.  Happy  Hooligan 
still  wears  it  with  the  same  nonchalance 
with  which  he  donned  it  when  he  first 
appeared.  You  still  can  see  it  in  the 
Sunday  supplements.  Happy  was,  and 
still  is,  a  very  popular  tramp. 

Then  came  Gaston  and  Alphonse — 
seemingly  without  reason.  Mr.  Opper 
thought  that  a  comic  about  two  polite 
Frenchmen  would  be  liked.  It  was. 
“You  first,  my  dear  Alphonse,”  Gaston 
said  in  the  first  one  of  the  series,  as  the 
two  Frenchmen  were  holding  up  a  huge 
crowd  trying  to  get  into  a  street  car, 
each  insistent  that  the  other  step  into 
the  car  first.  Since  then  Opper  has  fol¬ 
lowed  his  two  obsequious  characters 
through  an  amazing  line  of  adventures, 
which  have  been  eagerly  followed  by 
newspaper  readers. 

Soon  thereafter  “Hee-Haw”  became  a 
popular  exclamation.  It  was  the  mule, 
Maud’s  first  cry  of  delight  on  kicking 
Si  out  of  the  bam.  “And  Her  Name 
Was  Maud”  turned  out  to  be  one  of 
Opper’s  best  liked  pages,  and  the  vogue 
of  the  expression  last^  longer  than 
could  be  expected. 

“But  nothing  lasts,"  Opper  said 
reminiscently.  “I  have  done  hundreds  of 
series  in  my  time.  Some  of  them  have 
been  popular  for  a  time,  and  some  others 
haven’t.  You  never  can  tell  when  the 
public’s  fancy  is  going  to  be  tickled.  All 
a  comic  artist  can  do  is  to  set  out  to 
amuse  and  entertain  whoever  will  look 
at  his  work.  If  he’s  got  the  stuff,  he 
can  do  it;  if  he  hasn’t,  he  can’t.  The 
public  is  very  receptive  to  new  comic 
ideas.” 

Frederick  Burr  Opper  was  born  in 
Madison,  Ohio,  Jan.  2,  1857.  His 
father  was  an  Austro-Hungarian  emi¬ 


grant  who  had  settled  in  northern  Ohio. 
Young  Opper  left  school  when  he  was 
14  years  old  and  started  to  work  as 
general  utility  man  on  the  Madison  Ga¬ 
zette,  a  weekly. 

His  drawing  ability  showed  itself  from 
the  very  first.  He  was  continually  draw¬ 
ing  pictures  of  any  subject  that  occurred 
to  turn.  After  some  years  he  came  to 
New  York  where  he  went  to  work  in  a 
store,  but  keeping  at  his  drawing.  After 
a  time  he  began  selling  sketches  to  some 
of  the  magazines,  Scribners,  the  Century 
and  St.  Nicholas. 

He  became  an  active  contributor  to 
Puck  when  it  was  started,  and  soon  be¬ 
gan  to  realize  money  from  his  works. 
After  a  few  years  he  became  a  stock¬ 
holder  in  the  magazine  and  continued 
with  it  for  18  years.  By  this  time,  he 
was  fairly  well  known  in  art  circles,  al¬ 
though  the  magazine  had  only  a  limited 
circulation.  During  this  time,  he  found 
time  to  illustrate  some  books,  notably 
some  of  Mark  Twain’s  works.  Bill  Nye, 
F.  P.  Dunne  and  Eugene  Field.  Book 
illustrating,  however,  was  very  dull,  he 
said.  His  association  with  the  Hearst 
newspapers  began  in  1899. 

Opper  never  studied  art.  “I  don’t  see 
that  it  does  a  comic  artist  anv  good,”  he 
said.  “It  might  not  do  him  harm,  but  a 
study  of  art  is  by  no  means  essential  to 
drawing  pictures  for  newspapers.”  Mr. 


Opper  is  chary  Isf  the  word,  “art” ;  he 
shies  away  from  it. 

Mr.  Opper  went  over  to  his  drawing 
board  and  started  blocking  in  colors  in 
crayon  on  the  Happy  Hooligan  page  he 
was  working  on.  He  stopped  suddenly 
and  looked  reminiscently  out  the  window. 

“Comic  art  is  a  wonderful  business,” 
he  said,  “if  the  artist  has  the  particular 
kind  of  ability  it  takes.  It  has  been  a 
wonderful  business  for  me,  and  very 
profitable.  The  men  you  work  with  in 
the  newspaper  business  are  alert,  and 
they  keep  you  alert. 

“I’m  not  as  busy  as  I  once  was,  but  I 
still  do  enough  to  keep  me  busy.  I  can't 
work  as  fast  as  I  used  to.” 

He  turned  back  to  the  Hooligan  page 
and  went  to  work. 


LAVARRE  HEARING  POSTPONED 

Arguments  on  the  motion  by  the  Inter¬ 
national  Paper  company  and  the  Inter¬ 
national  Paper  and  Power  company  to 
dismiss  the  $2,500,000  suit  brought  by 
William  LaVarre,  who  Iwught  four  newp 
papers  in  South  Carolina  and  Georgia 
with  money  furnished  by  the  defendants 
in  this  ^it,  have  been  postponed  by 
Federal  Judge  J.  Lyles  Glenn  of  South 
Carolina  until  the  week  of  Oct.  21,  it 
has  been  learned  in  Columbia.  The 
hearing  was  scheduled  for  Oct.  4. 


MAKING  CONVENTION  PLANS 


Bureau  of  Advertising  Discussion  to 
Hinge  on  Increased  Linage 

Exhibits  and  discussions  designed  to 
bring  out  the  “vast  opportunities  for  in¬ 
creased  national  advertising”  will  play  an 
important  part  in  the  fall  convention  of 
the  Bureau  of  Advertising  of  the  Ameri¬ 
can  Newspaper  Publishers  Association, 
Oct.  23,  at'  (Chicago,  it  is  announced  this 
week  by  William  A.  Thomson,  director  of 
the  bureau. 

“Practically  every  one  of  the  2,000 
English-language  dailies  in  the  countr)' 
has  benefited  by  the  work  of  the  bureau.” 
he  said.  “When  you  consider  that  this 
work  has  been  carried  on  by  only  about 
400  newspapers,  and  that  thousands  of 
advertising  prospects  have  not  been  cov¬ 
ered,  you  get  an  idea  of  what  could  be 
done  if  the  newspapers  as  a  whole  would 
give  their  support.” 


SMITH  IN  ONEIDA 

John  Augustine  Smith,  formerly  classi¬ 
fied  manager  of  the  Canandaigua  (N.Y.) 
Daily  Messenger  has  joined  the  staff  of 
the  Oneida  (N.Y.)  Daily  DUpatch  as 
advertising  manager,  succeeding  Ralph 
Durfee,  who  has  been  appointed  national 
advertising  manager. 


The 

NEW  ARMOUR  and  COMPANY 
Helps  to  Increase  Farm  Profits 

The  farmer  who  feeds  his  crops  to  livestock  averages  a  better  profit  than 
does  the  farmer  who  sells  his  crops  in  their  natural  state. 

So  say  various  agricultural  authorities  who  have  studied  the  matter, 
and  the  ripe  experience  of  many  farmers  verifies  their  conclusions. 

This  condition  must  be  attributed  chiefly  to  the  excellence  of  the 
marketing  system  built  up  by  the  meat  packing  industry,  and  typified  by 
Armour  and  Company. 

A  study  made  by  the  Kansas  State  Agricultural  College  illustrates 
the  great  advantage  enjoyed  by  the  livestock  farmer.  In  the  six  years 
that  have  elapsed  since  the  advent  of  the  new  Armour  and  Company, 
the  corn  grown  by  the  Kansas  institution  has  averaged  a  market  value 
of  80.5  cents  per  bushel  when  sold  as  corn,  and  $1.17  a  bushel  when 
fed  to  livestock. 

Thus,  marketing  the  corn  through  the  packers  in  the  shape  of  meat 
increased  its  value  45%. 

There  are  other  distinct  advantages  enjoyed  by  the  farmer  who 
markets  his  output  through  Armour  and  Company. 

1.  He  has  a  daily  cash  market,  and  can  always  sell  what  he  has  to 
offer. 

2.  His  work  can  be  spread  over  the  year  instead  of  the  comparatively 
short  growing  and  harvesting  season. 

2.  He  is  leSs  at  the  mercy  of  weather,  for  immatured  or  damaged  crops 
can  be  fed  successfully,  even  when  they  cannot  be  marketed. 

Farmers  who  market  their  crops  in  the  form  of  livestock  have  a 
distinct  advantage  over  those  who  do  not  raise  livestock. 


ARMOUR  and  COMPANY 

F.  EDSON  WHITE,  President. 


news,  but  news  of  every  kind,  of  national  and  inter¬ 
national  import.  You  can — in  time  of  emergency — 
wreck,  fire,  or  great  catastrophe  —  render  an  inval¬ 
uable  public  service  by  announcing  vitally  impor 
tant  news  "flashes”. 

Isn’t  it  worth  investigating?  Write  the  distribu¬ 
tor,  Graybar  Electric  Company,  Graybar  Building, 
New  York,  N.  Y.  Offices  in  72  principal  cities. 


Readers  in  the  making.  One  uay 
to  sell  your  papers  —  by  "selling” 
your  news.  A  good-will  builder. 


Racing  results — any  sports  news 
that's  best  when  it’s  hot — can  be 
announced  via  loudspeaker. 


Let  them  hear  the  thud  of  the 
blows  .  .  .  All  the  drama  of  the 
"big  fight” — right  off  the  air! 


Not  only  sports,  but  all  big  news 
reads  better  after  it’s  heard  from 
the  loudspeaker. 


WHEN  NEWS  IS  NEWS 

— serve  it  hot! 


On  the  day  of  the  "big  game” — how  about  the  crowd  in 
front  of  your  office  waiting  for  news?  Why  not  let  them  have 
it — when  it  happens — through  the  loudspeaker  of  a  Western 
Electric  Public  Address  System? 

The  crowd  is  a  crowd  of  poten-  any  number  of  desired  locations, 
tial  readers  .  .  .  "Sell”  them  your  The  limits  of  its  usefulness  are 
news  first,  create  goodwill  —  with  the  limits  of  human  ingenuity.  You 
this  system  —  and  you’ll  sell  them  can  give  the  crowd  not  only  sports 
your  papers  lattr. 

There’s  nothing  mysterious  about 
the  Public  Address  System.  It  picks 
up  speech  (or  music),  either  from 
radio,  or  from  your  own  office 
microphone — and  distributes  it  in¬ 
doors  or  outdoors  with  ample  re¬ 
inforcement,  to  loudspeakers  at 


Shipwreck  at  sea?  Tell  the  public. 
Your  opportunity —  to  render  an 
itrporiant  seniie. 


Your  World  Series  scoreboard  can 
he  made  more  significant  by  a 
running  account  of  the  game  itself. 


Western  Electric 


PUBLIC  ADDRESS  AND  MUSIC  REPRODUCTION  SYSTEM 

Distributed  by  Graybar  Electric  Company 
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BRIEF  ON  AD  CASE  BEFORE 
TRADE  BODY 

(Continued  from  page  7) 

Federal  Trade  Commission  v.  Grata 
U.  S.  421,  427,  428.  This  declared  prac-, 
tice,  ‘against  public  policy  because  of 
their  dangerous  tendency  to  hinder  com¬ 
petition  or  create  a  monopoly,’  to  be  with¬ 
in  the  Commission’s  statutory  powers. 
This  definition  has  been  affirmatively 
employed  by  the  supreme  court  in  F'ederal 
Trade  Commission  v.  Beechnut  Pack¬ 
ing  Company,  257  U.  S.  427  and  Federal 
Trade  Commission  v.  Pacific  States 
Paper  Trade  Association,  273  U.  S.  52. 
No  question  of  the  reasonableness  of  the 
restraint  upon  competition  can  enter  into 
consideration  here.  United  States  v. 
Trenton  Potteries  Company,  273  U.  S. 
395  and  following  pages. 

“Respondents  have  set  up  a  guardian¬ 
ship  over  business  in  lieu  of  competition 
in  advertising.  The  essence  of  their 
position  in  favor  of  their  ‘protection’  and 
‘agency  franchise’  is  that  ‘the  advertiser 
is  not  competent  to  plan  and  prepare  his 
own  advertising  in  highly  competitive 
fields’  and,  incidentally,  that  direct  adver¬ 
tising  would  reduce  advertising  revenues. 

“The  direct  advertisers  repudiating 
this  guardianship  declare  that  they  are 
able  to  obtain  better  results  through 
direct  advertising  than  through  agencies. 
The  position  of  17  of  them  is  set  up  indi¬ 
vidually  in  our  suggested  findings  and 
cannot  be  detailed  here.  The  extent  to 
which  they  are  correct  in  employing 
direct  advertising  methods  is  not  material 
here.  The  unfairness  of  respondents’ 
methods  does  not  depend  upon  that  issue. 
Neither  the  commission  nor  respondents’ 
combination  is  a  legal  supervisor  of  the 
economic  soundness  of  the  business 
methods  of  concerns  engaged  in  inter¬ 
state  commerce.  Such  concerns  are  en¬ 
titled  to  advertise  direct  if  they  wish  and 
to  learn  better  if  they  are  in  error.  The 
great  mass  of  advertisers  use  agencies. 
Most  of  them  perhaps  do  so  because  they 
prefer  to  do  so.  Others  perhaps  few, 
employ  agencies  because  of  respondents’ 
activities.  They  should  be  given  their 
liberty  to  buy  space  direct  from  any  pub¬ 
lisher,  who  wishes  to  sell  it,  at  whatever 
rate  they  agree  upon. 

“Assuredly  the  direct  advertisers  arc 
within  their  rights  in  performing  their 
ow'n  advertising  work  and  should  not  be 
penalized  by  the  approximately  double 
expense  described  above. 

“There  is  another  aspect  of  the  mat¬ 
ter  which  can  not  be  gone  into  fully, 
namely  that  direct  advertisers  such  as 
the  International  Harvester  Company, 
Firestone  Tire  &  Rubber  Company,  \V. 
L.  Douglas  Shoe  Company,  the  National 
Biscuit  Company  and  others  have  gone 
to  considerable  lengths  in  integrating 
their  production  or  distribution  means 
or  both.  The  integration  of  business  is 
a  modern  development  and  the  most 
modern  and  perhaps  the  most  imp^)rtant 
phase  is  that  of  integration  in  distribu¬ 
tion  and  sale.  Some  manufacturers  pre¬ 
fer  to  do  their  own  sales  work,  others 
establish  subsidiaries  for  distribution. 
Some  manufacturers  selling  in  interstate 
commerce  prefer  to  do  their  own  adver¬ 
tising,  others  prefer  to  secure  an  agency. 
Commerce  should  be  free  in  this  country, 
both  as  regards  methods  of  personal 
solicitation  of  sales  and  of  solicitation  of 
sales  through  advertising. 

“How  far  such  integration  should  go 
is  a  matter  of  experience,  not  for  regula¬ 
tion  by  respondents  nor  that  matter  by 
statute,  under  the  present  view  of  pub¬ 
lic  policy.  The  theory  prevailing  in  the 
United  States  is  that  competition  will 
show  the  extent  to  which  any  economic 
innovation  or  improvement  is  destined 
to  prove  advantageous  and  that'  business 
must  be  free  rather  than  regulated. 

“In  the  same  fashion  the  individual 
publisher  has  the  right  in  law  to  sell 
space  to  the  advertiser  direct  at  the 
rate  he  grants  to  the  middleman,  the 
agency,  if  he  chooses,  just  as  producers 
in  general  may  grant  chain  stores  or 
retailers  the  wholesale  rate  if  they 
choose,  free  of  pressure  from  any  com¬ 
bination. 

“Moreover  the  individual  advertising 
agency  has  the  legal  right  to  act  as 


agency  at  a  competitive  rate  of  remun¬ 
eration  without  being  stigmatized  as 
‘dishonest,’  denied  recognition,  debarred 
from  membership  in  the  trade  body  or 
forced  to  more  or  less  ignoble  subter¬ 
fuge. 

“The  genius  and  traditions  of  the 
American  people  run  counter  to  the 
activities  of  respondents  and  the  combina¬ 
tion  they  have  reared.  The  Ameri¬ 
can  institution  of  competition  is  one 
under  which  the  business  of  this  country 
has  thrived. 

“The  result  of  the  present  proceeding, 
if  it  prevail,  is  not  to  secure  any  con¬ 
trol  over  advertising.  But  the  contrary. 
It  will  avoid  any  temptation  toward  regu¬ 
latory  legislation,  state  or  federal,  which 
might  create  control  or  give  direction 
over  the  advertising  business  so  neces¬ 
sary,  to  commerce.  The  result  will  be 
to  restore  advertising  lines  to  a  normal 
status  of  competition.’’ 

Brief  on  behalf  of  the  respondents 
sho’uld  be  filed  on  or  before  Oct.  14. 

None  of  the  respondent  associations 
would  make  any  comment  to  Editor  & 
Publisher  this  week  on  the  action  of 
the  commission’s  attorney,  merely  declar¬ 
ing  that  the  briefs  to  be  filed  this  month 
would  cover  the  case. 

GEORGIA  PRESS  MANAGERS  MEET 

Name  Camp  Committee  and  Accept 
Hotel  Prize  Award 

A  committee  to  direct  the  work  of 
Press  Haven  Camp  was  named  by  the 
board  of  managers  of  the  Georgia  Press 
.Association,  recently,  and  the  date  for 
the  association’s  1930  convention  was  set 
for  July  21  at  Barnesville,  Ga.  W.  T. 
Shy  tie  of  the  Adel  News  was  appointed 
to  fill  a  vacancy  on  the  board  of  mana¬ 
gers  caused  by  the  election  of  Jack  Wil¬ 
liams  to  the  vice-presidency. 

The  Atlanta  Biltmore  Hotel  award  of 
$50,  to  be  given  annually  to  the  editor 
whose  newspaper  does  the  most  construc¬ 
tive  work  in  promoting  the  health  of  his 
locality,  was  accepted.  The  managers 
also  voted  to  hold  the  Georgia  Press  In¬ 
stitute  next  year  in  conjunction  with  the 
I..amar  School  of  Journalism  at  Emory 
University.  The  committee  in  charge  of 
the  institute  is  composed  of  Mark 
Ethridge,  Macon  Telegraph;  John  Pas¬ 
cal.  Atlanta  Journal;  Hugh  J.  Rowe, 
Athens  Banner-Herald ;  John  E.  Drewry, 
Henry  Grady  School  of  Journalism, 
University  of  Georgia ;  Raymond  B. 
Nixon.  Lamar  School  of  Journalism. 

The  camp  committee  is  as  follows : 
O.  W.  Passavant,  Newman  Herald;  L. 
K.  Starr,  honorary  member.  Atlanta ; 
Neil  W.  Printup,  American  Type  Foun¬ 
ders  Company.  Atlanta;  Mrs.  Rufus  G. 
Price.  Louisi'ille  News  and  Parmer; 
H.  H.  Dyar.  Royston  Record. 

Gordon  Saussy,  Mayor  of  Havana, 
was  renamed  attorney  for  the  association 
for  the  next  fiscal  year.  Dan  G.  Bickers, 
associate  editor  Savannah  Neat’s,  was  re¬ 
elected  poet  laureate,  and  H.  H.  Dyar 
was  re-appointed  camp  manager. 

R.  M.  LOVE  RESIGNS 

R.  M.  loive  has  resigned  as  promotion 
manaeer  of  the  Indianapolis  Ne^vs  to  go 
into  the  business  of  selline  feature  Sat¬ 
urday  church  pages  for  dailies  in  smaller 
cities.  His  headquarters  will  be  5124  E. 
Washington  street,  Indianapolis.  Wil¬ 
liam  B.  Engler,  who  has  been  on  the  ad¬ 
vertising  staff  of  the  News  for  the  past 
ten  vears.  will  succeed  Mr.  Love  as  pro¬ 
motion  manager,  Oct.  14. 

BISHOP  GOES  TO  ST.  LOUIS 

Dan  Bishop,  for  four  vears  staff  car¬ 
toonist  of  the  Portland  Orenon  Journal, 
has  resigned  to  take  a  similar  position 
with  the  St.  Louis  .^tar.  He  formerlv 
was  a  cartoonist  on  the  Chicano  Heratd- 
pjeaminer.  On  the  Star,  Bishop  suc¬ 
ceeds  Roy  H.  Tames,  who  is  to  enter 
theatrical  work  in  New  York. 

JOINS  DRUG  FIRM 

W.  S.  Kirkpatrick,  for  13  years  with 
the  Atlanta  Georqian-Ameriean .  has  re¬ 
signed  as  Sunday  editor  to  become  ad¬ 
vertising  manager  for  the  Guardian 
Health  Products  Company.,  pharmaceu¬ 
tical  manufacturers,  of  Atlanta,  Ga. 


Why 

Cooper  Hewitts 

in  your 
Press  Room 

Has  it  ever  happened  in  your  plant?  ...  A 
whale  of  a  story!  . .  .  The  City  Room,  in  a 
turmoil  of  excitement,  turns  Flash  or  Bulletin 
quickly  into  a  New  Lead  .  .  .  The  Composing 
Room  teams  up  in  speed  ...  In  a  few  minutes 
stereotypers  shoot  the  plate  to  the  Press  Room 
.  .  .  Then  .  .  . 

What  the  blankety-hlank’s  the  matter  with 
that  Press  Room!  .  .  .  Minutes  pass  .  .  .  More 
delay  .  .  .  Soon  opposition  newsboys  are  crying 
“Extra!”  .  .  . 

The  trouble?  .  .  .  Oh,  just  a  little  thing  .  .  . 
Some  gadget  or  other  back  in  the  big,  high-speed 
press  dropped  out  of  position  .  .  .  Wasn’t  seen 
in  time  ...  Or  couldn’t  be  seen  clearly  enough 
to  make  a  quick  repair  .  .  . 

It’s  no  matter  that  this  particular  thing  may 
not  have  happened  in  your  press  room  .  .  .  The 
important  point  is  that  inadequate  or  improper 
lighting  in  your  mechanical  departments  often 
causes  time-  and  money-losses  which  your  big 
investment  in  other  modern  equipment  was  in¬ 
tended  to  overcome. 

May  we  tell  you  about  the  many  advantages 
of  Cooper  Hewitt  light— the  remarkable  hetter- 
than-day light  illumination  used  by  The  New 
York  Times,  Cleveland  Plain  Dealer,  Waterbury 
Republican,  Detroit  Free  Press,  Philadelphia 
Record,  etc.?  Cooper  Hewitt  Electric  Co.,  863 
Adams  St.,  Hoboken,  N.  J. 


COOPER  HEWITT 


A  General  Electric 


Organization 


40eec.  H.  E.  Co.. 
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new  weekly  group 

HAS  13  PAPERS 


Woodyard  Publications  of  West  Vir¬ 
ginia  Capitalized  At  $425,000 — 
BelieTed  Largest  County 
Seat  Chain 


At  a  cost  of  approximately  $24,000  a 
paper,  a  chain  of  13  weekly  county  papers 
has  been  formed  in  West  Virginia  by 
Edward  D.,  Henry  C.,  and  William 
Woodyard,  of  Spencer,  W.  Va.,  and  a 
small  group  of  New  York,  Boston,  Wash¬ 
ington  and  Philadelphia  business  men. 
The  company,  Woodyard  Publications, 
is  incorporated  under  the  laws  of  West 
Virginia  with  a  capital  stock  of  $425,000. 
Thirteen  coTinty  seat  Republican  week¬ 
lies  have  been  purchased.  It  is  thought 
that  the  chain  at  present  is  the  largest 
county  seat  weekly  newspaper  organiza¬ 
tion  in  the  country. 

The  managers  and  organizers  of  the 
company  are  sons  of  the  late  Harry  C.- 
Woodyard,  who  served  in  Congress  from 
West  Virginia  for  20  years.  They 
entered  the  weekly  business  in  1920  when 
they  bought  the  Spencer  (W.  Va.) 
Timcs-Record.  Later  they  purchased 
from  time  to  time  Point  Pleasant  State 
Gazette,  Grantsville  News,  West  Union 
Republican,  Keyser  Mountain  Echo, 
Glenville  Pathfinder,  and  Mullens  Advo¬ 
cate. 

The  papers  wxre  sold  to  Woodyard 
Publications  and  to  this  chain  have  been 
added  the  Buckhannon  Delta;  Btick- 
haniion  Republican;  Riclnt'ood  Repub¬ 
lican;  Marlinton  Journal;  South  Branch 
Record,  at  Romney;  Franklin  Herald; 
and  the  Hardy  County  News,  Moore- 
field.  With  one  exception  all  are  county 
seat  papers  and  the  official  Republican 
organs  of  the  counties  in  which  they  are 
issued.  Each  paper  is  handled  from  a 
banking  and  business  angle  as  a  local 
proposition.  Only  the  buying  and  the 
sale  of  group  advertising  space  is  con¬ 
ducted  by  Henry  C.  Woodyard,  at  the 
home  office  in  Spencer,  W.  Va. 

The  president  of  Woodyard  Publica¬ 
tions  is  a  former  president  of  the  West 
Virginia  Journalism  conference  and  a 
state  vice  president  of  the  National  Edi¬ 
torial  Association.  He  is  33  years  old. 
The  vice  president,  William  Woodyard 
is  a  member  of  the  West  Virginia  state 
senate  and  is  vice  president  of  the  Roane 
County  Rank,  at  Spencer,  W.  Va.  Henry 
C.  Woodvard  is  treasurer. 


HILLMAN  HONORED 

William  Hillman,  staff  correspondent 
of  the  Universal  Service  at  Berlin,  was 
entertained  at  a  farewell  dinner  Oct.  3 
by  newspaper  friends  aboard  the  S.  S. 
Conte  Biancamano,  in  New  York.  Hill¬ 
man,  with  his  wife,  returned  to  New 
York  a  month  ago.  With  them  when 
they  returned  to  Europe  Oct.  4  on  the 
Bremen,  was  a  14-pound  son,  William 
Hillman,  Jr.,  born  during  their  visit  in 
New  York.  Among  those  present  at  the 
dinner  were  J.  V.  Connolly.  Martin 
Dunn,  George  Finlay,  Earl  Shaub,  George 
Hargreaves,  Emile  E.  Gauvreau,  J. 
Ward  Greene,  and  George  Peck. 


DAILY  REMODELING  PLANT 

Extensive  alterations  are  being  com¬ 
pleted  in  the  plant  of  the  Bridqeport 
(Conn.)  Times-Star.  The  editorial  room 
has  been  moved  from  the  second  to 
the  first  floor,  Ixing  separated  from  the 
main  lobby  by  a  railing.  Display  adver¬ 
tising,  accounting  and  other  business  de¬ 
partments  have  been  moved  to  new  loca¬ 
tions.  The  second  floor  will  be  altered 
to  expand  the  composing  room. 

ISSUES  BRONX  STATISTICS 

The  Bronx  (N.Y.)  Home  News  re¬ 
cently  issued  a  promotion  booklet  to  sup¬ 
ply  advertisers  and  agencies  with  per 
tinent  data  on  the  Bronx  market. 

DAILIES’  STATION  TO  MOVE 

WRAP,  the  Fort  Worth  Star-Tele¬ 
gram  and  Record-Telegram  broadcast 
ing  station,  soon  will  be  moved  to  the 
entire  twenty-second  floor  of  the  new 
Blackstone  Hotel  in  Fort  Worth,  opened 
last  week. 


^.itt0liuri9l)  Post-Gazette 


Is  the  only  Pittsburgh  Daily 
Newspaper  to  Show 


CIRCULATION 

GROWTH 

222,245 


Net  Palfl  Cirruliition 
Six  montliH  ending  .Uarcli  31,  1038 


230,743 

Net  Paid  Circulation 
Six  months  ending  tieptember  30,  1038 

233,026 

Net  Paid  Circulation 
8lx  months  ending  March  31,  1939 

243,097 

N«t  Puid  ClrculHtlon 
Six  months  ending:  September  30,  1929 


The  largest  eireulation  ever  attained  by  any 
Pittsburgh  Daily  Newspaper  —  This  is  58,000 
more  than  onr  nearest  contemporary. 

^XaaJL 

New  York  Chicago  Detroit  Philadelphia  Boptlon  San  Francluco 
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WHAT  OUR  READERS  SAY  ' 

RADIO  ADVERTISING  HEAD  WRITING 


To  EunoB  &  Publisher:  When  I 
notice  the  many  columns  of  broadcasting 
programs  that  are  being  printed  so  freely 
by  the  daily  newspapers  of  the,  country, 
1  often  wonder  that  the  newspaper  busi¬ 
ness  has  made  such  progress  in  the  hands 
of  gentlemen  who  have  so  little  business 
acumen. 

Ihe  newspapers  practically  built  radio 
to  be  one  of  the  biggest  and  most  suc¬ 
cessful  business  organizations  in  the 
country,  and  in  exchange  lor  the  millions 
of  dollars  worth  of  publicity  given  radio 
by  the  daily  press,  the  broadcasting  sta¬ 
tions  are  constantly  and  all  the  time 
trying  to  switch  the  advertising  of  big 
national  organizations  on  the  air  instead 
of  into  tlie  columns  of  the  papers  tliat 
made  radio  great. 

1  am  also  wondering  how  long  national 
advertisers  are  going  to  be  humbugged 
and  pay  their  big  money  for  radio  broad¬ 
casting.  Alcnxiers  ot  my  family  are 
radio  fans,  have  been  lor  years,  but 
what  happens  when  the  radio  advertising 
program  starts.^  bang,  the  switch  is 
turned  otf  immediately,  they  simply  will 
not  listen  to  advertising  programs.  They 
switch  immediately  to  some  musical 
program. 

1  have  watched  this  tendency  for 
several  years.  1  was  talking  with  a 
Chicago  traveling  man  this  morning.  He 
says  his  family  does  the  same  thing.  1 
liave  seen  scores  ol  radios  switched  just 
as  soon  as  Uie  advertising  program  starts. 

The  fact  that  these  advertising  pro- 
grans  nave  been  cut  down  to  just  a 
lew  words  in  must  cases,  even  when  tlie 
organizations  are  paying  at'  the  rate  of 
from  $^U,OUU  to  $6J,UtK)  an  hour  for  their 
broadcasting  hookup  and  their  entertain¬ 
ment,  inuicates  tliat  the  men  who  are 
spending  money  so  lavishly  on  radio  dis¬ 
tribution  are  beginning  to  realize  their 
advertising  talks  have  become  a  bore  to 
the  great  body  of  listeners-in. 

The  great  question  is  of  two-fold 
cliaracter ; — How  long  will  the  news¬ 
papers  continue  to  be  foolish  enough  to 
b(x>st  the  broadcasting  systems  that  are 
trying  to  switch  the  advertising  business 
from  legitimate  newspaper  publications  to 
the  air?  Also  how  long  are  the  big 
national  advertisers-  going  to  the  hum¬ 
bugged  into  paying  sucli  enormous 
prices  for  broadcasting  services  which  the 
mass  of  the  people  switch  away  from 
immediately  when  the  advertising  pro¬ 
gram  beg  ms? 

W  hen  these  advertising  programs  start 
over  the  wires  it  is  sale  to  state  that 
millions  ol  listeners  tune  out  or  switch 
to  some  musical  line  which  they  enjoy. 

Yours  very  truly, 

D.  tV.  (jKANDON, 

Publisher,  Sterling  (111.)  Daily  Uasettc. 


To  Editor  &  Publisher:  As  a  copy- 
reader  1  desire  to  endorse  the  sentiments 
expressed  by  Hugh  R.  Frazer,  telegraph 
editor  of  the  Buffalo  Courier-t-xpress. 
The  purpose  of  a  head,  as  1  understand 
it,  is  to  give  a  brief  and  simple  outline 
of  the  story — at  least  it  shou.d  tell 
enough  to  cause  a  desire  on  the  part  of 
the  reader  to  read  the  story.  Therefore, 
why  not  repeat  a  word  if  it  is  necessary 
to  make  the  head  clearer?  Of  course  I 
do  not  think  repetition  should  be  over¬ 
done. 

Some  papers  have  a  senseless  rule 
against  the  use  of  two-letter  words  on 
the  end  of  the  lines  of  two  or  three  line 
heads.  I  am  just  wondering  how  many 
readers  would  notice  the  dj^erence  if 
the  papers  with  this  rule  should  suddenly 
lift  it. 

I  do  not  like  the  “wise-cracking”  style 
of  heads  where  the  story  is  not  and 
cannot  be  told  in  certain  style  of  heads. 

I  may  be  old-fashioned,  but  if  editors 
think  the  readers  care,  just  let  them  go 
out  and  hit  door-bells  as  a  circulation 
solicitor  for  three  or  four  weeks.  I 
know,  for  I  spent  two  months  doing  ac¬ 
tual  canvassing  from  door  to  door  during 
the  past  year.  I  think  all  city  editors, 
all  news  editors  and  copy  readers  should 
spend  at  least  one  week  a  year  as  cir¬ 
culation  solicitors. 

At  present  they  are  too  far  remov^ 
from  the  people  and  take  many  of  their 
pet  notions  too  seriously. 

I  would  be  pleased  to  hear  from 
others. 

Frank  Hicks, 
Toledo  News-Bee. 


UPPER  CASE  CLASS 

To  Editor  &  Publisher:  I  am  an  old 
newspaper  man  m’self  and  am  therefore 
thoroughly  in  sympathy  with  the  desk- 
man’s  habit  of  lower  casing  everything 
possible. 

However,  on  page  54  of  your  issue  of 
Oct.  5  you  lower  case  the  name  of  this 
magazine  (Class  and  Industrial  Market¬ 
ing)  when  you  should  have  italisized  it. 
Your  story  covers  the  Cincinnati  Con¬ 
ference  of  the  National  Industrial  Ad¬ 
vertisers’  Association  and  contains  this 
paragraph: 

‘‘Best  exnihit  of  industrial  advertising,  without 
restriction  award  by  class  and  industrial  mar¬ 
keting,  won  by  Jenkins  Brothers.  New  York.” 

The  award  was  made  by  Class  &  In¬ 
dustrial  Marketing. 

If  you  will  make  this  correction,  I  can 
promise  you  that  we  will  co-operate  with 
you  in  your  effort  to  have  the  letter  e 
dropped  from  linage. 

Sincerely  yours, 

A.  I.  Fehrenhach, 
Eastern  Manager. 


DR.  CONNER’S  ORIGIN 

To  EIdiior  &  Pudusuek:  In  an  article 
in  a  recent  issue  of  Editor  &  PublishiiX 
concerning  John  Eisert  it  was  suggested 
that  1  am  the  daddy  of  that  now  famous 
newspaper  character,  Ur.  B.U.L.  Cornier, 

With  regret,  1  must  deny  the  parent¬ 
age. 

As  the  article  states.  Dr.  B.U.L.  Con¬ 
ner  was  burn  in  the  editorial  rooms  of 
the  Memphis  Press  in  or  about  1918.  At 
the  time  I  was  conducting  a  so-called 
comic  column  as  a  side-line  to  my  repor- 
torial  duties. 

E.  T.  Leech,  now  editor  of  the  Rocky 
Mountain  News,  then  was  editor  of  the 
Memphis  Press.  Bob  Talley,  now  man¬ 
aging  editor  of  NEA  Service,  and  Ed. 
Leech  bolstered  up  my  sickly  comic 
column  by  writing  frequent  contributions 
over  such  signatures  as  Ella  Bella,  Mae 
Dolittle  and  B.U.L.  Conner. 

Shortly,  B.U.L.  Conner  became  so 
popular  that  he  was  given  the  column 
along  with  the  title  of  “Dr.” 

Either  Ed.  Leech  or  Bob  Talley  wrote 
the  original  No.  1  Dr.  Conner  contribu¬ 
tion;  I  am  not  positive  which,  but  I  am 
positive  I  did  not.  Leech  probably  is 
the  papa,  since  he  was  the  first  regular 
conductor  of  the  Conner  column  when  it 
was  made  a  daily  feature. 

T.  E.  Sharp. 

Ivditor,  Memphis  Press-Scimitar. 


LINOTYPE  PROMOTIONS 


Grumman  and  Rhame  Advanced  By 
Machinery  Firm 

Fred  C.  Grumman,  for  the  last  eight 
years  manager  of  the  New  York  agency 
of  the  Mergenthaler  Linotype  company, 
has  been  made  representative  of  the 
president,  Norman  Dodge.  C.  C.  Rhame, 
former  assistant  manager  of  the  agency, 
has  been  made  agency  manager. 

Mr.  Grumman  learned  the  printing 
trade  with  the  South  Norwalk  (Conn.) 
Sentinel.  He  joined  the  Mergenthaler 
Linotype  company  in  1916,  as  a  New 
York  City  salesman.  Later  he  became 
assistant  to  the  manager,  assistant  man¬ 
ager,  and  in  September,  1921,  became 
manager  of  the  New  York  agency. 

Mr.  Rhame,  in  December,  1913,  joined 
the  sales  organization  of  Mergenthaler 
as  a  road  man.  In  the  fall  of  1921  he 
left  the  road  to  handle  special  assign¬ 
ments  and  to  have  charge  of  salesmen. 
In  1926  he  was  made  assistant  manager 
of  the  New  York  agency. 


FRED  KIMBALL,  INC.,  NAMED 

The  Dansville  (N.Y.)  Breeze,  B.  H. 
Knapp,  publisher,  has  appointed  Fred 
Kimball,  Inc.,  its  national  advertising 
representative. 


^  A  few  more 
statistical  facts  on 
INDIANA’S  Industry 
and  Agriculture 

At  present,  Indiana  has'  about  three  per  cent  of  the 
total  population  of  the  United  States,  little  more 
than  three  per  cent  of  the  wage  earners;  produces 
about  three  per  cent  of  the  agricultural  products  of 
the  nation  which,  reduced  to  figures,  amounts  to 
approximately  $450,000,000;  has  three  per  cent  of 
the  total  railway  mileage  in  the  country;  and  pro¬ 
duces  slightly  more  than  three  per  cent  of  the  total 
manufactures,  which  in  dollars  and  cents  amounts 
to  $1,250,000,000. 

Many  features  among  which  may  be  mentioned  the 
strategic  location  of  the  state  w’ith  respect  to  the 
trend  of  transportation  and  commerce,  both  on  the 
north,  and  on  the  Ohio  river  on  the  south,  the  suc¬ 
cessive  discovery  and  exploitation  of  rich  natural 
resources  have  been  the  important  factors  in  the 
industrial  growth  within  the  state,  and  in  the  build¬ 
ing  up  of  a  number  of  important  industrial  cities 
which  are  known  the  world  over  for  their  quality 
and  quantity  products. 

Indiana  is  one  of  the  most  progressive  markets  in 
the  country  for  national  advertised  products.  This 
small  state,  thirty-seventh  in  size,  ranks  eleventh  in 
population,  with  a  total  wealth  of  nine  billion 
dollars.  With  population  and  wealth  plentiful, 
there  is  no  question  about  buying  power. 

Jo  ejfecth'ely  sell  this  outstanding 
prosperous  market,  your  logical  and 
direct  mediums  are  the  daily  news¬ 
papers  listed  below. 


**CoIumbu8  Republican . 

. (E) 

Circu¬ 

lation 

5,050 

Rate  for 
S.OOO 
lines 

.03 

••Fort  Wayne  Journal-Gazette. . 

. (M) 

43,791 

.09 

••Fort  Wayne  Journal-Gazette.. 

. (S) 

31.414 

.09 

••Fort  Wayne  News-Sentinel... 

. (E) 

46.989 

.12 

••Indianapolis  News . 

. (E) 

136.263 

.27 

•Indianapolis  .Star . 

. (M) 

108,145 

.20 

••Lafayette  Journal  &  Courier. 

1  (M)  8,708  ) 

1  (E)  14.963  i 

23,671 

.07 

••Indianapolis  Star . 

. (S) 

155,661 

.27 

tLa  Porte  Herald-Argus . 

. (E) 

6,896 

.04 

••Marion  Leader  Times . 

...(M&S) 

9,256 

.04 

tMuncie  Star . 

. (M) 

23,724 

.08 

tMuncie  Star . 

. (S) 

15,539 

.08 

tShelbyville  Democrat . 

. (E) 

4,187 

.025 

tSouth  Bend  News-Times . 

. (E) 

28,698 

*  .08 

tSouth  Bend  News-Times . 

. (S) 

27,371 

.08 

tSouth  Bend  Tribune. ..  (S)  28,372.  ..(E) 

29,832 

.07 

•Terre  Haute  Tribune . . 

....(E&S) 

23,894 

.06 

••Terre  Haute  Star-Post . 

,...(M&E) 

48,367 

.12 

••Terre  Haute  Star . 

. (S) 

27,135 

.07 

••  A.  B.  C.  Publishers’  Statement,  April  1,  1929. 
*  A.  B.  C.  Publishers’  Statement,  Oct.  1,  1929. 
t  Government  Statement,  Oct.  1,  1929. 
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The  List  of  Advertising  Agencies  and  National 
Newspaper  Advertisers  Daily  Using 

EDITOR  &  PUBLISHER’S 

Market  Guide 

— in  planning  their  campaigns 
— in  investigating  their  markets 
— in  placing  their  contracts 


Reads  Like  a  Roll  Call  from  a  “Who’s  Who” 
in  Modern  American  Business 


They  are  names  to  conjure  with. 

Names  that  stand  out  from  the  crowd  as  doers  of  big  things. 

The  List  of  Daily  Newspapers  Using  Advertising 
Space  in  the  Market  Guide  for  1930 


Rounding  Out  and  Completing  the  Service 


To  National  Newspaper  Advertisers 

will  also  be  a  notable  one.  For  it  will  include  most  of  the  news¬ 
papers  whose  national  linag^e  is  steadily  climbing — papers  whose 
publishers  sense  the  strategic  advantage  of  clinchins  their 
supremacy  and  keeping  it  up  by  tying  their  papers 
with  their  markets  in  this  unrivalled  meeting  place 
of  space  buyers  and  space  sellers. 


Have  You  Made  Your  Reservation? 

There  is  still  time  for  you  to  get  in — but  the  time  is  growing 
short.  The  forms  close  soon. 

EDITOR  Sf  PUBLISHER 

THE  FOURTH  ESTATE 
Times  Building,  Suite  1700,  New  York 
A.  B.  C.  Charter  Member  A.  B.  P.  Member 
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UR  OVN  VOQtP 

or  . 


By  JAMES  MELVIN  LEE 


Guy  FAWKES,  who  has  been  using 
considerable  literary  gunpowder  in 
his  explosions  about  the  papers  published 
in  other  countries,  has  another  explosion 
in  The  New  Yorker  for  Oct.  5,  under 
the  standing  head,  “The  Wayward 
Press."  After  four  months  of  “burrow¬ 
ing  through  French,  Gierman,  and  Eng¬ 
lish  newspapers,”  he  admits  that  he 
feels  like  “A  perfect  ‘rotter’  to  be  sit¬ 
ting  down  in  a  captious  mood"  before 
the  newspapers  of  New  York  City. 

To  the  latter  he  pays  the  following 
tribute : 

Please  let  it  be  understood  that,  no  matter 
bow  tired  or  cross  we  may  seem,  we  really 
believe  that  the  metropolitan  press  is  a  won¬ 
derful  RTOup  of  newspapers,  its  reporters  the 
highest  type  of  manhood  and  womanhood,  and 
its  makeup  men  titans  in  their  profession. 

He  then  touches  off  a  little  powder 
about  the  way  the  metropolitan  press 
covered  the  Coolidge-Trumbull  nuptials. 
He  believes  that  the  IV orld,  “an  old 
opposition  paper,”  was  the  only  one  “that 
caught  the  humor  of  the  fuss,”  with  its 
account  of  how  the  well  drilled  photog¬ 
raphers,  docile  reporters,  and  the  sev¬ 
eral  score  of  Connecticut  state  troopers — 
to  say  nothing  of  the  two  ministers  and 
the  expensive  organist — added  to  the 
gayety  of  the  event. 

From  Plainville.  Conn.,  he  passes  on 
to  Washington  to  discuss  how  the 
Shearer  story  was  covered  by  New 
York  papers — not  altogether  to  his  satis¬ 
faction. 

Of  the  press  stories  from  Palestine, 
he  comments  as  follows : 

It  may  be  a  little  late  to  mention  it.  but 
what  has  become  of  the  pogrom  in  Palestine? 
Not  that  we  are  bloodthirsty  enough  to  want 
it  to  continue,  but.  as  a  news-story,  it  was  one 
of  the  most  disorganired  and  nebulous  that  has 
ever  come  to  our  attention.  Starting  out  with 
vague  reports  of  wholesale  murdering,  the  entire 
thing  shortly  became  a  jumble  of  conflicting  re¬ 
ports  trailing  off  into  silence.  No  one  ever 
really  found  out  how  many  people  were  killed, 
or  when  the  Arabs  stopped  their  romping.  On 
a  single  day  the  Times  would  have  a  story 
from  its  special  correspondent  (who  seemed  to 
get  around  a  lot  faster  than  the  other  I-oys) 
telling  of  more  assaults,  the  Herald  Triune 
would  sav  nothing  about  assaults  but  would 
mention  the  efforts  of  the  British  to  check 
future  ones,  the  World  would  report  "all  quiet 
on  the  eastern  front,”  and  the  rest  of  the 
papers  would  print  whatever  happened  to  come 
in  to  the  desk.  No  two  despatches  were  the 
same,  or  even  about  the  same  thing,  and  read¬ 
ers  of  one  paper  must  have  gotten  an  entirely 
different  impression  of  the  goings-on  from  that 
given  to  readers  of  another  paper.  TTiis  de¬ 
partment,  from  reading  them  all,  hasn’t  the 
slightest  idea  what  really  happened,  except 
that  there  was  dirty  work  somewhere.  And  is 
it  all  over  now?  And  what  are  the  British 
doing?  Maybe  we  could  find  out  by  writing 
to  the  British  censor. 

He  concludes  his  chat  with  congratu¬ 
lations  to  the  Daily  Mirror  on  its  ability 
to  obtain  David  Bela.sco  to  act  as  editor 
of  Earl  Peacox’s  life-story,  which  ran 
during  the  trial, 

*  *  * 

the  long  and  rather  academic 
^  title,  “The  Relative  Values  of  Positive 
and  Negative  Advertising  .Appeals  as 
Measured  by  Coupons  Returned,”  D,  R. 
Lucas,  of  Rutgers  University,  and  C.  E. 
Benson,  New  York  University,  have 


BOSTON 

POST 

Year  of  1928 

Gross  Circulation  Averages 


DAILY  POST 
SUNDAY  POST 


442.438 

384.957 


KBLLY-BMITH  COMPANY 
Special  Repraaentative 
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brought  out  a  pamphlet  that  deserves 
perusal  by  advertising  managers  of  news¬ 
papers.  Much  advertising  in  newspapers 
is  non-productive,  because  the  negative 
rather  than  the  positive  appeal  is  stressed. 
The  pamphlet  is  a  reprint  from  an 
article  in  The  Journal  of  Applied  Psy¬ 
chology. 

a  a  a 

A  N  editorial  note  that  will  appeal  to 
those  who  have  the  “itch”  to  write — 
or  to  be  more  academic,  the  urge — is 
found  in  Plain  Talk  for  October.  The 
editor  says  that  he  would  like  to  run  a 
series  of  articles  telling  of  newspaper 
men  who  have  made  famous  ingenious 
scoops.  For  these,  the  editor  says,  he  is 
prepared  to  pay  double  rates.  What  is 
more  “the  best  article  submitted  within 
a  year  from  the  appearance  of  the  first 
of  the  series,  will  draw  extra  money  to 
the  amount  of  $200.” 

To  avoid  duplication  the  suggestion  is 
offered  that  newspaper  people,  before 
they  submit  manuscripts,  should  discuss 
subject  matter  with  the  editor  of  the 
magazine. 

V  V  V 

"D  ECENT  arrivals  on  the  book  table 
include  “Printing  Throughout  the 
World,”  by  R.  T.  Porte.  It  describes 
his  recent  cruise  around  the  world,  and 
what  he  found  in  the  printing  plants  of 
the  different  countries  he  visited.  Pub¬ 
lished  bv  R.  T.  Porter  and  Son,  printers 
of  Salt  Lake  City,  I’tah,  it  is  a  beautiful 
example  of  bookmaking. 

V  V  * 

^HOSE  who  want  a  good  novel  to 
peruse  l>etween  editions,  will  find  it 
in  “The  Wings  of  the  Eagle”  (Little, 
Brown  and  Co.),  by  Gilbert  Seldes.  The 
author,  after  being  graduated  from 
Harvard  in  1914,  did  his  first  newspaper 
work  in  Pittsburgh.  Later  he  joined  the 
staff  of  the  Philadelphia  Evening 
Ledger,  where  he  wrote  editorials  on 
militarv  and  international  affairs. 

“The  Wings  of  the  Eagle”  is  a  love 
storv  with  contributimr  incidents  not 
sanctioned  by  society.  Though  told  with 
frankness  it  is  related  with  restraint.  To 
find  a  novel  that  is  not  overset  in  its 
love  incidents,  is  something  of  a  relief 
in  these  days  of  so  much  prurient 
fiction. 

*  *  * 

UNDER  the  head.  “The  Man  Behind 
Truth  in  .Advertising,”  William  T-. 
.Stidger.  prints  in  The  Chri.ctian  Herald, 
for  Sept.  28,  an  interview  with  Tames 
Schermerhorn.  Mention  is  made  of 
Schermerho’^n’s  connection  with  the  Free 
Press  and  The  Detroit  Nnt’s,  but .  spe¬ 
cial  attention  is  paid  to  his  lecture.  “Up¬ 
stairs  and  Downstairs  in  the  News¬ 
paper.”  that  advocated  the  same  poliev 
for  l>oth  the  advertising  and  the  editorial 
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departments.  In  this  connection  it  may 
be  said  that  a  collection  of  Schermer- 
horn’s  speeches  will  soon  be  issued  in 
book  form  by  Ten  Broeck  of  Detroit, 
Michigan. 

V  *  * 

An  AUTHORITATIVE  sketch  of  the 
life  of  William  Bradford,  the  first 
newspaper  publisher  in  the  state  of  New 
York  and  the  first  printer  in  the  middle 
colonies,  will  soon  be  issued  by  the  Wil¬ 
liam  Bradford  Press — a  trade-name  se¬ 
lected  by  the  Publishers  Printing  Com¬ 
pany,  207  West  25th  Street,  New  York 
City. 

The  life  of  Bradford  was  not  so  spec¬ 
tacular  as  that  of  his  contemporary,  John 
Peters  Zenger.  The  libel  suit  of  the  latter 
was  one  of  the  pivotal  points  in  the  de¬ 
velopment  of  the  freedom  of  the  press  in 
America,  but  Bradford  had  his  troubles 
too  with  those  in  authority,  and  doubt¬ 
less  would  have  been  much  more  inde¬ 
pendent  had  he  not  been  the  official 
printer  to  the  Crown. 

«  *  V 

The  first  printing  press  in  North 
America  was  set  up  less  than  20  years 
after  the  establishment  of  Plymouth  Col¬ 
ony.  Brought  over  from  England  by 
the  Reverend  Jose  Glover,  it  was  first 
used  by  Stephen  Daye.  Other  facts 
al>out  this  press  are  given  in  The  Month, 
for  October — a  little  sheet  published  by 
Ck)odspeed’s  Book  Shop  in  Boston.  The 
last  line  about  this  first  printing  press  is 
that  $500  is  asked  for  the  autograph  of 
Daye. 

*  *  * 

PREFERRED  position  is  given  by  the 
editor  of  The  Yale  Review,  in  his 
autumn  issue,  to  “The  Popular  Dogma  of 
Law  Enforcement,”  by  Walter  Lipp- 
mann,  chief  editorial  writer  for  the  Ne^o 
York  World.  Editorial  writers  who  dis¬ 
cuss  a  present  day  phase  of  law  enforce¬ 
ment  should  mark  this  article  for  per¬ 
sonal  perusal. 

4t  4>  « 

ONE  of  the  attractions  scheduled  by 
The  Nation  for  the  coming  year  is  a 


Reaching  into  every 

income  group,  the  con¬ 
centrated  buyin^r  power  of 
The  Evening  World’s  304,- 
242  familie.s  constitutes  the 
backbone  of  the  great  New 
York  market. 

And  The  Evening  World 
covers  them  at  a  milline  cost 
lower  than  other  evening 
newspapers ! 

Obe  SBorld 

Naw  Yorh*9  FOUNDATION 
Nawspaptr 


series  of  articles  on  the  press  by  its  edi¬ 
tor,  Oswald  Garrison  Villard.  A  former 
series  relating  to  journalism  and  written 
by  the  same  pen,  attracted  attention  and 
later  appeared  in  book  form,  under  the 
title,  “Some  Newspapers  and  Newspaper 
Men”  (Alfred  A.  Knopf). 

NEW  ADVERTISING  WEEKLY 

The  Advertising  Councilor,  a  new  pub¬ 
lication  sponsored  by  the  Advertising 
Council  of  the  Chicago  Association  of 
Commerce,  made  its  initial  appearance 
October  1.  It  will  be  published  weekly. 

ELECTRIC  “NEWSPAPER” 

An  electric  “newspaper”  40  feet  long 
and  6  feet  high,  capable  of  producing 
300  words  per  minute,  is  shortly  to  be 
installed  in  China.  The  apparatus,  which 
will  be  operated  in  Shanghai,  will  dis¬ 
seminate  the  latest  news  in  both  Engli^ 
and  Chinese. 


619,000  Lines  Gain  for  1st 
6  months  1929.  Further 
proof  that  Peoria  is  one  of 
the  most  prosperous  spots 
on  the  map  today! 


PEORIA 

JOURNAL-TRANSCRIPT 

feori^lU. 

Coivers  ^ out  Of  SHOmes 


CHAs.  H.  eoDv  ca 

HATL  ftiPftCSCNTATiVES 


INK . 


A  positive  supply  of 
ink  in  proper  print¬ 
ing  condition  is 
essential.  Losses 
from  waste  and 
clingage  frequently 
reach  sizeable  totab. 


Robert  W.  Dickerson 

ARCHITECT 

Speeialixing  in  fi/ewspapar 
Engineering 
loot  HURON  ROAD,  CLEVELAND 
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LA  PRENSA 

of 

BUENOS  AIRES 

First  in  News 
First  in  Prestige 
First  in  Public 
Service 


JOSHUA  B.  POWERS 

EXCLUSIVE  REPRESENTATIVE 
250  Park  ATanua  •  Naw  York 
14  Coclupor  Straat  •  London 


DO  YOU  NEED 
A  TRAINED  MAN  ? 

The  Personnel  Bureau  ef 
Sigma  Delta  Chi,  an  organisa¬ 
tion  of  college  trained  news¬ 
paper,  magazine  and  advertisiiif 
men,  wants  to  help  you  find  him. 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  man 
— it  saves  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  you  expect  s  vacancy,  pleaae 
write  John  G.  Earhart,  Director 
Personnel  Bureau  of  Sigma 
Delta  Chi,  836  Exchange  Are^ 
Chicago,  IlL 

NO  CHARGE  TO 
EMPLOYERS 


Pennsylvania’s 
Buying  Power 
Represents 
Nearly 
Ten  Million 
Consumers 

The  newspapers  listed 
below  should  receive 
first  consideration  when 
planning  to  enter  the 
Pennsylvania  market. 


J UST  THINK  OF  IT. 
Ill  a  compact  unified  area  which  ranks 
thirty-second  in  size  in  the  United  States, 
yon  can  sell  to  8%  of  the  country’s 
population  located  principally  in  the 
large  industrial  sections  of  the  Key¬ 
stone  State. 

Your  advertismg  campaign  if  carefully 
planned  and  directed  reaches  an  audience 
large  enough  to  make  any  newspaper 
eampaign  a  suecess,  for  you  advertise  to 
people  who  are  known  as  daily  news¬ 
paper  readers.  This  ean  he  verified  if 
you  check  up  the  population  figures  of 
each  newspaper  city  listed  below  and  the 
cireulation  statements  of  the  respective 
newspapers  that  circulate  in  each  news¬ 
paper  market.  Your  results  will  indi- 


2.S00 

10,000 

Circulation 

lines 

lines 

*AHentown  Call . 

..(M) 

36,630 

.12 

.12 

•Allentown  Call . 

,..(S) 

27,033 

.12 

.12 

tBeaver  Falls  News  Tribune. . 

..(E) 

8,601 

.04 

.04 

ttBethlehem  Globe  Times.... 

..(E) 

15,640 

.07 

.07 

••Chester  Times . 

..(E) 

20,690 

.08 

.07 

ttCoatesville  Record . 

..(E) 

6,884 

.035 

.03 

••Connelsville  Courier . 

..(E) 

5,673 

.04 

.04 

•Easton  Express . 

..(E) 

35,196 

.12 

.12 

•Erie  Times  . 

..(E) 

32,480 

.09 

.09 

•Greensburg  Tribune  Review.. 

(EM) 

11,874 

.06 

.06 

ttHazleton  Plain-Speaker . 

..(E)) 

21,455 

.08 

.07 

ttHazelton  Standard-Sentinel., 

..(M)  J 

tLebanon  News  Times . 

..(E) 

10,903 

.05 

.05 

••Mount  Carmel  Item . 

..(E) 

4,823 

.035 

.035 

•Oil  City  Derrick . 

..(M) 

9,088 

.05 

.05 

••Scranton  Times . 

..(E) 

46,394 

.15 

.14 

••Sharon  Herald . 

..(E) 

7,836 

.0357 

.0357 

••Sunbury  Item . 

..(E) 

6,744 

.035 

.035 

•Washington  Observer  and 

Reporter . 

(ME) 

17,674 

.06 

.06 

••West  Chester  Local  News... 

..(E) 

11,494 

.05 

.05 

••Wilkes-Barre  Times  Leader. 

..(E) 

26,962 

.07 

.07 

tWilliamsport  Sun  and 

Gazette  &  Bulletin . (M&E) 

29,083 

.10 

.10 

ttVork  Dispatch . 

..(E) 

20,946 

.06 

.06 

**  A.  B.  C.  Publishers’  Statement,  April  1,  1929. 
tt  Government  Statement,  April  1,  1929. 

•  A.  B.  C.  Publishers’  Statement,  Ort.  1,  1929. 
t  Government  Statement,  Oct.  1,  1929. 


cate  that  nearly  every  family  receives  at 
least  one  paper  in  its  home. 

Don’t  overlook  the  Keystone  market.  It 
is  tremendous  in  earning,  consuming  and 
spending  power.  The  Pennsylvania 
market  is  so  important  that  it  should 
be  placed  first  on  every  advertising 
appropriation. 
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HAROLD  BEGBIE 


Noted  Britiah  Journeliat  Reeeeled  *• 
the  “Men  with  e  Diuter” 

Harold  Bcgbie,  noted  British  journalist 
and  essayist,  died  at  his  home,  Ringwood, 
Hampshire,  England,  Oct.  8,  and  with 
his  death  it  was  revealed  that  he  was  the 
“Gentleman  with  a  Duster,."  who  wrote 
the  “Mirrors  of  Downing  Street,”  the 
authorship  of  which  had  been  a  closely 
guarded  secret  since  its  publication.  This 
was  confirmed  by  Charles  Bonn,  pub¬ 
lisher  of  the  book. 

Mr.  Begbie  was  58  years  old  and  had 
suffered  from  a  lung  malady  for  some 
time.  He  was  the  fifth  son  of  the  late 
Rev.  Mars  Hamilton  Begbie.  After 
leaving  the  Merchant  Tailors’  School  at 
the  age  of  20  he  entered  journalism.  His 
first  important  work  was  done  as  editor 
of  “By  the  Way,”  a  column  in  the 
London  Globe.  In  1904  he  joined  the 
Harmsworth  organization  and  also  be¬ 
came  special  correspondent  for  the 
Loudon  Daily  Mail. 

Since  1907  Mr.  Begbie  had  been  en¬ 
gaged  solely  in  free  lance  work,  con¬ 
tributing  to  the  London  Daily  Chronicle, 
the  Nezv  York  Times  and  other  publica¬ 
tions.  When  he  wrote  the  “Mirrors  of 
Downing  Street,”  he  swore  all  his  friends 
to  the  utmost  secrecy  regarding  his 
authorship,  and  this  secret  was  strictly 
kept  until  his  death. 


FREDERICK  W.  BUSH 


Publisher  of  Athens  (O.)  Messenger 
Dies  Suddenly  at  62 

Frederick  W.  Bush,  62,  publisher  of 
the  Athens  (O.)  Messenger,  died  Oct.  4, 
in  Athens.  He  was  one  of  Ohio’s  best 
known  newspaper  publishers.  He  was 
stricken  at  his  desk  and  never  regained 
consciousness. 

He  had  published  the  Messenger  35 
years  and  made  it  one  of  the  best  known 
small  city  dailies  in  Ohio.  The  plant  he 
erected  for  the  paper  was  considered  a 
model  for  a  small  daily.  He  was  a 
member  of  the  board  of  directors  of  the 
American  Newspaper  Publishers’  Asso¬ 
ciation,  served  as  president  of  the  Ohio 
Select  List  and  the  Associated  Ohio 
Dailies,  and  was  a  member  of  the  board 
of  trustees  of  the  Ohio  University.  He 
is  survived  by  his  wife,  a  son,  Gordon 
Bush,  of  New  York,  and  a  daughter, 
Mrs.  Julian  M.  Snyder,  of  Cambridge, 
Mass.,  and  a  brother,  J.  E.  Rush,  of 
Dresden,  O. 


DANIEL  GIBBONS  DIES 

Daniel  Gibbons,  former  editor  and  for 
the  past  25  years  engaged  in  the  real 
estate  business  in  Brooklyn,  N.  Y.,  died 
at  his  home  there  Oct.  7  of  heart  disease. 
After  several  years  spent  on  Philadelphia 
newspapers,  Mr.  Gibbons  became  associ¬ 
ate  editor  of  the  Seattle  Post-Intelligen- 
eer.  In  1905  he  moved  to  New  York, 
where  he  worked  for  the  Commercial. 
Later  he  returned  to  Philadelphia  and 
joined  the  Philadelphia  Press,  subse¬ 
quently  transferring  to  the  Inquirer  as 
news  editor.  He  resigned  that  post  in 
1910  and  devoted  himself  to  free  lance 
writing  for  several  years  before  moving 
to  Brooklyn  to  enter  the  real  estate 
business. 


JOHN  B.  MUSGILLER 

Funeral  services  for  John  B.  Musgiller, 
50,  of  the  editorial  staff  of  the  Washing¬ 
ton  Post,  who  died  Tuesday  Oct.  1,  were 
held  at  his  home  at  Hyattsville,  Md., 
F'riday  Oct'.  4.  Burial  was  made  at  Fort 
Lincoln  cemetery.  He  is  survived  by  his 
wife.  For  the  past  15  years  he  has  been  on 
the  staff  of  the  Post,  serving  as  telegraph 
editor  and  state  editor.  Prior  to  that  he 
had  been  a  reporter  and  music  critic  on 
the  Baltimore  Sun. 


HEARD  BEQUESTS  $215,000 

The  will  of  Dwight  B.  Heard,  late 
publisher  of  the  Phoenix  (Ariz.)  Re- 
pubiiean,  recently  filed  in  Cambridge, 
Mass.,  established  a  $20,000  trust  fund 
for  the  benefit  of  newsboys  who  have 
been  employed  by  the  Arizona  Repub¬ 


lican  for  a  year  or  more.  A  $75,000  be¬ 
quest  was  made  as  an  endowment  for  the 
benefit  of  Phoenix  residents.  Twenty 
thousand  dollars  was  provided  for  schol¬ 
arships  in  the  University  of  Arizona. 
Bartlett  B.  Heard  of  Berkeley,  Cal.,  a 
son,  receives  one-third  interest  in  the 
Republican  and  the  income  from  a 
$50,000  trust  fund  until  he  reaches  the 
age  of  35  when  he  will  receive  the  prin¬ 
cipal.  Mr.  Heard  died  in  Phoenix  on 
March  14.  Bequests  totalled  $215,000. 


STROHN  ESTATE  $210,000 

Most  of  the  $210,000  estate  of  Clarence 
B.  Strohn,  late  vice-president  of  the 
Elgin  (Ill.)  Courier-News  and  brother- 
in-law  of  (Tol.  Ira  C.  Copley,  will  go  to 
the  Aurora,  Ill.,  city  hospital  on  the 
death  of  his  widow  and  his  two  sisters,  it 
was  revealed  when  his  will  was  filed  for 
probate  last  week  at  Geneva,  Ill. 


©bttuarp 


JW.  VOG.\N,  76,  former  editor  of 
•  the  Kirkla»id  (Ill.)  Enterprise,  died 
recently  in  his  home  in  Chicago,  and 
funeral  services  were  held  there  Sept.  28. 
He  returned  to  Chicago  a  year  ago  after 
having  been  editor  and  publisher  of  the 
Enterprise  nine  years.  His  wife,  a 
daughter,  and  a  son  survive. 

Edward  Yates,  former  editor  of  the 
Riddeford  (Me.)  Journal,  died  Thurs¬ 
day,  Oct.  3,  at  his  home  in  Stoughton, 
Mass.  Mr.  Yates  was  73  years  of  age. 
He  was  a  32nd  degree  Mason  and  af¬ 
filiated  with  the  Mayflower  Descendants 
of  Massachusetts. 


Irvxn  M.  Lester,  former  city  editor 
of  the  Wheeling  (W.Va.)  News,  and 
later  news  editor  of  the  Music  Trades 
Magazine,  in  New  York,  who  died  re¬ 
cently,  was  buried  Oct.  5  in  Buffalo, 
where  he  began  his  newspaper  experi¬ 
ence  as  a  member  of  the  editorial  staff 
of  the  Express. 

WiLMOT  W.  Foote,  81,  former  Chicago 
newspaper  man  and  pioneer  resident  of 
the  city,  died  Oct.  4,  of  pneumonia.  He 
was  formerly  on  the  staff  of  the  Chicago 
Times  and  the  Chicago  Evening  Post. 
Burial  was  in  Wiscasset,  Me. 

Thomas  Parker  Berry,  former  fi¬ 
nancial  editor  of  the  Los  Angeles  (Cal.) 
Examiner,  died  Sept.  28  at  Los  Angeles. 
He  had  been  ill  for  some  time.  He  was 
telegraph  editor  of  the  San  Diego  (Cal.) 
Independent  until  that  paper’s  suspension. 
Last  June  26,  he  married  Miss  Lenora 
H.  King,  former  society  editor  of  the 
Examiner. 

Mrs.  Violet  Hughes  Barnes,  for  the 
last  seven  years  in  charge  of  the  Tulsa 
W orld  telephone  department,  died  sud¬ 
denly  recently  following  a  brief  illness. 
She  is  survived  by  her  husband,  mother 
and  two  brothers. 

George  E.  Velie,  57  veteran  printer  of 
the  Niagara  Falls  (N.Y.)  Gazette,  and 
former  assistant  city  treasurer  of  Niag¬ 
ara  Falls,  died  in  his  home  in  that  city 
recently. 

John  H.  Gorman,  for  the  past  five 
years  superintendent  of  deliveries  for  the 
Harrisburg  (Pa.)  Patriot  and  Evening 
.Wews,  died  in  his  home  in  that  city  re¬ 
cently. 

Peter  Richard  Flaherty,  58,  a  com¬ 
positor  employed  in  the  Boston  Globe  and 


Boston  Post  composing  rooms  20  years, 
died  Oct.  5  at  his  home  in  Portland,  Me! 
He  was  a  brother  of  the  late  Thomas  j. 
FlahertY.  for  more  than  30  years  editor 
of  the  Portland  (Me.)  Sunday  Telegram. 

Don  C.  Humphrey,  50,  linotype  oper 
ator  for  the  Porticuid  Oregonian,  died 
Sept.  24,  and  was  buried  at  Albany,  Ore., 
the  place  of  his  birth. 

Vertis  L.  Robson,  city  editor  of  the 
Ada  (Okla.)  Daily  News,  died  recently 
following  an  operation  for  appendicitis. 
Previous  to  a  seven  year  connection  with 
the  News  he  had  been  on  the  staffs  of 
the  Ardmore  (Okla.)  Daily  Ardmorcitc 
and  the  Hugo  (Okla.)  Daily  News. 

John  R.  Davis,  70,  veteran  publisher 
of  the  Barberton  (O.)  News,  was  killed 
by  a  hit-run  driver  at  Barberton,  a  few 
days  ago.  Davis  was  hit  as  he  stepped 
from  a  street  car.  He  served  as  mayor 
of  Barberton  some  years  ago. 

Francis  J.  Schindlemyer,  city  editor 
of  the  Batavia  (N.Y.)  Nezvs  and  assist¬ 
ant  secretary  of  Griswold  and  MeWain, 
Inc.,  publishers,  died  at  his  home  in  Ba¬ 
tavia,  Oct.  6.  He  became  associated 
with  the  News  in  1905. 

Edward  Burl  Barco,  65,  former  edi¬ 
tor  and  publisher  of  the  Atlanta  Inde¬ 
pendent  and  the  American  Citizen,  and 
Grand  Chancellor  of  the  Knights  of 
Pythias,  died  at  his  home  in  Boston, 
Mass.,  Oct.  4. 

W.  S.  Hollifield,  retired  printer  and 
former  publisher,  recently  died  at  the 
age  of  67  in  Waco,  Tex.  Mr.  Holli¬ 
field,  one  of  the  first  three  Waco  print¬ 
ers  to  learn  to  operate  a  linotype,  also 
was  part  owner  of  the  old  Waco  Even¬ 
ing  Telephone. 
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Supplies  and  Equipment 


Inbuilt 


E0S5&HDE 

PRESSES 

Bargains 
in  all  types 

tell  us  your  needs 
and  send  jbr  list 


THT 

GOSS  PRINTING  PRESS  CO. 

CHiCAkiO  —  Nl.W  YORK  LONDON 


Classified 

— is  where  you  can  tell 
of  your  experience 
and  ability  to  an 
audience  that  in¬ 
cludes  the  employers 
in  t  h  e  Advertising 
and  Publishing 
world. 


Rebuilt  Presses 

SCOTT  16,  24  and  32-page  Presses. 

GOSS  24-page  press  good  for  black  and 
color  work,  also  GOSS  Sextuple  printing 
up  to  48  pages. 

HOE  Pony  Quadruple,  Quadruple.  Sex¬ 
tuple,  Sextuple  Color  Press,  Octuple  and 
Double  Sextuple  Presses. 

DUPLEX  Metropolitan  Quadruple 
Stereotype  Presses — print  up  to  32  pages 

Available  for  Early  Delivery 

WALTER  SCOTT  &  COMPANY 

Main  Office  1  Factory . Plainflcld.  N.  J. 

New  York  Office . Brokaw  Bldo..  I4S7  Broadway 

Chicago  Office . Monadnock  Block 


Berry-Mingle  Co.,  Inc. 

Printing  Production  Enginmort 

Flatiron  Building 

ITB  Fifth  Ava.  at  23rd  St. 
Talephonai  Algonquin  1620 


Deaignera  and  builders  of 
special  equipment  to  meet 
the  economic  production 
requirements  of  the  present 
day  printing  and  publish¬ 
ing  plant. 

Specialists  in  selection  and 
sale  of  machinery  for  in¬ 
creased  production. 

Consultants  in  construc¬ 
tion,  design,  and  plan  of 
arrangements  of  buildings 
to  meet  printing  and  pub¬ 
lishing  needs. 


INVISIBLE  EXPENSE 

When  your  blankets  are  old  and  worn  out,  they  cause  poor 
printing  and  many  delays,  due  to  the  sheets  breaking. 
Complaints  from  readers  on  late  delivery  and  loss  of  sales. 
Rebates  to  advertisers  for  poor  printing. 

Excessive  waste  paper  and  extra  expense  for  power  and 
light. 

The  saving  in  these  items  of  Invisible  Expense  for  one 
week  will  buy  a  new  set  of  blankets. 

You  cannot  afford  to  lower  your  efficiency  by  false 
economy. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

Cahl.  Addr...  NENSCO,  Worcester 
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Employment 

Equipment 

Services 

EDITOR  &  PUBLISHER 
Qatsified  Advertising 
Information 
RATES 

SITUATIONS  (Cash  with  Ordar) 

1  nnw  — JO  par  line 

3  Timea  —  AO  per  Una 

ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  the  line 

White  space  charge  at  same  rate  per  line 
per  insertion  as  earned  by  frequency  of  in- 
Mrtion.  Minimum  space,  three  lines.  The 
Editor  Sc  Publisher  reserves  the  right  to 
classify,  edit  or  reject  any  copy. 


BUSINESS  OPPORTUNITIES 


Brokers 


for  Papers  That  Pay.  write  us.  Oiir  list  In- 
elndes  100  of  the  beHt  dailies  and  weeklies  in  the 
Middle  West.  I’ersonal  service.  Clyde  H. 
Knov,  Board  of  Trade  Bldg.,  Kansas  City,  Mo. 


Southern  California  Daily  In  growing  com- 
Bunity.  A  money  maker  now  and  ready  for 
rapid  expansion  and  proHts.  Charles  M.  Veazey, 
Wrlgley  Bldg.,  Chicago. 


Evening  Paper,  fertile  Held:  population  moro 
than  100. 0<K):  within  20  miles  of  New  York 
City;  adequate  equipment;  price  low  to  quick 
buyer.  J.  B.  Shale,  Times  Bldg.,  New  York. 


Newspaper  For  Sale 


For  Sale — Klne  weekly  newspaper  and  Job  plant 
In  growing  community  of  Northern  New  Jersey, 
sot  far  from  New  York.  Equipment  exception¬ 
ally  modern  and  practically  new.  Present 
owner  can  not  give  time  necessary  to  proper 
management.  Fine  opportunity  for  a  hustler 
who  knows  his  business  and  can  Invest  $10,000 
cash;  $1.1,000  will  acquire  control;  property 
valued  at  $30,000.  Right  man  can  get  ample 
cooperation.  Address  0-643,  care  Editor  & 
Publisher. 


Weekly,  earning  $1000  month,  monopolizes  A-1 
leld  and  great  future;  $.10,000;  $30,000  cash. 
D-688,  Editor  &  Publisher. 


Newspaper  Wanted 


Dally  wanted  In  town  of  12.0ti0  to  20,000  pop¬ 
ulation  In  New  Eni^aiid,  Eastern,  or  Southern 
Coast  State.  Write  full  particulars  to  Box 
D-681,  Editor  &  Publisher. 


Former  publisher  wants  fair  size  dally  property, 
anywhere  from  Ohio  west.  Cash  and  securities 
available.  Will  make  confldentinl  inspection. 
D-687,  Editor  Sc  Publisher. 


Newspaper  Interest  Wanted 


Wanted  an  interest  in  a  flrst-class  dally  .>r 
weekly  by  an  experienced  newspaperman.  D-OOS. 
Editor  Sc  Publisher. 


CIRCULATION 


Promotion 


The  W.  S.  Kendall  Company,  104  N,  Bailey 
Ave.,  Louisville.  Ky.  —  Superior  Circulation 
Builders  —  Creators  and  sole  owners  of  The 
Kendall  Plan. 


Circulation  Builders — Blair  Sc  Austin,  230  North 
Sixth  St.,  Reading,  Penn.  Originators  of  Sales- 
asanshlp  Club  Campaigns. 


Ths  World’s  Largest  Circulation  Building  Organ¬ 
isation — The  only  circulation  building  service  In 
Newspaperdom  furnishing  publishers  affldavlts  of 
the  exact  results  of  its  every  campaign.  The 
Charles  Partlowe  Company,  Occidental  Building, 
Indianapolis. 


A  M.  Stswart  Company,  El  Cortex  Building, 
Banta  Monica.  California.  An  efllclent  circula¬ 
tion  building  organisation  accepting  only  bona- 
■de  subscriptions  (paid  in  full  by  subscriber). 
Write  or  wire,  without  obligation,  for  6eld 
survey. 


We  can’t  reinrrect  the  dead,  but  we  con  trans¬ 
fuse  new  life-blood  (circulation)  into  living 
newspapers.  Former  publisher;  new  methods. 
Hudson  De  Priest.  Box  771,  Brooklyn,  N.  Y. 


Clients  and  prospects  are  reached 
by  the  shortest  route  through 
EDITOR  0  PUBLISHER 


EMPLOYMENT 


Help  Wanted 


Advertitinf  Saleiman,  exiierienced.  for  long  time 
connectiou.  Write,  giving  age,  experience, 
references,  salary  requirements.  Free  Press, 
Burlington,  Vt. 


Circulation  Executive  to  superviHe  suburban  cir¬ 
culation  for  metropolitan  daily;  between  30  and 
40  yearH  of  age;  forceful  personality  and  inltia* 
live.  Hales  promotion  ability  and  successful  rec> 
ord;  knowledge  of  newspaper  circulation  essen¬ 
tial;  exceptional  opportunity  for  high  grade  man. 
D-0i>3,  Editor  *&  Publisher. 


Classified  Salesman — By  Eastern  Penn,  morning 
newspaper.  Must  bo  exiH»rienced,  industrious, 
and  have  ability  to  develop  linage  in  fertile  held. 
State  all  in  first  letter.  Box  D-085,  Editor  A 
Publisher. _ 

Copy  Reader. — Opportunity  on  New  England 
newspaper  for  competent  copy  reader  to  demon¬ 
strate  he  can  actually  edit  and  condense  copy 
Intelligently  and  write  reasonably  pointed  heads. 
Future  for  right  man.  Box  D-089,  Editor  & 
Pulilisher. 


National  Advertising — A  growing  newspaper  in 
a  growing  city  rcfiuires  a  young  man  in  hU 
late  twenties  or  his  early  thirties,  whose  past 
training  fits  him  for  an  imiiortant  position  in  our 
National  Advertising  Department.  The  man  we 
seek  has  had  at  least  3  3'ears  actual  selling  exper¬ 
ience  with  a  newspaper,  mngazine,  or  special  rep¬ 
resentative;  has  had  merchandising  or  research 
experience  with  a  newspaper,  advertising  agency, 
or  with  a  national  advertiser,  and  he  is  a  keen 
student  of  markets  and  distribution.  lie  will 
have  to  stand  an  extremely  searching  examina¬ 
tion,  for  we  seek  a  man  who  will  form  a  per¬ 
manent  part  in  our  organization. 

Give  full  details  of  education,  experience,  age, 
and  salary  requirements.  All  correspondence 
strictly  confidential.  Address  Box  D-694,  Editor 
&  Publisher. 

Saleiman — Wanted  to  get  in  touch  with  sales¬ 
man  who  is  now  selling  independent  syndicated 
features,  to  sell  new  syndicated  feature  that 
has  l>een  run  in  a  chain  of  newspapers.  State 
territory  covered,  exiierienco  and  give  references. 
D-600,  Editor  &  Publisher. 


Situation*  Wanted 


AdvertUin* — Youhr  man,  coIlaRC  eraduatn,  two 
years  experlenoe  in  selling  newspaper  display 
advertising,  desires  permanent  situation.  Ad¬ 
dress  “J,”  Box  466,  Bellefontaine,  Ohio. 


Artist  and  paragrapher  would  like  counectlon 
with  syndicate.  Thirty  years  experlonce.  D-6i)!t, 
Editor  Sc  Publisher. 


Assistant  Editor— Experienced  young  man  de¬ 
sires  connection  with  weekly  or  daily  In  New 
York  area.  Position  rather  than  salary  objec¬ 
tive.  D-075,  Editor  &  Publisher. 


Assistant  to  Editor — Young  newspaper  man 
wishes  position  on  weekly.  Would  consider 
eventual  purchase  of  interest  in  paper.  D-676, 
Editor  &  Publisher. 


Circulation  Manager,  12  years  experience 
wishes  to  make  change.  Familiar  with  all  car¬ 
rier  promotion  and  A.B.C.  Methods  best.  Refer¬ 
ences.  D-67I).  Editor  &  Publisher. 


Ciroulation  Manager  with  practical  experience, 
qiiallHed  in  every  respect.  A  builder  of  home 
delivery — College  graduate.  Available  now — 
A-1  References.  D-63S,  Editor  &  Publisber, 


Circulation — Young  man,  now  employed,  metro¬ 
politan  area.  Have  had  seven  years  experience 
in  all  branches  of  circulation.  Specialized  ia 
boy  carrier  promotion.  Two  years  with  Scrlpps- 
Howard.  Desire  position  as  city  circulator  or 
circulator  on  Kinall,  progressive  dally.  Best 
reference.  D-682,  Editor  Sc  Publisher. 


Circulation  Manager  or  assistant.  Ten  years 
experience,  four  years  traveling  representative. 
References.  Prefer  South.  Anything  con¬ 
sidered.  D-641,  Editor  Sc  Publisher. 


Circulation  Manager — Fourteen  yearn  experience, 
home  delivery  and  canvaasers.  Best  results 
guaranteed.  Services  available  now.  D-69.’),  Ed¬ 
itor  &  Puhlisher. 


Circulation  Manager,  years  of  practical  experi¬ 
ence,  knows  circulation  from  every  angle.  A-1 
referenees.  Available  now.  D-692,  Editor  & 
Publisher. 


Circulation — 

B.  C.  STILL  is  Open  for  Engagement 
Circulation  Manager,  out-of-town  manager,  car¬ 
rier  manager,  street  sales  manager,  supt.  of 
mail  room  and  delivery.  Can  handle  all  or  any  of 
above  if  proposition  Is  attractive.  Can  take 
charge  at  once.  Beferenoes  A-1.  Address: 

2523  Harlem  Ave.,  Baltimore,  Md. 


Classified  Manager,  seven  years  metropolitan 
and  country  experlenee,  knowledge  of  promo¬ 
tion  In  all  Its  brancliet.  Am  able  to  train 
stair.  Immediate  connection,  D-670,  Editor 
Sc  Publisher. 


EMPLOYMENT 


Situationt  Wanted 


Clatzifleld  Advertitini;  Manager — Young  married 
man,  32.  ten  years  experience  as  ('lassifled  Man¬ 
ager.  Now  employed  in  large  Eastern  city.  De¬ 
sires  change.  Can  furnish  the  very  best  of 
references  as  to  character,  ability  and  past  rec¬ 
ord.  Prefer  South  or  Southwest.  D-696,  Editor 
&  Publisher. 


Desk  Man — Fast,  accurate,  thorough;  writes 
snaiipy  heads;  gcKx)  education;  seeks  rensouable 
salary  for  exceptional  service;  prefers  New 
England;  now  employed.  D-648,  Editor  A 
Publisber. 


Desk  Man,  telegraph  editor,  make-up,  etc.,  first- 
class  experience,  wants  tiosition  on  Southern 
afternoon  daily.  D-700,  Editor  A  Publisher. 


Editorial — Twenty  years  experience  reportln;?, 
desk,  editorial;  7  years  Southern  city  30.000; 
prefers  South:  wants  position  with  future. 
T.  M.  Diggs,  New  naven,  Mo. 


Editorial — Young  woman  with  excellent  back¬ 
ground  and  record  is  oihmi  to  good  connection. 
Comp<*tcnt  in  any  phase  of  the  city  department. 
D-6^,  Editor  A  Publisher. 


In  Any  Capacity — C'ollege  graduate,  1920, 
fundamental  and  logical  thinker,  wants  to  con¬ 
nect  with  a  newspaper,  affording  ofiportunity 
to  learn  the  business.  D-6rj2,  Editor  A 
Publisber. 


Management — College  graduate,  two  years  ex- 
jierience  newspaper  advertising  wants  chance  to 
learn  newspaper  management.  D-683,  Editor  A 
Publisher. 


Newspaper  Man  of  lifelong  experience,  now  05, 
seeks  position.  At  home  in  any  department  >f 
newspaper  work.  Washington  and  New  York 
experience.  In  last  position  ten  years.  Ue- 
signed  for  reason  of  health.  Country  as  well  as 
eity  references.  Will  accept  any  position  which 
promises  permanency.  Ueferences  furnished  if 
required.  Have  managed  newspapers,  but  prefer 
editorial  side.  D-091,  Editor  A  Publisher. 

Photographer — Experienced  press.  Good  refer¬ 
ences.  Some  writing.  Go  anywhere.  D080, 
Editor  A  Publisher. 


Placement  Service,  Wilmington,  Del. — 
Experienced  men  available  immediately  for  all 
newspaper  departments.  No  charge  to  em¬ 
ployers. 


Pressroom  Foreman,  12  years  experience  on  all 
newspaiier  presses,  wants  situation  on  medium 
sized  daily.  Thoroughly  familiar  with  press¬ 
room  problems  and  their  solutions.  Referenees. 
Box  182,  Davenport,  Iowa. 


Reporter — Graduate  of  University  of  Missouri 
wants  position  on  paper.  Experienced.  D-666, 
Editor  A  Publisher. 

Sports  Writer,  copyreader  or  Advertising  lay-out 
and  copy  man.  Journalism  school  graduate,  22, 
some  experience.  Prefer  middle  or  southwest 
daily.  1)  679,  Editor  A  Publisher. 


MECHANICAL 


Equipment  for  Sale 


Installation  of  a  32-page  press  plaeea  on  the 
market  a  16-page  (ioaa  I’res.,  with  color  deck. 
Serial  No.  561.  Prints  2.  4.  6.  8.  16.  12  aad 
16  pages.  This  press  is  in  first  class  ceuditlen 
and  may  be  seen  in  operatlen. 

Also  the  following  stereotypiag  machinery  for 
sale:  One  2^-toD  metal  pot  with  pump;  curved 
plate  casting  bos,  water  coeled;  oue  up-rigkt 
boiler.  One  tall  saw  for  curved  plates;  reamer; 
trimming  block;  flat  casting  box.  page  slie. 
All  the  above  machinery  is  in  A-1  coaditlon 
and  a  real  buy  for  quick  sale.  Address 
Chronicle,  Johnson  City,  Tenn. 


Job  Presses,  Paper  Cutters.  Wire  Stitobers,  ete. 
— A  complete  line.  Overhauled  and  guarauteed 
machines  at  bargain  prices.  Easy  terms.  Bsff- 
man  Type  Sc  Engraving  Co.,  114  B.  13tb  St.. 
New  York  City. 


CONTACTS 

Are  easily  made.  A  small 
Ad,  backed  up  by  our  Serv¬ 
ice  will  bring  together  Buyer 
and  Seller  or  Employer  and 
Employee.  Write  to 

Classified  Service 

EDITOR  & 
PUBLISHER 


MECHANICAL 


Equipment  for  Sale 


Linotype  Matricei  for  sale. — 19  font*  KH-32 — 
pt.  No.  4  with  Bold  Face  No.  2  Condensed; 
20  fonts  6-70 — 6  pt.  No.  2,  with  Bold  Face  No. 
1;  8  fonts  .5^-2+^%  pt.  No.  11,  with  Gothic 
CondenK$*d  No.  4;  2  fonts  7-80 — 7  pt.  Centary 
Eximnded  with  Century  Bold;  1  font  10^208-- 
10  pt.  Century  Ex|>uiided  with  Cheltenham  Bold; 
1  font  12-120  -12  pt.  Caslon.  with  Italic;  I 
font  14-36 — 14  pt.  No.  16  with  (Vntury  Bold, 
for  72-channel  machine:  2  fonts  14-36 — 14  pt. 
No.  16  with  Century  Bold;  1  font  30-97—30  pt. 
Cliolteiiiiani  Italic.  72-channel  machine;  1  font 
.36-33-  -30  pt.  Cludtenhnm  Bold,  for  72-channe) 
macliine;  1  font  36-43 — 36  pt  Cheltenham  Light, 
for  72-channel  machine.  The  Miami  Herald, 
Miami,  F'lorida. 


Newspaper  plant  for  sale  as  a  unit  or  divided. 
.New  Equipmoiit,  printed  weekly  newspaper  for 
only  a  few  months.  Model  A  Duplexf  LwIIow, 
Elrod,  Steel  Tables  and  other  modern  equip¬ 
ment  Including  Job  Trititing  Department.  What 
<  an  you  use.  Griffiths  Publishers  Exchange,  Inc., 
150  Nassau  St..  New  York. 


Photoengraving  e<tuipmeut  for  sale,  tlompleta 
plant  or  any  part.  Milea  Machinery  G0i»,  4M 
West  Broadway,  N,  Y.  C. 


Equipment  Wanted 


Wanted  to  Purchase — Used  16-  or  24-page  press, 
H  coluiiiiis,  22%"  <ut  off  or  fraction  longer,  U 
fold  |)rcf»*rrcd.  conipl»*te  stereo  and  electric.'il 
e(|uipmcnt.  Ixing  Publishing  Company,  1219 
Race  Street,  Phlla.,  Pa. 


Wanted  to  purchase:  One  mat-making  machine. 
Miles  Machinery  Co.,  480  W«»st  Broadway,  New 
York. 


NOTICE! 

James  E.  Rockwell,  formerly  of  the 
firm  of  Harwell  A  Rockwell,  an¬ 
nounces  the  purchase  of  the  Mur- 
physboro  Independent,  at  Murphys- 
boro.  111.,  and  his  affiliation  in  the 
newspaper  brokerage  business  with 
j.  B.  Shale,  710  Times  building. 

Mr.  Rockwell  will  continue  his  brok¬ 
erage  activities  from  Murphyaboro 
and  later  from  Chicago,  and  will  act 
as  western  representative  for  Mr. 
Shale.  Mr.  Shale  will  represent 
Mr.  Rockwell  in  the  East. 

The  office  of  Harwell  A  Rockwell,  at 
814  Times  building  has  been  closed, 
but  anyone  having  business  with 
that  firm  may  reach  Mr.  Rockwell  at 
Murphyaboro  or  may  discuss  the 
matter  with  Mr.  Shale  in  the  same 
building. 


STATEMENT  OF  THE  OW’NEUSHIP.  MANAGE 

MENT,  (  inCULATION.  ETC..  KE(iUIREI>  BY 
THE  AIT  OF  CONGUESH  OF  AUGUST 
24.  DU2.  OK  EDITOR  A  PUKUSHER 
AND  THE  FOURTH  ESTATE 
published  weekly  at  New  York,  N.  Y.,  for 
October  1.  1929. 

State  of  New  York,  <*oiinty  of  New  York,  as; 
l^fore  me,  a  Notary  Public  In  and  for  the  Stale 
and  County  aforesaid,  personally  appeared  rharle> 
B.  Groomce,  who.  having  b<‘en  duly  sworn  accordini: 
to  law.  deposes  and  savs  that  he  Is  the  Bu.‘‘lnes*‘ 
Manager  of  THE  EDITOR  A  PUBLISHER  IIIK 
FOURTH  ESTATE,  and  that  the  following  Is.  to  the 
N^t  of  his  knowledge  and  belief,  a  true  statement 
of  the  ownership,  management,  etc.,  of  the  aforesaid 
publications  for  the  date  shown  in  the  above  caption, 
required  by  the  Act  of  August  24.  1912.  embodied 
in  section  411.  Postal  Laws  and  Regulations,  to  wit; 

1.  That  the  names  and  addrcs'cs  of  the  pub¬ 
lisher.  editor,  managing  editor,  and  business  man¬ 
ager.  are: 

Publisher.  James  W.  Brown, 

234  Valentine  Ijine,  Yonkers,  N.  Y. 

Editor.  Marlen  E.  Pew, 

Wading  River,  L.  I..  N.  Y. 

Managing  Editor.  Arthur  T.  Robb. 

30  Wallace  Street.  Rockville  Centre,  N.  Y. 

Bu.siness  Manager.  Charles  B.  Groomea, 

17  Murchison  Place.  NVhlte  Plains,  N.  T. 

2.  That  the  owners  are; 

The  Editor  A  I^iblisher  Co..  1700  Times  Bldg.. 
New  York  City;  James  W.  Brown,  234  Valentine 
T*ane..  Yonkers.  N.  Y. ;  Marlen  E.  Pew,  Wading 
River.  L.  I.,  N.  Y. 

3.  That  the  known  bondholders,  mortgagees, 
and  other  security  holders  owning  or  holding  1  per 
cent  or  more  of  total  amount  of  bonds,  mortgages, 
or  other  securities,  are:  None. 

4.  That  the  two  paragraphs  next  above,  giving 
the  names  of  the  owners,  stockholders  and  security 
holderM,  if  any.  contain  not  only  the  list  of  stock¬ 
holders  and  security  holders  as  they  appear  upon 
the  books  of  the  company,  but  also  In  cases  where 
the  stockholders  or  security  holder  appears  upon 
the  books  of  the  company  as  trustee  or  in  any  other 
fiduciary  relation,  the  name  of  the  person  or  cor¬ 
poration  for  whom  .such  trustee  is  acting,  ts  given; 
also  that  the  said  two  paragraphs  contain  state¬ 
ments  embracing  affiant's  full  knowledge  and  be¬ 
lief  as  to  the  circumstances  and  conditions  under 
which  stockholders  and  security  holders  who  do  not 
appear  upon  the  books  of  the  company  as  trustees, 
hold  stock  and  securities  In  a  capacity  other  than 
that  of  a  bona  fide  owner;  and  this  affiant  has 
no  reason  to  believe  that  any  other  person,  asso¬ 
ciation.  or  corporation  has  any  interest,  direct  or 
indirect.  In  the  said  stock.  Ixmds,  or  other  securi¬ 
ties  than  as  so  stated  hv  him. 

CHARLES  B.  GROOMES. 

Rii.«iness  Manager. 

Sworn  to  and  subscribed  before  me  this  16th 
day  of  55eptember,  1929. 

ELIZABETH  C.  McMAHON. 

Notary  Public 

New  York  County.  Certificate  filed  In  New  York 

Countv  No.  9.  Commission  expires  March  36,  1931. 
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DOLLAR  $$ 

$$  PULLERS 


One  Dollar  taill 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


•'  /  / 
/ 


A  HALF  page  stressing  the  dangers  of 
using  naphtha  for  cleaning  clothes  at 
home  was  sold  to  a  group  of  local  clean¬ 
ers  in  the  Mason  City  (la.)  Globe-Ga¬ 
zette. — F.  A.  S. 

Obtain  copy  from  florists  and  nursery 
people  at  this  season  for  bulbs  to  be 
planted  for  spring  blooming,  for  new 
lawns  to  be  made,  grass  seed,  shrubs  and 
fruit  trees  which  may  be  transplanted  in 
the  fall  of  the  year. — C.  M.  L. 

The  Boston  Evening  Transcript  often 
prints  as  an  office  ad:  “Today’s  Tran¬ 
script  is  not  an  exceptional  one,  but  just 
an  average  issue.  It  makes  no  extrava¬ 
gant  claims,  but  is  content  to  let  its  pages 
speak  for  themselves  as  showing  what  a 
well-rounded  newspaper  should  be.  The 
new  reader,  we  fell  sure,  will  agree  that 
he  must  go  far  afield  to  find  its  equal." 
— L.  D.  C. 

It’s  not  too  early  to  get  some  photog¬ 
rapher  to  advertise  “Give  Photographs 
for  Christmas,”  with  the  idea  of  “get 
your  apointment  now”  stressed  in  all 
copy. — L.  G.  M. 


HUNCHES 


The  New  Bedford  (Mass.)  Standard 
and  Mercury  are  staging  a  big  radio  con¬ 
test  in  New  Bedford  with  radios  of 
standard  makes  being  given  to  the  suc¬ 
cessful  contestants,  one  a  week.  The 
contest  was  staged  through  the  coopera¬ 
tion  of  the  radio  dealers  in  New  Bed¬ 
ford  and  the  Standard  ran  special  radio 
sections  on  Sundays  with  a  greatly  in¬ 
creased  amount  of  radio  copy  throughout 
the  contest. — P. 

The  Fall  River  Herald-Ncws  last  week 
ran  more  than  a  full  page  of  Jewish 
New  Year’s  Greeting  ads  in  honor  of 
the  Jewish  New  Year.  These  ads  were 
solicited  not  only  from  Jewish  firms,  but 
also  from  some  of  the  larger  firms  in  the 
city  in  various  lines  of  business. — C. 

The  hunting  season  will  soon  be  with 
us.  A  Boston  paper  recently  published 
a  table  giving  the  names  of  various 
game  in  season  and  the  opening  and 
closing  dates  of  that  season.  It  also 
named  the  game  protected  by  law.  Con¬ 
siderable  advertising  from  sporting 
houses  accompanied  this  information. — 
C.  E.  Pellissier. 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


TNTERVIEW  your  high  school  or  col-  ents  and  father’s  occupation  are  used 
lege  teacher  of  economics,  and  your  under  the  cut.  One  picture  is  used  each 
banker  on  what  they  think  of  the  chances  day. — E.  H.  Hauenstein. 


TNTERVIEW  your  high  school  or  col- 

lege  teacher  of  economics,  and  your 
banker  on  what  they  think  of  the  chances 
of  the  average  young  man  and  woman 
of  getting  rich,  or  at  least  “well  to  do.” 
No  doubt  they  will  present  conflicting 
opinions.  The  widespread  comment 
aroused  by  Henry  Ford’s  economic  theo¬ 
ries  will  lend  the  element  of  timeliness 
to  the  subject. — Max  Gendel. 

Stories  of  adventure  in  far  places  al¬ 
ways  hold  a  lure  for  stay  at  homes. 
Many  residents  of  your  city  have  re¬ 
turn^  from  vacations  in  spots  of  inter¬ 
est.  Interviews  with  some  of  them  would 
furnish  material  for  a  series  of  Sundav 
features  illustrated  if  possible. — R.  T.  C. 

The  Wooster  (O.)  Daily  Record  has 
inaugurated  a  feature  that  is  meeting 
with  considerable  approval.  Vital  sta¬ 
tistics  records  were  used  to  procure 
birthday  dates  of  babies  born  during  the 
last  year,  parents  were  asked  to  visit  a 
photographer  with  the  infant,  and  the 
pictures  are  being  published  on  the  first 
anniversary,  under  a  heading,  “One  Year 
Old.”  The  baby’s  name,  names  of  par- 


Cline*  Westinghouse 
Double  Motor-Drive 
with  full  automatic 
push  button  control 
is  used  hy 

IRONWOOD  DAILY 
GLOBE 

Ironwood,  Mich. 

Asir  them  about  it 

CLINE  ELEC.  MFC.  CO. 
CUcaco:  III  Weat  WaahingtoB 
Street 

New  York:  47  Weat  34th  St. 
San  Franciaco:  Firat  National 
Bank  Building 


The  Boston  police  do  not  agree  with 
their  brethren  in  Paris  regarding  the 
“custom”  of  kissing  in  taxicabs.  In 
Paris,  the  practice  is  taboo  but  Superin¬ 
tendent  Crowley  of  the  Boston  police 
has  put  his  official  O.K.  on  the  practice 
in  Boston.  What  do  the  police  officials  of 
your  community  say  regarding  this  sub¬ 
ject?  Is  the  new  Paris  law  liable  to 
spread  to  your  community? — P. 

The  Utica  (N.Y.)  Daily  Press  worked 
up  a  good  column  feature  story  head¬ 
lined  “Getting  Arrested  Easy  Job  for 
Bum,  but  Means  Lots  of  Work  for  City 
Authorities.”  The  interesting  article 
took  the  vagrant  from  the  moment  he 
is  seen  staggering  in  the  street  through 


SHORT  SERIALS 
DO  THE  JOB 

They  help  strengthen  the  read¬ 
ers’  habit  of  buying  a  news¬ 
paper,  and  they  simplify  the 
space  problem. 

We  offer  four  stories  of  five 
convenient  installments  each : 

“Murder  on  the  Gold  Coast” 

By  Edwin  Baird 

“The  Niblick  Murders” 

By  Robert  J,  Casey 

“The  Skylark  Runaway” 

By  Vincent  Starrett 

“The  Cross-Index  Murders” 

By  Robert  D.  Andrews 

Texts  sent  on  application 

THE  CHICAGO  DAILY 
NEWS  SYNDICATE 

400  W.  Madison  St.,  Chicago 


his  confinement,  arraignment,  investiga¬ 
tion,  etc.,  quoting  officials,  courts,  etc., 
with  names. — Oxie,  Utica,  N.  Y. 

The  next  time  you  want  a  story  about 
the  “oldest  inhabitant”  of  your  commu¬ 
nity,  or  a  historical  story,  try  some  of 
the  local  real  estate  men.  The  nature 
of  their  business  brings  them  into  close 
contact  with  the  detailed  history  of  every 
foot  of  ground  in  which  they  have  an 
interest.  For  the  same  reason,  they 
usually  know  a  great  deal  about  the 
people  who  own  or  have  owned  the 
property. — G.  M.  K. 

BRITISH  PRINTING  COMBINE 

£1,000,000  Merger  of  Large  Com¬ 
panies  Reported  in  Progress 

Londox,  Oct.  3. — Great  secrecy  is 
being  observed  by  the  participants  in  a 
proposed  combine  of  leading  printing 
houses  in  Britain.  The  capital  of  the 
combine  is  stated  to  be  in  the  region  of 
£1,000,000,  and  large  printing  firms  in 
Ix)ndon,  the  provinces  and  Scotland  are 
being  invited  to  join. 

A.  E.  Goodwin,  secretary  of  the  British 
Federation  of  Master  Printers  and  joint 
secretary  of  the  Joint  Industrial  Council 
of  the  Printing  and  Allied  Trades,  states 
that  he  has  heard  nothing  definite  regard¬ 
ing  the  combine,  and  he  does  not  think 
any  of  the  large  publishing  houses  con¬ 
template  such  a  step.  The  staten^nt  of 
capital  is  made  on  the  authority  of  the 
Glasgow  Evening  News,  which  states 
that  a  Glasgow  firm  has  been  invited  to 
join. 

PLANNING  GERMAN  DAILY 

Val  J.  Peter,  publisher  of  the  Omaha 
Daily  and  Sunday  Tribune,  a  German 
language  newspaper  and  owner  of  Ger¬ 
man  language  papers  in  Lincoln,  Kansas 
City,  and  St.  Joseph,  Mo.,  has  acquired 
the  Baltimore  Correspondent,  and  in  the 
near  future  will  change  this  semi-weekly 
into  an  evening  and  Sunday  morning 
newspaper. 


mediocre 
sinks  into  obscu¬ 
rity —  the  unusual  at¬ 
tains  the  lime-light 


in  the  world  of  flora  and  fauna 
as  well  as  ‘‘among  us  humans” 

Give  your  readers  Isn’t  It  Odd  by 
Dr.  Frank  Thone.  ICach  story  brings 
to  the  attention  vagaries,  amusing 
and  instructive.  Dr.  Thone  gathers 
his  data  not  only  from  the  States 
but  from  every  country  making 
“good  copy.” 

Send  for  a  sample  of  this  weekly  service. 

SCIENCE  SERVICE 

Washington,  D.  C. 


KAY  FEATURES,  Inc. 

offers 

MAMMA’S 

BOY 

A  Human  and  Humorous  Comic 
Strip  by  Will  Could. 

For  terms  WRITE  or  WIRE 

KAY  FEATURES,  Inc. 

M.  Koenifaberc,  Prea. 

1650  Broadway,  New  York  City 


POLITICIANS  FILE  APPEAL 

A  brief,  449  pages  long,  has  been  filed 
by  Mayor  William  Hale  Thompson  and 
Cook  County  Treasurer  Harding  setting 
forth  their  reasons  for  an  appeal  from 
the  judgment  of  $2,245,604  obtained 
against  them  by  the  Chicago  Tribune  as 
a  taxpayer  in  June,  1928.  The  brief  was 
filed  in  Springfield  before  the  Illinois 
Supreme  Court.  Before  there  is  a  hear¬ 
ing  the  law  firm  of  Kirkland,  Fleming, 
Green  and  Martin,  representing  the 
Tribune,  will  answer  this  brief.  A  de¬ 
cision  is  not  expected  to  be  rendered  be¬ 
fore  next  February. 

STORE  BUYS  16  PAGES 

Walker’s  department  store  of  Los 
Angeles  ran  in  the  Los  Angeles  Exam¬ 
iner,  Sept.  29,  16  pages  of  advertising 
announcing  Walker’s  twenty-fourth  birth¬ 
day  sale. 


Free  Press  circulation  is 
growing  at  an  average  rate 
of  nearly  3000  new  family- 
readers  per  month.  Cover¬ 
age  of  every  other  home  in 
the  entire  Detroit  market 
is  offered,  which  means  just 
about  every  home  worth 
advertising  to. 


Betrofi 

"Starts  The  Day 
in  Detroit" 


NEWS 

by  United  Press  is 
distributed  in  45 
countries  and  terri¬ 
tories  and  is  printed 
daily  in  19  lan¬ 
guages. 

UNITED 
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TheWELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCUTION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Ejrster,  care  Star 
Building,  Peoria,  Ifl. 
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